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Peterson  Non-Stop 

Tom  Peterson,  circulation  director  of  The  Register,  flagship  newspaper  of  Freedom 
Newspapers  Inc.,  is  a  proven  leader  in  his  field.  His  professionalism,  skill  and  concern  for 
people  have  produced  readership  dominance  in  one  of  the  most  competitive  newspaper 
markets  in  the  country. 

-Dave  Threshie  Jr.,  publisher 


**The  Register  is  not  only  the  largest  newspaper  in  Orange  County,  it’s  the  fifth  largest  in 
California  and  the  third  fastest  growing  paper  in  the  United  States. 

“In  our  business,  numbers  are  important  because  numbers 
justify  the  ad  rates.  That’s  why  circulation  departments  are 
always  in  the  limelight. 

“There  are  no  magic  formulas  for  building  circulation. 

Aggressive  sales  founded  on  good  service  accomplished  by 
enthusiastic  people  —  that’s  our  common-sense  approach 
to  circulation  increase. 

“Of  course,  it  takes  all  departments  to  make  a 
newspaper  successful.  At  The  Register,  we  thrive  on 
teamwork,  department  to  department,  and  we’re 
continuing  to  build  the  management 
team  to  keep  us  growing  — 
non-stop. 


A  Division  of  Freedom  Newspapers  Inc. 
625  North  Grand  Avenue,  Santa  Ana,  CA 


Circulation:  235,909  Daily; 
265,452  Sunday. 

Source:  ABC  Publisher’s 
Statement,  9/30/80 


O 

O' 


I 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  unproved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product. 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants  n 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  cotmtry. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 


THE  REVOAJTDN  IS  STILL  GONG  CW. 
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The  fight  to  preserve  freedom  of  the  press  is 
as  important  now  as  it  was  in  Jefferson’s  day.  Each 
year,  Texas  Tech  University  reminds  us  of  this  by 

honoring  an  out¬ 
standing  public 
official  with  the 
national  Thomas 
Jefferson  Award. 
Arizona  Governor 
Bruce  Babbitt, 
this  year’s  recip¬ 
ient,  was  dted  for  being  a  true  champion  of  the  First 
Amendment  in  his  continued  support  of  the  right  of 
free  citizens  to  have  access  to  public  informatioa 
Harte-Hanks  Communications  is  very  proud  to 
support  this  unique 
award  given  by 
Texas  Tech  and  its 
three  sponsoring 
groups:  the  Texas 
Daily  Newspaper 
Association,  Texas 
Association  of 
Broadcasters  and  the  Texas  Press  Associatioa  Their 
program  helps  recognize  worthwhile  efforts  to 
preserve  our  First  Amendment  freedoms.  ’ 


“The  press  must  be  as  free 
as  the  people  themselves.” 

—  Gov.  Bruce  Babbitt, 
Arizona  Recipient  1981 
Thomas  Jefferson  Award 


HARTE-HANks 

CoMMWiCATKMS  InC. 


P.O.  Box  269,  San  Antonio,  Texas  78291 
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FEBRUARY 

17- 20— NACON,  Plaza  of  Americas,  Dallas,  Tex. 

18- 20— Ohio  Newspaper  Assn.,  Hyatt  Regency,  Columbus,  Ohio. 

26-28— N.  E.  Association  of  Circulation  Executives  Conference, 

Boston  Marriot  Hotel,  Newton,  Mass. 

MARCH 

1-3— N.Y.  State  Publishers  Association,  Winter  Convention,  Ameri¬ 
cana,  Albany,  N.Y. 

1- 3 — SNPA  Production  Conference,  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4— International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-4 — National  News  Council,  World  Room,  Columbia  University, 
Graduate  School  of  Journalism,  New  York  City. 

5-8 — New  York  Press  Association,  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

13-15— Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy,  Chicago. 

22-24— Texas  Daily  Newspaper  Association  annual  meeting.  Plaza 
of  Americas,  Dallas,  Tex. 

25- 27 — Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 

Plaza  Hotel,  Oklahoma  City,  Okla. 

26- 28 — Mid-Atlantic  Newspaper  Ad  Executives  Assn.,  Hyatt  Winston- 

Salem,  Winston-Salem,  N.C. 

27- 29— Northwest  Mechanical  Conference,  Sunwood  Convention 

Center,  St.  Cloud,  Minn. 

29- Api1l  19 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Foundation,  Plaza  International,  Tucson,  Ariz. 

30- Aprll  2 — Inter  American  Press  Assn,  mid-winter  board  of  directors,  Sam 

Lords  Castle,  Barbados 

APRIL 

2-4— Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 

3—  Kentucky  Press  Assn.  Press  and  Courts  Seminar,  Gait  House, 
Louisville,  Ky. 

8- 12— American  Association  of  Advertising  Agencies,  Boca  Raton 

Hotel,  Boca  Raton,  Fla. 

9- 11— Iowa  Press  Assn.  66th  annual  convention,  Marriott  Hotel, 

Des  Moines,  Iowa 

9-11 — North  and  East  Texas  Press  Assn.  Convention,  Fredonia 
Inn,  Nacogdoches,  Tex. 

9-11 — South  Dakota  Press  Assn.  99th  Convention,  Holiday  Inn, 
Watertown,  S.D. 

9- 11 — Kansas  Press  Association  Convention,  Holidome,  Hutchin¬ 

son,  Kans. 

10— Maine  Press  Assn.  Spring  Conference,  Augusta  Civic  Center, 
Augusta,  Me. 

10- 12— Louisiana  Press  Assn.  101st  Annual  Convention,  Royal 

Sonesta  Hotel,  New  Orleans,  La. 

21- 24— American  Society  of  Newspaper  Editors,  Sheraton  Wash¬ 

ington,  Washington,  D.C. 

22- 24 — Pennsylvania  Newspaper  Publishers  Assn./lnterstate  Ad¬ 

vertising  Managers  Assn.  Display  Ad  Conference,  Host  Farm,  Lan¬ 
caster,  Pa. 

23- 28— Nebraska  Press  Assn.  Annual  Convention,  Lincoln  Hilton, 

Lincoln,  Nebr. 

24- 25— Hoosler  State  Press  Assn.  47th  annual  convention,  Louis¬ 

ville/Clarksville  Marriott  Inn,  Clarksville,  Ind. 

24- 26 — Kansas  Press  Women  annual  meeting.  Hays,  Kans. 

25- 28— Kansas  Daily  Advertising  Managers,  Holidome,  Hutchin¬ 

son,  Kans. 

25-27— Nevada  State  Press  Assn,  annual  meeting.  Lovelock,  Nev. 

28- May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 

MAY 

1-2 — Old  Dominion  Advertising  Conference,  Lynchburg,  Va. 

3- 8— Newspaper  Industry  Occupational  Programmers  Group  work¬ 

shop,  Downtown  Radisson  Hotel,  Minneapolis,  Minn. 

4- AP  annual  meeting,  Chicago,  III. 

4- 8— American  Newspaper  Publishers  Association,  annual  conven- 

tlon,  Hyatt  Regency,  Chicago. _ 
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Newsbriefs _ 

Colorado  daily  joins  AM  ranks 

Salida  (Colo.)  Mountain  Mail,  a  five  day  daily  with  a 
circulation  of  2,600,  switched  January  12  from  afternoon 
to  morning  publication. 

A  circulation  increase  was  noted  within  two  weeks  of 
the  change,  publisher  Merle  Baranczyk  said. 

“Our  major  reason  was  that  much  of  our  population  is 
rural,  and  with  an  afternoon  paper,  they  weren’t  getting 
the  paper  until  a  day  late.  Motor  route  service  would 
have  been  too  expensive;  now  they  get  the  paper  the  same 
day  in  the  mail.” 

The  Mail  is  the  only  daily  in  Colorado  which  has  no 
wire  service  and  prints  exclusively  local  news. 

Cable  competition  feared 

Roy  H.  Park,  president  of  the  Park  companies  including 
Park  Newspapers,  Inc.,  issued  a  stern  warning  on  the 
potential  of  cable  television  to  compete  with  newspapers. 

“I  feel  that  cable  in  the  ong  run  will  compete  with 
newspapers  more  than  broadcasting,”  Park  declared  in  an 
address  to  company  managers. 

Park  said  cable-tv  will  catch  on  in  the  big  cities  because 
“people  want  to  watch  sports,  distant  stations,  or  movies 
and  specialized  information  channels.” 

Judge  lifts  Penthouse  ban 

A  Federal  judge  lifted  (February  2)  an  injunction  barring 
distribution  of  the  March  issue  of  Penthouse  magazine, 
which  contains  an  interview  with  Jerry  Falwell,  a  preacher 
and  founder  of  the  politically  conservative  “Moral 
Majority.” 

Falwell  had  sought  to  prevent  distribution  of  the  maga¬ 
zine  which  contained  an  interview  he  had  given  to  two 
British  writers.  He  claimed  the  interview  was  obtained 
under  false  pretenses.  Falwell  contended  the  two  writers 
told  him  the  interview  would  be  used  in  a  book  and  in  a 
London  newspaper. 

Libel  payment  upheld 

A  Supreme  Court  Justice  has  refused  to  temporarily  free  a 
Louisiana  newspaper  from  having  to  pay  a  $175,000  libel 
judgment. 

Justice  Lewis  F.  Powell  Jr.,  without  written  opinion, 
turned  down  an  emergency  request  from  the  Lake  Charles 
American  Press  and  its  publisher,  William  Shearman. 

The  newspaper  now  faces  having  to  pay  the  $175,000  to  a 
former  Lake  Charles  City  Attorney,  Robert  McHale,  before 
its  case  can  be  appealed  to  the  full  Supreme  Court. 

Justice  Powell  had  been  asked  to  block  any  payment  order 
until  the  full  court  could  consider  such  a  formal  appeal. 

A  state  trial  jury  last  October  8  awarded  McHale  the 
$175,000  in  connection  with  a  July  21 , 1977  editorial  critical  of 
his  job  as  the  city  attorney.  The  Louisiana  Supreme  Court 
refused  to  postpone  the  required  payment. 

Scranton  Times  buys  radio 

The  Lynett  family,  which  owns  the  Scranton  (Pa.)  Times 
and  other  newpapers,  will  acquire  radio  station  WTTR-am-fm 
at  Westminster,  Md.  if  the  Federal  Communications  Commis¬ 
sion  approves  the  transfer  of  license. 

Shamrock  Communications  (William  R.,  Edward  J.,  and 
George  Lynett  and  their  sister,  Mrs.  James  J.  Haggerty)  has 
agreed  to  pay  $1 ,742,510  to  Mr.  and  Mrs.  Russel  Morgan  for 
the  stations  in  a  transaction  handled  by  Blackburn  &  Co.  The 
Lynetts  own  radio  outlets  in  Orlando,  Fla.,  Scranton,  and 
Milwaukee. 
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Judges  for  the  Roy  W.  Howard 
Public  Service  Contest 

(BROADCAST  DIVISION) 

The  Scripps-Howard  Foundation  takes  pride  in  announcing  that  prominent  figures  from  the 
judiciary,  government  and  the  media  will  serve  as  judges  later  this  month  of  The  Foundation's 
1980  public  service  reporting  awards  for  broadcasting.  The  contest  is  named  for  Roy  W. 
Floward,  the  late,  longtime  president  and  editor  of  the  New  York  World-Telegram  &  Sun, 
president  of  Scripps-Floward  Newspapers  and  president  of  United  Press.  The  judges  are: 


Roy  W.  Howard 


John  J.  Sirica 

U.S.  District  Judge 
Chairman  of  the  Judging  Panel 


Scripps-Howard  Foundation 


1100  Central  Trust  Tower 
Cincinnati,  Ohio  45202 


Give  Light  and  the  People  Will  Find  Their  Own  Way 


Sen.  Howard  H.  Baker^  Jr. 

Majority  Leader,  U.S.  Senate 


These  judges  will  select  one  television  or  radio  station  judged  to  have  been  the  most 
outstanding  in  exposing  and  alleviating  problems  inimical  to  the  general  welfare  during  1980. 
Those  responsible  for  the  first  place  entry  will  share  $2,500  in  cash  and  their  station  will  receive 
a  bronze  plaque.  There  will  be  additional  prizes  of  $1,000  each,  one  to  a  television  station  and 
one  to  a  radio  station.  Entry  deadline  for  these  awards  was  Feb.  1. 


Nancy  Dickerson 

TV  News  Correspondent 
Author  and  Lecturer 
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THE  FOURTH  ESTATE 

Robert  U.  Brown.  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner.  Publisher  Publisher.  Chairman  ol  the  Board.  1912-1959 


Pitfalls  In  Campaign  Act 

When  the  Federal  Election  Campaign  Act  of  1971  was  pas¬ 
sed,  then  amended  in  1974,  there  was  great  fear  that  it  might 
be  used  eventually  to  prohibit  editorial  comment  by  news¬ 
papers  on  qualifications  of  candidates.  Observers  agreed 
that  would  be  unconstitutional.  So  Congress  excluded  from 
outlawed  campaign  activities  any  “news  story,  commentary 
or  editorial  distributed  through  the  facilities  of  any  broad¬ 
casting  station,  newspaper,  magazine  or  other  periodical 
publications,  unless  such  facilities  are  owned  or  controlled  by 
any  politica'l  party,  political  committee  or  candidate.” 

It  appears  now  that  some  of  the  original  fears  were  justi¬ 
fied — give  a  federal  bureaucrat  an  opening  and  he  will  try  to 
drive  a  truck  through  it. 

Almost  simultaneously  the  Federal  Election  Commission 
has  brought  action  against  two  publications —  Reader’s 
Digest,  the  largest  magazine  in  the  country,  and  The  Pink 
Sheet  on  the  Left,  a  political  newsletter  representing  one  of 
the  smallest  publications.  They  are  not  being  questioned  by 
the  Commission  for  what  they  printed  but  for  what  they  did 
in  conjunction  with  that  publication. 

It  is  beside  the  point  that  both  publications  are  involved 
because  of  anti-Ted  Kennedy  material  in  the  last  campaign. 
It  might  have  happened  had  they  been  for  or  against  any 
other  candidate.  The  newsletter,  avowedly  anti-Kennedy  in 
its  content,  included  that  sentiment  in  its  subscription  soli¬ 
citation  material  seeking  funds  to  help  defeat  that  candidate. 
The  Reader’s  Digest  launched  an  investigation  of  the  ques¬ 
tions  still  unanswered  after  Chappaquiddick  and  before  pub¬ 
lication  did  what  all  magazines  do  sending  advance  copies  to 
print  media  and  videotapes  of  its  research  material  to  broad¬ 
casters 

The  Federal  Election  Commission  claims  both  publications 
violated  the  law  by  soliciting  funds  to  defeat  a  candidate,  in 
the  case  of  the  newsletter  subscription  campaign,  and  by 
spending  money  to  distribute  the  tapes  and  thus  influence  an 
election,  in  the  case  of  the  Digest. 

We  believe  the  Commission  is  trying  to  do  what  Congress 
specifically  prohibited — defining  editorial  comment  and 
opinion,  whether  it  appears  in  a  subscription  solicitation  let¬ 
ter  or  in  material  distributed  prior  to  publication  to  other 
media  for  purely  publicity  reasons,  as  a  “campaign  contribu¬ 
tion.” 

It  is  not  too  difficult  to  see  that  the  camel’s  nose  is  being 
stuck  under  the  tent.  The  Federal  Election  Commission,  in 
our  opinion,  would  like  to  eliminate  any  endorsement  of  a 
candidate  in  print  or  on  the  air  as  representing  a  “campaign 
contribution,”  and  may  find  a  way  to  do  it  in  spite  of  any 
congressional  exclusion  to  the  contrary. 


ABP 


Charter  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 
Newspaper 
Publishers  Association 

6  mo  average  net  paid  March  31,  1900—26.430 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged;  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate.  March  1, 1894;  Editor  & 
Publisher,  June  29. 1901 ;  Advertising.  January  22, 1925. 
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Letters 


POLLS 

I  was  dismayed,  more  at  Gannett  and 
the  Chicago  Tribune-New  York  News 
Syndicate  than  at  E&P,  by  two  ads  in  the 
January  31  issue.  Both  congratulate  the 
Louis  Harris  Survey  as  “the  poll  that 
picked  the  new  president.” 

In  the  First  place,  the  poll  did  not  pick 
him;  the  voters  and  the  Electoral  College 
did. 

Moreover,  the  ads  tend  to  reinforce  the 
frequent  and  always  mistaken  impression 
that  polls  forecast  elections.  Polls  reflect 
sentiment  at  the  time  they  are  taken. 
They  are  predictors  only  to  the  degree 
that  people  are  stable  in  thejr  decisions. 
Certainly  it  is  to  the  credit  of  the  Harris 
organization  that  its  polling  continued  up 
to  the  last  minute,  but  the  basic  point 
remains:  polls  don't  predict,  and  it  is  a 
disservice  to  say  they  do,  or  to  imply  it. 

D.  Charles  Whitney 
(Whitney  is  research  assistant  professor. 
Institute  of  Communications  Research, 
Univ.  of  Illinois.) 

SUPPORTER 

As  hope  springs  eternal  in  the  hearts  of 
what  publishers  are  left,  I  write  that  UPI 
is  having  one  good  time  gladly  supporting 
Orcutt’s  union  strike  newspaper  in 
Wilkes-Barre,  the  Citizen’s  Voice,  and  at 
the  same  time  slapping  in  the  face  every 
publisher,  organized  publisher,  who 
faces  a  threat  from  strike  newspapers. 
After  AP  turned  down  Orcutt’s  newspap¬ 
er,  UPI  gladly  supported  an  unfairly  com¬ 
peting  union  newspaper  with  UPI’s  ser¬ 
vice. 

Other  publishers  around  the  nation 
might  want  to  know  what  lengths  UPI  will 
go  for  a  buck.  They  might  like  to  know 
that  should  their  employees  walk  out  and 
start  a  competitive  newspaper,  the  UPI  is 
at  their  service. 

Nice.  huh. 

Tom  Heffernan 
(Heffernan  is  editor,  Sunday  Independent, 
Wilkes-Barre,  Pa.) 


INFLUENTIAL 

Elizabeth  McHarry  may  be  right  in  her 
low  opinion  of  the  post-Patterson  edito¬ 
rial  managers  at  the  New  York  Daily 
News.  Since  I  was  one  she  named,  who 
am  1  to  say? 

On  one  point  at  least,  Mrs.  McHarry 
was  mistaken  in  her  letter  (E&P,  January 
31).  In  the  three  years  (1966-68)  I  was  in 
charge  of  editorial  operations  at  the 
News,  reporting  to  Richard  Clarke  as  edi¬ 
tor,  nobody  at  the  ChicagoTribune  influ¬ 
enced  the  news  side,  or  even  tried  to. 

I  remember  only  two  proposals  from 
Don  Maxwell,  editor  of  the  Tribune,  one 


of  them  to  share  costs  of  a  correspondent. 
Both  were  declined  with  thanks.  We  just 
went  our  merry  way,  though  shipping  the 
profits  westward. 

Although  wallowing  in  ignorance,  I 
doubt  that  the  Tribune  coaches  the  edi¬ 
tors  of  the  News  even  now.  On  this  point 
also  I  think  Mrs.  McHarry  gives  the 
wrong  impression. 

William  A.  Casselman 

Church  Street 
Elizabethtown,  N.Y. 


HANDICAPPED 

I  would  like  to  take  exception  to  the 
comments  of  Elizabeth  Poston  McHarry 
on  the  Letters  page  (E&P,  January  31) 
where  she  states  the  New  York  News 
lacks  a  great  editor,  and  says  “least  of  all 
Mike  O’Neill.” 

I  have  lived  and  worked  as  a  syndicated 
columnist-writer  in  this  great  city  for 
eight  years.  I  have  daily  read  all  four  of 
the  city’s  daily  newspapers  and  feel  I  can 
speak  knowledgeably  on  the  subject. 

First,  I  should  state  that  I  have  never 
worked  for  the  News  and  so  my  opinions 
are  not  biased.  I  feel  that  Mike  O’Neill 
has  been  handicapped,  not  by  the  folks  in 
the  Tribune  Tower,  but  by  the  unions 
here.  They  have  kept  him  from  hiring  the 
best  journalists  and  editors  available.  He 
finally  got  some  of  them,  when  the  unions 
waived  some  rules  to  allow  the  starting  of 
the  News  Tonight. 

O’Neill  went  out  and  hired  Clay  Fel- 
ker,  one  of  the  best  editors  in  the  country 
for  my  money.  Felker  is  a  tough  and  de¬ 
manding,  no-holds-barred  editor.  He  and 
O’Neill  have  made  the  News  Tonight  the 
equivalent  of  the  morning  Times  and,  de¬ 
spite  Rupert  Murdoch’s  claims,  taken  a 
firm  hold  over  and  chunk  of  Murdoch’s 
Post's  circulation  in  the  early  evening 
market.  Remember  now  that  editors 
across  the  country  say  that  afternoon 
papers  can’t  survive.  I  ask  Ms.  McHarry 
to  explain  why  the  News  Tonight  is  mak¬ 
ing  it?  Could  it  be  O’Neill  and  Felker  or  is 
“The  Tower”  in  Chicago  responsible? 

In  fact,  if  the  unions  would  be  more 


flexible  New  Y ork  City’s  newspaper  mar¬ 
ket  would  be  even  more  competitive  with 
more  than  four  daily  papers.  What  would- 
be  publisher  can  be  or  is  willing  to  meet 
the  union’s  demands?  It  wasn’t  lack-of- 
funding  that  killed  The  Trih  and  Wall 
Street  Final,  admittedly  that  was  part  of 
their  problems,  however  I  am  more  in¬ 
clined  to  believe  it  was  the  drivers’  union. 
How  often  could  you  get  a  copy  of  the  two 
newspapers  at  the  corner  newsstand? 
Sometimes  I  had  to  walk  eight  to  ten 
blocks  just  to  find  a  copy  of  The  Trib  and 
in  the  case  of  the  Wall  Street  Final,  a 
person  living  in  the  upper  SOs,  west  or 
east  side,  had  to  go  to  57th  Street  to  get  it. 

1  have  been  told  that  I  am  a  fine  editor. 
However,  because  I  have  15  years  experi¬ 
ence,  no  newspaper  in  New  York  City  is 
going  to  hire  me.  The  Newspaper  Guild’s 
pay  structure  makes  it  too  costly. 

It  is  the  unions  that  are  causing  prob¬ 
lems,  not  “The  Tower,”  and  on  that  I  rest 
my  case. 

Harold  F.  Fuller 
(Fuller  is  a  columnist  with  Allied  Press 
International,  Washington  D.C.) 

PROVOCATIVE 

W.  A.  Casselman  raises  a  number  ol 
questions  (E&P,  January  10)  for  all  of  us 
who  admire  the  New  York  News,  but  his 
first  is  the  most  provocative  of  all: 

“Can  Edwin  Diamond  save  Dailv 
News  Tonight." 

My  question  is:  Is  the  rapidly  vanishing 
interrogation  point  truly  doomed  to  go  the 
way  of  the  dodo?  iCan  we  yet  save  it  by 
adopting  the  eminently  sensible  Spanish 
system? 

Don  Hoefler 
(Hoefler  is  editor  and  publisher  of  Afic- 
roelectronic  News.) 

Short  takes 


Classfied  ad:  Old  Oriental  Hugs 
Wanted — NYC  Buyer  pays  more!— 
Scranton  (Pa.)  Times. 

*  *  * 

Husband  and  wine  bowling  starts  at  the 
.  .  . — Dedham  (Mass.)  Transcript. 
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Courtroom  camera  crusader 
elated  by  Court’s  ruling 


By  Lenora  Williamson 

“This  decision  issues  a  grave  warning 
to  all  of  us.” 

So  says  Joseph  Costa,  longtime  leader 
in  the  fight  to  get  camera  coverage 
allowed  in  courtrooms  on  equal  basis  to 
that  of  print  coverage. 

Terming  the  U.S.  Supreme  Court  opin¬ 
ion  delivered  January  26  by  Chief  Justice 
Warren  Burger  “a  really  big  victory  for 
those  of  us  who  believe  in  the  camera  in 
the  courtroom”  Costa  declared,  “I  think 
we  have  to  recognize  some  elements  of 
the  decision  are  very  significant.” 

The  Court,  in  8-0  vote  in  Chandler  v. 
Florida  (E&P,  January  31)  declared  that 
states  are  not  barred  by  the  Constitution 
from  allowing  still  and  television  cameras 
in  a  courtroom.  Appellants  Noel  Chand¬ 
ler  and  Robert  Granger  had  appealed 
their  Miami  Beach  robbery  conviction 
charging  television  coverage  of  their  trial 
was  a  denial  of  due  process. 

Costa,  veteran  newspaper  photo¬ 
grapher  and  a  founding  father  of  the 
National  Press  Photographers  Associa¬ 
tion,  said  in  a  telephone  interview  from 
his  Ball  State  University  photo  lab  in 
Muncie,  Indiana,  “Those  of  us  who  car¬ 
ried  this  crusade  for  all  these  years  be¬ 
lieve  deeply  that  camera  reporters  should 
have  the  same  access  to  all  news  that 
word  reporters  enjoy.  We  believe  that — 
whether  the  news  is  about  people,  places 
or  situations — because  we  believe 
camera'  reporting  should  be  the  equal 
partner  with  the  word  reporter  in  inform¬ 
ing  the  public. 

“I  think  a  second  reason  is  that  when 
we  combine  words  and  pictures  we  eli¬ 
minate  a  lot  of  the  problems  of  language 
because  pictures  bring  a  greater  clarity, 
meaning,  accuracy  and  understanding  to 
the  word  report  thereby  benefiting  the 
public.” 

Costa  warned,  “We  have  to  under¬ 
stand  that  the  reason  the  Court  denied 
this  appeal  is  that  the  defendants  did  not 
present  evidence,  and  they  did  not  prove, 
that  they  were  denied  a  fair  trial.”  Burger 
especially  made  the  point,  says  Costa, 
that  all  people  convicted  have  the  right  to 
appeal  their  conviction  to  the  Supreme 
Court  if  they  feel  they  have  been  deprived 
of  due  process  and  that  the  trial  was  un¬ 
fair  or  that  jurors  were  prejudiced  by  a 
particular  type  of  news  coverage. 

The  Supreme  Court  “practically  issues 
a  warning  here”,  adds  Costa,  and  all 


Joseph  Costa's  students  at  Ball  State  University  staged  a  surprise  party  after 
the  Supreme  Court  decision,  with  a  cake  bearing  a  camera  and  roses  mode  of 
icing  and  inscribed,  "Congratulations,  Joe.  You  finally  won  cameras  in  the 
courtroom."  (Photo  by  Dick  Ware) 


photographers  gaining  access  in  the  fu-  courts  in  which  coverage  is  permitted  in- 
ture  should  make  doubly  certain  that  their  elude: 

conduct  is  beyond  reproach.  Trial  and  appellate  courts — Alabama 

“1  think  we  need  to  understand  that  the  Alaska,  California,  Colorado,  Florida 

Supreme  Court  did  not  imply  that  the  risk  Georgia,  Iowa,  Louisiana,  Mas 

of  presence  in  the  court  of  word  reporters  sachusetts,  Montana,  Nevada,  New 

and  visual  reporters  was  the  same—  Hampshire,  New  Jersey,  New  Mexico 

merely  that  the  Constitutional  principle  is  Ohio,  Oklahoma,  Tennessee,  Washing 

the  same.  ton,  Wisconsin. 

“We  must  remember  that  whereas  Trial  courts  only — Kentucky  (non 
Burger  was  quite  clear  in  favor  of  allow-  experimental  basis  in  Jefferson  Circuit 

ing  the  states,  if  they  wish,  to  admit  Court  until  adoption  of  the  Kentucky 

cameras  to  their  courts,  he  has  many  Code  of  Judicial  Conduct),  Pennsylvania 

times  in  the  past  expressed  his  objection  and  West  Virginia  (trial  coverage  res 

to  cameras  in  our  federal  courts  and  the  tricted  to  the  Seventeenth  Judicial  Cir 

Supreme  Court.”  cuit). 

Referring  to  nearly  30  states  which  per-  Appellate  courts  only  Arizona,  Ida 
marrently,  or  experimentally,  allow  ho,  Minnesota,  New  York  (New  Yorl 
camera  and  radio  coverage  in  some  of  Court  of  Appeals  permitted  coverage  o 
their  courts,  Costa  flatly  declared  that  “in  hs  proceeedings  on  a  one-day  basis  it 
none  of  the  states  has  any  fault  occurred  1979). 

when  done  under  new  guidelines  such  as  The  classifications  according  t( 
the  Florida  guidelines.”  whether  the  rule  permitting  coverage  i: 

The  National  Press  Photographers  permanent  or  experimental  are: 
Association  formulated  Camera-in-  Permanent— Alabama,  Alaska,  Col 

Courtroom  Guidelines  at  its  Seattle  con-  orado,  Florida,  Georgia,  Idaho,  Ken 
vention  in  1978  after  an  8-month  study  Louisiana,  Montana,  New  Hamp 

with  input  from  legal  circles  and  news-  shire.  North  Dakota,  Tennessee,  Texas 
paper  and  television  photographers.  The  Washington,  Wisconsin.  ^ 
guidelines  have  been  used  and  adapted  in  ,  Experimental--Arizona,  California 
state  situations  in  consultation  between  Idaho,  Iowa,  Louisiana,  Massachusetts 
media  representatives  and  the  state  Sup-  Minnesota,  Nevada,  l^w  Jersey,  Nev 
reme  Courts  governing  the  numerous  ex-  Mexico,  New  York,  Ohio,  Oklahoma 
perimental  programs.  Pennsylvania,  West  Virginia. 

Classification  according  to  types  of  (Continued  on  page  10) 
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NNA’s  financial  status 
looks  much  better 


By  Celeste  Huenergard 

It  may  be  February,  but  as  far  as  the 
National  Newspaper  Association  is  con¬ 
cerned,  the  skies  are  the  clearest  they’ve 
been  in  a  long  time. 

The  “grey  cloud”  that  surrounded  the 
financially  ailing  95-year-old  association 
last  fall  (E  &  P,  September  27)  appears  to 
have  dissolved  thanks  to  severe  operating 
cutbacks,  a  string  of  outside  contribu¬ 
tions,  sound  financial  planning  and  the 
groups  determination  to  eliminate  the 
“frills”  and  concentrate  on  Congression¬ 
al  lobbying. 

I  don’t  want  anyone  to  believe  that 
we’re  not  in  a  concerned  position  finan¬ 
cially,”  NNA  president  Robert  E.  Bailey 
said  in  a  recent  interview.  “I  will  always 
be  concerned  until  we  show  a  good  oper¬ 
ating  profit  and  some  reserves.  But  I’m 
very  pleased  with  the  progress  we’ve 
made  so  far.” 

Reviewing  that  progress,  some  obser¬ 
vers  might  accuse  the  Buhl  (Ida.)  Herald 
publisher  of  understatement. 

Consider  the  facts.  Just  last  spring, 
NNA  was  $145,000  in  the  hole,  without 
an  executive  director  and  headed  for  the 
obituary  pages  according  to  many  indus¬ 
try  sources. 

“NNA  was  simply  spending  more 
money  than  it  was  taking  in,”  Mel  Street, 
NNA’s  new  executive  vicepresident 
said. 

Street,  formerly  executive  director  of 
the  New  York  State  Publishers  Associa¬ 
tion,  was  selected  from  140  applicants  to 
replace  Bill  Mullen.  Mullen  was  fired  last 
summer  after  NNA’s  board  of  directors 
learned  the  association  was  swimming  in 
red  ink  for  the  second  year  in  a  row. 

On  November  1,  Street  moved  into 
NNA’s  Washington,  D.C.  headquarters 
and  began  slashing.  And  thanks  to  the 
following,  NNA  books  for  1980  will  be 
minus  a  deficit: 

— $35,000  in  contributions  received 
from  state  press  associations.  The  largest 
sum  came  from  Suburban  Newspapers  of 
America  who  handed  over  a  $5,()00  check 
last  October.  When  SNA  was  founded  in 
1971,  NNA  contributed  $40,000  as  seed 
money  with  no  repayment  commitment. 
SNA  regularly  contributes  $2,000  to  sup¬ 
port  the  Washington  representation  pro¬ 
vided  by  NNA. 

— The  resignation  of  four  NNA  staffers 
which  resulted  in  a  collective  savings  of 
$10,000. 

— The  agreement  of  NNA  board  mem¬ 
bers  and  officers  to  pay  their  own  associa¬ 
tion-related  travel  expenses. 

— Cutbacks  in  general  office  operating 
expenditures. 

— The  payment  of  $8,000  from  the 


National  Newspaper  Foundation  for  1980 
services. 

— Tax  gains  through  the  write-off  of 
several  bad  debts. 

NNA’s  budget  forecast  for  1981  looks 
even  brighter.  Income  is  projected  to 
reach  $690,000 — roughly  36%  of  that  will 
come  from  dues — while  expenses  have 
been  budgeted  at  $67 1 ,000  a  cutback  of 
$174,000  over  the  previous  year’s  figure. 
If  all  goes  well,  the  association  should 
record  a  $19,000  surplus  at  the  end  of 
1981. 

We’re  going  to  be  able  to  attain  this 
primarily  through  operational  cutbacks,” 
Street  explained. 

Some  of  those  include:  only  one  of  the 
four  staffers  who  resigned  as  ad  director 
is  scheduled  to  be  replaced ;  outside  coun¬ 
sel,  which  was  costing  the  association  ab¬ 
out  $60,000  a  year,  has  been  dropped. 

Educational  workshops  and  seminars 
have  been  cancelled,  and  Publisher’s  Au¬ 
xiliary  has  been  switched  from  weekly  to 
bi-weekly  publication. 

Bailey  said  he  plans  to  place  10%  of  the 
operating  budget  in  reserves  by  Septem¬ 
ber,  1983,  boosting  the  percentage  to  25% 
by  September,  1984.  And  a  committee  is 
formulating  uniform  solicitation  guide¬ 
lines  for  the  35  state  press  associations 
which  currently  collect  NNA  dues  from 
their  local  members. 

Whether  or  not  NNA  will  tap  the 
American  Newspaper  Publishers  Asso¬ 
ciation  for  purchasing  accounting,  print¬ 
ing,  and  other  service-related  areas  still 
remains  firmly  on  the  drawing  board. 

NNA  began  negotiations  with  ANPA 
last  October  but  as  of  today,  ANPA  has 
not  been  able  to  come  up  with  a  written 
proposal  regarding  the  prices  to  be 
charged  for  the  pending  services. 

In  the  interim,  NNA  has  gathered  esti¬ 
mates  from  other  area  vendors  for  com¬ 
parison.  There  also  appears  to  be  some 
question  as  to  whether  or  not  NNA  would 
have  to  move  some  of  its  staff  to  ANPA 
headquarters  in  Reston,  Va.,  in  order  for 
ANPA  to  offer  NNA  services  and  still 
maintain  its  non-profit  exemptions. 

Bailey  said  the  subject  was  scheduled 
to  be  discussed  at  ANPA’s  annual  board 
members  in  March. 

When  asked  if  there  was  any  possibility 
the  two  groups  would  eventually  merge. 
Street  said,  “We’re  a  separate  entity  and 
that’s  the  way  we  want  to  stay.” 

NNA’s  biggest  promotional  push  for 
the  year  will  be  membership.  A  direct 
mailing  has  gone  out  to  several  thousand 
prospective  members,  and  current  mem¬ 
bers  have  been  asked  to  solicit  publishers 
in  their  states.  The  association  currently 


SPECIAL-Natchez  (Miss.)  Democrat 
general  manager  Paul  Davis,  left  and  edi¬ 
tor  Terry  Wooten  examine  the  January  1 9 
edition  of  the  Democrat  which  featured  a 
28-page  tabloid  section  devoted  to  the 
American  hostages. 

claims  about  5,000  weekly  and  small  daily 
mastheads. 

While  it  seems  clear  that  NNA  will  re¬ 
main  in  the  plus-columns  financially, 
some  observers  feel  that  the  cutbacks 
may  jeopardize  the  association’s  most 
vital  asset  its  voice  on  Capitol  Hill.  Over 
the  years,  NNA  has  scored  dozens  of 
congressional  victories — especially  in  its 
fight  against  second  class  postal  hikes  for 
a  membership  whose  product  distribution 
is  closely  tied  to  the  postal  service. 

“NNA  will  continue  to  be  effective  in 
its  legislature  program  for  which  it  was 
originally  founded  and  moved  to 
Washington,”  Bailey  said.  “We  will  not 
have  the  money  to  spend  like  we  have  had 
in  the  last  two  or  three  years  but  we  either 
survive  on  our  own  means  or  we  die  in 
debt.” 

Bailey  said  NNA  will  continue  to  main¬ 
tain  its  staff  attorney  and  has  set  aside 
$10,000  for  outside  counsel  if  one  is 
needed  during.  1981. 

As  for  any  other  service  curtailments, 
Bailey  said  he  was  “not  closing  the  doors 
on  workshops  and  other  projects  but  1 
just  want  to  make  darn  sure  that  our  feet 
are  (financially)  on  the  ground  first.” 

The  executive  then  referred  to  the 
three  staff  reductions.  “It  was  only 
through  staff  attrition  that  Mel  Street  was 
able  to  come  up  with  a  stable  financial 
condition  at  the  end  of  the  year.  We’re 
not  going  to  add  staff  and  look  for  income. 
We’re  going  to  do  it  the  other  way 
around.” 


Edward  M.  Block,  vicepresident- 
public  relations  of  AT&T  in  New  York 
City,  is  the  author  of  the  letter  in  the 
February  7  E&P  headlined  “For  The  Re¬ 
cord.” 

His  name  was  incorrectly  listed  as 
Beck,  and  the  identification  line  was 
omitted. 


Correction 
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Dual  salary  structure 
to  complicate  N.Y.  talks 


By  John  Consoli 

New  York  Newspaper  Guild  secretary- 
treasurer  Jim  Orcutt  is  blunt  when  talking 
about  his  union’s  position  on  existing 
dual  salary  structures  at  the  three  major 
dailies — “they  simply  have  to  go.” 

That  is  not  quite  the  way  the  top  nego¬ 
tiators  for  two  of  those  three  newspap¬ 
ers — the  New  York  News  and  the  New 
York  Times — see  it. 

“This  is  New  York,  it’s  not  Wilkes 
Barre,”  said  News’  vicepresident  and 
director  of  labor  relations  Gregory 
Thornton,  alluding  to  the  Pennsylvania 
mining  community  where  Orcutt  initiated 
the  now  two-and-a-half  year  old  strike 
against  the  Capital  Cities’  owned  Times 
Leader. 

“We  feel  it  (the  dual  minimum)  is  a 
settled  issue,”  Thornton  said.  “We’re 
moving  ahead,  not  backward.  I  can’t  be¬ 
lieve  the  Guild  is  serious  about  turning 
the  clock  back  on  something  they  agreed 
to  in  1978.” 

Orcutt,  however,  is  quite  serious  and 
recently  told  E&P,  “Dual  minimums  will 
have  to  be  eliminated  in  the  New  York 
Guild’s  newspaper  contract.  It’s  a  matter 
of  survival  for  our  union.” 

Thornton  also  sees  it  as  vital  to  the 
future  of  the  News  that  the  dual  minimum 
clause  remain  in  the  new  contract.  The 
existing  three-year  contract  expires  on 
March  31  and  negotiations  are  set  to  begin 
in  less  than  a  month. 

A  pressing  problem  for  the  News  is  that 
it  remain  competitive  with  non-union 
suburban  dailies  that  surround  the  city 
and  the  dual  salary  structure  is  one  way 
management  feels  it  can  do  this. 

Although  the  Guild  leadership  agreed 
to  the  clause  in  1978  and  convinced  it 
membership  to  approve  it,  that  leadership 
has  now  been  replaced  with  more  aggres¬ 
sive  people  including  Orcutt,  who  the 
New  York  unit  actively  recruited  away 
from  his  post  as  International  Guild  rep¬ 
resentative. 

Thornton  is  unimpressed  with  Orcutt’s 
reputation  as  a  hard-nosed  bargainer, 
“strike  specialist,”  and  “enforcer.” 

“1  feel  like  I  can  work  with  anybody 
and  I’m  sure  John  Mortimer  (vicepresi¬ 
dent  and  labor  relations  chief  at  the  New 
York  Times)  and  Joe  Barletta  (former 
New  York  News  vicepresident  and 
general  manager,  who  will  serve  as  coun¬ 
sel  for  both  newspapers  in  the  negotia¬ 
tions)  can  too,”  Thornton  said.  “I’m  not 
concerned  with  anybody’s  past.  We’ve 
negotiated  major  issues  here  before. 
There  has  always  been  a  two-way  street. 
Nobody  is  going  to  be  impressed  with 
anybody  doing  anything.” 
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The  dual  minimum  concept  was  set  in 
motion  three  years  ago  when  the  Guild 
and  the  three  dailies  agreed  as  part  of  the 
new  contract  to  have  an  arbitrator  con¬ 
duct  a  “wage-minimum  study”  that 
would  compare  salaries  of  Guild  jobs  with 
the  “prevailing  rates”  paid  to  workers  in 
comparable  jobs  in  other  companies 
around  New  York  City. 

Specific  salary  rates  were  not  negoti¬ 
ated  at  that  time,  but  it  was  determined 
that  based  on  what  the  arbitrator  found, 
salaries  for  all  Guild  employees  starting 
after  November  1,  1980  would  be  ad¬ 
justed  upward  or  downward  depending 
on  what  others  in  comparable  jobs  at 
other  companies  were  earning. 

For  example,  if  the  average  top  mini¬ 
mum  salary  for  a  reporter  in  other  pub¬ 
lishing  companies  in  New  York  City  is 
$400,  that  would  be  the  top  minimum  paid 
by  the  three  major  dailies. 

The  results  of  the  study  are  not  ex¬ 
pected  for  at  least  three  months.  In  the 
meantime,  any  Guild  member  who  was 
hired  after  November  1,  1980  is  being 
paid  at  a  frozen  salary  rate  until  the  new 
rates  are  determined.  Those  with  the 
three  newspapers  before  that  date  have 
received  the  raises  included  in  the  1978 
contract.  Thus,  two  salary  structures 
exist. 

Guild  officials  have  said  this  lack  of 
equity  has  led  to  hard  feelings  among 
Guild  members. 

The  News  and  the  Times  will  be  nego¬ 
tiating  jointly  as  members  of  the  New 
York  Publishers  Association.  They  have 
agreed  upon  and  retained  the  same  labor 
counsel — Seyfarth,  Shaw,  Fairweather  & 
Geraldson,  a  firm  which  in  the  past  has 
primarily  represented  only  the  News  in 
such  negotiations. 

Also,  Joseph  Barletta,  former  News 
executive  vicepresident  and  general  man¬ 
ager,  who  in  1978  helped  negotiate  the 
contract  for  the  News,  will  now  be  repre¬ 
senting  both  the  News  and  the  Times  as  a 
senior  member  of  the  Seyfarth,  Shaw 
staff. 

“This  will  give  us  a  double  barrel 
advantage,”  Thornton  said.  “It  will  allow 
us  not  to  have  conflicting  legal  advice  and 
Joe  knows  the  negotiations,  the  partici¬ 
pants  and  is  himself  an  extremely  skillful 
negotiator.  It  is  also  symbolic,  in  that  we 
want  the  unions  to  realize  that  the  News 
and  Times  are  together  on  all  matters  to 
be  negotiated.” 

The  city’s  third  major  daily,  Rupert 
Murdoch’s  New  York  Post,  will  negotiate 
with  the  Guild  and  other  unions  on  its 
own.  Murdoch  withdrew  from  the  Pub¬ 
lishers  Association  following  a  bitter  dis¬ 


pute  with  fellow  publishers  during  the 
1978  negotiations. 

“There’s  basically  no  communication 
at  all  (between  Murdoch  and  officials  of 
the  other  two  newspapers),”  said  Thorn¬ 
ton.  “The  Post  will  be  doing  what  it  feels 
is  in  its  best  interests.” 

Thornton  said,  however,  that  the  News 
and  the  Times  will  expect  to  get  whatever 
positive  terms  the  Post  negotiates. 

Mortimer  said  while  the  Times  and  the 
News  have  their  own  specific  areas  of 
concern  with  the  unions,  “we  will  sup¬ 
port  each  other  on  everything.” 

On  Murdoch,  Mortimer  said,  “we’ll  do 
our  own  negotiating,  he’ll  do  his.  We 
won’t  interfere  with  him  and  we  don’t 
contemplate  that  he  will  interfere  with 
us.” 

Mortimer,  like  Thornton,  feels  the 
.“dual  minimum”  salary  structure  must 
remain  because  both  management  and 
the  unions  agreed  to  it  in  the  last  contract. 
“That  provision  was  part  of  a  comprom¬ 
ise  proposed  by  a  Federal  mediator  in  the 
last  negotiations  and  was  accepted  by 
both  sides,”  he  said.  “It  is  a  fair  and  just 
way  to  have  the  matter  resolved  and  we 
will  tend  to  go  forward  with  it.” 

Mortimer  is  also  opposed  to  the  abso¬ 
lute  position  taken  by  union  official 
Orcutt  on  the  dual  minimum.  “It  is  in¬ 
appropriate,”  he  said,  “to  take  adamant 
positions  entering  negotiations.  It  is  not  a 
way  to  commence  negotiations.  Our  posi¬ 
tion  is  the  matter  is  in  arbitration  and 
should  be  resolved  that  way.” 

Mortimer  said  Orcutt’s  adamant  posi¬ 
tion  that  the  dual  minimum  clause  must 
be  eliminated  “certainly  could”  jeopar¬ 
dize  cordial  negotiations.  He  said  that  “I 
do  not  presume  the  worst  about  a  situa¬ 
tion  or  a  person.  I  deal  with  them  with  no 
special  feelings.” 

Barletta  cited  previous  union  stances 
that  called  for  no  “retrogressions”  and 
added,  “My  posture  with  the  Guild  will 
simply  be  what’s  sauce  for  the  goose  is 
sauce  for  the  gander.  If  they  (the  Guild) 
refused  to  even  talk  about  retrogressions 
in  negotiating  previous  contracts  and  we 
had  to  swallow  that  pill,  why  now 
shouldn’t  we  take  the  same  position?” 

Wages  will  also  be  a  priority  in  the  con¬ 
tract  talks. 

“While  we  are  certainly  aware  of  eco¬ 
nomic  pressures  on  certain  employees, 
employees  must  be  aware  that  the  same 
pressures  are  faced  by  the  employers  who 
have  to  pay  their  salaries,”  Thornton 
said.  “We  are  prepared  to  negotiate  a 
responsible  economic  package,  but  cer¬ 
tainly  cannot  meet  a  total  economic  pack¬ 
age  as  proposed  by  the  union.  We  cannot 
raise  our  ad  rates  and  circulation  price 
enough  to  cover  such  wage  increases.  We 
don’t  have  an  automatic  pass  through  like 
some  industries.” 

Thornton  added,  “If  both  parties  are 
realistic,  we  should  be  able  to  resolve  the 
wage  situation.” 

(Continued  on  page  60) 
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non-union  workers  who  remained  in  the 
building  on  a  24-hour  basis. 

In  addition  to  hired  security  people, 
Paterson  police  have  had  between  30-50 
patrolmen  on  duty  to  make  sure  things  do 
not  get  out  of  hand  outside  the  building. 
The  union  members  are  using  an  apart¬ 
ment  across  from  the  newspaper  building 
as  their  headquarters. 

Union  members  picketing  outside  car¬ 
ried  around  newspaper  accounts  of  own¬ 
er  Aiibritton’ s  recent  purchases  of  large 
amounts  of  stock  in  the  Riggs  National 
Bank.  (Aiibritton  recently  spent  $26  mil¬ 
lion  to  purchase  stock  in  the  bank  and  this 
week  announced  that  he  is  prepared  to 
spend  another  $50  million  to  purchase 
additional  stock.)  Union  members  de¬ 
nounced  Aiibritton  for  those  expendi¬ 
tures  and  suggested  he  put  some  of  that 
money  into  the  Paterson  paper. 

Management  has  filed  charges  with 
National  Labor  Relations  Board,  charg¬ 
ing  T  &  T  News  and  the  deliverers  union 
with  conspiring  to  prevent  delivery  of  the 
paper  and  with  intimidation  of  newsroom 
employees.  The  unions  have  filed  coun¬ 
tercharges,  stating  that  management 
violated  the  terms  of  their  contracts. 

About  35  drivers  and  a  total  of  60  press¬ 
men  and  typographers  are  involved  in  the 
dispute. 

Aiibritton  management  has  hired  a 
public  relations  specialist  from  Hill  & 
Knowlton  to  present  its  side  of  the  dis¬ 
pute.  Jack  Might,  who  has  a  broad  back¬ 
ground  in  labor  relations,  is  acting  as 
spokesman  for  the  News. 

Might  told  E&P,  “Editorial  and  sales 
personnel  have  been  warned  by  the  press¬ 
men  and  typographers  to  wear  bullet¬ 
proof  vests  if  they  try  to  come  to  work.” 
Union  officials  denied  that  such  threats 
were  made. 


Union  pickets  were  set  up  (February  9) 
outside  the  Paterson  (N.J.)  News  amidst 
charges  that  management  is  attempting  to 
terminate  union  representation  at  Joseph 
Allbritton’s  newspaper. 

The  all-day  paper  is  continuing  to  pub¬ 
lish.  Non-union  personnel  were  hired  as 
replacements  and  management  was  dis¬ 
tributing  the  paper.  Aiibritton  also  owns 
the  Union  City  Dispatch,  which  is  com¬ 
posed  at  the  News  plant. 

The  dispute  began  when  management 
instituted  a  new  “handling  procedure” 
for  putting  circular  inserts  into  the  paper. 
Management  officials  said  they  decided 
to  insert  the  circulars  at  the  plant  rather 
than  shipping  them  out  for  the  dealers  to 
insert. 

Union  officials  said  management 
violated  the  work  rules  of  their  contract 
by  having  non-union  personnel  working 
on  the  conveyor. 

Management  claims  drivers  for  T  &  T 
News  Co.,  a  private  delivery  service 
which  distributes  the  newspaper,  refused 
to  deliver  the  papers.  The  News  has  a 
contract  with  T  &  T,  which  in  turn  has  a 
contract  with  the  Newspaper  &  Mail  De¬ 
liverers  Union  of  New  York. 

The  union  deliverers  claim  that  when 
they  protested  that  non-union  personnel 
were  being  employed  to  insert  the  circu¬ 
lars  in  violation  of  the  work  rules  of  the 
contract,  they  were  ordered  out  by  man¬ 
agement  personnel. 

Pickets  were  set  up  and  members  of  the 
International  Typographical  Union  and 
the  Pressmen’s  Union  honored  the  pick¬ 
ets  and  refused  to  report  to  work. 

Further  complicating  the  situation  is 


Cameras 
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Maryland  has  just  begun  its  experi¬ 
ment,  currently  in  appellate. 

Charts  on  varying  type  of  rule  and 
court  coverage  among  te  states  filled 
severalpages  in  a  media  Joint  brief  filed  in 
the  U.S.  Supreme  Court  as  friend-of-the- 
court  in  support  of  the  state  of  Florida  in 
the  Chandler  v.  Florida  case. 

Significantly,  says  Costa,  in  effect  this 
Supreme  Court  decision  reverses  the 
Estes  V.  United  States  decision  of  1965 
when  a  plurality  of  that  court  said  that 
television  per  se  deprives  the  defendant 
of  a  fair  trial,  while  this  court  is  saying 
that  it  does  not.  “We  could  quibble  on 
whether  Estes  really  said  plurality — but 
anyway  the  majority  opinion,”  adds 
Costa. 

He  refers  to  Justices  Stewart  and  White 
concurring  in  the  judgment  of  the  Florida 
case:  “I  agree  with  Stevens  and  White 
that  it  does  in  effect  overrule  Estes.” 

Justice  White,  in  concurring  in  the 
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that  both  the  ITU  and  the  pressmen  had 
been  negotiating  new  contracts  with 
News’  management.  The  typographers’ 
contract  expired  January  24  and  the 
pressmen’s  contract  expired  January  31. 

It  is  felt  by  union  officials  that  manage¬ 
ment  has  no  intention  of  renewing  those 
contracts  and  is  attempting  to  replace  un¬ 
ion  employees  with  non-union  help. 

Feelings  between  the  unions  and  the 
newspaper’s  management  have  been 
heated  since  the  members  of  the  editorial 
department  announced  their  intention  to 
unionize  a  few  months  ago.  At  that 
time  several  reporters  were  let  go  and 
claimed  management  had  dismissed  them 
for  their  attempts  to  unionize  the  news¬ 
room.  Management  denied  that  charge, 
stating  the  cuts  were  the  result  of  budget 
tightening. 

Management  officials  stated  that  a 
molotov  cocktail  was  found  in  the  press¬ 
room  by  a  security  guard  last  week  and 
also  state  that  a  fire  was  started  in  the 
pressroom  on  the  night  the  dispute  be¬ 
tween  management  and  drivers  arose. 

Management  has  hired  Boyd  Security 
Systems  of  Newark,  N.J.  to  protect  the 
building  and  “rent-a-cops”  wearing  riot 
helmets  and  carrying  guns  and  nightsticks 
have  been  on  patrol  inside  the  building. 
The  security  personnel  also  have  guard 
dogs. 

Tires  were  slashed  on  several  com¬ 
pany-owned  vehicles  including  a  Cadillac 
driven  by  the  Aiibritton  attorney  and 
vehicles  owned  by  management  em¬ 
ployees.  An  assortment  of  windows  were 
also  broken  at  the  plant.  Pickets  shouted 
insults  at  the  management  personnel  and 

judgment,  wrote:  “Whether  the  decision 
in  Estes  is  read  broadly  or  narrowly,  I 
agree  with  Justice  Stewart  that  it  should 
be  overruled.  I  was  in  dissent  in  that  case, 
and  I  remain  unwilling  to  assume  or  con¬ 
clude  without  more  proof  than  has  been 
marshalled  to  date  that  televising  criminal 
trials  is  inherently  prejudicial  even  when 
carried  out  under  properly  controlled 
conditions.  A  defendant  should,  of 
course,  have  ample  opportunity  to  con¬ 
vince  a  judge  that  televising  his  trial 
would  be  unfair  to  him,  and  the  judge 
should  have  the  authority  to  exclude 
cameras  from  all  or  part  of  the  criminal 
trial  ... 

“The  experience  of  those  States  which 
have,  since  Estes,  permitted  televised 
trials  supports  this  position,  and  I  believe 
that  the  accumulated  experience  of  those 
States  has  further  undermined  the 
assumptions  on  which  the  majority  rested 
its  judgment  in  Estes.” 

Last  week  Chief  Justice  Burger  sur¬ 
prised  the  media  by  making  an  informal 
stroll  into  the  press  room  at  the  American 
Bar  Association  convention  in  Houston 


and  also  at  a  conference  of  state  chief 
justices  by  commenting  publicly  at  the 
latter  on  the  ruling  about  courtroom 
cameras.  He  said,  “The  central  point  of 
the  decision  was  that  the  Supreme  Court 
does  not  have  supervisory  powers  over 
the  state  judiciary.  I  know  that’s  been  a 
sore  point  with  some  of  you  who  thought 
we  thought  we  did.” 

Costa,  a  veteran  of  60  years  in  photo¬ 
journalism,  has  worked  continuously  on 
the  issue  of  the  media  right  to  visual 
coverage  of  the  courtroom.  His  career 
included  seven  years  with  the  New  York 
Morning  World,  20  years  with  the  New 
York  Daily  News,  17  years  as  chief  photo¬ 
grapher  of  the  New  York  Sunday  Mirror 
magazine  and  as  photo  supervisor  of  King 
Features  Syndicate.  He  was  the  first 
president  of  the  National  Press  Photo¬ 
graphers  Association  and  edited  its  offi¬ 
cial  magazine  for  20  years. 

Costa  joined  the  faculty  of  Ball  State 
University  nearly  four  years  ago  as  lec¬ 
turer  in  journalism.  His  recent  “Cameras 
in  Court”  position  paper  was  published 
by  the  research  center  of  the  Department 
of  Journalism. 
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Murdoch  rebuts  critics 
in  N.Y.  Post  ad  show 


In  a  new  20  minute  long  videotape  pre¬ 
sentation  for  advertising  executives,  the 
New  York  Post  raises  both  fists  to  “crack 
through  the  myths”  depicting  it  as  a  tab¬ 
loid  full  of  sex  and  violence  which  appeals 
only  to  a  downscale  audience. 

“Life  in  New  York  isn’t  exactly  a  bed 
of  roses,”  declares  the  narrator  of  Winds 
of  Change  in  Media  City .  “It’s  a  fantastic, 
volatile,  but  often  violent  city,  and  any 
accurate  reportage  of  New  York  life  will 
inevitably  reflect  this.” 

The  all  day  tabloid’s  headlines  only 
seem  more  lurid  than  those  of  its  competi¬ 
tors,  the  narrator  contends,  because  “the 
Post  is  usually  first  with  major  city  stor¬ 
ies,  and  thus  more  visible  and  possibly 
more  shocking  .  .  .  One  wonders,  is  the 
Post  being  punished  by  being  first?” 

The  presentation  also  defends  the  Post 
against  criticism  of  “those  sensational 
black  headlines.” 

The  narrator  states,  “The  front  pages 
of  the  New  York  Post  are  superb  exam¬ 
ples  of  contemporary  packaging,  expertly 
designed  to  attract  the  eye  and  tempt  the 
buyer.  No  advertising  professional  would 
object  to  bright,  attention-getting  packag¬ 
ing  for  other  products,  so  why  make  an 
exception  of  newspapers  with  a  shelf  life 
of  only  a  few  hours?” 

The  presentation  is  built  around  the 
fact  the  Post  has  gained  nearly  a  quarter 
of  a  million  readers  since  Rupert  Mur¬ 
doch  purchased  it  in  1977  but  has  con¬ 
tinually  failed  to  attract  enough  advertis¬ 
ing  to  turn  a  profit.  Reports  of  the  Post’s 
losses  have  ranged  from  $4.5  million  to 
$12  million  annually. 

Graham  King,  president  of  Lerner, 
King  &  Associates,  the  paper’s  advertis¬ 
ing  agency,  summed  up  the  tabloid’s 
situation  when  he  told  E&P,  “For  every 
dollar  Macy’s  spends  in  the  New  York 
Times,  it  spends  one  cent  in  the  Post.  For 
every  dollar  it  spends  with  the  New  York 
News,  it  spends  two-and-a-half  cents 
with  the  Post.  If  the  Post  gets  its  fair 
share ,  it  will  go  into  the  black  overnight .  ” 

The  Post  claims  its  circulation  is  over 
733,000,  up  by  100,000  since  its  Septem¬ 
ber  30,  1980  publisher’s  statement.  The 
paper  has  requested  a  special  audit  from 
the  Audit  Bureau  of  Circulations  for  the 
period  from  September  30  to  December 
31,  1980  to  document  its  gains. 

“Now,  with  that  kind  of  growth,”  the 
narrator  wonders,  “you’d  think  the 
advertising  industry  would  agree  that  the 
New  York  Post  must  be  successfully 
serving  the  tastes  and  needs  of  the 
community  .  .  .  But  there  exists  an  ob¬ 
stinate  prejudice  against  the  Post,  a  pre¬ 
dilection  for  ignoring  the  Post’s  uniquely 
valuable  qualities  as  an  advertising 
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medium  while  focusing  on  its  alleged 
weaknesses.” 

Basing  its  figures  on  Scarborough  and 
Three  Sigma  studies,  the  presentation 
makes  a  case  for  the  Post  as  an  ad 
medium. 

“Over  22%  of  its  readers  are  college 
graduates.  In  fact,  the  Post  is  read  by  one 
out  of  every  two  college  educated  New 
Yorkers,”  the  narrator  states.  “A  third  of 
its  readers  are  in  professional  and  man¬ 
agerial  positions,  and  43%  of  its  readers 
have  household  incomes  of  $25,000  or 
more.” 

The  presentation  also  attacks  the  “du¬ 
plication  smokescreen  claiming  that  Post 
readers  can  be  reached  via  their  (Times 
and  News)  own  papers.” 

Says  the  narrator,  “Of  Post  and  News 
readers,  only  18%  are  duplicated.  Of  Post 
and  Times  readers,  only  14%  are  dupli¬ 
cated.  Furthermore,  the  New  York  Post 
has  by  far  the  lowest  duplication  with  all 
the  suburban  newspapers.” 

Referring  to  a  graph  showing  the  Post 
ahead  of  the  Times  (but  behind  the  News) 
in  circulation  within  the  city’s  bound¬ 
aries,  the  narrator  states,  “In  New  York 
City,  the  Post  is  already  number  two!” 

In  other  developments  at  the  Post, 
advertising  director  Peter  Anderson  said 
the  paper  has  extended  the  printing  sche¬ 
dule  of  its  morning  edition  to  facilitate 
delivery  to  “outlying  areas.” 

Anderson  said  the  press  start  for  the 
morning  paper  has  been  moved  up  to  10 
P.M.  from  midnight. 

As  part  of  its  suburban  push  for  the 
A.M.  edition,  the  Post  has  added  5000 
more  outlets  outside  of  New  York  City. 

The  paper  has  also  begun  a  home  deliv¬ 
ery  campaign  for  its  morning  edition. 

Anderson  stated  the  Post’s  March  31, 
1981  publisher’s  statement  will  contain 
circulation  figures  for  the  morning  edi¬ 
tion. 

Noting  the  Post  does  not  have  a  Sunday 
edition  or  any  zoned  editions  and  does 
not  accept  inserts,  Anderson  said  the 
paper’s  “full  run  only”  share  of  New 
York’s  newspaper  advertising  market 
comes  to  about  17%. 

Murdoch  selling 
Houston  weeklies 

New  York  Post  publisher  Rupert  Mur¬ 
doch  is  in  the  process  of  selling  Houston 
Community  Newspapers,  his  chain  of  19 
weekly  newspapers  which  form  a  ring 
around  the  city  of  Houston.  The  news¬ 
papers  are  losing  $500,000  a  year. 

Murdoch  acquired  the  Houston  shop¬ 
pers  in  1979  from  the  Benson  Printing  Co. 
and  from  Panax  Corporation. 


Court  upholds 
SEC  subpoena 
for  $  records 

Newspapers  have  no  right  to  resist  the 
demands  of  regulatory  agencies  for  busi¬ 
ness  data  about  newspaper  operations. 

This  is  the  legal  rule  laid  down  this 
week  when  the  U.S.  Court  of  Appeals 
ruled  that  the  Securities  and  Exchange 
Commission’s  probe  of  the  financial  deal¬ 
ings  of  newspaper  publisher  John  P. 
McGoff  may  go  ahead. 

A  three-judge  panel  upheld  SEC  de¬ 
mands  for  information  to  test  whether 
McGoff  secretly  used  South  African  gov¬ 
ernment  money  in  his  efforts  to  buy  U.S. 
newspapers,  including  the  Washington 
Star. 

In  the  court’s  decision.  Circuit  Judge 
Ruth  Bader  Ginsburg  wrote:  “Press  fi¬ 
gures  enjoy  no  special  privilege  ex¬ 
empting  them  from  laws  of  general  appli¬ 
cability.”  She  added,  however,  that 
courts  must  show  special  sensitivity  to¬ 
ward  newspapers’  publishing  rights  when 
they  review  government  demands  for 
newspaper  business  records. 

In  McGofT s  case.  Judge  Ginsburg  said, 
a  federal  judge  had  barred  the  SEC  from 
obtaining  any  of  McGofF  s  business  pap¬ 
ers  relating  solely  to  editorial  policy  or 
news  gathering. 

Besides  upholding  the  SEC’s  sub¬ 
poenas  for  information,  the  appeals  court 
rejected  McGofT  s  demand  for  ihforma- 
tion  from  the  SEC  to  prove  his  claim  that 
the  agency’s  investigation  was  merely  re¬ 
taliation  for  his  cirticism  of  policies  of  the 
Carter  administration. 

The  court  opinion  declared  that  the 
SEC  investigation  involves  more  than  a 
minor  infraction  of  a  technical  rule.  Judge 
Ginsburg  pointed  out  that  U.S.  ties  to 
South  Africa  are  the  subject  of  a  wide 
public  debate  and  investors  have  a  stake 
in  knowing  if  McGoff  used  South  African 
funds,  directly  or  indirectly,  to  finance 
his  newspaper  acquisitions. 

The  SEC  opened  its  investigation  in 
July,  1979,  aiming  at  McGoff  and  two 
companies  he  controls.  Global  Com¬ 
munications  Corp.  and  the  Sacramento 
Publishing  Co. 

McGoff  already  has  turned  over  most 
of  the  documents  sought  by  the  SEC  as  a 
result  of  the  Supreme  Court  rejecting  a 
McGoff  challenge  to  SEC  subpoenas. 
Had  this  week’s  ruling  gone  against  the 
SEC,  however,  the  agency  could  not 
have  used  the  documents  already  in  its 
possession. 

Meantime,  no  one  seems  prepared  to 
say  when  the  McGoff  investigation  will 
be  finished. 
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Newsletter 
contests  FEC 
statutes 

The  Federal  Election  Commission  and 
a  right  wing  political  newsletter  called 
The  Pink  Sheet  on  the  Left  are  locked  in  a 
battle  that  has  raised  a  First  Amendment 
question  which  eventually  may  have  to  be 
settled  by  the  courts. 

The  dispute  centers  on  whether  or  not  a 
subscription  solicitation  letter  sent  out  by 
the  newsletter,  advocating  the  defeat  of 
Senator  Ted  Kennedy  in  his  bid  for  the 
1980  presidential  nomination,  violated 
the  Federal  Election  Campaign  Act.  The 
government  claims  the  letter  was  used  to 
collect  political  funds  under  the  guise  of 
gaining  new  subscribers. 

Under  the  Act,  “any  person  who 
makes  an  expenditure  for  the  purpose  of 
financing  communications  expressly 
advocating  the  election  or  defeat  of  a 
clearly  identified  candidate  through 
media  advertising  or  mailing  must  state 
whether  the  communication  is  authorized 
by  a  candidate,  his  political  committee  or 
agents  and,  if  not,  to  clearly  state  the 
name  of  the  person  who  financed  the 
communication.” 

Section  43  l(9)(b)(i)  of  the  Federal  Elec¬ 
tion  Campaign  Act  allows  articles  pub¬ 
lished  by  media  organizations  an  exemp¬ 
tion  from  these  laws.  Under  Section 
431(9)(b)(i),  “any  news  story,  commen¬ 
tary  or  editorial  distributed  through  the 
facilities  of  any  broadcast  station,  news¬ 
paper,  magazine  or  other  periodical  pub¬ 
lication”  is  exempt  unless  “such  facilities 
are  owned  or  controlled  by  any  political 
party,  political  committee  or  candidate.” 

The  Federal  Election  Commission,  fol¬ 
lowing  a  preliminary  investigation,  said 
that  since  the  Pink  Sheet  made  comments 
advocating  the  defeat  of  Kennedy  in  its 
solicitation  letter  and  not  in  the  actual 
newsletter,  and  since  it  solicited  funds  to 
help  it  work  for  the  defeat  of  Kennedy 
through  its  articles,  the  Pink  Sheet  has 
violated  the  election  laws. 

Phillips  Publishing,  Inc.,  publisher  of 
the  Pink  Sheet,  and  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press  have 
argued  that  the  solicitation  function  of  a 
publishing  company  cannot  be  separated 
f^rom  its  pure  editorial  function  and  that 
both  functions  are  protected  by  the  First 
Amendment  which  states,  “Congress 
shall  make  no  law.  .  .  abridging  the 
freedom.  .  .  of  the  press.” 

The  FEC  acts  only  after  receiving  a 
complaint  and  it  received  one  in  this  case 
on  March  17,  1980  from  John  Nolan, 
general  counsel  of  the  Kennedy  for  Presi¬ 
dent  Committee. 

The  FEC  has  subpoena  power  and  did 
subpoena  the  records,  but  the  publishing 
company  has  failed  to  respond.  The  FEC 
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now  has  the  option  of  going  to  Federal 
District  Court  and  seeking  enforcement 
of  the  subpoena. 

At  the  same  time,  Phillips  Publishing 
and  Pink  Sheet  have,  under  the  Freedom 
of  Information  Act,  sought  certain  docu¬ 
ments  and  information  that  the  FEC 
turned  up  in  its  investigation.  The  FEC 
has  refused  to  release  some  of  that  in¬ 
formation  and  Phillips  has  taken  filed  suit 
against  it  under  the  Fol  Act. 

A  spokesman  for  the  FEC  said  the  mat¬ 
ter  is  status  quo  for  the  moment  and 
admitted  that  it  may  take  some  time  be¬ 
fore  it  is  finally  resolved. 

Phillips  Publishing  was  incorporated  in 
1973  and  publishes  some  10  newsletters 
in  Washington,  D.C.  Thomas  L.  Phillips 
is  publisher. 

Allbritton  seeks 
control  of  bank 

Newspaper  publisher  Joseph  Allbrit¬ 
ton,  who  recently  culminated  a  deal  that 
enabled  him  to  boost  his  holdings  in  a 
Washington,  D.C.  bank  up  to  15.4% 
(E&P,  February  7),  is  now  seeking  to  gain 
control  of  that  bank  by  purchasing 
another  20%  of  the  shares. 

Allbritton  has  announced  a  tender  offer 
of  $67.50  each  for  common  shares  of  the 
Riggs  National  Bank  and  is  seeking  to 
purchase  600,000  shares.  This  would  give 
him  a  controlling  35%  of  the  shares. 

Last  month  the  Riggs  board  passed  a 
motion  stating  that  it  was  not  in  the  best 
interests  of  the  bank  for  anyone  to  own 
more  than  15%  of  the  outstanding  shares. 

Allbritton  said  he  plans  to  finance  his 
purchase  of  the  stock  with  $50  million  in 
loans  obtained  from  two  banks  • 

Allbritton  is  the  former  publisher  of  the 
Washington  Star  and  is  head  of  Allbritton 
Communications  which  owns  newspaper 
and  broadcast  properties.  He  is  also 
chairman  of  the  board  of  University 
Bancshares  Inc.,  which  owns  the  Uni¬ 
versity  State  Bank  in  Houston. 

Wirth  to  chair 
new  subcommittee 

Rep.  Tim  Wirth  (D-Colo.)  was  named 
chairman  of  the  new  House  Subcommit¬ 
tee  on  Telecommunications,  Consumer 
Protection,  and  Finance. 

The  subcommittee,  which  replaces  the 
Communications  Subcommittee,  is  part 
of  the  House  Commerce  Committee. 

Wirth  sponsored  an  amendment  to  the 
Telecommunications  Act  of  1980  which, 
if  the  bill  had  passed,  would  have  pre¬ 
vented  American  Telephone  &  Telegraph 
from  entering  the  data  processing  field. 

Other  Democrats  on  the  subcommittee 
are  Ronald  Mottl,  Ohio;  Edward  Markey, 
Mass.;  Thomas  Luken,  Ohio;  Cardiss 
Collins,  Ill.;  Henry  Waxman,  Calif.;  A1 
Swift,  Wash.;  and  W.  J.  Tauzin,  La. 

Republican  members  of  the  subcom¬ 
mittee  have  yet  to  be  chosen. 


Daily  names 
anonymous 
letter  writer 

How  much  of  a  promise  should  news¬ 
papers  make  to  letter  writers  to  protect 
their  identities? 

The  Hoosier  Press  Association  raised 
this  question  after  a  central-Indiana  daily 
published  a  “name  withheld”  letter  that 
criticized  the  clerk-treasurer  of  a  nearby 
town. 

The  official’s  attorney  demanded  the 
letter-writer’s  name.  He  indicated  he 
wasn’t  interested  in  suing  the  newspaper, 
but  he  intended  to  file  suit  for  libel  against 
the  letter  writer.  The  newspaper,  after 
unsuccessfully  trying  to  contact  the  letter 
writer  to  determine  if  he  had  any  objec¬ 
tion  to  release  of  his  name,  refused 

The  attorney  then  proceeded  to  file  a 
libel  action  against  the  newspaper  and 
“John  Doe.”  He  immediately  filed,  also, 
a  motion  asking  the  court  to  require  the 
newspaper  to  produce  the  name  of  the 
letter’s  author,  and  the  court  issued  the 
order. 

It  could  have  asked  the  court  to  recon¬ 
sider  its  action  and  have  taken  the  posi¬ 
tion  that  the  author’s  name  is  protected 
by  the  Indiana  “shield”  law  that  allows 
newspapers  to  refuse  to  divulge  a 
“source  of  information.”  Whether  the 
law  affords  such  a  protection  is  unde¬ 
cided 

If  the  court  allowed  the  claim  of  priv- 
lege,  the  press  association  said  the  prob¬ 
able  results  would  have  been: 

(1)  the  newspaper  still  would  be  left 
alone  as  a  defendent  when  it  really 
wasn’t  the  plaintiffs  target; 

(2)  the  court,  as  other  courts  have  done 
in  non-disclosure  of  sources  cases, 
could  have  applied  certain  penalties 
to  the  newspaper  in  the  libel  action. 
Since  a  public-official  plaintiff  was 
involved  and  the  New  York  Times 
libel  rule  applied,  it  could  have  ruled 
either  (a)  that  no  letter  writer  ex¬ 
isted,  so  that  the  newspaper  would 
have  to  take  full  responsibility  for 
the  letter  as  if  it  had  written  it  itself, 
or  (b)  even  worse,  that  the  letter  wri¬ 
ter  would  be  considered  an  unreli¬ 
able  souce. 

If  the  court  disallowed  the  claim  of  pri¬ 
vilege  and  the  newspaper  still  refused  to 
comply  with  the  order  to  produce,  it 
would  face  the  distinct  possiblity  of  a  con¬ 
tempt  citation,  in  addition  to  court- 
imposed  penalities  in  the  libel  action. 

Faced  with  these  alternatives,  the 
newspaper  decided  to  comply  with  the 
court  order  and  produced  the  letter  wri¬ 
ter’s  name.  After  it  did,  the  official’s 
attorney  proceeded  against  the  letter  wri¬ 
ter  and  dismissed  the  newspaper  as  a 
party. 
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Hospital  officials  skewered 
by  newspaper  ‘steakout’ 


(Herewith  is  a  summary  of  the  New 
Bern  (N.C.)  Sun-Journal’s  series  on  a 
local  hospital.  “To  date,  we  have  written 
more  than  150  stories  and  all  published 
items,  including  editorials  and  letters 
now  total  about  250,”  reports  Robert  A. 
Stephens,  editor,  Sun-Journal.  The  daily 
has  a  staff  of four  reporters  and  a  circula¬ 
tion  of  15,000.  An  interesting  aside:  One 
of  the  state’s  largest  papers,  Raleigh 
(N.C.)  News  and  Observer,  fded  a  suit 
similar  to  the  Sun-Journal’s  against  a 
Raleigh  hospital  and  still  has  not 
obtained  access  to  the  records  they  re¬ 
quested.) 

The  story  began  in  late  October,  1980, 
when  an  anonymous  caller  told  the  New 
Bern  (N.C.)  Sun-Journal  that  a  theft  ring 
had  been  uncovered  at  Craven  County 
Hospital,  a  local  publicly-owned  facility. 
The  caller  said  that  three  employes  had 
been  fired,  but  that  the  hospital’s  admi¬ 
nistration  did  not  plan  to  prosecute,  even 
though  the  thefts  amounted  to  over 
$100,000. 

The  hospital  admitted  to  the  paper  that 
there  had  been  thefts,  and  that  three  per¬ 
sons  had  been  fired.  But  hospital  officials 
said  they  were  conducting  their  own  "in- 
house”  investigation,  and  would  later 
turn  the  results  of  that  investigation  over 
to  law  enforcement  officials. 

Later,  when  the  paper  began  publiciz¬ 
ing  the  thefts,  a  hospital  attorney  said  that 
despite  the  fact  that  the  three  employes 
had  already  been  fired,  the  investigation 
was  “undercover.”  The  attorney  later 
claimed  the  newspaper’s  coverage  had 
jeopardized  the  investigation. 

Hospital  officials  later  conceded  that 
employes  at  a  meat  packing  company  had 
some  involvement  in  the  thefts,  but  re¬ 
fused  to  divulge  which  companies  the 
hospital  purchased  its  supplies  from,  de¬ 
spite  the  fact  that  such  information  was  a 
matter  of  public  record.  The  newspaper 
subsequently  took  the  hospital  to  court 
over  the  records  and  won. 

When  the  newsmen  were  granted  ac¬ 
cess  to  the  records,  they  were  not  pre¬ 
pared  for  what  they  found.  According  to 
the  records,  the  hospital  had  been  pur¬ 
chasing  huge  amounts  of  rib  eye  steaks,  at 
more  than  $4  per  pound,  for  several 
years.  In  1978,  the  hospital  purchased 
$16,884  worth  of  rib  eyes,  but  by  1980  the 
rib  eye  purchases  had  climbed  to  nearly 
$100,000.  Hospital  officials  have  yet  to 
explain  why  the  steaks  were  purchased, 
as  the  steaks  were  never  offered  on  the 
hospital’s  standard  menu.  Hospital  otfi 
cials  later  claimed  the  steaks  were  fea¬ 
tured  on  a  “special”  menu — a  menu  no 
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patient  contacted  could  recall  ever 
seeing. 

The  hospital’s  attorney,  while  con¬ 
tinuing  to  maintain  that  the  thefts  were 
relatively  small  in  scale,  later  disclosed 
that  the  meat  in  the  hospital’s  food  locker 
had  been  secretly  marked  on  one  occa¬ 
sion,  and  an  examination  the  following 
day  disclosed  that  $600  worth  of  meat  had 
been  stolen. 

The  newspaper  stepped  up  its  own  in¬ 
vestigation,  and  virtually  forced,  through 
public  opinion,  the  hospital  to  turn  over 
its  evidence  to  local  law  officers.  A  grand 
jury,  acting  on  information  obtained  from 
law  officers,  later  issued  a  report  sayng 
there  was  evidence  “a  great  deal  of  negli- 
gei\ce”  might  exist  in  several  areas  of 
mahagement”  at  the  hospital. 

The  grand  jury  at  the  same  time  in¬ 
dicted  10  persons,  on  six  counts  each,  in 
connection  with  the  thefts.  None  of  those 
indicted  was  employed  by  the  hosital  in  a 
management  capacity. 

The  paper  later  hired  its  own  auditing 
firm  to  examine  the  hospital’s  dietary  de¬ 
partment.  That  audit  showed  that  the  hos¬ 
pital  administration’s  own  books  were 
badly  askew,  yet  the  administration  had 
not  acted  on  information  readily  avail¬ 
able.  The  audit  also  pointed  out  that  the 
hospital’s  own  controller  had  warned  the 
administration  that  the  hospital  was  ex¬ 
ceeding  its  food  budget  regularly. 

The  newspaper  secured  affidavits  mak¬ 
ing  allegations  of  theft  against  the  hospit¬ 
al’s  top  administrator  and  his  second-in- 
command.  The  paper  also  reviewed  an 
incident  dating  back  to  1970,  in  which  the 
two  men  had  taken  hospital  property  for 
their  own  personal  use.  By  this  time  let¬ 
ters  pro  and  con  were  pouring  into  the 
paper,  and  callers,  many  of  them  anony¬ 
mous,  were  providing  information.  All 
the  leads  were  checked  out. 

Acting  on  one  of  those  leads,  the  paper 
researched  the  hospital’s  purchases  of 
fresh  fish,  and  found  that  for  more  than 
four  years,  the  hospital  had  been  purchas¬ 
ing  enough  fish  to  feed  each  patient  two 
servings  of  fish  a  day,  365  days  a  year. 
The  fish,  the  paper  learned  and  reported, 
was  purchased  from  the  father  of  one  of 
the  hospital’s  top  administrators,  at  ridi¬ 
culously  high  prices. 

The  newspaper  later  pointed  out  that 
the  hospital’s  trustees  had  for  years 
ignored  its  own  auditors’  reports.  The 
trustees  had  not,  however,  ignored  the 
hospital’s  top  administrator,  Lonni^ 
Moore.  Despite  the  fact  that  Moore  had 
only  a  high-school  education,  he  was  the 
highest-paid  administrator  among  his 
peers,  earning  more  than  $76,000  yearly 


in  income  and  fringe  benefits.  One  benefit 
not  included  in  the  $76,000  figure  con¬ 
sisted  of  unlimited  personal  use  of  a  hos¬ 
pital-owned  car,  with  the  hospital  paying 
for  the  gasoline.  The  trustees  professed  to 
be  unaware  of  such  privileges  and  said 
they  would  “look  into  it.” 

Those  reports,  combined  with  public 
pressure,  let  the  county  commissioners  to 
demand  that  the  trustees  fire  Moore. 
When  the  trustees,  who  are  appointed  by 
the  commissioners,  refused  to  fire  him,  a 
majority  of  the  commissioners  made 
plans  to  fire  the  trustees  themselves. 

Moore  finally  resigned,  in  the  face  of 
certain  dismissal. 

At  least  one  of  the  indicted  former  em¬ 
ployes  is  now  alleging  that  the  hospital 
promised  he  would  never  be  prosecuted  if 
he  confessed — a  strong  indication  that 
the  hospital  planned  to  quietly  cover  up 
the  entire  matter. 

During  the  three  months  of  intense 
coverage  of  the  hospital,  the  paper  re¬ 
ceived  heavy  pressure,  in  the  form  of  paid 
advertisements,  printed  attacks  on  the  re¬ 
porters  and  editors  themselves,  and  an 
ineffective  campaign  to  cancel  subscrip¬ 
tions. 

As  of  February  1 ,  the  story  is  far  from 
over,  and  the  paper  is  currently  pushing 
for  reforms  in  the  way  the  trustees  are 
chosen,  in  order  to  assure  that  such  gross 
waste  of  the  taxpayer’s  money  does  not 
occur  again. 

McGiffin  buys  daily 

The  McGiffin  Newspaper  Group  in 
California  has  added  a  daily — the  Dow¬ 
ney  Southeast  News  &  Champion  (even¬ 
ing  5.8(X))  and  six  non-dailies  in  the  area. 
The  purchase  from  John  Dennis  by  W.J. 
McGiffin  Newspaper  Company  was 
arranged  by  brokers  Mel  Hodell  and  Joe 
N.  Wells. 


J.  D.  FITZ  (center)  publisher  of  the 
Morganton  (N.C.)  News  Herald  for  the 
post  20  years,  talks  with  Roy  H.  Pork 
(left),  president  of  Pork  Newspapers,  and 
Ralph  J.  Cooper,  who  assumes  Fritz's 
duties  as  general  manager.  Fritz  retired 
after  35  years  with  the  News  Herald  and 
will  continue  to  serve  on  the  board  of 
directors.  Park  Newspapers  bought  the 
paper  last  year.  Cooper  moves  from  five 
years  as  manager  and  publisher  of  the 
Mountain  Statesman  in  Grafton. 


13 


Circulation 

computer 

system 

Los  Angeles  Times  is  now  im¬ 
plementing  the  computer-based  Circula¬ 
tion  Home  Delivery  System  (CHDS),  a 
direct-access,  on-line  program  that  has 
been  in  planning  for  four  years.  The 
Times  is  one  of  the  first  newspapers  in  the 
country  to  make  use  of  such  an  extensive 
system. 

The  first  phase  of  the  system,  which 
was  instituted  in  early  January,  is  de¬ 
signed  to  handle  top-priority  situations 
such  as  undelivered  or  damaged  news¬ 
papers. 

The  second  and  third  phases,  to  be  im¬ 
plemented  by  mid- 1 981,  will  enable  the 
system  to  handle  all  facets  of  a  subscri¬ 
ber’s  account,  including  direct  billing. 
The  second  phase  will  add  accounting  in¬ 
formation  to  the  data  base.  The  third  will 
allow  transactions  like  stop/start  orders 
and  transfers  to  be  dealt  with  through  the 
on-line  system. 

The  direct-access  system  used  by  the 
Times  is  the  most  sophisticated  on-line 
method,  according  to  Gerald  Ouellette, 
Times  circulation  sales  manager.  With 
direct  access,  the  computer  operator  can 
not  only  call  up  information  onto  a  video 
display  terminal  but  can  also  change  or 
update  that  information  instantly. 

For  example,  if  a  subscriber's  morning 
paper  is  damaged  or  missing,  the  reader 
will  be  able  to  call  the  circulation  depart¬ 
ment  and  talk  to  an  operator  who  will 
have  immediate  access  to  the  subscri¬ 
ber’s  records.  The  subscriber’s  replace¬ 
ment  paper  can  then  be  delivered  within  a 


LINAGE  WINNER — James  L.  Meadows  (left)  and  Robert  M.  Sayre  (right), 
both  representing  the  Charleston  (W.Va.)  Gazette-Mail,  accept  a  Sony 
Trinitron  from  Parade  magazine's  Edward  C.  Green.  The  Gazette-Mail  was 
national  winner  in  circulation  group  II  (less  than  150,000)  in  Parade's  Datsun 
280-ZX  'Tie-In'  Linage  Contest. 

The“home  delivery  circulation  Sale  of  Banner  shafo 

is  more  than  780,000  daily  and,  on  Sun-  by  Hooker  hits  snaq 
days,  IS  more  than  860,000.  The  full  cir-  ^  ^ 

Times  is  1,043,028  daily  y^e  sale  of  former  Nasfn 
and  1,289,314  on  Sundays.  Banner  publisher  John  Ja; 

wins  share  of  that  newspaper  to  h 

^  partners  (announced  in  late 

book  account  has  not  yet  been  consummate 


Time-Life  Books  Inc.,  subsidiary  of 
Time  Inc.,  has  appointed  N.W.  Ayer, 
New  York,  as  its  advertising  agency  for 
the  Life  Library  of  Photography  and 
three  other,  no-yet-specified  products  in 
the  book  and  record  album  fields. 


TOP  FIVE — Pictured  left  to  right:  Ryan  McKibben,  Oshkosh  (Wise.)  North¬ 
western;  Rick  Sekella,  Warren  (Oh.)  Tribune-Chronicle;  Howard  Rockafel- 
low,  Odessa  (Tex.)  American;  Joe  Wise,  Family  Weekly;  Maggie  Alexander, 
Family  Weekly;  Jim  Baher,  Family  Weekly;  Frank  Taggart,  Bedford  (Ind.) 
Times  Mail;  Hugh  Hawkins,  Owensboro  (Ky.)  Messenger-Inquirer.  The  top 
five  newspapers  in  Family  Weekly's  Tie-in  Retail  Incentive  Program  at  a 
cocktail  party  during  the  INAE  convention  in  Hollywood,  Fla. 
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The  sale  of  former  Nashville  (Tenn.) 
Banner  publisher  John  Jay  Hooker’s 
share  of  that  newspaper  to  his  other  two 
partners  (announced  in  late  December) 
has  not  yet  been  consummated  and  obser¬ 
vers  feel  the  matter  might  have  to  be  set¬ 
tled  in  court. 

Hooker,  along  with  Brownlee  O.  Cur- 
rey,  Jr.  and  Irby  C.  Simpkins,  Jr.,  purch¬ 
ased  the  Banner  from  Gannett  Co.  in  Au¬ 
gust  of  1979  for  $25  million.  Currey  said 
last  week  the  deal  is  “subject  to  a  number 
of  conditions’’  and  that  those  conditions 
“have  not  been  satisfied.’’ 

It  was  originally  reported  that  Hooker 
had  sold  his  interest  in  the  Banner  to  Cur¬ 
rey  and  Simpkins  for  $6  million.  In  addi¬ 
tion  to  stating  the  deal  has  not  been  final¬ 
ized,  Currey  said  Hooker’s  share  will  not 
go  directly  to  him  and  Simpkins  but  to  the 
Nashville  Banner  Publishing  Co.,  which 
he  and  Simpkins  control. 

Currey  is  listed  as  the  new  publisher  of 
the  Banner  and  Simpkins  is  president. 

Hooker  has  not  yet  received  the 
money,  which  he  earlier  said  would  go,  in 
part,  toward  paying  off  personal  debts. 

Hooker,  whg  unsuccessfully  ran  for 
governor  of  Tennessee  as  a  Democrat  in 
1970,  was  reportedly  extremely  active  as 
publisher  of  the  newspaper.  “He  wrote 
some  columns,  conferred  regularly  with 
editorial  writers  and  consulted  with  the 
managing  editor  about  news  stories,”  a 
staffer  said.  “He  put  in  some  hours  here 
and  said  he  was  sorry  to  be  leaving.  He 
said  the  sale  of  his  share  in  the  paper 
would  give  him  enough  money  to  pay  his 
debts  and  have  some  money  left  over.” 
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FRAMED  by  the  giant  flag  which  will  fly  over  the  San  Antonio  Light's 
building  throughout  the  year.  Light  publisher  William  B.  Bellamy  (I.)  and 
ffearst  Corporation  president  Frank  A.  Bennack,  Jr.,  congratulate  each 
other  at  the  Hearst  newspaper's  100th  birthday  party.  Bennack  and  Bellamy 
are  two  of  only  nine  publishers  the  Light  has  had  during  it's  100-year 
existence. 


Events  mark 
100th  year  of 
publication 

San  Antonio  Light  reached  the  vener¬ 
able  age  of  100  years  on  January  20,  1981 , 
a  day  that  was  memorable  for  a  couple  of 
other  events,  too. 

Capping  a  frenetic  news  day  which  saw 
the  Reagan  presidential  inauguration  and 
the  release  of  the  American  hostages 
from  Iran,  Light  executives  entertained 
San  Antonio’s  civic  and  business  leaders 
at  a  black-tie  banquet  at  the  Institute  of 
Texan  Cultures. 

Among  VIP’s  in  attendance  from  the 
Light’s  parent  Hearst  Corporation  were 
Frank  A.  Bennack,  Jr.,  president  and 
chief  executive  officer,  and  Robert  Dan¬ 
zig,  vicepresident  and  general  manager  of 
the  newspapers.  Bennack  was  publisher 
of  the  Light  for  seven  years  before  mov¬ 
ing  up  to  the  Hearst  management  post. 

William  B.  Bellamy,  former  Light  ex¬ 
ecutive  editor,  succeeded  Bennack  as 
publisher  in  1974  and  has  guided  the  pap¬ 
er  through  the  explosive  technological 
growth  of  the  late  70’s  and  continued  its 
leadership  into  the  80’s. 

Also  in  attendance  were  New  Yorker 
Covelle  Newcomb,  granddaughter  of  the 
Light’s  founder,  James  Newcomb,  and 
Robert  Frehse,  executive  director  of  the 
Hearst  Foundation. 

The  Institute  of  Texan  Cultures,  a 
museum  of  the  state’s  ethnic  history,  was 
an  appropriate  setting  for  the  centennial 
banquet.  Noted  for  multi-media  audiovi¬ 
sual  shows  projected  around  the  insi  '.e 
circumference  of  its  central  cone,  the  In¬ 
stitute  produced  a  special  dome  show  us¬ 
ing  about  1 ,000  of  the  more  than  50,000 
glass  negatives  from  the  Light’s  photo 
files.  The  priceless  collection  of  glass 
plates  has  been  given  by  the  Light  to  the 
Institute’s  library,  and  a  grant  from  the 
Hearst  Foundation  enabled  librarians  to 
collate  and  catalogue  the  collection  for 
use  by  researchers. 

The  dome  presentation,  “The  Pictures¬ 
que  Years:  1920-1940,’’  will  be  a  regular 
feature  at  the  Institute  and  will  be  avail¬ 
able  for  school  tours  around  the  state. 

The  Light  centennial  was  also  marked 
by  a  six-page  special  section  in  all  edi¬ 
tions  of  the  January  20  paper.  The  inside 
flysheet  reproduced  in  tabloid  size  the 
four-page  first  edition  of  the  Evening 
Light  of  1881,  while  the  outside  pages 
recapped  the  century’s  developments  in 
editorial  content,  advertising,  circula¬ 
tion,  production  and  physical  plant. 

A  number  of  other  events  and  promo¬ 
tions  are  planned  throughout  the  centen¬ 
nial  year.  The  largest  observance  will 
come  on  March  2,  when  the  Light  joins 
with  two  other  centennial-observing 
organizations.  Southwestern  Bell  Tele¬ 
phone  and  Incarnate  Word  college,  to 


host  a  civic  luncheon,  open  to  the  public, 
saluting  San  Antonio  firms  and  indi¬ 
viduals  who  have  distinguished  them¬ 
selves  in  service  to  their  communities  and 
nation.  The  date,  March  2,  has  historic 
significance  as  Texas  Independence  Day. 

The  preceding  day,  the  Light’s  Sunday 
edition  will  carry  the  chief  in-paper 
centennial  observance,  a  three-section 
history  of  San  Antonio  from  1 88 1  to  1 98 1. 
Eminent  author/historian  T.  R.  Fehren- 


bach  has  been  commissioned  to  write  the 
20,000- word  history,  which  will  be  liber¬ 
ally  illustrated  with  photographs  from 
many  sources,  including  the  Light’s  files. 

A  San  Antonio  resident,  Fehrenbach  is 
a  widely  published  writer  whose  15  books 
have  been  translated  into  10  languages 
and  whose  articles  and  short  stories  have 
appeared  in  Atlantic  Monthly,  Esquire, 
Saturday  Evening  Post,  London  Sunday 
Times,  and  Paris  L’Express. 
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Editors  debate 
creating  Wise, 
news  council 

Representatives  of  Wisconsin’s  news 
media  and  local  businessmen  have 
formed  a  task  force  to  study  the  feasibility 
of  creating  a  statewide  news  council  for 
handling  public  complaints  about  fair¬ 
ness. 

The  task  force  will  make  its  recom¬ 
mendations  known  in  June. 

The  proposed  Wisconsin  council, 
which  would  be  modeled  after  the 
National  News  Council,  has  become  the 
center  of  a  controversy  pitting  the  Mil¬ 
waukee  Journal  against  the  Milwaukee 
Sentinel. 

The  Journal  has  editorialized  that 
establishing  a  news  council  deserves 
study  while  the  Sentinel  has  expressed 
staunch  opposition  to  the  idea. 

Proposals  for  a  Wisconsin  news  coun¬ 
cil  resulted,  in  part,  from  charges  the 
Green  Bay  Press-Gazette  had  been  unfair 
in  an  investigation  the  paper  conducted  of 
alleged  wrongdoing  by  Juvenile  Court 
Judge  James  W.  Byers  and  his  aide 
Wayne  Walters. 

Judge  Byers  died  of  a  heart  attack  dur¬ 
ing  the  course  of  the  investigation,  and 
critics  said  the  paper  had  hounded  the 
judge  to  death  (E&P,  April  19,  1980,  p. 
44). 

A  grand  jury  looking  into  the  matter 
found  no  indictments  were  warranted. 
Walters  has  filed  a  libel  suit  for  $3  million 
against  the  Press-Gazette. 

Madison  Capital  Times  and  Chippewa 
Herald  Telegram  reviewed  the  Green 
Bay  papers  handling  of  the  investigation. 
Both  newspapers  said  the  Press-Gazette 
was  blameless  in  the  judge’s  death  (E&P, 
June  7,  1980,  p.  110). 

Sig  Gissler,  editorial  page  editor  of  the 
Journal,  called  the  Press-Gazette  con¬ 
troversy  “an  example  of  the  kind  of  ques¬ 
tion  raised  about  media  performance” 
which  a  state  news  council  would  con¬ 
sider. 

He  stated  a  “properly  organized  and 
operated  council”  can  foster  public  confi¬ 
dence  in  news  media  by  creating  a  forum 
where  complaints  can  be  heard  without 
costly  litigation. 

A  news  council  will  “improve  the  im¬ 
age  and  accountability  of  the  press  with¬ 
out  damaging  its  independence,”  Gissler 
said.  “This  is  one  way  to  avoid  nasty 
legislation.”  ' 

One  piece  of  “nasty  legislation”  Gis¬ 
sler  has  in  mind  is  an  amendment  to  Wis¬ 
consin’s  invasion  of  privacy  law  which 
gives  an  individual  the  right  to  sue  a  news¬ 
paper  if  he  believes  a  story  portrayed  him 
in  a  false  light. 

The  amendment  is  sponspred  by  state 
representative  William  Rogers. 


Rogers  first  introduced  the  false  light 
amendment  last  year.  At  the  time  he 
offered  to  withdraw  the  amendment  if  the 
editor  of  the  Press-Gazette,  Robert  Gal¬ 
lagher,  were  fired.  Gallagher  was  not 
fired,  and  the  amendment  died  in  com¬ 
mittee. 

Rogers  has  re-introduced  his  false  light 
amendment  this  year. 

Newspapermen  attending  a  January  15 
symposium  sponsored  by  the  Johnson 
Foundation  reported  Rogers  indicated  he 
would  withdraw  his  false  light  amend¬ 
ment  if  a  Wisconsin  news  council  was 
formed.  Rogers,  in  a  letter  to  the  Oshkosh 
Northwestern  denied  making  any  such 
statement. 

“His  (Rogers)  attitude  towards  the 
press  was  motivated  simply  by  vindic¬ 
tiveness,”  stated  Sentinel  editor  Bob 
Wills  who  was  at  the  symposium. 

Wills  believes  a  Wisconsin  news  coun¬ 
cil  would  be  of  no  help  in  the  Pres-Gazette 
matter.  He  remarked  the  National  News 
Council  declined  to  review  the  Press 
Gazette’s  stories  on  Judge  Byers  and 
Wayne  Walters  because  the  latter  did  not 
sign  the  required  waiver  of  his  right  to  sue 
the  newspaper  for  libel. 

“People  who  start  legal  action  want 
money  or  punishment,”  Wills  said.  “I  do 
not  believe  they  would  be  satisfied  by 
going  to  a  news  council.” 

Wills  called  a  news  council  “one  more 
restriction  on  the  free  reporting  of  news” 
which  would  lead  to  second  guessing  of 
reporters  and  editors  while  they  were 
working. 

“Once  you  let  the  press  become  sub¬ 
ject  to  some  control  body,  and  that’s  what 
a  news  council  is,  you  are  going  against  all 
the  traditions  of  keeping  the  press  free,” 
Wills  said. 

Press-  Gazette  editor  Gallagher  said 
the ‘Wisconsin  news  media  has  “over¬ 
whelmingly  rejected  the  concept”  of  a 
news  council.  He  said  at  an  AP  meeting 
last  December,  attending  newspapers 
voted  14  to  6  against  a  news  council. 

“At  the  community  press  level  we 
already  have  the  most  effective  council 
that  could  ever  exist,  our  readers,”  Gal¬ 
lagher  stated. 

Rogers’  false  light  amendment  is  given 
a  “slim  chance”  of  becoming  law  by  the 
Wisconsin  Newspaper  Association. 

Legislative  coordinator  Leroy  Yorgen- 
son  said  the  amendment  “may  pass  the 
assembly,  faces  real  trouble  in  the  senate, 
and  Governor  (Lee)  Dreyfus  has  said  he 
will  veto  it.” 


Correction 

E&P  incorrectly  reported  on  January  3 
that  the  Sleepy  Eye  (Minn.)  Herald- 
Dispatch  was  sold  to  Ogden  Newspapers 
in  1980.  The  daily  is  owned  by  Robert 
Bradford  who  purchased  it  from  Mickel- 
son  Media  in  1979.  Bradford  also  owns 
the  New  Richmond  (Wise.)  News. 


Frank  H.  AAcKnight 


McKnight  promoted 
to  circulation  mgr. 

Dallas  Morning  News  has  appointed 
Frank  H.  McKnight  to  the  position  of 
circulation  manager  according  to  an 
announcement  by  Jeremy  L.  Halbreich, 
vicepresident-marketing. 

The  other  individuals  who  will  com¬ 
prise  the  management  group  in  the  cir¬ 
culation  department  include  Valter  Hale, 
city  circulation  manager;  Jane  Manning, 
circulation  sales  and  service  manager; 
Cecil  E.  Barrow,  single  copy  sales  mana¬ 
ger,  and  Darrel  Martin,  state  circulation 
manager.  All  four  managers  will  report 
directly  to  McKnight. 

TV  Log  names 
vicepresident 

Harry  B.  Bekkar  has  been  appointed 
vicepresident.  Western  Division  Sales,  of 
National  TV  Log. 

National  TV  Log  places  bold  face 
promotional  ads  in  newspapers’  daily  tv 
schedules  and  weekly  supplements  on  be¬ 
half  of  networks,  corporate  show  spon¬ 
sors,  pay  television  companies,  cable 
systems  and  local  stations. 

Newspapers  using  the  company’s  ser¬ 
vice  cover  89  television  broadcast  mar¬ 
kets  representing  more  than  70%  of  U.S. 
homes  and  61  million  circulation. 

Dividend  declared 

The  Washington  Post  Company  Board 
of  Directors  has  approved  an  increase  in 
the  annual  dividend  rate  on  its  common 
stock  from  440  to  500  per  share.  The  di¬ 
vidend  for  the  first  quarter  of  1981 ,  12'/20 
per  share,  was  paid  on  February  6.  The 
company  last  changed  its  dividend  a  year 
ago  when  the  annual  rate  was  increased 
from  360  to  440  per  share. 
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“Our  readers  and  advertisers  expect  a 
high  quality  newspaper,  featuring 
color  throughout.  And  with  the 
successful  combination  of  Goss 
Metroliner  presses  and  a  dedicated, 
quality-conscious  production  staff, 
we  are  delivering  such  a  product,” 
states  Luis  Fernando  Santos,  Sub 
Gerente  of  El  Tiempo,  Bogota. 

E/TIempo,  Colombia’s  laigest 
newspaper;  converted  to  offset  with  a 
7*iiiut  Metio-Offset  press  in  1978. 
iSiiiCie^en,  paper  has  grown 

and  ad  lin^e. 


“Today,”  continues  Santos,  “we  are 
running  our  Metro-Offset  press  24 
hours  a  day  at  an  average  speed  of 
50,000  to  55,000  pph.  We  print  an 
average  of  52  pages  daily  and 
currently  we  are  running  up  to  three 
4-color  ads  each  day  in  addition  to  a 
substantial  amount  of  editorial 
process  and  spot  color.  Even  so,  our 
waste  factor  is  at  a  satisfactory  3  to 
3V4  percent  level. 

“Our  press  crew,  too,  likes  the 
Metro-Offset  —  for  its  printing 
quality,  good  register  and  ease  of 
operation.” 

El  Tiempo  is  yet  another  example*  : 
of  the  print  quality  delivered  by  GosiP 
Metroliner  worldwide. 


For  more^  information 
on  thd  Goss  Metroliner  press 
system,  contact  Goss  Piroduct^ 
Graphic  Systems  Division,. 
Rockwell  International^  SlOftifa 
Central  Avenue,  Chicago  llilill 
Phone;  (312)656-8600.  J 
The  Goss  systems 
to  printing  productions^ 


ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

Herman’s  cuts  1981  newspaper 
ad  spending  by  nearly  20% 


Columbus  paper 
buys  H.R.  Block 
delivery  unit 

The  Columbus  Dispatch  has  acquired 
Consumer  Communications  Services 
Inc.,  the  alternate  delivery  arm  formerly 
owned  by  the  H  &  R  Block  Co. 

The  delivery  service,  which  was  owned 
by  the  tax-preparation  firm  for  seven 
years,  covers  the  Indianapolis,  Akron, 
Canton,  Toledo  and  Youngstown  mar¬ 
kets.  The  acquisition  brings  the  Dispatch 
Company’s  total  distribution  to  1 .4  mil¬ 
lion  households,  including  the  firm’s  ex¬ 
isting  service  in  Columbus. 

According  to  general  manager  Robert 
Johnson,  the  Dispatch  Printing  Company 
plans  to  collapse  the  existing  company 
and  change  its  name  to  Print  Communica¬ 
tions  Group.  Currently,  its  major  clients 
are  major  grocery  chains  and  locally- 
based  retailers  and  service  companies. 
The  Dispatch  Company  can  offer  satura¬ 
tion  coverage  from  its  total  household  cir¬ 
culation  down  to  blocks  of  500  homes 
within  a  zip  code  area.  Johnson  says  the 
company  does  not  currently  plan  to  ac¬ 
quire  additional  alternate  delivery  com¬ 
panies,  but,  he  says,  “We’re  certainly 
looking  at  it  as  a  growing  business.”  As 
for  other  alternate  delivery  functions, 
such  as  distribution  of  national  magazines 
and  other  normally  direct  mail  media, 
Johnson  says  the  Dispatch  Company  has 
adopted  a  wait  and  see  posture. 

“With  that  kind  of  distribution,”  he 
says,  “you  encounter  a  whole  raft  of 
problems.” 


Herman’s  world  of  sporting  goods,  the 
92-store  retail  chain  owned  by  the  W.R. 
Grace  Company,  has  slashed  its  news¬ 
paper  advertising  budget  by  some  18% 
this  year  in  favor  of  other  media. 

Jack  H.  Shapiro,  vicepresident/ 
marketing  for  Herman’s,  delivered  the 
“bad  news”  during  this  month’s  New 
York  chapter  of  the  Newspaper  Advertis¬ 
ing  Sales  Association  luncheon  last  week. 

After  noting  that  print  advertising  is 
“the  basis  on  which  our  total  advertising 
program  is  built,”  Shapiro  said  about 
72%  of  Herman’s  total  ad  budget  this  year 
would  be  spent  in  print,  the  bulk  of  that  in 
about  50  newspapers.  “The  bad  news,” 
he  continued,  “is  that  last  year,  that  fi¬ 
gure  was  90%.  ” 

Herman’s  generally  runs  six  inserts  per 
year  in  newspapers,  according  to  Sha¬ 
piro.  The  average  number  of  inserts 
printed  per  year  has  been  running  be¬ 
tween  13.6  million  and  14  million.  He  dis¬ 
closed  that  as  of  March  1,  1981,  that  fi¬ 
gure  would  drop  to  around  10  million. 
And,  in  a  veiled  warning,  Shapiro  said, 
“Let’s  hope  we  continue  to  call  them  in¬ 
serts,  and  not  circulars  or  preprints.” 

The  money  is  going  into  radio,  Shapiro 
said,  because  it  reaches  upscale,  physi¬ 
cally  active  consumers  aged  in  their  mid¬ 
twenties.  “Unfortunately,  they  don’t 
read  newspapers,”  he  said. 

Some  of  the  money  is  also  going  into 
direct  mail,  he  explained,  and  still  other 
money  is  going  into  door-to-door  dis¬ 
tribution.  The  sporting  goods  retailer  is 
also  looking  seriously  at  direct  response 
catalog  advertising.  Television,  he  said, 
is  used  only  for  Herman’s  ski  warehouse 
sale  in  August. 

Shapiro  explained  that  the  retail  busi¬ 
ness  is  not  what  it  used  to  be.  Citing  press 
accounts  of  this  year’s  National  Retail 
Merchants  Association  convention  in 


New  York,  he  maintained,  “There’s  too 
much  retail  square  footage  in  this  coun¬ 
try,  especially  in  general  merchandise.” 

He  specifically  pointed  to  a  study  con¬ 
ducted  by  Touche  Ross  &  Co.  which  was 
unveiled  at  the  NRMA  meeting.  That 
study  indicated  that  real  sales  growth  in 
the  retail  industry  was  in  a  serious  down¬ 
turn  (E&P,  Jan.  24). 

“Who  would  have  thought,  ten  years 
ago,  that  W.T.  Grant  would  be  out  of 
business,”  asked  Shapiro.  He  cited  the 
more  recent  demise  of  Korvettes.  Then 
he  speculated  that  Sears  Roebuck  & 
Company  has  “probably”  been  losing 
money  on  its  retail  operations  for  several 
years,  and  he  said  he  figured  J.C.  Penney 
was  encountering  similar  profit  prob¬ 
lems. 

Herman’s  is  not  suffering  so  seriously, 
he  suggested.  He  cited  what  he  called 
“tremendous”  sales-per-sqaure  foot 
ratios  sported  by  some  of  the  chain’s  ma¬ 
jor  stores. 

Said  Shapiro,  “In  some  cases,  in  total 
retailing,  I  think  print  is  fading  in  certain 
respects.”  Rapping  ‘waste’  circulation, 
he  maintained  that  not  everybody  who 
reads  a  newspaper  has  the  discretionary 
income  to  shop  at  Herman’s,  and  he 
asked,  “Why  should  we  go  into  areas 
where  there  is  no  potential  business  for 
us?” 

He  asked  newspapers  to  provide  pre¬ 
cisely  focused  marketing  information  to 
their  retail  customers,  noting  that  many 
retailers  derive  much  of  their  demog¬ 
raphic  information  from  proprietary  stu¬ 
dies  conducted  by  newspapers. 

“Newspapers  must  understand  the  re¬ 
tail  business,”  he  said  as  he  advised 
newspaper  reps  to  help  retailers  use 
newspapers  “intelligently.”  He  likened 
the  retailers’  current  dilemma  to  that 
which  newspapers  face  with  the 


onslaught  of  the  new  electronic  media. 

Shapiro  reported  that  Herman’s  is  cur¬ 
rently  looking  at  combinations  of  sub¬ 
urban  newspapers  as  vehicles  for  its 
advertising  in  markets  where  it  feels  the 
major  market  paper  “doesn’t  do  the  job.” 
He  later  rapped  the  New  York  News  for 
raising  rates  by  11%  at  the  beginning  of 
1981  when,  he  claimed,  the  paper’s  cir¬ 
culation  is  off  5%.  “We’re  spending  more 
for  less,”  he  said. 

“We’re  really  partners  going  forward 
in  this  world  of  change,”  he  said,  “we 
really  have  to  be  holding  hands.” 

He  advised  newspapers  to  seriously 
consider  moving  into  both  the  electronic 
media  and  alternate  distribution  areas. 
He  cited  Knight-Ridder  Newspapers’ 
efforts  in  the  Viewtron  experiment,  and 
he  later  cited  their  alternate  delivery  en¬ 
deavors.  “Knight-Ridder  is  very  intelli¬ 
gent,”  he  said,  “I  think  they’re  protect¬ 
ing  their  position.” 

He  ended  his  ad-libbed  address  on  a 
more  positive  note;  “We  want  to  con¬ 
tinue  to  use  newspapers,  but  we  want  to 
use  them  in  an  intelligent  way.” 
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The  choice  is  yours. 

Choose  from  camera-ready,  high  speed 
wire  delivery,  and  pre-printed  booklets  in 
providing  your  subscribers  with  television  listings. 

Call  our  toll-free  number  today  to  let  us  know  what  YOU  want. 


Toll  Free  (800)  833-9581 

New  York  Tte  Line  Toronto  Tie  Line  Local  Line 

(212)581-3169  (416)366-9319  (518)792-9914 
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"^The  air  over  our 
Bethlehem,  Pa.,  steel  plant  is 
a  lot  deaner  now 
than  it  wasin  1953r 


"Back  in  the  fifties,  smoking 
stacks  meant  progress— pros¬ 
perity,  jobs,  an  improvement  in 
our  standard  of  living. 

"But  today,  little  or  no  smoke 
means  progress— a  concern  for 
our  qu^ity  of  life,  for  our 
environment. 


"Here  at  Bethlehem  Steel  we 
share  that  concern.  And  we’re 
doing  something  about  it  at  all  of 
our  plants,  mines,  quarries  and 
shipyards.  We’re  making  great 
strides  in  cleaning  up  the  air,  as 
you  can  see  from  these  before-and- 
after  photos  of  our  Bethlehem,  Pa., 
steel  plant.  And  we’re  doing  just 
as  well  at  cleaning  up  the  water. 

"It  takes  time,  a  lot  of  expen¬ 
sive  hardware,  and  a  lot  of  hard 
work  to  solve  pollution  problems. 
At  this  plant  alone,  we’ve  spent 
more  than  $100  million  for  air 
and  water  quality  controls.’’ 
Bethlehem’s  commitment: 

To  do  what  is  necessary 
to  protect  public  health 

We’ve  made  substantial  prog¬ 
ress  and  are  now  controlling  more 
than  95%  of  our  major  air  and 
water  pollutants.  In  our  view. 


John  Fleckstcimr,  Superintendent  of  the  Environmental  Control  Division, 
went  up  in  a  helicopter  with  a  photographer  to  get  the  "how  it  looks  now" 
photo  of  our  Bethlehem,  Pa.,  steel  plant.  John  is  proud  of  the  part  he's  played 
in  helping  to  make  this  plant,  which  is  located  right  in  the  City  of  Bethlehem, 
a  "good  neighbor." 


before  new  and  tighter  environ¬ 
mental  regulations  are  imple¬ 
mented  or  proposed,  our  nation 
should  stop... carefully  assess  the 
situation... review  our  accom¬ 
plishments... and  ask  how  much 
additional  clean-up  is  necessary, 
practical  and  affordable. 

Our  position  is  clearly  ex¬ 
plained  in  our  booklet.  Steelmak¬ 
ing  and  the  Environment,  which 
includes  a  copy  of  our  Statement 
on  Environmental  Quality  Con¬ 
trol.  Write:  Rm.  476MT,  Public 
Affairs  Dept.,  Bethlehem  Steel 
Corp.,  Bethlehem,  PA  18016. 

Bethlehem 


Bethlehem  Plant  1953. 


Publisher  forms  firm 
to  sell  cable  ads 


Florida  Publishing  Company,  pub¬ 
lishers  of  the  Florida  Times-Union  and 
Jacksonville  Journal,  has  entered  an  in¬ 
novative  advertising  venture  in  conjunc¬ 
tion  with  Area  Cablevision,  a  local  cable 
franchise. 

The  result  is  the  formation  of  Coastline 
Communications,  Inc.,  a  subsidiary  of 
FPC.  Coastline  represents  Area  in  selling 
local  advertising  time  for  Cable  News 
Network  (CNN),  Entertainment  and 
Sports  Programming  Network  (ESPN), 
and  USA  Network. 

Area’s  system  currently  serves  28,000 
subscribers  and  projections  indicate  by 
the  end  of  1982  the  number  of  cable 
households  will  top  85,000. 

“Florida  Publishing  Company  is  ex¬ 
cited  about  the  possibilities  and  potential 
of  this  advertising  venture,”  said  Jack 
Gailliard,  director  of  cable  operations, 
“the  publishing  company’s  involvement 
is  indicative  of  future  communications 
trends.” 

The  publishing  company  enters  the 
advertising  arena  with  a  100%  commit¬ 
ment  towards  its  success.  FPC  advertis¬ 
ing  director  Leonard  A.  Bolton  states,  “I 


think  our  venture  into  cable  television 
marketing  and  advertising  sales  would 
have  to  be  considered  a  pioneering  pro¬ 
ject  in  view  of  present  and  contemplated 
operations  elsewhere  in  the  cable  tv  in¬ 
dustry.  Cable  tv  rivals  newspapers  in  the 
level  of  excitement  generated.  We  plan  to 
contribute  all  that  we  can  to  make  it  even 
more  exciting.” 

Three  McCann  execs 
form  new  ad  agency 

Three  former  executives  from 
McCann-Erickson’s  Atlanta  office  have 
resigned  from  the  super-agency  to  form 
their  own  shop. 

Todd  Kaiser,  who  was  management 
representative  and  deputy  manager  of  the 
McCann  office;  Brent  Kuhn,  formerly 
vicepresident  and  account  supervisor; 
and  Richard  R.  Bennett,  who  was  crea¬ 
tive  director  until  he  resigned  last  sum¬ 
mer,  have  formed  Kaiser  Kuhn  Bennett, 
Inc..  The  agency  is  beginning  operations 
with  about  $5  million  in  billings,  and  it 
plans  to  specialize  in  response  adver¬ 
tising. 


Sunday  insert  ad 
on  Elmer’s  glue 

Borden  Chemical’s  consumer  products 
division  is  backing  its  Wonder  Bond  Plus 
and  new  Wonder  Bond  Plus  for  wood  and 
leather  with  a  Sl'A  million  ad  program 
that  breaks  March  1 . 

In  addition  to  television  advertising, 
the  campaign  includes  Blair  Sunday 
newspaper  inserts,  on  March  1,  featuring 
a  20<S  coupon  and  a  $  1  cash  refund  offer  on 
both  products  in  120  markets.  Tv  remin¬ 
ders  to  look  for  the  newspaper  inserts  will 
run  the  last  three  days  in  February. 

Borden  Chemical  says  the  combined 
television  and  newspaper  promotion  is 
one  of  the  largest  national  programs  ever 
launched  in  the  super  strength  adhesives 
category.  Grey,  Conahay  &  Lyon  is  the 
agency. 

SSC&B  media  chief 
to  retire  this  month 

Hal  Miller,  SSC&B’s  executive 
vicepresident  in  charge  of  media  and  net¬ 
work  programming,  has  announced  that 
he’ll  retire  from  the  agency  this  month. 

Miller,  who  has  been  with  the  agency 
since  1%9  and  has  served  on  the  agency’s 
board  of  directors,  will  be  replaced  by 
Larry  Lamattina,  who  was  executive 
vicepresident  and  director  of  media  and 
programming  for  Grey  Advertising. 


WELCOME 

CAMNEn  WESTCHESTER  ROCKLAND 

TO 

SUNDAY 

MAG  NET 


A  GREAT  BUY  JUST  GOT  BETTER. 

“Suburbia TcxJay,”  the  Sunday  masazine  of  the  Gannett  Westchester  Rockland  Newspapers 
now  adds  its  impact  to  America’s  larsest  masazine  network. 

Metropolitan  Sunday  Newspapers,  Inc.  New  York  (212)  689-8200 
Chicago  (312)  527-2280  •  Detroit  (313)  642-3930  •  Los  Angeles  (213)  933-5623  •  San  Francisco  (415)  421-7946 

AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution.  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American  BUFFALO  Courier-Express 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch  DALLAS  Morning  News 
DALLAS  Times- Herald,  DENVER  Post,  DES  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  CITY  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGELES  Herald  Examiner  LOS  ANGELES  Daily  News  of  L  A 
MEMPHIS  Commercial  Appeal.  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune  NEW  ORLEANS  Times- Picayune 
NEW  YORK  Gannett  Wbstchester  Rockland,  NEW  YORK  News,  OMAHA  WbrId- Herald,  ORLANDO  Sentinel  Star  PHILADELPHIA  Inquirer, 
PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle,  ST  LOUIS  Globe- Democrat ' 

ST  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune,  SAN  JOSE  Mercury-News,  SEATTLE  Times,  SEATTLE  Post-Intelligencer, 
SPOKANE  Spokesman-Review,  SYRACUSE  Herald-American/Post-Standard,  TACOMA  News  Tribune  TOLEDO  Blade  WASHINGTON  Post 

WASHINGTON  Star, 
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BuIkDeliveryTlie  WayYbu  Want  It 


FIRST  WEB  OFFSET 
COLOR  BULK  DELIVERY 
SYSTEM  WITH  TOTAL 
CONTROL  OF  COLOR 
INTEGRITY 

A  new  idea  that  works!  Our  new 
Interchangeable  Color  Modules 
(ICM's)  add  a  totally  new  dimension 
to  bulk  delivery  of  web  offset  color 
ink  to  newspapers.  Combined  with 
our  tank  trailer  fleet  for  delivery  of 
web  offset  black  and  letterpress 
inks,  it  adds  up  to  the  most  complete 
and  convenient  bulk  delivery 
system  in  the  world. 

New  Interchangeable  Color 


Modules  (ICM’s)  are  specially 
designed  tanks  carried  by  a  specially 
designed  trailer— with  ink  pumped 
from  ICM  tanks  in  the  trailer  directly 
to  the  ink  room  of  the  printing  plant. 
No  handling!  The  trailer  can  carry 
eight  400-gallon  ICM’s,  delivering 
up  to  3200  gallons  of  web  offset 
color  ink  at  a  time.  Any  combination 
of  colors  can  be  delivered  with 
total  color-for-color  integrity  since 
each  color  or  shade  can  have  as 
many  ICM’s  dedicated  to  it  alone  as 
needed.  Nocontamination  so  colors 
stay  true  from  one  delivery  to  the 
next.  The  specially  designed  trailer 
has  its  own  heating  system  so  inks 
stay  pumpable  even  in  the  coldest 


subzero  weather. 

Now  you  can  enjoy  all  of  the 
advantages  of  bulk  delivery  the  way 
you  want  it,  when  you  want  it,  with 
U.S.  Printing  Ink— the  most  com¬ 
plete  and  convenient  bulk  delivery 
system  in  the  world. 

US. 

PrintiiMi 
Ink 

East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 


Ad  scene 


By  Dan  Lionel 


Globe  holds  classified  ‘renewal’  session 


“The  number  of  companies  that  adver¬ 
tise  in  a  classified  section  is  a  better  in¬ 
dication  of  the  department’s  health  than 
the  much  vaunted  ad  count,”  Larry  Mea¬ 
ly,  classified  ad  director  of  the  Boston 
(Mass.)  Globe  told  Editoi  &  Publisher. 
“A  newspaper  can  institute  multiple  in¬ 
sertion  incentives  that  will  generate 
seven-time  or  more  orders  and  thus  show 
an  increase  in  ad  count  while  the  number 
of  companies  doing  business  with  the 
paper  can  actually  be  falling.” 

The  newly  installed  computers  in  the 
Globe’s  classified  department  will  accept 
into  their  memory  banks  every  company 
that  places  three  or  more  ads  per  year, 
thereby,  for  the  first  time,  enabling  its 
classified  management  to  get  a  handle  on 
the  number  of  companies  who  are  cus¬ 
tomers. 

It’s  all  part  of  the  Globe’s  classified 
sales  strategy  for  the  80’s.  After  running 
over  27  million  lines  in  1980  —  coming  up 
with  the  4th  record  year  in  succession  — 
Mealy  said,  “You  can  live  on  the  major 
classifications  —  autos,  real  estate  and 
employment  alone  for  just  so  long.  Now 
we  are  going  to  try  to  bring  the  smaller 
businessmen  into  classified.  They  need 


For  details  call  1-800-223-1600.  Ask  for 
Ann  Goldgraben,  VP  Co-op  Marketing, 
Metro  Associated  Services,  33  W.  34  St., 


New  York  10001 . 
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Nobody  ever  did  this  before. 
Because  nobody  evercouid. 


A  FULL  DAY  SEMINAR,  called  a  "classified  renewal,"  reacquainted  the 
classified  staff  of  the  Boston  Globe  with  some  of  the  basic  principles  of 
classified  advertising. 


the  identity ;  they  can  afford  classified  and 
we  can  help  them  grow.” 

To  this  end  the  Globe  set  up  a  new 
classification  a  few  months  ago  called 
‘Market  Basket’  which,  in  turn,  has  thus 
far  16  subclassification  headings  includ¬ 
ing  such  categories  as  fuel  oil,  firewood, 
coal,  sewing  machines,  medical  supplies, 
attorneys,  etc. 

“By  providing  major  Market  Basket 
headings,  we’ve  given  visibility  to  these 
ads  which  tended  to  get  lost  when  scat¬ 
tered  around  the  classified  section.  For 
example,  where  last  year  we  had  five  ads 
for  coal  and  wood,  we’ve  got  1  'A  columns 
today.” 

For  the  Globe,  1980  was  a  year  of 
“Migh  Tech”  when  the  classified  depart¬ 
ment  made  the  difficult  transition  from 
typewriter  to  terminal  with  its  attendant 
shift  in  emphasis  on  sales  to  coping  with 
the  new  technology.  To  get  the  depart¬ 
ment  back  into  the  proper  sales  focus. 
Mealy  took  time  out  early  last  month  and 
brought  his  entire  staff  into  the  Globe’s 
assembly  room  for  a  full  day  of  classified 
“renewal”  of  basic  principals.  With  the 
help  of  Dick  MacDonald,  president  of 
MacDonald  Classified  Services,  the 
meeting  stressed  the  premise  that  classi¬ 
fied  is  one  of  the  newspaper’s  major  ser¬ 
vices  to  its  readers  and  the  more  consci¬ 
entiously  and  intelligently  this  service  is 
rendered,  the  more  successful  the  depart¬ 
ment  will  be. 

“To  best  fulfill  your  roles,”  MacDo¬ 
nald  told  the  group,  “you  must,  as  sales 


people,  involve  yourself  in  the  creative 
process  of  writing  classified  ads.  The  es¬ 
sence  of  our  service  is  to  communicate  a 
message  and  position  it  in  relation  to 
another  similar  message.  Listening  to  the 
customer,  understanding  his  needs  and 
using  your  understanding  to  help  write, 
design  and  communicate  a  clear  message 
can  bring  the  advertiser  better  results, 
which,  of  course,  also  means  more  ulti¬ 
mate  success  for  the  publisher. 

“Mow  do  you  know  what  to  listen  for? 
Mow  do  you  best  bring  communication 
power  of  your  newspaper  to  satisfy  the 
customer’s  needs?”  MacDonald  urged 
the  sales  staff  to  learn  as  much  as  possible 
about  the  customer’s  business  and  follow 
through  after  ads  appear  to  obtain  “feed¬ 
back”  for  improvement  and  strengthen¬ 
ing  future  copy. 

Listening  to  an  advertiser’s  objections 
and  general  reactions  to  a  sales  presenta¬ 
tion  frequently  provide  clues  to  his  prob¬ 
lems. 

“These,”  MacDonald  said,  “inform 
the  sales  person  of  the  advertiser’s  true 
needs.”  That’s  what  he  calls  “see- 
through-selling,”  or  the  ability  to  see 
through  the  advertiser  to  the  customer  he 
is  trying  to  reach. 

“For  the  small  merchants  who  are  im¬ 
portant  users  of  classified  advertising,  the 
employment  of  an  advertising  manager  is 
generally  an  unaffordable  luxury.  The 
classified  sales  person  therefore  assumes 
that  role,”  MacDonald  said. 
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So  they  threatened  the  magazine.  They  didn't  like  their  picture  in  the  expose  on  "a  gang  of 
thieves  and  killers."  They'd  left  the  gang — back  when  it  was  just  another  motorcycle  club. 
So  they  sued  for  libel;  then  settled  out  of  court.  Fortunately,  the  magazine  had  ERC's 
protection.  Because  for  just  this  kind  of  unforeseeable  threat,  we  pioneered  libel  insurance 
over  50  years  ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 
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DIDN'T  DO  THEM  JUSTICE. 


N.Y.  Times  marketing  unit 
to  aid  ad  department 


In  a  effort  to  draw  long-term  plans  and 
develop  sales  strategies  for  its  advertising 
department,  the  New  York  Times  has 
reorganized  its  marketing  department. 

The  new  department  will  be  headed  by 
marketing  director  David  G.  Perm,  who 
joined  the  Times  last  April  after  holding 
several  executive  positions  with  the  Chi¬ 
cago  Tribune.  It  was  formed  from  ex¬ 
isting  departments  and  recently  added 
marketing  and  sales  personnel.  The 
reorganized  department  will  eventually 
employ  41  people. 

The  reorganization  is  the  latest  step  in 
an  overall  restructuring  of  the  advertising 
department  started  last  year  by  Lance 
Primis,  the  Times'  advertising  director 
who  was  recently  named  vicepresident. 
The  overall  program  involved  some  50 
promotions  and  the  reordering  of  the 
advertising  staff  into  smaller,  “market 
centered”  groups. 

The  new  marketing  department  will 
also  serve  as  a  information  and  planning 
resource  for  the  Times’  circulation  de¬ 
partment  as  well  as  for  senior  manage¬ 
ment.  It  does  not,  according  to  Perm, 
have  a  direct  connection  to  the  Times’ 


efforts  toward  publishing  a  national  daily 
newspaper.  However,  the  research  arm 
of  the  newly  reorganized  department  “is 
very  actively  involved  with  the  circula¬ 
tion  department,  both  in  terms  of  the  New 
York  ADI  and  in  terms  of  looking  at  other 
markets  around  the  country,”  said  Perm. 

The  Times  claims  the  marketing  de¬ 
partment,  which  itself  has  been  divided 
into  four  groups,  will  give  the  newspaper 
“a  full-service  marketing  capability 
matched  by  few  U.S.  newspapers.” 

“It  will  greatly  enhance  our  long-range 
marketing  planning  for  advertising  as  well 
as  long-range  operating  planning  for  the 
whole  newspaper,”  he  said. 

Among  the  four  groups  are  a  marketing 
planning  group;  a  market  research  group; 
a  marketing  services  group ;  and  an  adver¬ 
tising  information  systems  group. 

The  planning  group  will  be  staffed  by 
three  managers  and  a  staff  of  analysts.  Its 
function  will  be  to  research  and  write 
plans  aimed  at  analyzing  markets  for 
Times  advertising,  identifying  possible 
new  Times  products  and  evaluating  com¬ 
petition.  Maurice  Johnson,  who’s  been 
with  the  Times  since  1974,  holds  one  of 


John  Schenck 


the  managerial  posts;  Rebecca  McCar- 
ley ,  who  came  to  the  Times  last  year  from 
a  product  manager’s  post  for  L’Oreal, 
holds  another;  and  the  third  post  is  cur¬ 
rently  open. 

The  market  research  group  will  de¬ 
velop  and  analyze  primary  research  and 
market  and  media  data  in  support  of  the 
ad  department.  Dr.  John  Polich,  a  Ph.D. 
in  public  affairs  communications  and  a 
former  newspaper  reporter,  will  head  this 
group.  Others  assigned  to  the  unit  include 
research  development  manager  Salem 
Smith  and  Susan  Greendale,  who  will 
work  on  circulation,  editorial  and  general 
management  analyses. 

The  marketing  services  group,  headed 
by  James  Cutie,  who  was  research  and 
promotion  manager  for  Gannett’s  nation¬ 
al  sales  group  before  joining  the  Times 
last  March,  will  be  what  the  newspaper 
calls  a  “primary  resource”  for  the  ad  de¬ 
partment.  It  will  coordinate  information 
on  media,  markets  and  competition. 

The  advertising  information  systems 
unit  is  unique  in  the  newspaper  business, 
according  to  Perm.  AIS  will  provide  regu- , 
lar  computer  data  to  analyze  sales  prog¬ 
ress  by  advertising  categories.  This  unit 
will  be  headed  by  Don  Kearney,  who  was 
manager  of  financial  systems  for  the 
Times. 

In  other  Times  advertising  news,  John 
Schenck,  formerly  promotion  manager 
for  People  magazine,  has  joined  the 
Times  as  promotion  director  of  its  adver¬ 
tising  department. 

Schenck,  who  was  with  People  since 
1978,  will  be  responsible  for  all  copy  and 
art  produced  to  promote  Times  ad  sales. 
He  will  also  serve  as  liaison  with 
McCann-Erickson,  the  Times’  ad 
agency. 

Schenck’s  career  has  included  stints 
with  Sports  Illustrated,  Look,  and  Time- 
Life  Films. 
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ACCURACY  IN  MEDIA 


Reagan  gaffe  hunters 
trip  up 


By  Reed  Irvine 

WASHINGTON — One  of  the  favorite 
media  sports  during  last  year's  election 
campaign  was  the  search  for  errors  in  any¬ 
thing  that  Ronald  Reagan  said.  For  a  time 
more  attention  was  given  to  Reagan's 
alleged  "gaffes"  than  to  the  substance  of 
his  remarks. 

The  gaffe  hunters  have  not  changed 
their  ways  now  that  Reagan  is  President. 
This  was  demonstrated  in  articles  in  both 
The  New  York  Times  and  The  Washington 
Post  on  Reagan's  first  press  conference. 
The  President  was  asked  if  he  thought  the 
Kremlin  was  bent  on  world  domination 
that  might  lead  to  a  continuation  of  the 
Cold  War,  or  if  he  thought  that  detente 
was  possible. 

Reagan's  Statement 

Reagan,  after  noting  that  detente  has 
been  a  one-way  street  so  far,  said:  "I  know 
of  no  leader  of  the  Soviet  Union,  since  the 
revolution  and  including  the  present  lead¬ 
ership,  that  has  not  more  than  once  re¬ 
peated  in  the  various  Communist  Con¬ 
gresses  they  hold  their  determination  that 
their  goals  must  be  the  promotion  of 
world  revolution  and  a  one-world  Social¬ 
ist  or  Communist  State — whichever  word 
you  want  to  use." 

Bernard  Gwertzman  of  The  New  York 
Times  in  his  news  story  on  this  part  of  the 
press  conference  took  issue  with  Reagan. 
He  said:  "What  Mr.  Reagan  said  was  con¬ 
sistent  with  the  view  of  many  who  have 
opposed  dealing  with  the  Soviet  Union. 
But  Mr.  Reagan's  description  of  Soviet 
leaders  as  seeking  a  'one-world'  Commun¬ 
ist  state  was  historically  debatable.  That 
was  the  view  of  Leon  Trotsky,  one  of  the 
early  Soviet  leaders  who  preached  a  doc¬ 
trine  of  'permanent  revolution,'  but  since 
his  downfall  in  1926,  Soviet  leaders  have 
generally  espoused  variations  on  the 
theme  of  what  is  now  called  'peaceful 
coexistence'  and  have  denied  trying  to  fo¬ 
ment  'world  revolution'." 

Lee  Lescaze,  who  did  the  news  story  for 
The  Washington  Post  differed  with  both 
Reagan  and  Gwertzman.  He  wrote: 
"Soviet  experts  pointed  out  that  the 
appeals  for  world  revolution  and  a  one- 
world  communist  state  which  were  issued 
frequently  through  the  era  of  Nikita 
Khrushchev  disappeared  from  Soviet  lead¬ 
ers'  speeches  in  the  mid-1960s." 


I  don't  know  whether  President  Reagan 
could  produce  the  multiple  quotes  from 
speeches  delivered  by  every  Soviet  leader 
at  all  the  party  congresses  to  prove  his 
point  or  not.  What  Gwertzman  and  Les¬ 
caze  were  saying  was  not  that  Reagan  was 
wrong  in  saying  that  such  speeches  had 
been  made  at  Communist  Party  congres¬ 
ses.  They  were  not  nitpicking  about  just 
where  and  how  the  leaders  of  the  Soviet 
Union  had  expressed  their  continuing  sup¬ 
port  for  world  revolution.  They  were  de¬ 
nying  that  world  revolution  has  been  sup¬ 
ported  by  Soviet  leaders  for  many  years. 
Gwertzman  dated  "peaceful  coexist¬ 
ence"  back  to  the  expulsion  of  Leon 
Trotsky;  Lescaze  said  their  calls  for  world 
revolution  had  not  been  heard  since  the 
fall  of  Khrushchev. 

Robert  Conquest,  a  noted  expert  on  the 
Soviet  Union,  pointed  out  in  a  letter  to  The 
Washington  Post  that  in  1975  Gromyko 
said:  "The  Communist  Party  subordinates 
all  its  theoretical  and  practical  activity  in 
the  sphere  of  international  relations  to  the 
task  of  strengthening  the  positions  of 
socialism,  and  in  the  interests  of  develop¬ 
ing  and  deepening  the  world  revolution¬ 
ary  process." 

Scientific  Communism.  A  Glossary, 
published  in  Moscow  in  1 969,  defined  the 
"world  revolutionary  process  as  including 
socialist,  national-liberation,  anti¬ 
imperialist  and  assorted  other  revolutions. 
It  then  said:  "The  Communist  Party  Prog¬ 
ram  states:  'All  this  fuses  into  a  single 
world  revolutionary  process,  undermin¬ 
ing  and  destroying  capitalism'."  It  added: 
"The  international  communist  movement 
is  the  political  force  summoned  to  assure 
the  unity  of  the  world  revolutionary  pro¬ 
cess  and  direct  it  along  the  main  path  of 
socialist  transformation." 

In  the  Soviet  view,  this  is  not  at  all  in¬ 
consistent  with  peaceful  coexistence.  The 
Glossary  says:  The  policy  of  peaceful 
coexistence  is  called  upon  to  create  the 
most  favorable  conditions  for  the  de¬ 
velopment  of  the  world  revolutionary  pro¬ 
cess,  for  the  increase  of  the  political  au¬ 
thority  and  economic  power  of  the  world 
system  of  socialism,  and,  therefore,  of  its 
revolutionizing  influence;  and  for  the 
class  struggle  of  the  toilers  within  the  capi¬ 
talist  countries  and  of  the  national  libera¬ 
tion  movement." 


ACCURACY  IN  MEDIA  is  a  weekly 
column  available  from  Accuracy  in 
Media,  Inc.  (AIM).  AIM  also  distri¬ 
butes  a  600-word  weekly  column, 
"Media  Monitor,"  which  critiques  TV 
and  radio  news  reporting.  These  col¬ 
umns  are  available  at  nominal  cost. 

AIM  also  publishes  a  semi¬ 
monthly  newsletter,  the  AIM  Report. 
This  deals  with  serious  cases  of  error, 
distortion  and  omission  in  news  re¬ 
porting.  You  will  find  in  the  AIM  Re¬ 
port  significant  stories  that  you 
won't  get  from  the  AP,  UPl  or  other 
news  services.  It  is  must  reading  for 
journalists  dedicated  to  accurate  re¬ 
porting.  It  costs  only  $15  a  year. 

AIM  also  provides  experienced, 
provocative  speakers  for  confer¬ 
ences,  clubs  and  seminars  free  of 
charge,  as  well  as  guests  for  TV  and 
radio  talk  shows. 

For  any  of  these  services  use  the 
coupon  below  or  call  Bernie  Yoh, 
(202)  783-4406. 
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Cable  tv  vies 

By  Trevor  Phillips 


Today’s  high  in  media  comes  from 
computer  terminals.  These  same  screens 
that  deliver  sophisticated  analytical  data 
breed  creditability  for  cable  television. 
And,  cable  operators  are  taking  full 
advantage  of  this  phenomena  when  vying 
for  media  dollars,  strategically  using 
acceptance  of  the  tube  to  lure  budgets 
into  their  medium.  We  as  newspaper 
salespeople  need  to  address  cable’s  im¬ 
portance,  or  the  lack  of  it,  to  assure  that 
cable’s  emergence  in  the  commercial 
media  marketplace  is  not  successful  at 
our  expense. 

Though  the  cable  industry  says  that 
newspapers  will  not  survive  the  competi¬ 
tion,  it’s  premature  for  us,  as  newspaper 
sales  people,  to  pack  our  bags  and  get  out 
of  town  when  the  number  one  cable  mar¬ 
ket  in  the  United  States  in  Lima,  Ohio. 
We  are,  in  fact,  hearing  the  same  tale 
delivered  to  the  radio  industry  when  tele¬ 
vision  arrived.  The  talk  was  “certain 
death”  for  radio. 

What’s  happened  to  radio  since  the 
birth  of  television? 

More  signals  for  more  stations,  result¬ 
ing  in  severely  fragmented  audiences. 

New  legal  service 
on  ad  regulation 

A  new  ad  service  to  help  advertisers, 
agencies,  lawyers  and  the  media  stay 
abreast  of  the  growing  number  of  legal 
regulations  affecting  advertising  has  been 
announced  by  Shepard’s/McGraw-Hill, 
one  of  the  nation’s  largest  legal  reference 
publishers. 

The  “Advertising  Compliance  Ser¬ 
vice”  will  report  on  federal,  state,  indus¬ 
try  and  media  regulations  affecting  con¬ 
tent  and  presentation.  Each  lO-to-12  page 
issue  will  provide  authoritative  analyses 
of  regulations  to  help  subscribers  under¬ 
stand  the  impact  on  advertising  cam¬ 
paigns. 

In  addition,  articles  by  advertising  and 
legal  practitioners  and  by  regulators  will 
alert  readers  to  changing  regulations  and 
rule  interpretations  by  governments,  the 
courts  and  the  media.  A  “Lawyer’s  Re¬ 
ference  Service”  listing  relevant  laws, 
regulations  and  key  decisions  will  be  part 
of  each  article.  Each  issue  will  contain  a 
“Highlights”  section  summarizing  its 
contents. 

Advertising  Compliance  Service  is 
being  offered  at  a  charter  rate  of  $297. 
The  regular  subscription  price  will  be 
$335.  For  further  information  contact 
Gerald  S.  Savitsky,  Shepard’s/McGraw- 
Hill,  1221  Avenue  of  the  Americas,  New 
York  NY  10020. 
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The  facts  speak  for  themselves  and  his¬ 
tory  is  about  to  repeat  itself. 

The  availability  of  more  channels  will 
complicate  measuring  audiences  due  to 
sharp  fragmentations  within  viewing 
households,  and,  cable  will  deliver  the 
viewer  currently  watching  television. 
Even  in  today’s  highly-technological, 
gee-whiz  silicon  age,  little  has  changed  in 
reading,  listening  and  viewing  habits.  The 
masses  rely  chiefly  upon  their  daily  news¬ 
paper  for  their  in-depth  daily  news. 

In  order  to  assure  that  cable’s  emer¬ 
gence  into  media  budgets  does  not  come 
at  our  expense,  as  newspaper  sales  peo¬ 
ple,  we  must  expose  its  mediology. 

Since  it  is  relying  heavily  on  public  re¬ 
lations  rather  than  logic,  to  sway  buying 
decision,  cable  will  surely  sell  its  non- 
measured,  purely  blue-sky  rationale  if  we 
sit  on  the  sidelines  as  spectators  applaud¬ 
ing  their  entry  into  the  media  marketplace 
without  mounting  an  attack. 


(Trevor  Phillips  is  assistant  general 
advertising  manager,  The  Register,  Santa 
Ana,  Calif.) 

Exclusive  cable-tv 
franchises  ruled  out 

A  California  Superior  Court  Judge  has 
declared  exclusive  cable  tv  franchises 
violate  the  state’s  constitution. 

In  issuing  his  decision,  Superior  Court 
Judge  Anthony  Joseph  said  he  was  con¬ 
sidering  dismissing  a  suit  brought  by 
Times  Mirror  Cable  against  Pala  Mesa 
Cablevision,  a  Daniels  Properties  sub¬ 
sidiary. 

Times  Mirror  filed  suit  seeking  to  en¬ 
join  Pala  Mesa  Cablevision  from  building 
a  system  to  serve  a  new  housing  develop¬ 
ment  within  the  city  limits  of  Vista,  Cali¬ 
fornia  where  TM  Cable  has  an  exclusive 
franchise. 

A  Times  Mirror  attorney  said  Judge 
Joseph’s  decision  could  lead  to  over¬ 
building  by  competing  cable  firms. 


Dividend  deciared 

The  Washington  Post  Company  Board 
of  Directors  has  approved  an  increase  in 
the  annual  dividend  rate  on  its  common 
stock  from  440  to  500  per  share.  The  di¬ 
vidend  for  the  first  quarter  of  1981 ,  12'/:0 
per  share,  was  paid  on  February  6.  The 
company  last  changed  its  dividend  a  year 
ago  when  the  annual  rate  was  increased 
from  360  to  440  per  share. 


Banner  Corp.  buys 
Maryiand  weeklies 

The  Banner  Corporation,  publisher  of  a 
daily  newspaper  in  Cambridge,  Mary¬ 
land,  and  weeklies  in  Talbot  and  Queen 
Anne’s  counties,  has  purchased  the  Anne 
Arundel  Times,  Severna  Park  Village 
Voice  and  Entertainer  newspapers,  head¬ 
quartered  in  Annapolis. 

Herman  J.  Stevens,  president  of  the 
Banner  Corporation,  said  the  company 
assumed  control  of  the  newpapers  from 
Allen  C.  Jackson,  Jr.,  on  January  16th. 

Stevens  had  named  William  M.  Miller 
3rd  publisher  of  the  Annapolis  newspa¬ 
pers.  He  will  remain  general  manager  of 
the  Banner  Corporation,  and  will  retain 
operating  responsibility  for  the  Talbot 
Banner  and  Queen  Anne’s  Banner  news¬ 
papers. 

The  Banner  Corporation  is  owned  by 
the  Evening  Post  Publishing  Co. ,  of  Char¬ 
leston,  South  Carolina.  This  is  the  second 
major  acquisition  the  Evening  Post  Pub¬ 
lishing  Co.  has  made  in  Maryland  in  the 
last  year.  The  company  purchased 
WBOC-am  and  fm  radio  stations  in  Salis¬ 
bury  from  the  A.  S.  Abell  Co.,  and  the 
stations  began  broadcasting  under  the 
new  ownership  last  fall. 

In  addition  to  its  morning,  evening  and 
Sunday  newspapers  in  Charleston,  and 
the  Maryland  companies,  the  Evening 
Post  Publishing  Co.  also  owns  daily 
newspapers  and  weeklies  in  South  Caroli¬ 
na,  Virginia,  and  Buenos  Aires,  Argen¬ 
tina. 

Harte-Hanks  talks 
about  shoppers 

Harte-Hanks  consumer  distribution 
marketing  services  which  include  the 
company’s  pennysavers  now  reach  5  mil¬ 
lion  homes  in  12  major  markets,  execu¬ 
tives  told  financial  analysts  recently. 

New  Orleans,  Boston,  Houston,  and 
communities  in  California  and  New  Mex¬ 
ico  are  where  Harte-Hanks  has  concen¬ 
trated  its  CDM  efforts. 

The  company  said  the  more  profitable 
pennysavers  were  those  distributed  in 
middle  and  upscale  neighborhoods. 

Harte-Hanks’  CDM  division  recently 
conducted  a  1500  household  test  of  the 
effectiveness  of  direct  sample  distribu¬ 
tion  versus  newspaper  coupons  for  intro¬ 
ducing  a  new  product  to  consumers. 

Harte-Hanks  would  not  reveal  the  sam¬ 
ple’s  manufacturer  and  said  results  of  the 
samples  versus  coupons  test  were  pro¬ 
prietary. 

The  executives  said  80%  of  pennysaver 
revenues  come  from  medium  sized  cus¬ 
tomers  and  private  parties.  They  added 
the  advertising  is  65%  display  and  35% 
“lines,”  a  term  used  instead  of  classified 
since  the  ads  are  not  grouped  according  to 
categories  as  they  are  in  newspapers. 
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THIS  IS  THE  MOST  IMPORTANT  LETTER 
IN  OUR  NAME.WE’RE  MUZAK*. 

R,  of  course,  stands  for  registered  trade-  reference  to  anything  other  than  our 
mark.  And,  in  case  you  hadn’t  noticed,  unique  scientifically-engineered  sound 

one  of  those  Rs  is  attached  to  the  word  system,  you  are  misusing  it. 

Muzak.  And  that’s  illegal. 

We’d  simply  like  to  remind  you  not  to  So  just  remember  that  important  letter 

use  our  fine  name  in  vain.  R  in  the  word  Muzak.  It  lets  you  know  that 

When  you  use  the  word  Muzak  in  we’re  really  more  than  background  music. 


MORE  THAN  MUSIC.  AN  ENVIRONMENT. 

MUZAK 

MtIZAK  is  the  registered  tnidemark  of  ML'ZAK,  Division  of  Telepronipter  C-orporarion.  888  Seventh  Avenue,  New  York,  New  York  10019 


Sanford  appointed 
legal  counsel 

Bruce  W.  Sanford,  Washington-based 
attorney  and  authority  on  press  law,  was 
named  First  Amendment  Legal  Counsel 
of  the  Society  of  American  Journalists, 
Sigma  Delta  Chi. 

Sanford  will  advise  the  society  on 
issues  involving  First  Amendment  free¬ 
doms,  and  will  monitor  federal  legislation 
and  court  cases  affecting  press  freedoms. 

Sigma  Delta  Chi  president  Jean  Otto 
said  Sanford’s  appointment  marked  a  rec¬ 
ognition  that  the  public’s  right  to  know  is 
being  eroded  by  court  decisions  and  leg¬ 
islative  initiatives. 

Sanford ,  who  is  35 ,  is  a  partner  with  the 
Washington  office  of  Baker  and  Hostet¬ 
ler.  A  cum  laude  graduate  of  Hamilton 
College,  he  was  a  staff  reporter  with  the 
Wall  Street  Journal  before  receiving  a 
law  degree  from  New  York  University’s 
law  school. 

Sanford]s  work  in  press  law  includes 
pre-publication  counseling  in  a  number  of 
areas.  He  has  defended  news  organiza¬ 
tions  against  suits  involving  libel,  inva¬ 
sion  of  privacy,  prior  restraints,  sub¬ 
poenas  of  news  employes,  rights  of  ac¬ 
cess  to  courtrooms  and  other  public 
places  and  matters  of  copyright. 

He  is  the  author  of  “Synopsis  of  the 
Law  of  Libel  and  Right  of  Privacy,”  a 
newsroom  handbook.  He  is  also  a  regular 
contributor  to  the  Columbia  Journalism 
Review  and  has  served  as  discussion  lead¬ 
er  at  the  American  Press  Institute. 

Buffalo  News  makes 
marketing  changes 

The  restructure  of  the  marketing- 
research  department  of  the  Buffalo  Eve¬ 
ning  News  was  announced  by  Clyde  Pin¬ 
son,  advertising  director.  The  depart¬ 
ment  is  now  two  divisions — marketing 
services  and  research. 

Philip  N.  Maher  has  been  appointed 
manager  of  the  marketing  services  de¬ 
partment,  which  provides  support  ser¬ 
vices  to  the  advertising  department — lay¬ 
outs,  copy,  creative  advertising  promo¬ 
tion  and  circulation  promotion. 

Edward  G.  Bitskay  has  been  appointed 
art  supervisor  of  the  marketing  services 
department. 

Maher  has  been  with  the  News  since 
l%3,  working  in  various  capacities  of  the 
advertising  department  until  joining  the 
marketing  research  department  in  1967. 
He  had  been  assistant  marketing- 
research  manager. 

Bitskay  has  been  with  the  News  since 
1 973 ,  as  a  layout  artist  working  on  various 
special  promotional  projects. 

Robert  W.  Dorn,  Jr.,  was  named  re¬ 
search  manager.  Previously,  Dorn  held  a 
similar  position  for  National  Planning 
Data  Corporation  in  Ithaca  for  four  years. 
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32-page  tab  wins 
$500  AIF  award 

Marilyn  W.  Thompson,  reporter  for  the 
Columbia  (S.C.)  Record,  won  a  $500 
prize  in  the  Atomic  Industrial  Forum 
Award  competition  for  her  32-page  tab¬ 
loid  section,  “The  Nuclear  State,”  which 
was  published  in  the  Record  and  Col¬ 
umbia  State  on  April  13,  1980. 

Winner  in  the  electronic  media  cate¬ 
gory  was  Mark  Smith,  reporter/editor  for 
AP  Radio  Network  for  a  documentary  on 
“Three  Mile  Island,”  one  year  after  the 
accident  at  the  nuclear  power  plant.  In 
1979  Smith  and  two  colleagues  won  AIF 
honorable  mention  for  their  coverage  of 
the  accident. 

Ads  to  promote 
Australia  tours 

A  $500,000  print  ad  campaign  starts  in 
February  that  is  designed  to  promote 
tours  of  Australia. 

The  campaign,  which  will  run  in  New 
York  Times,  Chicago  Tribune,  San  Fran¬ 
cisco  Chronicle,  Los  Angeles  Times,  and 
San  Diego  Union,  plus  magazines,  is  the 
first  to  be  created  by  N  W  Ayer  since  it 
was  awarded  the  account  last  summer. 

Ayer  research  indicated  that  the  target 
ad  prospects  were  35  to  64-year-old,  col¬ 
lege  educated,  with  $25,000  plus 
household  income  who  have  taken  a  for¬ 
eign  trip  within  the  past  three  years. 

Jackson  Newspapers 
sell  old  building 

The  Jackson  Newspapers  have  sold  the 
367  Orange  St.,  New  Haven,  facility 
housing  the  morning  7oMrna/-CoMnVr  and 
afternoon/Sunday  New  Haven  Register 
to  the  Southern  New  England  Telephone 
Company  for  $2,300,000,  with  SNETCO 
to  spend  an  additional  $3,400,000  to  re¬ 
model  the  property  for  its  own  use.  The 
Jackson  Newspapers  are  moving  into  the 
former  Gant  Shirtmakers  building  in  New 
Haven’s  Long  Wharf  district,  with  shift- 
over  to  be  completed  by  late  March. 

Reporter  and  wife 
buy  radio  station 

William  C.  Gaines,  a  former  Chicago 
Tribune  reporter,  and  his  wife,  Nellie, 
have  become  owners  of  radio  station 
WALM  (AM)  at  Albion,  Michigan. 

The  Federal  Communications  Com- 
misssion  has  approved  sale  of  the  station 
to  them  by  C.  Wayne  Wright  and  his  46 
partners  for  $300,0(X). 


Arizona  shopper 
in  expansion 

Arizona  Pennysaver,  a  division  of  Cox 
Arizona  Publications,  Inc.,  announced  as 
increase  in  circulation  from  350,000  to 
385,000,  weekly,  and  the  addition  of  a 
new  edition  which  adds  the  City  of 
Apache  Junction  to  the  list  of  communi¬ 
ties  in  the  Phoenix  Market  Area  now  co¬ 
vered  by  the  publication. 

The  weekly  shopper,  delivered  to  the 
doorknobs  of  more  than  90%  of  all  the 
households  in  the  Phoenix  Market,  also 
split  its  North  Phoenix  paper  (24,780  cir¬ 
culation)  into  two  editions:  North 
Phoenix,  West  and  North  Phoenix,  East, 
bringing  total  editions  published  weekly 
to  18.  The  newly  formed  North  Phoenix 
zones  have  a  combined  circulation  of 
32,000. 

The  publication  places  great  emphasis 
on  its  ability  to  deliver  preprints  to  an 
additional  35,000  Phoenix  households  an 
advertisers  can  literally  saturate  the  en¬ 
tire  region  with  420,000  printed 
pieces.  .  .  or  can  select  any  quantity 
down  to  as  few  as  1000.  Pennysaver  suc¬ 
cessfully  promotes  itself  as  the  one  vehi¬ 
cle  in  the  Phoenix  Market  that  offers 
“target  marketing  with  pinpoint 
accuracy.” 

California  editor 
stable  after  shooting 

The  editor  of  Southern  California’s 
largest  Thai-language  newspaper, 
Sereechon,  was  in  stable  condition  after 
being  shot  in  the  arm,  leg  and  chest  as  he 
was  leaving  a  party  at  the  Greater  Los 
Angeles  Press  Club. 

Chaiwath  Taknilratana,  33,  was  taken 
to  Hollywood  Presbyterian  Hospital, 
where  he  later  identified  his  assailant  as 
Sirichai  Kangvalphon,  who  recently 
waged  an  unsuccessful  campaign  for  the 
presidency  of  the  Thai  Association  of 
Southern  California. 

Kangvalphon  was  arrested  by  police 
and  denied  being  involved  in  the  shoot¬ 
ing.  There  was  talk  among  Sereechon 
staff  members  that  the  shooting  may  have 
been  politically  motivated. 

$10  million  in  notes 
sold  by  Post  Corp. 

Post  Corporation  sold  $10,000,000  in 
15-year  notes  to  Teachers  Insurance  & 
Annuity  Association  of  America. 

The  notes  carry  an  interest  rate  of 
13'/4%  and  call  for  no  principal  payments 
for  the  first  five  years,  then  payments  of 
$1  million  in  each  of  the  last  10  years. 

The  company  said  the  proceeds  will  be 
used  principally  to  retire  existing  bank 
debt,  with  a  smaller  portion  used  to  in¬ 
crease  working  capital. 
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just  paid  $20  to 
I  hear  Beethoven. 

j  These  days,  lots  ot  people  are  more  than 
happy  to  trade  on  someone  else's  good  name. 
That's  why  brand  names  and  trademarks  are 
more  important  than  ever. 

Because  when  everyone  uses  trademarks 
incorrectly,  they  may  stop  being  trademarks. 
And  then  anybody  can  use  them.  Which  means 
you  can't  be  sure  of  getting  the  quality  you 
expect.  That's  true,  whether  you  want  a  certain  • 
cola  to  drink,  a  certain  tissue  to  sneeze  in— or  a 
certain  copier  to  copy  on. 

That's  why  we'd  like  to  remind  you  that 
Xerox  is  a  ret^istered  trademark  of  Xerox  Cor¬ 
poration,  ant^  is  properly  used  as  an  adjective, 
followed  by  a  noun  describing  our  product. 

As  long  as  you  use  our  good  name  cor¬ 
rectly  when  you  want  a  Xerox  product,  you'll 
get  a  Xerox  product.  Not  some  copv  that  won't 
pertorm  as  expected. 

XEROX 


Newspeople  in  the  news 


Dorothea  Coccoli  was  named  cir¬ 
culation  marketing  director  of  the  Wall 
Street  Journal  and  Barron's  magazine, 
and  Allen  Simeone,  circulation  sales 
director  of  the  two  publications.  The 
appointments  result  from  the  division  of 
circulation  sales  and  marketing  responsi¬ 
bilities  into  two  departments.  Coccoli 
joined  the  company  in  1977  as  a  circula¬ 
tion  marketing  assistant,  subsequently 
being  named  circulation  marketing  plan¬ 
ning  manager  in  1979.  Simeone,  with 
Dow  Jones  since  1964  in  classified  adver¬ 
tising  and  sales  posts,  was  named  nation¬ 
al  field  sales  manager  in  1979. 

^  ♦ 

Carla  Bartha  was  named  editor  of 
the  Dallas  Morning  News’  Viewpoint, 
the  op-ed  page.  She  has  been  political 
editor  and  Viewpoint  columnist  and  con¬ 
tinues  to  write  and  be  responsible  for  de¬ 
veloping  the  content  of  the  page.  She  has 
been  with  the  News  17  years  in  various 
capacities. 

*  3k 

Tom  Tuttle,  assistant  to  the  manag¬ 
ing  editor  of  the  Des  Moines  Tribune,  was 
named  to  the  new  position  of  executive 
editor  of  the  Waukesha  (Wis.)  Freeman, 
which  is  owned  by  the  Des  Moines  Regis¬ 
ter  and  Tribune  Company.  Tuttle  is  a  for¬ 
mer  city  editor  of  the  paper  which  he 
joined  in  1975  as  a  reporter. 


Dr.  Norman  Morrison  was  named 
executive  vicepresident  of  Viewdata  Cor¬ 
poration  of  America,  Inc.,  and  Mort 
Goldstrom  was  promoted  to  marketing 
manager  of  Viewdata.  Morrison  has  been 
vicepresident  of  Viewdata  and  is  corpo¬ 
rate  vicepresident/research  for  Knight- 
Ridder.  Goldstrom  was  Viewdata  adver¬ 
tising  manager  the  past  two  years  and 
formerly  with  Knight-Ridder  Newspaper 
Sales  in  New  York.  Viewdata  is  a  wholly- 
owned  subsidiary  of  Knight-Ridder. 

:k  :k  3k 

Promotions  at  the  Detroit  Free  Press 
include:  Assistant  Sunday  and  features 
editor  Joe  Urscel,  to  special  page  one 
project;  Chip  Visci,  to  entertainment 
editor,  moving  from  assistant;  and  John 
Smyntek,  a  copy  editor  on  the  national 
desk,  to  assistant  entertainment  editor. 

3k  3k  3k 

Robert  J.  Barker  was  promoted  to 
circulation  division  manager  of  the  Los 
Angeles  Times,  in  charge  of  home  deliv¬ 
ery  circulation  in  the  San  Fernando 
Valley. 

3k  3k  3k 

John  P.  Mellow,  Jr.,  has  joined  The 
Maine  Paper,  a  statewide  weekly,  as 
copy  editor.  He  was  formerly  a  reporter 
for  the  State  House  News  Service,  Inc., 
Boston. 


the  most  experienced 
Ann  in  newspaper  executive 
recruitment. 


Publishers,  corporate  executives,  managers  in  all 
departments-we're  the  industry  professionals  at  recruiting  these 
key  people  for  ne\wspapers  of  all  sizes  throughout  the 
U.S.  We  take  pride  in  the  quality  of  our  personal  service-it  has 
earned  us  many  close,  long-term  relationships.  Our 
in-depth  studies  (of  people  AND  positions)  are  backed  by  more 
than  15  years  experience  as  newspaper  management 
consultants  specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  312-394-9330. 


Carl  Youngs 


Mike  Walker 


ONE  CROSSROADS  OF  COMMERCE,  ROLLING  MEADOWS,  ILLINOIS  60008 


MIDDLE  EAST  CHIEF— Thomas  L. 
Friedman  is  the  newly  appointed  United 
Press  International  chief  correspondent 
for  the  Middle  East.  Friedman  is  fluent  in 
Arabic,  Hebrew  and  French,  and  has 
been  based  in  Beirut  for  the  past  16 
months,  reporting  politics  and  economics 
of  the  region.  He  joined  UPl's  London 
bureau  in  1978  after  receiving  degrees 
from  Brandeis  University  and  St. 
Anthony's  College,  Oxford. _ 

Kaye  Hamilton  was  promoted  to 
classified  sales  manager  for  the  Oakland 
Tribune lEastbay  Today.  She  has  worked 
at  the  Tribune  in  advertising  and  classi¬ 
fied  sales  since  1976,  and  earlier  worked 
at  several  west  coast  newspapers  in  sales. 

Ed  Prewitt,  classified  ad  director  for 
22  years  at  the  Corydon  (Ind.)  Democrat, 
retired  from  his  second  career  at  the  age 
of  89.  Prewitt’s  first  career  was  in  the 
dairying  and  extension  field  work  and 
with  a  commercial  dairy  company.  He 
joined  the  newspaper  at  age  67. 

3k  :k  t 

Paula  Wessa,  a  staff  member  of  the 
Columbus  (Ohio)  Citizen  and  Citizen- 
Journal  for  nearly  25  years,  has  been 
named  public  service  editor.  She  pre¬ 
viously  served  as  women’s  editor  and 
most  recently  as  lifestyle  editor.  She 
joined  the  company  as  a  photojournalist. 
Wessa  succeeds  Richard  L.  Tracey, 
who  retired  after  28  years  as  public  ser¬ 
vice  editor. 
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PRODUCTIVE 

CONSULTANTS 


Newspaper  Pressroom  Problem 
Solvers  and  Systematic 
Inter-Department  Work  Flow 

29643  Pinto  Drive 
Warren,  Ml  48093 
(313)  575-9375 
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Stanford  Lipsey,  vicepresident  of  Ralph  Wayne  Wright,  who  rose 
media  operations  for  Blue  Chip  Stamps,  from  clerk  to  administrative  editor  of  the 
has  assumed  the  additional  position  of  B/rmmg/iam  Neu’s,  has  joined  the  edito- 
vicechairman  of  the  Buffalo  Evening  rial  board  of  the  Atlanta  Constitution. 
News  and  department  heads  will  report  to  Wright,  a  graduate  of  Miles  College,  is  a 
him.  Henry  Z.  Urban,  president  and  Vietnam  veteran,  and  holds  journalistic 
publisher  of  the  News,  continues  his  pre-  honors  including  Associated  Press  news- 
sent  role  and  will  assume  additional  re-  writing  awards,  a  Sigma  Delta  Chi  award 
sponsibility  of  treasurer.  William  M.  for  feature  writing,  and  the  Hector  Award 
Fallis,  senior  vicepresident  and  treasur-  from  Troy  State  University  for  a  series  on 
er  of  the  News  since  1977,  has  retired  race  relations  in  Alabama, 
after  20  years  with  the  paper.  ♦  *  * 

Lipsey  joined  Blue  Chip  Stamps,  pa-  Staff  changes  in  the  national  bureaus  of 

rent  company  of  the  News,  in  May  of  the  Los  Angeles  Times  were  announced 
1980  and  has  been  based  in  Buffalo  since  as  follows:  George  Skelton  joins  the 
then.  His  duties  continue  to  include  Washington  bureau  as  a  White  House 
media  acquisition  for  Blue  Chip  Stamps,  correspondent.  Bill  Curry  becomes 
Lipsey  is  the  former  president  and  pub-  the  Denver  bureau  chief.  Skelton  has 
lisher  of  The  Sun  Newspapers  of  Omaha,  been  a  political  writer  for  the  Times  since 

1974  and  earlier  was  in  the  Sacramento 
bureau  of  United  Press  International, 
covering  Ronald  Reagan  during  the  two 
terms  Reagan  was  governor  of  California. 
Curry  was  formerly  Houston  bureau 
chief  for  the  Times  and  earlier  with  the 
Washington  Post  12  years. 


Ed  Corson  was  named  editor  and 
Barbara  Stinson,  managing  editor  of 
the  Macon  (Ga.)  News,  in  staff  promo¬ 
tions.  Corson  will  direct  news  and  edito¬ 
rial  page  operations  and  Stinson  will  su¬ 
pervise  the  day  to  day  operations  of  the 
afternoon  paper.  Corson  succeeds  Joe 
Parham,  who  was  editor  of  the  News  for 
31  years  before  his  death  in  December. 
Corson  worked  with  Parham  on  the  edito¬ 
rial  page  five  years  and  served  as  associ¬ 
ate  editor  three  years.  Stinson  joined  the 
Macon  Telegraph  seven  years  ago  and 
has  been  Family  World  editor,  city  editor 
and  editor  of  the  combined  Telegraph- 
News  feature  department. 

In  other  changes,  Tethel  White  be¬ 
came  feature  editor  of  the  Telegraph  and 
News  and  Cecil  Bentley,  associate  fe¬ 
ature  editor.  White  was  associate  editor 
of  the  combined  feature  staff  and  Bentley 
was  a  member  of  the  staff. 


R.  Sidney  Crim  was  named  general 
manager  and  executive  vicepresident  of 
Columbia  (S.C.)  Newspapers,  Inc.  He 
formerly  was  vicepresident  and  general 
manager  of  Beckley  (W.Va.)  Newspap¬ 
ers.  Crim  was  personnel  manager  of  Col¬ 
umbia  Newspapers  for  two  years  before 
taking  a  similar  position  in  Charleston, 
W.  Va.,  with  the  Daily  Mail  and  the 
Gazette.  He  joined  Beckley  newspapers 
in  1976.  Crim  succeeds  Cyril  A. 
Washer,  who  resigned  December  31. 


Helen  Mundell  of  the  Ithaca  Jour¬ 
nal  was  the  grand  prize  winner  in  the  New 
York  State  Agriculture  Society’s  journal¬ 
ism  awards  contest.  Ken  Schaaf  of  the 
Utica  Daily  Press  was  honored  for  the 
best  farm  article  of  1980.  Other  winners 
were:  Bob  Buyer,  Buffalo  Evening 
News,  for  the  best  farm  column;  Finger 
Lakes  Times,  Geneva,  for  the  best  farm 
page,  and  Anna  Elywn,  Oneonta  Daily 
Star,  for  the  best  supplemental  farm  sec¬ 
tion. 

(Continued  on  page  32) 
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Robert  J.  Sullivan,  professor  of 
journalism  at  Lehigh  University,  was 
named  head  of  the  division  of  journalism. 
Sullivan  succeeds  Joseph  B.  McFad- 
DEN,  who  returns  to  fulltime  teaching  af¬ 
ter  heading  the  division  since  1950.  Sulli¬ 
van  joined  the  faculty  in  1%2  and  earlier 
worked  for  the  Williamsport  (Pa.)  Gazet¬ 
te  and  Bulletin,  Syracuse  Post-Standard, 
Allentown  (Pa.)  Morning  Call  and  the 
Wallasey  News  in  England.  He  spent  1 1 
years  as  a  senior  editor  for  the  U.S.  gov¬ 
ernment  in  London  and  Washington. 


Scott  Pemberton  is  the  newly  named 
executive  editor  of  the  Kiwanis  maga¬ 
zine,  succeeding  David  B.  Williams, 
who  left  to  become  a  freelance  writer  and 
editorial  consultant.  Pemberton  joined 
the  staff  in  1974,  and  earlier  was  with  the 
Bloomington  (Ill.)  Daily  Pantograph  and 
the  Champaign  (Ill.)  News-Gazette. 


Air  Purification 
^  and  Return  ^ 


Jerome  J.  Gurda  was  appointed 
general  manager  of  Sun  Newspapers, 
Inc.,  Cleveland.  He  succeeds  Gerald 
H.  Gordon,  who  had  resigned  effective 
February  16  to  become  vicepresident  and 
general  manager  of  the  Cleveland  Press. 
With  the  community  newspapers  since 
1965,  Gurda  has  served  as  vicepresident 
and  general  manager,  west,  and 
vicepresident-regional  sales,  classified 
and  producton  manager  and  most  recent¬ 
ly,  operations  manager. 
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Newspeople 

(Continued  from  page  31) 


Richard  Atkins  was  named  manager 
of  program  development  for  Telecom  En¬ 
tertainment,  Inc.,  a  subsidiary  of  Benton 
&  Bowles  formed  in  January  to  produce 
broadcast  programming  for  clients,  the 
three  networks  and  others.  Named  as 
story  editors  are  Catherine  Rilling 
and  Sandy  Cohen. 

♦  *  * 

Jack  J.  Green  was  named  advertising 
manager  of  the  Richmond  (Va.)  Afro- 
American  and  Planet,  the  country’s  old¬ 
est  black  newspaper.  Green  was  local 
sales  manager  at  WKIE  Radio  in  Rich¬ 
mond  and  worked  with  ATE  Manage¬ 
ment  Service  Co.  as  director  of  market¬ 
ing.  He  was  an  account  executive  with 
the  Norfolk  Virginian-Pilot  and  Ledger 
Star  and  with  WRAP  Radio,  Norfolk. 

«  )|c 

Nancy  Hicks  of  Oakland,  California, 
president  of  the  Institute  for  Journalism 
Education  and  formerly  a  reporter  with 
the  New  York  Times,  is  one  of  five  newly 
elected  members  of  the  boards  of  direc¬ 
tors  of  Kaiser  Foundation  Hospitals  and 
Kaiser  Foundation  Health  Plan,  Inc. 

9|(  J|(  ic 

Doug  Sims,  recently  managing  editor 
of  the  Lewisville  (Tex.)  Daily  Leader  was 
promoted  to  publisher.  Donna  Ayers 
was  promoted  to  editor,  and  Wanda 
Lund  to  advertising  director. 

t  ^  * 

John  Williams,  for  the  last  year 
general  manager  of  the  San  Angelo  (Tex.) 
Standard-Times,  has  become  general 
manager  of  the  Bryan  (Tex.)  Eagle,  also  a 
Harte-Hanks  unit. 

t  *  * 

R.  V.  Clark,  until  recently  publisher 
of  the  Cushing  (Okla.)  Daily  News,  was 
appointed  publisher  of  the  Mesquite 
(Tex.)  Daily  News  to  succeed  Ryon 
Hukill,  who  resigned. 

♦  ♦  ♦ 

Fred  Johnson,  former  retail  advertis¬ 
ing  manager  of  the  San  Angelo  (Tex.) 
Standard-Times  was  named  publisher  of 
Colorado  City  (Tex.)  Record,  property  of 
Wes-Com  which  also  owns  newspapers 
in  other  Texas  towns. 


NEW  SERVICE 

JACOB  H.  JAFFE,  curator  of  the  original 
George  Polk  Memorial  Awards  for  19  years, 
professor  and  former  chairman  of  Long  Island 
University's  Journalism  Department,  discover¬ 
er  of  many  of  today's  most  distinguished  jour¬ 
nalists,  and  specialist  in  design,  layout,  edit¬ 
ing,  writing  and  law,  announces  a  unique  eval¬ 
uation  and  advisory  service  projecting  the 
equity  of  35  years  of  professional  experience, 
scholarship  and  judgment. 

J.H.  Jaffa  Associates,  Box  1 797,  Editor  &  Pub¬ 
lisher,  575  Lexington  Avenue,  New  York,  N.Y. 
10022. 
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Hlrt  Honack 

VP  APPOINTED— Paul  S.  Hirt  is  the 
newly  appointed  vicepresident  of  mar¬ 
keting  for  the  Chicago  Sun-Times  ef¬ 
fective  March  7.  Hirt  will  continue  his 
duties  as  promotion  manager  while 
Richard  P.  Honack,  general  manager  of 
Metropolitan  Printing  Co.,  assumes  the 
title  of  promotion  director.  Marketing 
director  James  F.  Fowler  has  announced 
he  is  leaving  the  Sun-Times  this  Spring. 

Ralph  Hume  has  retired  as  classfied 
advertising  manager  of  the  Daily 
Camera,  Boulder,  Colorado.  Edward  L. 
Fierstos,  formerly  national  manager  and 
retail  manager,  has  succeeded  Hume. 
Douglas  J.  Barnett,  who  joined  the 
Camera  last  June  from  the  Fort  Myers 
(Fla.)  News-Press,  is  now  national  mana¬ 
ger,  and  James  D.  McGlasson  has  be¬ 
come  retail  manager,  moving  from  the 
Greeley  (Colo.)  Tribune. 


Deborah  Johnson  was  promoted  to 
the  newly  created  position  of  group 
advertising  manager  at  the  Merced 
(Calif.)  Sun-Star,  moving  up  from  adver¬ 
tising  sales  representative. 

♦  *  * 

l  ONY  Baker,  Eugene  (Ore.)  Register- 
Guard  Reporter,  was  named  city  editor, 
replacing  Lloyd  Passman  ,  who  chose  to 
return  to  reporting  duties.  Baker,  the  son 
of  Register-Guard  publisher  Alton  F. 
Baker,  Jr.,  has  served  as  display  adver¬ 
tising  man  and  assistant  city  editor  also. 


Fred  Stehle,  public  relations  direc¬ 
tor  for  the  Passaic  (N.J.)  Herald-News 
for  13  years,  has  retired  but  will  continue 
with  the  newspaper  on  a  part-time  basis 
as  director  of  the  North  Jersey  Band  Fes¬ 
tival,  North  Jersey  Spelling  Bee  and  The 
Talking  Newspaper  for  the  Blind,  all 
sponsored  by  the  newspaper. 

*  ♦  * 

Wally  Kaaihue  was  promoted  to  the 
newly  created  position  of  home  delivery 
manager  of  the  Clarksville  (Tenn.)  Leaf- 
Chronicle  from  district  sales  manager. 

*  *  * 

Peter  J.  Murphy  is  the  newly  named 
assistant  general  manager  of  the  Warren 
(Ohio)  Tribune  Chronicle,  moving  up 
from  assistant  to  the  editor  and  general 
manager. 

Thomas  M.  Stith  was  appointed  cir¬ 
culation  director  and  James  M.  Hodson, 
news  editor.  Stith  was  circulation  direc¬ 
tor  of  the  Carlisle  (Pa)  Evening  Sentinel, 
and  Hodson  was  formerly  news  editor  of 
the  Dubuque  (Iowa)  Telegraph-Herald. 

*  3k 

Richard  A.  Vanduyne  is  the  new 
circulation  manager  of  the  Pendleton 
East  Oregonian,  succeeding  Bob  Tho¬ 
mas,  who  has  retired  after  25  years  in  that 
position. 

*  :k 

Thomas  W.  Marquis  was  appointed 
circulation  director  of  the  Bridgewater 
(N.J.)  Courier-News,  in  a  promotion 
from  a  supervisor  in  the  circulation  de¬ 
partment.  He  will  serve  on  the  newspap¬ 
er’s  operating  committee. 

*  ♦  * 

Five  Hollywood  (Fla.)  Sun-Tattler  staf¬ 
fers  were  named  to  key  executive  posi¬ 
tions,  as  follows:  Ed  Ray,  from  produc¬ 
tion  manager  to  production  director;  Ai 
Gaeta,  from  retail  advertising  salesman 
to  national  advertising  manager;  Dick 
Perry,  from  assistant  production  mana¬ 
ger  to  production  manager;  Lily  Mac¬ 
Gregor,  from  personnel  coordinator  to 
personnel  manager,  and  Gene  Carter, 
from  national  advertising  manager  to 
national  advertising  consultant. 


Managing  editor  named  at  Portland 


Peter  C.  Thompson,  who  served  as  city 
editor  for  the  past  nine  years,  is  the  new 
managing  editor  of  the  Portland  (Ore.) 
Journal.  Thompson  succeeds  Edward  F. 
O’Meara,  managing  editor  since  1971, 
who  moves  to  associate  editor  and  will 
supervise  special  news  and  feature  pro¬ 
jects. 

Thompson,  with  the  Journal  for  20 
years,  is  a  native  of  Glasgow,  Scotland, 
and  worked  on  Scottish  and  English 
newspapers  before  joining  the  Vancouver 
(B.C.)  Sun  staff  in  1955. 

Other  moves  on  the  Journal  staff  in¬ 
clude:  Jeffrey  Wohler,  assistant  city  edi¬ 
tor,  succeeds  Thompson  as  city  editor. 


Millie  Quan  Alesko,  special  projects  edi¬ 
tor,  succeeds  Gayle  Karol  as  feature  edi¬ 
tor.  Karol  left  the  paper  in  December  to 
enter  law  school.  Richard  Hill,  assistant 
news  editor,  becomes  an  assistant  city 
editor.  Philip  M.  Hunt,  reporter  and  for¬ 
mer  Journal  business  editor,  becomes 
night  city  editor,  heading  an  enlarged 
night  staff.  Hunt  is  a  son  of  the  late 
Harold  Hunt,  entertainment  editor  of  the 
Journal  for  30  years. 

O’Meara  joined  the  Journal  as  copy 
editor  in  1941  and  served  as  magazine 
editor,  feature  editor,  book  columnist  and 
city  editor  prior  to  becoming  managing 
editor. 
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Einstein's  theory  is  helping  Amoco 
turn  light  into  electricity 


In  1905,  Albert  Einstein  provided  the 
mathematical  foundation  that  explained 
why  electrons  were  released  from  metals 
in  the  presence  of  light.  Three  quarters  of 
a  century  later,  the  dream  of  economic 
conversion  of  light  directly  into  electricity 
is  approaching  reality.  At  Amoco 
laboratories,  physicists  are  successfully 
probing  the  photovoltaic  effect. 


improving  the  efficiency  of  this 
conversion.  As  the  conversion  efficiency 
rises,  the  potential  for  mass  use  of  this 
alternate  form  of  energy  grows. 

It's  one  of  the  new  technologies  Amoco  is 
exploring  to  provide  energy  America  will 
need  in  the  year  2000  and  beyond. 

You  expect  more  from  a  leader 


EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Robots  are  headed  for  newspaper 
mailrooms  and  reelrooms 


Robots  may  soon  be  working  in  news¬ 
paper  mailrooms  and  reelrooms  across 
the  country.  However,  they  won't  resem¬ 
ble  the  robots  seen  at  past  ANPA/Rl  con¬ 
ferences  or  the  science  fiction  ones  from 
popular  movies  like  “Star  Wars.” 

The  robots  to  be  employed  in  the  news¬ 
paper  industry  will  be  ugly,  educated  and 
will  not  demand  coffee  breaks.  They  will 
keep  on  working  and  working  and  work¬ 
ing  but  they  will  need  a  certain  amount  of 
tender  loving  care  in  the  form  of  mainte¬ 
nance. 

A  robot  as  defined  by  the  Robot  Insti¬ 
tute  of  America  in  November,  1979,  is, 
“A  robot  is  a  reprogrammable  multi¬ 
functional  manipulator  designed  to  move 
material,  parts,  tools,  or  specialized  de¬ 
vices,  through  variable  programmed  mo¬ 
tions  for  the  performance  of  a  variety  of 
tasks”. 

The  world  is  presently  populated  with 
approximately  I5.00()  industrial  robots  as 
defined  above.  Japan  is  said  to  have 
50,000  robots,  however,  most  of  these  are 
manipulated  manually.  Japan's  total 
robot  population  has  about  509?  of  the 
15,000  robots  as  defined  by  the  Robot 
Institute. 

The  preliminary  findings  of  a  worl¬ 
dwide  survey  by  the  Robot  Institute  of 
America  include  a  definition  of  a  “man¬ 
ipulator”.  The  report  states,  “a  'manipu¬ 
lator'  performs  a  function  similar  to  that 
of  human  upper  limbs.  It  has  more  than 
two  of  the  motion  capabilities,  such  as 
revolving,  out-in,  up-down,  or  right-left 
traveling,  swinging,  and  bending,  so  that 
it  can  spatially  transport  an  object  by 
holding  it,  adhering  to  it,  and  otherwise.” 


The  United  States  is  ranked  third  be¬ 
hind  West  Germany  and  Japan  in  the 
world  robot  count  but  was  one  of  the  first 
countries  to  develop  these  devices. 

In  the  U.S.  there  are  over  100  members 
of  the  Robot  Institute  with  Unimation 
Inc.,  of  Danbury,  Conn.,  a  leading  sup¬ 
plier  of  robots.  Unimation  has  produced  a 
20  minute  16mm,  color,  sound  movie  that 
can  be  rented  from  Robotics  Internation¬ 
al  of  the  Society  of  Manufacturing  En¬ 
gineers  in  Dearbon.  Mich.  Unimation 
also  conducts  seminars  on  robots  and 
their  application  in  industry. 

Paul  Aron  of  Daiwa  Securities  America 
Inc.,  said  in  a  July,  1980.  report  on 
“Robotics  in  Japan”  the  American  work¬ 
er  also  seems,  in  part,  to  welcome  the 
robot  when  it  performs  tasks  that  are  too 
dangerous  or  too  dull  for  him. 

Aron  stated  in  his  report  that  a  “Play¬ 
back  Robot”  is  one  where  an  operator 
handles  the  manipulator  and  teaches  it 
the  order  of  the  work,  position,  and  other 
information.  The  manipulator  memorizes 
all  the  data  and  afterwards  the  manipula¬ 
tor  works  by  picking  up  the  appropriate 
input  information.” 

As  to  the  future  progress  in  robot  abil¬ 
ity.  Leopold  Froehlich  writing  in  the 
January  issue  of  Datamation  magazine 
said,  “Current  systems  are  relatively  pri¬ 
mitive;  one  need  only  contemplate  the 
elaborate  nature  of  human  senses  to 
understand  the  arduousness  of  estab¬ 
lishing  mechanical  sensory  capabilities. 
Force  sensing,  along  with  other  tactile 
senses  such  as  torque,  compliance,  and 
slip,  is  tending  toward  the  development  of 
an  array  or  matrix  of  sensory  systems 


MICRO-PROCESSOR  based  robot  cal¬ 
led  Polrob  80  takes  stacks  of  folded  pro¬ 
ducts,  compensated  or  non-compensoted 
and  positions  them  on  pallets. 

modeling  the  human  sense  of  touch.” 

Last  year  WAMAC  Machinery  AB  of 
Nassjo.  Sweden,  demonstrated  a  robot 
palletizer  named  “Palrob  80”  which 
handles  newspapers,  magazines,  signa¬ 
tures  and  catalogue  sections  automati¬ 
cally. 

The  micro-processor  based  “Palrob 
80”  takes  stacks  of  folded  products,  com¬ 
pensated  or  non-compensated,  and  posi¬ 
tions  them  on  pallets. 

The  robot  selector  arm  operates  on  ful- 
ly-automatic  principles  and  is  able  to  lo¬ 
cate  and  handle  products  without  dam- 


UNIMATION'S  robot  model  PUMA  500  with  diagram  showing  robot's 
versatility. 


ROBOT  selector  arm  operates  on  fully- 
automatic  principles,  and  products  are 
brought  safely  to  any  desired  position  by 
means  of  a  gripper  system. 

age.  Products  are  brought  safely  to  any 
desired  position  by  means  of  a  gripper 
system.  Both  unstrapped  or  unwrapped, 
strapped,  wrapped  or  cartoned  products 
can  be  handled  rapidly  and  reliably.  The 
robot  can  be  integrated  with  any  type  of 
stacker  or  bindery  line  to  suit  any  pallet¬ 
loading  pattern. 

The  WAMAC  robot  incorporates  a 
standard  4K  “teach-in-programming” 
memory  based  on  a  micro-processor.  Up 
to  seven  complete  pallet-pattern  prog¬ 
rammes  can  be  stored  in  this  standard 
memory. 

The  robot  performs  lifting,  turning. 

(Continued  on  page  41) 
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Physical  effects 
of  VDT  use 
to  be  studied 

The  Newspaper  Guild  and  the  Mount 
Sinai  School  of  Medicine  in  New  York 
City  announced  plans  for  a  wide-ranging 
study  into  the  health  effects  of  operating 
video  display  terminals. 

The  study  will  include  ophthalmologic- 
al  examinations,  radiations  tests,  a  sur¬ 
vey  questionnaire  for  VDT  operators 
and,  if  the  questionnaire  results  appear  to 
justify  it,  full  scale  medical  examinations. 
The  study  is  expected  to  cover  some 
2,000  employees,  both  VDT  users  and 
nonusers,  in  four  to  six  Guild  locals  in  the 
United  States  and  Canada. 

Newspaper  Guild  president  Charles  A. 
Perlik,  Jr.,  said  the  study  promises  to  be 
the  most  extensive  one  of  its  kind  ever 
carried  out  on  the  North  American  conti¬ 
nent,  and  perhaps  anywhere,  on  the 
physical  effects  of  VDT  use. 

“It  should  begin  to  provide  a  definitive 
answer  as  to  whether  VDTs  produce 
cataracts  or  other  damage  to  the  eyes  as 
well  as  answer  persistent  questions  about 
other  possible  effects  of  radiation  among 
other  things,”  Perlik  said. 

The  study  will  be  a  epidemiological 
one,  measuring  the  responses,  symptoms 
and  physical  condition  of  VDT  operators 
against  those  of  nonusers  in  the  same 


fully  automatic  ...gas  operated 

■  Gas  operated  seat . . .  adjusts  with 
single  fingertip  control 

■  Back  inclination  adjusts  automatically 

■  Ultimate  in  comfort 

■  Realistically  priced 

■  Snap-on  arms  optional 

MM nC  Call  or  write 
for  details. 

MIDWEST  PUBUSHERS 
SUPPLY  COMPANY 

4640  N.  Olcott  Avenue.  Chicago.  IL  60656 
Telephone;  (312)  867-4646 
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MINNEAPOLIS  STAR  and  TRIBUNE  plans  to  break  ground  this  April  on  a 
$5  million,  five-story  building  across  from  its  present  downtown  location.  The 
first  two  floors  and  the  basement  will  house  some  circulation  operations  and 
activities  which  serve  the  public.  Remaining  floors  will  be  leased  to  outside 
businesses.  Artist's  rendition  shows  the  316,000  square-foot  construction 
with  a  second-story  skyway  connecting  to  the  paper's  main  building. 


offices.  If  the  first  phase  of  the  study 
turns  up  significant  differences.  Mount 
Sinai  will  seek  funding  for  full  medical 
examinations  of  the  affected  employees. 

The  study  will  be  coordinated  with  a 
broad  investigation  Mount  Sinai  and  the 
Workers  Institute  for  Safety  and  Health 
(WISH)  are  planning  into  the  effects  of 
nonionizing  radiation  in  the  workplace. 
But  the  Newspaper  Guild  survey  will  go 
beyond  the  bounds  of  nonionizing  radia¬ 
tion  and  will  be  designed  to  cover  health 
effects  that  may  be  produced  by  causes 
other  than  radiation. 

The  survey  questionnaire  is  being  de¬ 
veloped  by  Mount  Sinai’s  Environmental 
Sciences  Laboratory  in  consultation  with 
the  Guild.  It  will  be  tested  in  two  pilot 
locals  before  being  distributed  for  the  sur¬ 
vey  proper. 

Ophthalmological  examinations  will  be 
conducted  under  a  protocol  being  pre¬ 
pared  by  Mount  Sinai.  They  are  expected 
to  take  place  in  some  locals  during  the 
questionnaire  phase  and  in  others,  if 
fianancing  them  becomes  a  problem,  at  a 
subsequent  phase. 

VDTs  on  which  the  surveyed  em¬ 
ployees  work  will  be  tested  for  radiation, 
again  either  during  the  questionnaire 
stage  of  the  study  or  subsequently.  WISH 
is  expected  to  provide  assistance  in  moni¬ 
toring  radiation  exposures. 

The  pilot  phase  of  the  study  is  expected 
to  get  underway  within  two  months,  at 
the  Vancouver-New  Westminster  News¬ 
paper  Guild  and  a  second  local  yet  to  be 
selected.  It  is  hoped  to  be  able  to  initiate 
the  principal  phase  of  the  survey  in  the 
summer  or  fall. 


Three  PR2-120  plate 
systems  onstream 

Dallas  Morning  News  has  installed 
three  model  PR2-120  photopolymer 
platemaking  systems  from  W.  R.  Grace. 

The  Letterflex  systems  are  fully  auto¬ 
matic  and  operate  with  the  dry  develop¬ 
ment  process.  The  systems  permit  a  sing¬ 
le  operator  to  produce  1 20  photopolymer 
plates  per  hour  using  a  photographic 
negative. 

Through  computer  logic,  the  PR2-120 
systems  enable  the  operator  to  feed,  ex¬ 
pose,  etch,  blot,  harden,  register,  punch, 
trim  and  bend  plates.  During  production, 
the  operator  loads  negatives  and  moni¬ 
tors  machine  operations. 

The  PR2-I20  consists  of  seven  operat¬ 
ing  sections.  Plates  are  conveyed  through 
the  first  six  sections  by  a  chain  which  runs 
the  length  of  the  machine  and  to  which  the 
plates  are  mechanically  attached.  Plates 
are  then  unstaked  and  pulled  out  of  the 
sixth  section  by  rollers  and  then  pushed 
onto  a  vacuum  platen  to  be  completed  in 
the  final  section.  The  seven  sections  per¬ 
form  simultaneously  when  the  machine  is 
in  full  automatic  mode. 

During  production,  60%  of  the  photo¬ 
polymer  initially  dispensed  onto  the 
platebacking  remains  uncured  and  is  re¬ 
moved  and  collected  during  production. 
At  the  end  of  each  production  run,  the 
collected  polymer  is  pumped  back  into 
the  recycle  tank  and  mixed  with  40%  vir¬ 
gin  polymer  to  make  additional  plates 
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Construction  on  plant  underway 


The  $38.8  million  Sentinel  Star  Com¬ 
pany  production  facility  is  scheduled  for 
completion  by  July,  1981.  The  facility, 
located  in  downtown  Orlando,  will  equip 
Sentinel  Star  Company  with  new  technol¬ 
ogy  to  better  serve  its  fast-growing 
market. 

Design  of  the  rectangular  shaped  pro¬ 
duction  building  will  permit  newsprint  to 
flow  from  receiving  area  to  press,  to  mail- 
room,  and  then  to  the  loading  dock.  A 
domed  plexiglass  walkway  will  join  the 
new  production  facility  to  the  existing 
Sentinel  Star  structure. 

The  67,000  square  foot  pressroom  and 
support  area  will  be  furnished  with  its 
own  dust  collecting  system,  two  observa¬ 
tion  areas,  and  four  noise  control  rooms. 
The  pressroom  will  initially  house  a  24- 
unit  Goss  Metroliner  press,  visible  to  the 
public  from  a  second  level  glass  showcase 
at  the  Colonial  Drive  entrance.  The  press¬ 
es  will  have  the  capability  of  printing 
newspapers  at  the  rate  of 70,000  per  hour. 
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The  40,000  square  foot  ground-floor 
mailroom  will  accomodate  a  complex  in¬ 
serting,  packaging  and  computerized  dis¬ 
tribution  system.  The  roof  of  the  mail- 
room  is  designed  to  allow  for  a  maximum 
of  640  rooftop  parking  spaces  in  the  fu¬ 
ture. 

The  first  products  printed  on  the  new 
presses  are  due  to  be  distributed  to  the 
Sentinel  Star's  200,000  daily  readers  in 
the  fall,  1981. 

Sentinel  Star  Company,  publisher  of 
the  Sentinel  Star,  is  a  wholly  owned  sub¬ 
sidiary  of  Tribune  Company,  Chicago, 
which  is  a  diversified  communications 
company  with  newspaper  publishing, 
broadcasting,  newsprint  manufacturing 
and  related  operations. 

$1  million  expansion 
plan  has  4  phases 

Maryville-Alcoa  (Tenn.)  Daily  Times 
has  announced  a  $1,045,000  expansion 
and  improvement  program  to  be  com¬ 
pleted  in  four  phases. 

The  first  stage  of  the  plan  was  the 
purchase  of  an  $80,000  Raytheon  Electro¬ 
nic  Ad  Set  makeup  terminal.  The  purch¬ 
ase  of  a  Harris  Sheridan  Newspaper  In¬ 
serter  ($130,000)  completed  part  of  the 
second  phase  of  the  program.  A  new  sec¬ 
tion  has  been  added  to  the  pressroom  and 
renovation  of  part  of  the  older  section  of 
the  building  will  complete  phase  two. 

Phase  three  covers  the  installation  of  a 
Goss  Urbanite  press  with  six  units,  one  of 
which  is  a  tri-color  unit.  The  press  costs 
$650,000  and  can  print  48  pages  with 
some  spot  color.  The  press  configuration 
permits  the  addition  of  two  more  units. 


Survey  shows  drop 
in  production  costs 

For  the  first  time  in  at  least  six  years, 
the  average  cost  of  producing  a  print 
advertisement  has  dropped. 

That’s  the  finding  of  a  survey  of  1980 
print  production  costs,  released  by  Trout 
&  Ries  Advertising.  The  agency  conducts 
the  annual  survey  among  advertisers  in 
the  metropolitan  New  York  region. 

The  1980  survey  shows  the  average 
cost  of  producing  a  1-page,  black-and- 
white  ad  was  $2,685  (down  from  $3,195  in 
1979). 

The  survey  also  reports  on  costs  for 
2-color  ads,  4-color  ads  and  2-page  spread 
units.  The  average  cost  for  all  types  of 
print  ads  was  7%  below  1979. 

Costs  include  layout  charges,  photo¬ 
graphy,  retouching,  typography,  photo¬ 
stats,  mechanical  assembly,  separations, 
reprints  and  agency  commissions  for 
those  charges. 

“Costs  for  black-and-white  and  2-color 
ads  showed  a  consistent  decline,  while 
4-color  ads  were  up  only  slightly,” 
according  to  Steve  Rivkin,  the  agency’s 
executive  vicepresident. 

In  a  related  question,  advertisers  re¬ 
ported  that  their  total  production  costs 
averaged  14%  of  total  space  costs. 

“In  the  mid-l970’s,  our  agency  instal¬ 
led  a  total  in-house  print  production  sys¬ 
tem.  It  had  an  immediate  and  dramatic 
effect  in  lowering  production  charges  to 
our  clients.’’ 

The  Trout  &  Ries  in-house  operation 
now  includes  Comp/Edit  and  Comp/Set 
500  phototypesetters,  a  resin-coated  pap¬ 
er  processor,  a  Phototypositor  headline 
typesetter,  and  Pos  One  camera/proces- 
sors  for  prints  and  stats  in  color  and 
black-and-white. 


JANUARY  aerial  photo  of  construction  of  $38.8  million  Sen¬ 
tinel  Star  Company  production  facility  shows  67,(X)0  square 
foot  pressroom  and  support  area.  Columns  are  being  set  for  the 
40,()00  square  foot  mailroom  which  will  accommodate  a  com¬ 
plex  inserting,  packaging  and  computerized  distribution  system. 


BILLBOARD  featuring  cartoon  by  Ralph-  Dunagin,  Sentinel 
Star  editorial  art  director,  greets  passers-by  during  construction 
of  new  production  facility  at  main  plant  in  downtown  Orlando, 
Fla.  Cartoon  is  second  of  series  to  be  posted  before  plant's 
completion  in  July  of  this  year.  First  products  printed  on  new 
24-unit  Goss  metroliner  press  to  be  housed  in  the  facility  and  will 
be  distributed  to  Sentinel  Star's  200,(X)0  daily  readers  in  the 
fall,  1981. 
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PAGE  MAKER 

The  Itek  Mark  Vlll  composes  full  page! 


High  speed,  100  pica  output 

Itek's®  Mark  VI 1 1  is 
making  front  page  news. 

It's  the  only  digitized 
CRT  typesetter  in  its 
price  range  with  1 00 
pica  wide  output.  This 
saves  time  and  money 
by  eliminating  pasteup 
and  stripping. 

Output  speed  of  the 
Mark  Vlll  is  600  lines  per 
minute  and  character  reso¬ 
lution  is  1300  lines  per  inch 
=tt  5  point,  650  lines  per 
inch  at  72  point. 

Cost-cutting  flexibility 

The  Mark  VI 1 1  cuts  waste  of  in¬ 
creasingly  expensive  composition 
paper  and  film.  With  Itek's  columnization  and 
reverse  leading  software,  it  can  fill  the  whole  width  of 
its  paper  or  film  with  columns  of  copy,  even  when  those 
columns  are  not  part  of  the  same  page. 

Large  typeface  library 

The  Mark  VI 1 1  provides  up  to  60  online  typefaces  stored  in 
inexpensive  floppy  disks.  The  typefaces  are  part  of  the  Itek 
phototype  library,  one  of  the  largest  typeface  collections 
in  the  industry. 


It  also  replaces  the 
costly  operation  of 
the  numerous  photo¬ 
typesetters  you  may 
now  be  using. 

Let  us  help 

Discover  how  the 
Mark  VI 1 1  can  make 
front  page  news 
in  your  opera¬ 
tions.  And  ask  for 
details  on  the  Mark 
IV  and  V  also.  Call 
us  toll-free  at  1  -800- 
225-0892  and  ask 
for  the  Advertising 
Department.  Or 
complete  and  mail 
in  the  coupon. 


Integrates  with  your  present  system 

Save  on  more  than  the  purchase  price  with  Itek's 
Mark  Vlll.  Since  it's  program-compatible,  it  is 
designed  to  integrate  smoothly  with  your  present  system. 
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Itek 


innovator  in 

photocomposition  systems 


Alt  copy  in  this  ad  was  composed  on  Itek  Photocomposition  equipment. 
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ITEK  COMPOSITION  SYSTEMS 
A  Division  of  Itek  ConMiration 
355  Ntidcicscx  Ave. 

Wibningtoa  MA  01887 

□  Send  literature  on  Mark  Vlll 

□  Have  an  Itek  Representative  call. 

Fill  in  the  information  below  or  staple  your  business  card  to  this  coupon. 


Name _  .  _ _ -  -- 

Position _ Phone _ 


Company  _ _ 

Address _ — _ 

City _  .  _  _  _  _  _  _  - 
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State 


Zip  __ 


Journalism  groups 
praise  camera  ruling 


Howard  Graves,  national  president  of 
The  Society  of  Professional  Journalists, 
Sigma  Delta  Chi  (SPJ,SDX),  has  praised 
the  U.S.  Supreme  Court  decision  that 
held  that  states  are  free  to  permit  televi¬ 
sion  and  still-camera  coverage  of  court 
trials  (E&P,  January  31). 

Graves  said  that  the  Court’s  8-0  deci¬ 
sion  Monday  in  a  case  involving  the  state 
of  Florida  “affirms  its  belief  of  the  value 
of  the  fullest  possible  coverage  of  what 
takes  place  in  the  nation’s  courtrooms. 

“It  also  debunks  the  myth  that  wide¬ 
spread  media  coverage-including  that  in¬ 
volving  cameras-necessarily  deprives  the 
defendant  of  a  fair  trial,’’  said  Graves, 
who  is  also  Associated  Press  Chief  of 
Bureau  in  Portland,  Ore. 

In  its  decision,  the  Court  upheld  the 
constitutionality  of  state  judicial  rules 
that  permit  the  use  of  cameras  and  tape 
recorders  in  the  coverage  of  court  trials, 
even  if  the  defendant  objects. 

More  than  half  of  the  states  have 
adopted  rules,  either  permanently  or  tem¬ 
porarily,  that  permit  some  type  of  camera 
coverage.  But  only  Florida  and  New 


Hampshire  allow  coverage  of  criminal 
trials  over  the  objections  of  defendants  or 
others  involved. 

Graves  said  the  25,000-member  Socie¬ 
ty  hopes  “the  Court’s  expressed  faith  in 
the  jury  system  will  persuade  other  states 
to  allow  electronic  coverage  of  criminal 
trials,  even  if  a  defendant  may  object. 

“Criminal  defendants  have  an  obvious 
interest  in  evading  public  viewing  of  their 
trials,’’  he  said.  “But  unless  defendants 
can  meet  the  heavy  burden  established  by 
the  court  in  this  ruling,  states  should  not 
permit  them  to  escape  public  scrutiny.’’ 

A  resolution  adopted  at  the  SPJ,SDX 
national  convention  in  Columbus,  Ohio 
last  November  urged  all  journalists  to 
promote  the  need  for  broadcast  and 
photojournalists  to  use  the  tools  of  their 
profession  to  fully  inform  the  public. 

“WICI  applauds  the  ruling,’’  says 
Kathleen  Larey  Lewton,  national 
Women  in  Communications,  Inc.,  presi¬ 
dent.  “It  is  important  that  citizens  see 
and  hear  what  actually  happens  in  cour¬ 
trooms  and  that  electronic  media  have 
access  to  new.” 


An  opposite  decision  by  the  Supreme 
Court  could  have  severely  limited  or 
withdrawn  permission  to  televise  trials. 

About  two  dozen  states  already  permit 
televised  coverage  of  trials  and  many 
other  states  are  conducting  experiments. 
“WICI  urges  all  states  to  open  cour¬ 
trooms  to  broadcast  equipment,”  Lew- 
ton  says. 

Lewton  is  director  of  corporate  public 
relations  at  Flower  Hospital-Crestview 
Center  in  Toledo,  Ohio.  WICI  is  a  nation¬ 
al  professional  association  of  more  than 
9,000  women  and  men  in  all  communica¬ 
tions  fields. 

Hearst,  ABC  join 
in  cabie  venture 

The  Hearst  Corporation  and  the  Amer¬ 
ican  Broadcasting  Company  have  formed 
ajoint  venture,  Hearst-ABC  Home  Video 
Services,  to  create  programming  net¬ 
works  for  cable  televsion. 

Hearst-ABC  will  own  and  operate  the 
new  networks  as  an  independent  subsidi¬ 
ary  of  both  corporations. 

The  first  networks  to  be  created  will  be 
BETA,  an  advertiser  supported,  basic 
cable  channel  which  will  feature  prog¬ 
rams  for  women,  and  Alpha  Repertory 
Television  Service,  a  performing  and 
visual  arts  channel  announced  by  ABC 
last  December. 


Minorities  needed  for  news  training 


The  Summer  Program  for  Minority 
Journalists  at  the  University  of  California 
at  Berkeley  has  begun  its  annual  search 
for  reporters  to  increase  minority  repre¬ 
sentation  in  the  newsroom. 

For  the  1981  session,  about  20  candi¬ 
dates  will  be  selected,  trained  for  11 
weeks,  then  placed  as  full-time  reporters 
on  U.S.  daily  newspapers  and  wire  ser¬ 
vices. 

The  program  will  be  held  June  21- 
September  4  at  the  Berkeley  School  of 
Journalism.  Application  requests,  with  a 
February  6,  1981  deadline  should  be 
addressed  to  the  School  of  Journalism, 
UC  Berkeley,  607  Evans  Hall,  Berkeley, 
Calif.  94720. 

Since  the  program  began  in  1969  at  Col¬ 
umbia  University  and  moved  to  Berkeley 
in  1976,  more  than  150  journalists  have 
been  trained  and  placed  in  newspaper 
jobs. 

Applicants  from  any  minority  must  be 
at  least  21  years  old,  demonstrate  a  poten¬ 
tial  for  journalism,  have  a  basic  know¬ 
ledge  of  grammar,  and  be  able  to  type  at 
least  35  words  a  minute.  Eligibility  is  li¬ 
mited  to  those  with  little  or  no  profession¬ 
al  experience.  Participants  will  receive 
free  tuition  and  room  and  board  on  the 
Berkeley  campus  plus  a  small  stipend. 

^ 

The  Editing  Program  for  Minority  Jour- 

40 


nalists  at  the  University  of  Arizona  in 
Tucson  this  year  will  run  eight  weeks, 
June  7  through  July  31,  1981. 

Participation  is  open  to  journalists  who 
are  members  of  any  racial  minority 
group,  with  preference  being  given  to 
journalists  with  at  least  three  years  ex¬ 
perience. 

Each  applicant  is  required  to  complete 
the  program  application  and  submit  an 
800-word  autobiographical  essay  and  an 
800-word  critique  of  the  daily  newspaper 
the  candidate  works  for  or  reads  regular¬ 
ly.  Applications  must  be  postmarked  by 
midnight,  February  16,  1981,  to  be 
eligible. 

The  program,  in  its  second  year  at  the 
Journalism  Department,  will  offer  12  ad¬ 
vanced  professional  fellowships  and 
candidates  accepted  into  the  eight-week 
session  will  become  editors  on  daily 
newspaper  copy  desks. 

The  editing  program  will  provide  tui¬ 
tion  and  housing,  plus  a  $200-a-week 
stipend  for  those  program  editors  not  re¬ 
ceiving  salaries  from  sponsoring  news¬ 
papers.  Also  provided  will  be  transporta¬ 
tion  and  expenses  for  interviews  con¬ 
nected  with  the  admissions  process  and 
placement  as  well  as  transportation  to 
Tucson  and,  at  the  end  of  the  program, 
from  Tucson  to  the  city  in  which  the  spon¬ 
soring  newspaper  is  located. 


The  program  is  operated  by  The  Insti¬ 
tute  for  Journalism  Education,  which  also 
runs  the  Summer  Program  for  Minority 
Journalists  at  the  University  of  California 
at  Berkeley. 

♦  *  * 

The  American  Press  Institute  has 
established  a  Minority  Journalism  Educa¬ 
tors  Fellowship,  to  be  awarded  annually 
to  a  journalism  educator  who  is  a  member 
of  a  minority  and  teaches  at  an  American 
or  Canadian  college  or  university. 

The  fellowship  this  year  will  provide 
tuition  and  room  and  meals  for  the  reci¬ 
pient  to  attend  an  API  seminar  of  his  or 
her  choice.  In  the  future,  it  is  hoped  that  a 
travel  subsidy  can  be  provided. 

Contributions  making  the  fellowship 
possible  have  been  received  from  the 
Bend  (Ore.)  Bulletin;  Press  and  the  Enter¬ 
prise,  Riverside,  California;  the  Frank  E. 
Gannett  Newspaper  Foundation;  the 
Knight  Foundation;  Phoenix  Newspap¬ 
ers,  Inc.;  the  Anniston  (Ala.)  Star;  The 
Nicholas  B.  Ottaway  Foundation;  Harris 
Enterprises,  Inc.;  and  Media  General 
Foundation. 

Minority  journalism  faculty  members 
interested  in  applying  for  the  fellowship 
may  obtain  further  information  from  the 
American  Press  Institute,  11690  Sunrise 
Valley  Drive,  Reston,  Va.  22091. 
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Canadian  mills 
to  ship  less 
paper  to  U.S. 

Newsprint  shipments  from  Canadian 
mills  to  the  United  States  are  expected  to 
decline  somewhat  this  year  mainly  be¬ 
cause  of  an  expected  weakness  in  the  eco¬ 
nomy,  smaller  additions  to  inventory  and 
increased  U.S.  capacity,  according  to  the 
Canadian  Pulp  and  Paper  Association. 

Newsprint  shipments  from  Canadian 
mills  are  forecast  to  rise  by  about  1%  or 
80,000  tons  over  the  1 980  level,  according 
to  the  Canadian  Pulp  and  Paper  Associa¬ 
tion.  Shipments  to  overseas  markets  are 

New  offset  press 
starts  to  operate 

Editions  of  Wednesday  (January  29)  of 
the  Bellingham  (Wash.)  Herald  were 
printed  on  the  newspaper’s  new  GosS 
Urbanite  model  press,  which  represented 
$1,250,000  investment. 

Remodeling  of  the  Herald  building  cost 
another  $700,000,  according  to  Charles  T. 
Wanninger,  editor  and  publisher,  thus 
bringing  the  entire  improvement  package 
to  approximately  $2  million. 

The  offset  press  replaced  a  Herald  let¬ 
terpress  in  use  since  1957. 


TODAY’S 

NEWSPAPER 
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COST  THIS  COMPANY 


COSTLY  REMINDER— Due  to  the  cost 
of  today's  newsprint,  P.T.  Lillie,  mailing 
room  superintendent,  Toronto  Star,  has 
established  a  notice  that  is  placed  daily 
on  stackers  and  on  the  doors  to  the  entr¬ 
ance  of  the  mailing  room.  This  indicates  to 
all  employees  the  cost  in  newsprint  per 
paper  for  each  day.  "I  am  wondering 
whether  a  suggestion  like  this  would  be 
beneficial  to  other  newspapers.  We  hove 
found  it  most  interesting  that  other  de¬ 
partments  in  the  company  have  also 
asked  to  have  these  notices  posted,  e.g. 
circulation,  delivery  and  pressroom,"  he 
informs  E&P. 


expected  to  increase  this  year. 

“Thus,  as  the  capacity  of  the  Canadian 
newsprint  industry  will  increase  by  some 
300,000  tons  in  1981,  the  operating  rate 
will  likely  decline  by  1  or  2  percentage 
points,”  CPP&A  said. 

Shipments  of  newsprint  declined  by 
160,000  tons  or  2%  in  1980  from  the  1979 
level  due  to  work  stoppages  at  several 
mills  in  Eastern  Canada.  Consumption  of 
newsprint  in  the  United  States  declined 
by  1%  in  1980,  CPP&A  reported,  as 
advertising  was  affected  by  the  recession 
the  second  quarter.  Offsetting  this  was  an 
increase  of  300,000  tons  in  inventories 
held  by  consumers,  resulting  in  a  net  in¬ 
crease  of  200,000  tons  or  2%  in  total  de¬ 
mand. 


Robots 

(Continued  from  page  35) 


moving  and  palletizing  at  top  speed  of 
material  weighing  up  to  40  kg  (kilogram) 
or  88  pounds.  Cycle  time  is  5-6  seconds, 
with  a  repeat  accuracy  of  plus  or  minus 
I.Omm.  The  robot  can  also  select  two 
different  products  from  a  mixed  product 
flowline  and  position  them  on  two  diffe¬ 
rent  pallets.  Other  modules  in  the  robot 
family  are  available  for  reel-handling. 

Workaholic  robots  cost  between 
$8,(X)0  to  $170,000  each  with  return  on 
investment  varying  from  industry  to  in¬ 
dustry. 


BETTER  DOTS 

COST30%LESS 

WITHCHEMCO 

POWERDOT^ 

DEVELOPER 


Chemco  Powerdot  Developer 
produces  exceptional  halftones  with 
consistent  dot  quality,  yet  saves  up 
to  32%  on  processor  start-up  and 
as  much  as  43%  on  replenishment 
compared  to  other  developers. 

It  withstands  aerial  oxidation 
falloff  over  longer  time 
periods.  It  holds  screen 
range  value  from  fresh  to 
seasoned  developer. 

Whether  you  need  a  two- 
part  replenisher  system  for 
automatic  processors  or 
three-part  for  blenders,  your  Chemcoman  can  detail  the  savings 
you  can  achieve' with  Powerdot  Developer  vs.  the  system 
you’re  using  now.  Call  him. .  .or  write  us. 


A  Chemco 

photoproductsco. 

Division  of  Powers  Chemco.  Inc. 
Charles  Street,  Glen  Cove.  N.Y  11542 
Telephone  (516) 676-4000 
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1980 

December 

Linage 

TIm  folowing  liirag*  tobuiotiens  hovt  b«tn  compHtd  by  Medio  Rocords, 
Inc.  for  tho  oxclwsivo  publcotion  of  Editor  &  Pobtshor.  They  moy  net  bo 
roprintod  or  pubishod  in  ony  form  witbovt  oxplieit  permission  from  Medio 
Records,  Inc.  NOTE:  Newspopers  merited  with  code  below  include  odvertis- 
ing  in  Perede  or  Fomily  Weekly,  oppreiimote  linoge  os  folows: 
*Porede-^1,849  fFomily  Weekly— 54,S70 


NOTE:  Due  to  the  problem  orising  from  the  chonges  in  newspo- 
per  fermots.  Medio  Records  hos  odepted  the  felewing  policy  in 
the  interest  of  linoge  comporobiiity: 

(A)  All  six-column  formots  ore  meosured  os  six  columns  ond 
then  converted  end  reported  os  eight  columns. 

(I)  All  eight-column  formats  ore  meosured  ond  reported  os 
eight  columns. 

(C)  All  nine-column  formots  ore  meosured  ond  reported  os 
nine  columns. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ANEROiiNp 

S.D. 

Americon  News-e  . . 

. . . .  671,862 

30,720  732,383 

fAmericon  News-S  . 

....  423.601 

3.136  407.781 

8,400 

Gronti  Total  . . . . 

....  1,095,463 

33,856  1,220,164 

8,400 

AKRON,  OHIO 

Beocon  Jeurnel-e  . . 

.  2,263,957 

104,289  2.570,694 

152,083 

*Beocen  Jeurnol-S 

.  1,223,128 

85,520  1,481,187 

108,332 

Grond  letel  .  . . . 

.  3,487,085 

189,009  4,051,881 

260,415 

ATLANTA, 

GA. 

Censtitutien-m  ... 

.  3,164,369 

505,261  2,969,161 

658,838 

Journd-e  . 

.  3;313j)06 

559,973  3,288,406 

666,238 

Journol  A  Constit«rKen-S  .  1,494,040 

442,754  1,770,270 

335,600 

Jevmol  A  Constitution-sot  444.982 

567.308 

Grond  Totd  . . . . 

.  8,416,397 

1,507,988  8,595,145 

1,660,676 

NOTE:  Conititution-m 

ond  Journol-o  published  5  doys  o  week  only,  for 

1980. 

RALTIMORE 

,  MD. 

*News-American-S 

.  610,475 

137,176  818,635 

263,648 

News-Americon-e  . 

.  1,198,070 

63,984  1.456,964 

88,592 

Son-m  . 

.  2,065,227 

71,355  1,915,255 

114,700 

Sun-0  . 

.  2,071,255 

71,245  2,318,931 

104,690 

Sun-S  . 

.  1.834,643 

203,855  2.177.811 

231.327 

Grond  Totd  . . . 

.  7,779,670 

547,615  8,687,596 

802,965 

BEROEN  COUNTY,  NJ. 

Record-e  . 

.  2,694,278 

636,910  2,578,858 

370,001 

*Record-S  . 

.  1,492,227 

302.692  1,807,339 

471.684 

Grond  Tdol  ... 

.  4,186405 

939,602  4,386,197 

841,685 

NOH:  Recerd-e  pubfished  5  days  o  week  only. 

BOCA  RATON,  FLA. 

News-e  . 

.  1,038,685 

11,571  900,003 

41,209 

tNows-S  . 

.  6n.723 

722.503 

Grond  Totol  . . . 

.  1,716,408 

11,571  1,702,506 

41,209 

NOTE:  News-e  pubished  5  doys  o  week  only. 

BOSTON,  MASS. 

Herdd  Americon-m 

....  750,757 

144,465  848,242 

204,121 

Herald  Americon-S 

.  353,794 

272,146  581,383 

374,702 

Globe-d  . 

.  2,625,815 

180,513  2,697,620 

25,216 

*Gloho-S  . 

.  2.065.679 

254.648  2.419.999 

349.652 

Grond  Totd  . . . 

.  5,796,045 

051,772  6,547,244 

953,691 

BOULDER,  COLO. 

Comere-e  . 

.  2,203,448 

37,632  2,442,026 

8,528 

Comere-S  . 

.  703,057 

957,699 

32.208 

Grand  Totol  .  . . 

.  2,986,505 

37,632  3,399,725 

40,736 

BRADENTON,  FLA. 

Horeld-o  . 

.  1,572,314 

9,600  1,467,793 

tHorold-S  . 

.  810.916 

802.585 

Grond  Totol  . .  . 

.  2,383,230 

9,600  2,270,378 

BUFFALO, 

N.Y. 

Courior  Expross-m 

.  1,181,069 

52,038  913,822 

50,117 

*Couri#r  Express-S 

.  957,605 

143,408  1,149.688 

30,588 

News-t  . 

.  2,345,307 

19,277  2,823,990 

44,760 

Nows-S  . 

.  341,855 

74,208  417,021 

8,400 

Grond  Totd  . . . 

.  4,825,916 

288,931  5.304,521 

133,865 

NOTE:  News-e— Due  to  the  strike  conditions  no  linoge  hos  been  recorded 
for  these  two  dotes  Dec.  2  &  3,  1980. 

CAMDIN,  NJ. 


Courior-Pest-0  . . . 

.  2,144,269 

130,156 

2,505,320 

164,008 

fCourier-Post-S 

.  741.819 

27.496 

756,997 

91.912 

Grand  Totol  . . 

.  2,886,088 

165,652 

3,262,317 

255,920 

CHARLOrn, 

,  N.C. 

News-0  . 

.  1,862,695 

65,424 

1,937,378 

62,496 

Observer-m  .... 

.  2,389,308 

200,536 

t417,393 

207,740 

*0bsorvor-$  .... 

.  1,041.775 

111.656 

1.129.403 

150.256 

Grond  Totol  .  . . 

.  5,293,770 

377,616 

5,484,174 

428,492 

CHICAOOp 

lU. 

Tribuno-m  . 

.  3,731,529 

2,621,674 

3,700,646 

3,143,132 

Tribuno-S  . 

.  1,995,778 

640,935 

2,502,084 

1,015,928 

Sun-Times-m 

.  2465,196 

444,501 

2,710,865 

446,501 

”Sun-Timos-5  .  . . 

.  832,215 

521,996 

1,034.402 

625,915 

Grand  Totol 

.  9,124,718 

4,229,106 

9,947,997 

5,231,556 

CINCINNATI. 

y  OHIO 

Engdrer-m  . 

.  3468,719 

3,841,864 

Enguirer-S  . 

.  1,969,254 

82,210 

2,387,810 

Fbst-o  . 

.  1,570453 

96.240 

1.668.715 

86.304 

Grand  Total 

.  7,108,326 

178,570 

7,898,389 

86.304 

42 


1980  1979 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND, 

OHIO 

Pfoin  Deolor-m  .... 

....  3,157,490 

479,577  3,458,359 

385,959 

Plain  Dedor-S  .... 

....  1,544,391 

82,481  2,081,297 

117,189 

Pross-o  . 

....  1,718,986 

301.989  1.859.874 

410.810 

Grond  Total  .... 

....  6,420,867 

864,047  7,399,530 

913,958 

COLUMBUS 

,  OA. 

Enguiror  (set  noto) 

....  1,342,061 

110,731  1,593,732 

19,423 

*Ledgor-Enguiror-S  . 

....  672,917 

711.333 

Grond  Totd  .... 

. ...  2,014,978 

110,731  2,305,065 

19,423 

NOTE:  Enguiror-m  and  Ltdgor-e  sold  in 

combination,  Mon.  through  Fri. 

Linogo  of  one  edition  Enguirer-m  is 

shown. 

COLUMBUS, 

OHIO 

Dispotch-e  . 

....  2,767,418 

174,081  3,053,029 

102,044 

Dispotch-S  . 

....  1,449,935 

196,872  1,816,032 

214,456 

Citixen-Joumol-m 

....  1.230.470 

1.117.224 

Grond  Totol  . .  . . 

....  5,447,823 

370,953  5,986,205 

316,500 

DALLAS,  TEXAS 

Nows-m  . 

....  5,208,575 

406,370  5,518,298 

327,496 

Nmvs-S  . 

....  2,043,199 

353,800  2,456,006 

380,743 

rimts-Horold-0  . .  . . 

....  4,576,550 

232,468  4,767,854 

267,653 

Timts-Horold-S  .  . .  . 

.  . . .  2,187.594 

86.945  2,457.546 

112.624 

Grond  Totol  . . . . 

....  14,015,918 

1,079,58315,199,704 

1,088,516 

DAYTON,  OHIO 

Journol  HoroM-m  .  . 

....  1,976,093 

112,646  2,313,007 

11,664 

Nfws-o  . 

....  2,091,251 

320,801  2,443,739 

248,026 

•N.WS-S  . 

....  1,112,549 

7,480  1.303.131 

Grond  Totol  . . . . 

....  5,180,693 

441,015  6,059,877 

259,690 

DENVER,  COLO. 

Rocky  Mt  Ntws-m 

....  4,671,731 

4,579,792 

*Rocky  Mt  News-S 

....  1.037,886 

1,206,181 

Post-e  . 

....  3,661,555 

121,249  4,056,406 

131,971 

Pest-S  . 

. .  ..  2.076.564 

2.614,734 

Grand  Totol  . .  . 

....  11,447,736 

121,24912,457,113 

131,971 

DETROIT,  MICH. 

Noto  Tvuo  Listinas 

Froo  Prtss-m  . 

....  2,349,002 

434,653  2,399,612 

462,478 

*Freo  Pross-S  . 

....  812,657 

234,232  997,714 

215,428 

Novrs-e  . 

....  2,964,408 

584,009  3,310,441 

827.988 

Ntws-S  . 

....  1,401,500 

364,397  1.006.955 

431.880 

Grand  Totol  .  7,527,567  1,618,091  8,514,722  1,937,774 

NOTE:  Fran  Prtss,  1980  and  Naws,  1980  and  1979  figuras  obava  rnflact 
actual  nina-column  nwaiuramants. 

NOTE:  Froa  Prais-m  and  5  changod  from  night  to  nina-column  May  1, 
1980. 


Froa  Prosi-m  .  2,124,138  395,916  2,399,612  462,478 

•Froa  Pi»cs-S  .  756,684  230,002  997,714  215,428 

Nows-o  .  2,712,058  548,321  3,054,253  768,083 

Naw5-5  .  1,320,891  357,445  1,714,326  414,171 

Grand  Total  .  6,913,771  1,531,684  8,165,905  1,860,160 

NOTE:  Froa  Pross,  1980  ond  Nows,  1980  and  1979  figuras  abovo  rofloct 
convortod  night  column  moosuramants. 

DULUTH,  MINN. 

Horold-o  .  894,818  55,832  987,859  84,624 

Nows  Tribuno-m  .  1,003,803  78,704  1,173,281  109,680 

•Nows  Tribuno-S  .  673,943  104,540  815,289  .121,664 

Grand  Total  .  2,572,564  239,076  2,976,429  315,968 


NOTE:  Horald-o  pubishod  5  days  a  wank  only. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
EMI,  PA. 

rimos-o  .  1,485,904  21,680  1,481,176  15,040 

•Timas-Naws-5  .  834,560  18.936  864.068  _ 

Grond  Total  .  2,320,464  40,616  2,345,244  15,040 

FORT  LAUDERDALE.  FLA. 

Nows-o  .  4,641,788  578,321  4,505,247  528,224 

‘Nows  &  5un  5antinal-5  2,250,568  519,446  2,314,326  449,874 

Nows  8  5ufl  5antinal-sat  1,307,815  1,597,483 

5un  5antinal-m  .  4.706,548  1,097,951  3.661.922  825.555 

Grand  Total  .  12,906,719  2,195,71812,078,978  1,803,653 

NOTE:  Nows-o  and  5un  5antinal-m  pubishod  5  days  o  wook  only. 
GARY,  IND. 

Post-Tribuno-a  .  1,815,843  387,007  2,151,325  388,539 

*Pasl-Tribuna-5  .  1,039,275  101,790  1,131,694  _ 

Grand  Total  .  2,855,118  488,797  3,283,019  388,539 

GRAND  FORKS,  N.O. 

Horold-o  .  961,753  67,008  1,061,249  47,872 

tHorold-S  .  544,740  28,636  558,355  70,664 

Grand  Totol  .  1,506,493  95,644  1,619,604  118,536 

HARTFORD,  CONN. 

Courant-m  .  2,811,745  534,679  2,932,059  291,247 

•Couront-s  .  1,196,090  360,332  1.468.185  514,612 

Grand  Total  .  4,007,835  895,011  4,400,244  805,859 

NOTE:  Courant-m  ond  5  changod  from  night  to  nino-column  Fob.  1,  1980. 
HONOLULU,  HAWAII 

Advortisor-m  .  3,815,108  3,590,407 

Stor-8ullalin-o  .  3,829,531  3,641,337 

*5tar-8uflotin  & 

Advortisor-S  .  1,563,493  1,712,331 

Grond  Tolol  .  9,208,132  8,944,075 

HOUSTON,  nXAS 

Chroniclo-o  .  5,694,308  582,470  6,121,356  725,440 

Chroniclo-5  .  2,404,476  495,096  2,728,616  363,700 

Posl-m  .  4,811,699  526,238  5,051,030  586,793 

*Posl-5  .  1,486,570  406,268  1,751,028  344,824 

Grond  Tolol  .  14,397,053  2,010,07215,652,030  2,020,757 

KANSAS  CITY,  MO. 

Timos-m  .  3,129,235  589,092  3,255,103  579,541 

5tor-o  .  1,322,448  183,541  1,228,848  89,528 

5lor-5  .  1,378,777  303,464  1,763,655  338,452 

Grand  Totol  .  5,830,460  1,076,097  6,247,606  1,007,521 

KNOXVILLE,  TENN. 

Joumol-m  .  1,521,929  9,024  1,539,199  8,928 

Nows-Sonlinol-o  .  1,944,282  12,960  1,983,438 

*Nows-5onliool-5  .  923,828  8,192  1,169,381  38,360 

Grond  Totol  .  4,390,039  30,176  4,692,018  47,288 

LEXINGTON,  KY. 

Horold  (son  noto)  .  2,098,418  35,536  2,379,510  71,192 

*Horald-Loodor-5  .  1,159,883  52,992  1,448,833  34,608 

Grond  Tolol  .  3,258,301  88,528  3,828,343  105,800 


NOTE:  Horold-m  ond  Loodor-o  sold  in  combination,  Mon.  through  Fri. 

linogo  of  ono  odition  Horold-m  is  shown. 

NOTE:  Horold-m,  Loodor-o  and  Horold  toader-5  changod  from  nino  to 
sii-column  Juno  1,  1980. 

Ooginning  Juno  1,  1980  Modio  Rocords  convortod  tho  Loxington  popors 
from  o  six-column  formot  to  Fight-column  format. 


Ad  Expenditure  Trends 
December  1980 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980 

(000) 

1979 

(000) 

Dollar 

(000) 

Change 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

December  . 

$  428,479 

418,578 

+  9,901 

+  2.4 

First  Twelve  Months 

4,396,320 

4,040,104 

+  356,216 

+  8.8 

Department  Stores 
(Included  in  Retail) 

December  . 

97,561 

100,244 

-  2,683 

-  2.7 

First  Twelve  Months 

954,411 

909,043 

+  45,368 

+  5.0 

General 

December  . 

76,594 

75,215 

+  1,379 

+  1.8 

First  Twelve  Months 

1,122,701 

982,074 

+  140,627 

+  14.3 

Automotive 

December  . 

11,254 

10,751 

+  503 

+  4.7 

First  Twelve  Months 

183,568 

195,998 

-  12,430 

-  6.3 

Financial 

December  . 

27,922 

21,742 

+  6,180 

+28.4 

First  Twelve  Months 

297,962 

243,813 

+  54,149 

+  22.2 

Classified 

December  . 

136,232 

147,111 

-  10,879 

-  7.4 

First  Twelve  Months 

2,191,773 

2,179,331 

+  12,442 

+  0.6 

Total  Advertising 

December  . 

680,481 

673,397 

+  7,084 

+  1.1 

First  Twelve  Months 

8,192,324 

7,641,320 

+  551,004 

+  7.2 

EDITOR  &  PUBLISHER  for  February  14,  1981 


RJU  MIN  rUT  lUN  RtU  MM  nun  lUN 


limE  NOCK,  ANK. 

Arkonios  Gantto-m  ....  1,388,144  357,280  1,493,583  317,488 

•Arlanws  G«i»««-S  ...  648,281  79,980  830,504  108.824 

Grand  Totol  .  2,034,425  437,240  3,334,088  428,112 

LONG  BEACH,  CALIF. 

Indnpnndtnt  (mi  noli)  .  2,179,945  573,705  2,359,545  587,495 

‘Indipwidint  Prass 

Iilljram-S  .  724,398  94,978  879,405  55.904 

Grand  Tilol  .  2,904,341  880,881  3,238,950  823,399 

NOTE:  Indipindint-m  and  Priss  Tiligram-t  uld  in  cnmbinotion, 
Mon.  through  Fri.  Linogo  of  ono  Edition  Indooindont-m  is  shown. 

LONG  ISLAND,  N.Y. 

Niwsdoy-o  .  2,785,889  912,187  2,705,874  948,005 

Mowsdoy-S  .  1,288,353  515,133  1,808,290  521,792 

Grand  Totol  .  4,032,043  1,437,300  4,311,984  1,487,797 

LOS  ANGELES,  CALIF. 

Timos-m  .  6,428,858  2,912,342  8,828,918  2,970,830 

TinMs-5  .  2,477,574  1,473,897  3,281,085  1,542,888 

HiraU-Eiominor-o  .  1,053,283  185,014  985,293  38,201 

Horald-Eiominor-5  .  291,174  11,934  304,758  _ 

Grand  Totol  .  10,248,888  4,582,987 11,180,050  4,549,897 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Volloy  Nows-m  .  3,229,919  783,400  3,218,308  778,543 

•Volloy  Nows-S  .  858,954  158,830  1,148.819  74,720 

Grand  Totol  .  4,088,873  920,230  4,387,127  853,283 


NOTE:  Volloy  Nowi-in  puhlishod  5  days  o  wooh  only. 

NOTE:  EHoctivo  Ion.  6,  1980  Family  Wooltly  mogozim  hos  him  roplocod 
hy  Porodo  Mogozino. 


IMACON,  GA. 

ToUgroph  (son  noto)  .  . .  1,218,532  135,188  1,334,935  87,597 

•Tologtoph  &  Nows-5  . . .  825,019  38,742  895,881  41,483 

Grand  Totol  .  1,843,551  173,930  2,030,798  109,080 

NOTE:  Tologroph-m  and  Nows-i  sold  in  combination,  Mon.  through  Fri. 
Linogo  of  ono  odition  Tologroph-m  is  shown. 

PMNCHESTER,  N.H. 

Union  Liodor-d  .  1,375,889  232,928  1,533,247  123,724 

•Now  Hompshiro  Nows-S  813,918  93,228  787,450  120,332 

Grand  Totol  .  1,989,607  328,158  2,320,897  244,058 

MEIMPHIS,  TENN. 

Commorciol  Appool-m  ...  2,823,797  283,987  2737,540  137,548 

Commorciol  Appool-S  . . .  1,307,251  1,422,910 

Pross  Scimitor-o  .  1,747,882  263,897  1,882,107  134,170 

Grand  Total  .  5,878,930  527,884  5,842,557  271,718 

AAIAMI,  FLA. 

Horold-m  .  4,403,714  1,474,450  4,284,782  1,340,802 

Horald-5  .  2,277,274  944,409  2,445,978  726,851 

Nows-o  .  1,983,598  10,939  1,833,047  21,780 

Grand  Totol  .  8,644,588  2429,798  8,543,787  2,089,413 

MINNEAPOLIS,  MINN. 

Tribuno-m  .  1,771,424  119,874  1,875,508  145,808 

Tribuno-S  .  1,902,157  383  2,008,350  482,184 

5lor-o  .  2,118,987  278,290  2,148,233  510,732 

Star  Tribuno-sot  .  345,317  _ 439,455  _ 

Grond  Totol  .  8,135,885  398,527  6,471,548  1,118,724 

NOTE:  Tribuno-m  and  Stor-o  publishod  5  days  0  wooh  only. 

NASHVILLE,  TENN. 

Boonor-o  .  2,327,348  228,398  2,480,981  185,938 

Tonnossoon-m  .  2,278,355  228,898  2,490,713  172,048 

*Tonnossoon-S  .  1,098,151  128,884  1,475,228  159,128 

Grond  Total  .  5,701,854  584,158  8,428,900  497,112 

NEW  YORK  NoYo 

Timos-m  .  3,518,732  '  2M,933  3,310,373  124,200 

Timos-S  .  2,849,149  1,028,001  3,048,839  1,248,075 

Nows-m  .  1,513,878  1,827,532  1,583,215  1,482,731 

Nows-S  .  831,878  1,391,178  971,331  1,752,808 

Post-o  .  824,815  _ 784,988  _ 

Grond  Total  .  9,338,050  8291,842  9,878,524  4,587,814 

NEWARK,  N.J. 

Star  Lodgor-m  .  3,182,847  189,109  3,281,544  185,807 

•Stor  Lodgor-S  .  1,841,871  251,584  2,319.880  252,984 

Grond  Totol  .  5,024,518  440,873  5,801,404  418,791 

OAKLAND,  CALIF. 

Tribuno-o  .  2,299,777  250,429  2,283,154  298,708 

•Tribuno-S  .  965,987  172,524  1,073,923  98,980 

Grand  Total  .  3,285,784  422,953  3J57.077  397,888 

ORANGE  COUNTY,  CALIF. 

Rogistor-d  .  5,228,394  154,844  5,248,592  95,952 

tRogislor-S  .  1,820.018  7,238  1,982,848  _ 

Grond  Total  .  8,848,412  182,082  7,229,438  95,952 

PASADENA,  CALIF. 

Stor-Nows-d  .  1,271,245  159,937  1,224,387  180,954 

•Star-Nows-S  .  351,284  44,830  438,537  28,208 

Grand  Totol  .  1,822,529  204,787  1,682,924  209,182 

PASSAIC,  N.3. 

Horold  Nows-o  .  1,107,538  170,352  1,118,484  143,388 

fHorold  Nows-5  .  540,008  217,240  492,888  180,300 

Grond  Total  .  1,847,544  387,800  1,809,170  323,888 

PATERSON,  NJ. 

Nows-d  .  1,019,272  42,098  951,888  144,120 

Grond  Totol  .  1,019,272  42,098  951,888  144,120 

PEORIA,  ILL. 

Journol  Stor-d  .  1,800,188  83,408  1,891,809  102,424 

•Journol  Stor-S  .  882,025  57,192  1.005.077  110,152 

Grand  Totol  .  2,882,191  140,800  2,898,888  212,578 

PHILADELPHIA,  PA. 

Bullotin-o  .  1,544,281  480,959  1,929,379  818,049 

•Bullolin-S  .  820,781  218,898  877,588  453,357 

Inguiror-m  .  2,188,937  158,590  2,235,334  181,948 

Inquiror-S  .  1,888,801  332,181  2,000,297  540,924 

Nows-o  .  933.994  _ 998.155  21,840 

Grond  Totol  .  8,958,794  1,188,428  7,838,753  1,814,118 

PinSBURGH,  PA. 

Post-Gozotto-m  .  1,188,173  489,910  1,218,180  154,422 

Pross-o  .  2,290,873  501,159  2,485,278  225,157 

•Pross-S  .  1,830.185  38,424  1,955,427  _ 

Grond  Totol  .  5,087,231  1,009,493  5,858,085  379,579 


PROVIDENCE,  R.I. 

Bullotin-o  .  1,897,824  878,939  1,941,305  558,145 

Journol-m  .  1,880,589  542,484  1,805,328  487,339 

Joornol-S  .  U38,870  158832  1,838557  129,138 

Grond  Total  .  5,318,883  1,378055  5,381,188  1,154,820 

NOTE:  Bollotin-o  ond  Journol-m  has  o  comMnod  sot.  ^ition.  Tho  linogo  is 
shown  only  in  tho  Bullotin-o. 

ROCHESnR,  N.Y. 

Domocrot  B  ChronkU-m  1,799,477  174,050  1,818,871  188812 

Domocrot  t  Chraniclo-S  .  1,005,012  192,288  1,253,957  115.792 


Timos  Unkn-o  .  1,487,157  145.472  1,588,801  123,187 

Grand  Total  .  4,291,848  511,790  4,881,429  407,491 

NOTE:  Timos  Union-o  publishod  5  doys  o  nmok  only  offoctivo  July  12, 1980. 

ST  PAUL,  MINN. 

Pionoor  Pross-m  .  1,289,808  1,271857 

•Pionoor  Pross-S  .  1,290,203  1,572,993 

Dispotch-o  .  1,993.209  314,837  2.305,989  295,893 

Grand  Total  .  4,553,020  314,837  5,150839  295,893 

NOTE:  Pionoor  Pross-m  and  Oispotch-o  has  o  conAin^  sot.  odition.  Tho 
linogo  is  shown  only  in  tho  Dispotch-o. 

ST  PETERSBURG,  FLA. 

Indopondont-o  .  2,174,528  48,580  2,287,545  53,151 

Timos-m  .  3,314,820  1,383,998  3,305,894  1,080819 

•Timos-S  .  1,427,088  424,889  1,524.439  473,858 

Grand  Totol  .  8,918,438  1,837,425  7,197,878  1,587,328 

SAN  ANTONIO,  TEXAS 

Eiprass-m  .  3,121,937  171,884  3,025,920  302,072 

tEipross-Nows-S  .  1820.809  232,738  1,482,182  217084 

Ezpross-Nows-sol  .  800,819  842,491 

Nows-o  .  2,594,398  125,848  2,472,130  258,040 

Ught-o  .  3,140,071  183,284  2,985,942  328,888 

•U^t-S  .  1,273,308  254,284  1,512,092  234,988 

Ught-sot  .  509,814  _ 505884  _ 

Grond  Totol  . U481,032  987,97813,808.121  1.338,832 

NOTE:  Ezpross-m,  Nows-o  ond  Light-o  puhlshod  5  doys  o  urooh  only. 
SAN  DIEGO,  CALIF. 

Union-m  .  4,039,398  305,950  4,051,928  181824 

•Union-s  .  1,388,199  80,580  1,700,792 

Tribuno-o  .  4,344,197  212,809  4,287,808  180,888 

Grand  Total  .  9,751,794  479,11910,020,408  321,910 

SAN  FRANCISCO,  CALIF. 

Chronicb-m  .  2,491,981  1,289,833  ^355,388  1,185,782 

Ezominor-o  .  2,451,140  1,251,839  2,355,889  1,188,332 

Ezominor  &  Chronklo-5  .  1,254,851  3X.378  1,493,239  318824 

Grond  Totol  .  8,197,952  2,851,848  8,204,438  2,890,418 

SAN  JOSE,  CALIF. 

Morcury-m  .  5,591,003  325,878  5,498,785  314,504 

Nows-o  .  4,572,092  281,230  4,302,817  288,278 

•Morcury-Nows-S  .  2175022  2,373,834  21,168 

Grand  Totol  .  12,338.117  808,90813.175.038  823,948 

NOTE:  Morcury-m  ond  Nows-o  has  o  combinod  sot.  odition.  Tho  linago  is 
shown  only  in  tho  Morcury-m. 

SHREVEPORT,  LA. 

Journol-o  .  1,888,547  93,832  1,883,332  98,384 

Timos-m  .  2,535,840  134,812  2,851,940  120,984 

•Timos-S  .  1,143,131  _  1,107,350  _ 

Grond  Total  .  5,347,518  228,244  5,822,812  319,348 

SYRACUSE,  N.Y. 

Horold  Journol-o  .  1,751,251  12,981  1,888,188  5,840 

•Horold  Amoricon-S  ....  1,008,788  14,929  1,200,083  18,255 

Post-Stondoid-m  .  1,183,988  84,494  1,138,191  94.880 

Grond  Totol  .  3,943,985  112,384  4,204,440  118,775 

TALLAHASSEE,  FUL 

Domocrot-m  .  2,005,050  150,784  2,084,307  87,218 

•Domocrot-s  .  795.824  33.818  840,484  81.812 

Grand  Total  .  2,800,874  184,300  3.904,871  149,028 

TAJMPA,  FLA. 

Tribuno-m  .  3,455,418  979253  3,451,918  848,784 

•Tribuno-S  .  1,487,548  148,178  1,809,823  103,884 

Timos-o  .  2054,519  _  2.103.419  _ 

Grond  Totol  .  8,997,481  1,125,429  7,185,180  950,448 

WASHINGTON,  D.C. 

Post-m  .  4,888,847  723,001  4,703,373  874,825 

•Post-S  .  1,858,701  592,057  2,327,394  853,998 

Stor-o  .  2148,802  378,092  1,931,342  429,791 

Stor-S  .  706,285  75,884  859,974  345,144 

Grond  Totol  .  9,398,335  1,887,014  9,821,882  2,103,558 

WEST  PALM  BEACH,  FLA. 

Post-m  .  3,488,792  223,743  2307,943  70,183 

Timos-o  .  2,839,550  300.757  2450,589  77,801 

*Post-S  .  1,889,734  74,055  1,900,001  83,458 

Grond  Total  .  8,218,084  508,555  7,758,593  231,219 

NOTE:  Timos-o  publishod  5  doys  o  wooh  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Eoportor  Dispotch-o  ....  1,851,378  435,233  1,477,187  348,041 

tEoportor  Oispotch-S  . .  858,402  84,704  733,847  72.798 

Grond  Totol  .  2407.880  519,937  2.210,834  418,837 

WICHITA  KAN. 

Eogb-Boocon-m  .  2514,417  802,701  2,384,541  394,403 

Boocon-o  .  989,399  8,400 

•Eoglo-8oocon-s  .  720.M2  382988  878.422  278,398 

Grond  Totol  .  3,334,719  971,889  4.2X,383  881,199 


NOTE:  Eoglo-m  and  Boocon-o  hod  o  combinod  sot.  odition.  Tho  linago  is 
shown  only  in  tho  morning  odition  for  1979. 

NOTE:  Effoctivo  Oct.  1,  1980  tho  Eoglo-m  ond  Boocon-o  combinod  tho 
publications  into  ono  oditbn  tho  Eogb-Boocon  morning. 
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MBANYp  N.Yo 

riiMs>Ufiion>iii  . 

. .  2195,101 

2148,000 

KnicIttAocktr  Ntws-« 

.  1,408,141 

1,434,897 

Ttnm-Uniofi-S  . 

. .  844.393 

855,541 

Grond  Total  . 

. .  4,447,835 

4,438,438 

NOTE:  Hoorst  Ntwspopor 

poriod  runs  Nov. 

24-Ooc.  28.  1980. 

ALT009IA.  PA. 

Mirrer-o  .  1,955459  2072478 

AI4AMEIM,  CAUF. 

8uNolin-o  .  1439.118  1,442488 

BAfIGOR,  ME. 

Dndy  Nows-m  .  1411409  1,874,702 

BIRNMNGHJUII,  ALA. 

Nowsra  .  2488,018  341402  2,752402  255408 

Nows-S  .  1495,188  1478.108 

Post-Horold-m  .  1402514  1432974  _ 

Grand  Total  .  5,148490  341402  5,785482  255408 


BRAI4TFORD,  ONT. 


Expositor-0  . 

.  1J27,993 

KRIDOiPOIITp  COMN. 

1,788,290 

Tolotroni>WFest-o 

.  1,937,848 

1,958,035 

Fos»-S  . 

.  804.789 

773.724 

Grand  Total  . . . 

.  2832817 

MIRUNOTONp  VT. 

2,729,759 

Froo  Frott-«  .... 

.  1,805414 

1,872340 

Fro#  Prosi>S  . . . . 

.  388J82 

210442 

Grand  Total  ... 

.  1,972,376 

CASNRp  WYO. 

24192,790 

Stor-1nbuno>niS  . . 

.  2108,272 

2407482 

NOTE:  Incbdos  ioMrls— 228,004  Enos  m  1980.  144,732  loos  in  1979. 
Fnmily  INooUy  not  mcludod  81,403  Knos  m  1900;  M,088  linos  m  1979. 
CHICAGO,  lU. 

Horold-m  .  954,442  181,084  1410,700  102405 

HoraU-S  .  1M472  28,872  MUSi  43.792 

Grond  Total  .  1,111,714  180438  1,253412  228477 

NOTE:  Horald-m  ond  5  changed  from  night  to  sis  colunm  Mor.  17, 1989. 
DAVENPORT,  IOWA 

Ound-Cty  Timos-o/m  .  .  2085,020  3,794408 

Quod-City  Timos-S  .  834472  1,035434 

Grand  Total  .  4,700,192  4429494 

DOS  MOINES,  IOWA 

Eogistar-m  .  808,033  280,818  718414  327,018 

Tribuno-o  .  988424  1,175,905 

Eogistar-S  .  798,273  40,901  902,498  82957 

Grond  Total  .  2372430  309417  2798.415  390,975 

DOVER,  DELAWARE 

Dolnworo  Sloto  Nows-oS  9M,178  1,124,040 

NOTE:  Figaros  shown  oro  on  on  Bcolomn  basis. 

EDMONTON,  ALTA. 

Journol-o  .  4,898485  4484331 

FORT  WAYNE,  IND. 

Nows-Sontbiol-0  .  1,840,000  28,788  2210,278  22014 

JournoLGozotta-m  .  1,582503  1,730,120 

Journol-Gozotta-S  .  980418  _ 881458  _ 

Grand  Told  .  4,398,890  38,788  4421.754  32014 

FORT  WORTH,  HXAS 

Star-Tobgrnm-m  .  2882,784  284,078  3,519,752  422978 

Stor-Tologramra  .  3.242942  382378  2304,798  485,140 

Star-Tobgram-S  .  1,902458  312400  2108.090  181458 

Grand  Told  .  2828,184  959,154  8,930,838  1,009,874 

NOTE:  Includos  ioMlts  and  zonnd  oditions. 

INDUNAPOLIS,  IND. 

Star-m  .  3435.804  3,879,087 

Nows-o  .  2,507,033  2770,754 

Star-5  .  2280,487  2202708 

Grond  Told  .  2303.384  8,855,407 

KIKHENER-WATERLOO,  OF4T. 

Rocord-0  .  3,097,885  2754,177 

UPKOLN,  NEB. 

Joutnol-Star-d/5  .  1,772000  1,901,942 

NOTE:  bchidos  inMrts— 522450  Enos  in  1980;  573,020  Enos  in  1979. 
LOUISVILLE,  KY. 

Courior-Journd-m  .  2298,082  188,889  2320.151  215,097 

Loumilo  Timos-o  .  2410,841  251,128  2,349,430  295,087 

Courior-Journd  2 

Timos-S  .  1,821,522  8,157  1,928,143  9449 

Grand  Told  .  8430425  444,174  8495,724  519,713 

NOTE:  HOP  disploy  Enogo  is  puMbod  on  8-cdumn  bosk  but  conuort^  to 
8-cdumn  bosk  obovu.  Clwdiod  pubEshod  ond  roportod  on  10-cdumn 
bosk. 

(MADISON.  Wise. 

Copild  r>mos-o  .  2,210,171  2,340.839 

Statu  Journol-m  .  2239.351  2,445,277 

Stolo  Journd-S  .  922,974  938438 

Grand  Told  .  5.372498  5,724,452 

NOTE:  8  column  pngos  convortod  to  B-cdumn.  bebdos  logd. 
MERIDEN,  CONN. 

Rocord-Journol-m  .  1.187,800  1,304,7n 

(MONROE,  LA. 

Nows-Slnr-World-d  .  1,812090  2003,840 

Nows-Star-WoHd-S  .  799,400  507494 

Grond  Told  .  2,811.490  2591,442 

NOTE:  Gonnott  Nowspopur  poriod  runs  Doe  1-Doc.  20,  1900.  Nows-Stor 
ond  World  consdido^  into  Nouk-Stor-World  offoctiuo  Aug.  4,  1900. 
IN094TREAL,  QUO. 

Gozolto-m  .  3,418,914  3400470 

Lo  Dovoir-m  .  489,285  502259 

U  Dimonebo-Motin-S  . . .  340,809  385,775 

Grand  Totd  .  4,234,888  4,380,104 

NOTE:  U  Oimoncho  Malm  incbdos  ioMrts — 113,844  Enos  m  1900;  88,830 
Enos  m  1979. 

Guzolto  incbdos  T.V.  Timos — 34,597  Enos  io  1900;  49,414  Enos  m  1979. 
NASHUA,  N.H. 

Tobgroph-o  .  1,840,854  1,794,198 

NEW  BRUNSWICK,  NJ. 

Homo  Nows-o  .  1,209,410  1,5501117 

Homo  Nows-S  .  898,839  585.025 

Grond  Total  .  1,988,049  2133,142 

NEWPORT  NEWS,  VA. 

Doily  Pross-m  .  2,312344  2332774 

Timos-HonU-o  .  2048,352  2.109,828 

Doily  Pross-5  .  1,223,938  1.512548 

Grond  Told  .  5,483,832  2030,948 
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Linage — (Cont’d  from  page  43) 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NORFOLK,  VA. 

Virginion-Pilot-m  .  2.633,987  157,011  2,929,046  199,435 

L«dgtr.Stgr-t  .  2,052,050  563,985  2.227,059  496,292 

Virginion-Pilot  & 

l»4gtf$tflr-$  .  1.343.488  313.195  1.204,804  201.322 

GrondTotol  .  6,029,525  1,034,191  6,360,909  897,049 

NORTH  BAY,  ONT. 

Nugget-g  .  1,447,248  1,286,976 

NORTH  PLATTE,  NEB. 

TtUgrapk-mS  .  914,904  983,412 

NOTE:  Includes  Family  Weekly— 58,244  lines  in  1980;  66,250  lines  in  1979. 

OGDEN,  UTAH 

Stondofd-Exominer>e  . . .  2,561,356  2,358,894 

Stondard*Exominer-S  . .  .  1,003,220  976,734 

Grond  Tetol  .  3,564,576  3,335,628 

NOTE:  Sunday  includes  Family  Weekly — 62,328  lines  in  1980;  66,794  lines 
in  1979. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  2,444,319  1,256,118  2,480,714  803,231 

Times-e  .  2,423,324  1,181,103  2,372,034  803,575 

Oklohomen-S  .  1,465,161  _  1,596.894  _ 

Grond  Total  .  6,332,804  2,437,221  6,449,642  1,606,806 

OMAHA,  NEB. 

World-Herald-meS  .  3,903,182  4,413,336 

ORLANDO,  FLA. 

Sentinel  Stor’O/dS  .  4,766,930  1,326,990  4,414,452  1,059,352 

OTTAWA,  ONT. 

U  Droit-e  .  1,938,833  1,905,574 

PALM  SPRINGS— PALM  DESERT,  CALIF. 

Desert  Sun-e  .  1,979,778  1,782,210 

PHOENIX,  ARIZ. 

Repubkcm  .  6,545,098  228,326  5,261,942  217,014 

Gozette-e  .  6,360,228  231.210  4,918,970  217,014 

Repubkc-S  .  2.940.210  _  2.687.860  _ 

Grond  Totol  .  15,845,536  459,536 12,868,772  434,028 

NOTE:  Dec.  1980  figures  ore  lor  o  5  week  period  and  calendar  montfi  lor 
Dec.  1979. 

PORTLAND,  MAINE 

Press-Herald.m  .  1,323,575  1,361,163 

Express-e  .  1,249,083  1,257,767 

Telegrom-S  .  961,915  780.765 

Grand  Total  .  3,534,573  3,399,695 

PORTLAND,  ORE. 

Oregonion-mS  .  5,471,872  6,411,398 

Oregon  Journol-e  .  1,765,106  2,021.670 

Grond  Total  .  7,236,978  8,433,068 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


READING,  PA. 


Times-m/Eogle-e  . .  . 

....  1,801,733 

1,815,475 

Eogle-S  . 

....  899.494 

931,241 

Grond  Totol  . .  . . 

....  2,701,227 

2,746,716 

RENO,  NEV. 

Jeurnal-m  . 

....  1,228,990 

1,323,056 

Gozotta-o  . 

....  1,272,194 

1,363,656 

Gozatte-Journol-S  .  . 

.  ..  .  439,194 

367,598 

Grond  Totol  . . . . 

....  2,»«,378 

3,054,310 

RICHAAOND,  VA. 

Timos-Dispotch-m 

....  1157,744 

2,125,710 

Times-Dispotch-S 

....  1,272,681 

1,610,590 

Nows  Loodor-o  .  . .  . 

....  1,681,398 

1,728,158 

Grand  Total  . .  . . 

....  5,111,823 

5,464,458 

NOTE:  ^rt>run  and  comics  not  included. 


RIVERSIDE,  CALIF. 


Entorpriso-m  . 

...  2,492,294 

2,345,952 

Pross-o  . 

. ..  2,087,232 

2,094,586 

Pross-Entorpriso-S 

...  484,512 

544,796 

Grond  Totol  . 

...  5,064,038 

4,940,334 

NOTE:  Airode  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS  .  3,378,424  3,164,308 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS  .  3,238,669  8,869  3,323,530  12,635 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Star-HeroM-mS  . 1,066,375  1,120,746 

NOTE:  Includes  Family  Weekly — 58,244  lines  in  1980;  ^,106  lines  in  1979. 

SEATTLE,  WASH. 


Post-intelligoncor-dS  . 

...  2,557,421 

2,435,377 

Timts-dS  . 

...  4,183.536 

4,354,532 

Grand  Totol  . 

...  6,740,957 

6,789,909 

SOUTH  BAY  (TORRANCE), 

CALIF. 

OfMM-*  . 

...  3,708,278 

3,792,880 

SPOKANE,  WASH. 

Spokosmon-Raview-m 

...  1,828,826 

1,791,249 

Spokosmon-Roview-S 

...  913,966 

1,108,486 

Chronicit-o  . 

.  . .  1,875,612 

1,813,859 

Grond  Totol  . 

...  4,618,404 

4,713,594 

TACOMA,  WASH. 

News-Tribune>e  & 

Tribune-Ledger  S  ....  3,817,842  3,837,806 

TOLEDO,  OHIO 

Blode-e  .  2,542,712  Z630,933 

Blode-S  .  1,262,611  1,451,119 

Grond  Total  .  3,805,323  4,082,052 


1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


TOPEKA,  KANSAS 

Copitol-JouriwI-a/d  .  1,446,294  1,376,634 

CopHal-Joumal-S  .  594,986  649,621 

Grond  Total  .  2,041,280  2,026,255 

NOTE:  CopHol-Joumol  lor  Dec.  19M  All  Doy  vs  Dec.  1979  morning  only. 

TORONTO,  ONT. 

Ster-e  .  4,523,278  4,235,007 

Sun-mS  .  2,364,509  2,096,784 

Grond  Total  .  6,887,787  6,331,791 

TUCSON,  ARIZ. 

Stor-m  .  3,765,230  3,594,696 

Ctixen-e  .  3,761,492  3,512,880 

Stor-S  .  1,300,383  1,340,514 

Grond  Totol  .  8,827,105  8,448,090 

NOTE:  Sundoy  includes  Porode  linoge. 

TULSA,  OKLA. 

WorU-m  .  1,874,259  1,937,805 

Tribune-e  .  1,873,340  1,904,248 

WorU-S  .  901,691  1,055,330 

Grand  Total  .  4,649,290  4,897,383 

NOTE:  Figures  ore  based  on  6-column  formot  ond  9-column  classHied. 
VANCOUVER,  B.C. 

Sun-e  .  4,243,667  3,465,794 

NOTE:  Includes  Todoy  Mogozine. 

WAUKEGAN,  ILL. 

News-Sun-e  .  2,106,972  2,387,840 

WILKES-BARRE,  PA. 

Times  Uoder-a/d  .  1,478,098  1,177,414 

WILfWINGTON,  DEL. 

News-Journol-m-e  .  1,814,995  2,038,885 

News-Journal-S  .  724,843  845,965 

Grand  Totol  .  2,539,838  2,884,850 

WILMINGTON,  N.C. 

Stor-m  .  1,321,110  1,602,496 

Star-News-S  .  553,994  516,936 

Grand  Total  .  1,875,104  2,119,432 

WINDSOR,  ONT. 

Stor  e  .  2,676,678  2,593,352 

WINNIPEG,  MAN. 

Free  Press-e  .  2,958,337  2,904,428 

WINSTON-SALEM,  N.C. 

Journol-m  .  1,977,458  2,106,356 

Sentinel-e  .  1,702,988  1,789,438 

Journoi-Sentinel-S  .  788,284  952,812 

Grond  Total  .  4,468,730  4,848,606 

NOTE:  Port-run  and  comics  not  included. 

WORCESTER,  IWASS. 

Telegrom-m  .  1,276,205  1,170,397 

Gozette-e  .  1,308,444  1,173.914 

Telegrom-S  .  1,094,800  1,159,491 

Grand  Total  .  3,679,449  3,503,802 


Manual  shows  print 
fundamentals 

Newspaper  executives  who  recognize 
the  limitations  of  their  knowledge  about 
the  fundamentals  of  printing,  typogra¬ 
phy,  composition,  art  preparation, 
platemaking,  inks,  binding  and  design 
should  examine  a  recent  release  from 
Arno  Press, Inc. 

GRAPHIC  ARTS  MANUAL,  a  650 
page  tome  at  $65.00,  has  been  published 
by  the  book  division  of  the  New  York 
Times  Company  under  the  direction  of 
senior  editor,  Janet  N.  Field. 

Consulting  editors  for  the  book  include 
Michael  H.  Bruno;  Paul  D.  Doebler; 
Gladys  S.  Field;  Edward  M.  Gottschall 
and  Robert  Loekle.  Executive  editor  for 
the  project  was  Irving  E.  Field. 

Contributors  to  the  edition  are  disting¬ 
uished  and  the  list  is  long.  All  present 
information  on  their  specific  areas  of  ex¬ 
pertise  in  simple  and  clear  terms. 

Doebler  in  the  “Overview  of  the 
Graphic  Arts"  section  discusses  the  in¬ 
dustry,  scope  of  the  industry,  products, 
marketplace,  technology,  production 
flow,  platemaking,  inks,  binding  and  ful¬ 
fillment. 

The  design  of  the  book  incorporates  a 
flow  chart  approach.  Each  chapter  begins 
with  a  flow  chart  showing  the  relationship 
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of  the  chapter  material  to  the  overall  flow 
chart.  Color  is  used  in  the  flow  charts  and 
throughout  the  chapters. 

Fundamentals  are  stressed  in  all  of  the 
chapters  with  photos  and  schematics 
used  widely.  The  reference  work,  once  it 
has  been  examined  and  used,  will  remain 
the  immediate  source  of  information  to 
answer  most  questions  about  the  graphic 
arts  industry. 

The  only  reservation  in  this  reviewer's 
opinion  is  that  this  book,  as  is  true  of  all 
books,  cannot  be  current  with  the  fast 
moving  technological  developments  in 
hardware  and  software  that  impact  the 
graphic  arts  and  newspaper  industries. 

Byoir  establishes 
celebrity  pr  dept. 

An  Entertainment  Industry  Depart¬ 
ment  offering  diversified  consulting  ser¬ 
vices  has  been  formed  by  Carl  Byoir  & 
Associates,  Inc. 

The  new  department,  which  is  head¬ 
quartered  in  the  firm’s  Los  Angeles  re¬ 
gional  office,  formalizes  services  pro¬ 
vided  for  many  years  by  CB&A  to  clients 
directly  involved  in  the  entertainment  in¬ 
dustry  or  those  wishing  to  do  business  in 
that  industry. 

Co-directors  of  the  department  are 
Steve  Schiffman,  a  20-year  veteran  of 


motion  picture  and  broadcast  production, 
public  relations  and  promotion,  who  will 
work  in  Los  Angeles,  and  John  J.  Meelan, 
who  will  be  based  in  Byoir’ s  New  York 
office. 

Speakes  named 
Brady’s  deputy 

Three  more  appointments  to  the 
Reagan  White  House  Press  staff  were 
announced  by  the  Reagan  transition 
office. 

Larry  Speakes,  a  press  spokesman  in 
the  Nixon  and  Ford  Administrations,  was 
named  Deputy  White  House  Press 
Secretary  under  Press  Secretary  desig¬ 
nate  James  Brady. 

Speakes,  who  is  4 1 ,  is  a  native  of  Cleve¬ 
land,  Miss,  and  worked  with  several  Mis¬ 
sissippi  newspapers  before  coming  to 
Washington  to  join  the  Nixon  Adminis¬ 
tration.  Under  Ford,  he  was  an  Assistant 
Press  Secretary  and  served  as  Ford’s 
spokesman  after  Ford  left  office.  During 
this  year’s  presidential  transition. 
Speakes  acted  in  a  similar  capacity  under 
Brady. 

Other  appointments  announced  were 
those  of  David  Prosteri,  27,  and  Mark 
Wenberg,  23,  both  Reagan  campaign 
press  aides,  to  be  assistant  press  secre¬ 
taries. 
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New  books  you’ll  want  for  your  professional  library  from  a  special 
collection  about  newspapering — editing,  writing,  and  related 
subjects.  Order  them  easily  by  mail  direct  from  Editor  &  Publisher. 


265— MAKING  IT  PERFECTLY  CLEAR— b/  Her¬ 
bert  G.  Kleirt.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  of  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95 


266— WAYWARD  REPORTER,  the  Life  of  A.J. 
Liebling,  by  Raymond  Sokolov,  who  calls  him  the 
best  reporter  of  his  generation.  Aside  from  chronicling 
his  tragic  private  life,  the  book  reveals  in  depth  the 
career  of  the  "Wayward  Press"  creator  including  many 
articles  hitherto  unreprinted.  354.  Indexed.  $16.95 


267— THE  PULITZER  PRIZE  STORY  II,  1959-1980, 

by  John  Hohenberg.  Successor  to  the  author's  earlier 
book  under  the  same  name  chronicling  the  1917-1958 
years.  The  administrator  of  the  prizes  for  22  years 
presents  an  anthology  of  the  winners.  375  pages.  In¬ 
dexed.  $16.95 


268— AMERICAN  NEWSPAPERS  IN  THE  1980s, 

by  Ernest  C.  Hynds.  A  revision  of  his  previous  book 
about  the  '70s  providing  a  comprehensive  look  at  all 
types  of  newspapers  and  developments  in  editorial  and 
production  methods,  ownership  changes,  relations  with 
government.  383  pages.  Indexed.  $18.50. 


269— BUSINESS  MEDIA  AND  THE  LAW,  The 
Troubled  Confluence,  by  Robert  Lamb,  William 
G.  Armstrongs,  Jr.,  and  Karolyn  R.  Morigi.  A  train¬ 
ing  manual  and  textbook  examining  the  struggle  be¬ 
tween  business,  news  media  and  regulatory  agencies. 
137  pages.  Indexed.  $15.00 


270— RESPONSIBILITY  IN  MASS  COMMUNICA¬ 
TIONS  (Third  Edition)  by  William  L.  Rivers,  Wilbur 
Schramm  and  Clifford  G.  Christians.  A  revised  text 
on  media  ethics  including  standards  and  codes  being 
used  in  all  media.  378  pages.  Indexed.  $14.95 


271— MORE  THAN  YOU  EVER  WANTED  TO 
KNOW  ABOUT  MAIL  ORDER  ADVERTISING  by 

Herschell  Gordon  Lewis.  Two  volumes  illustrated 
with  examples  of  good  and  bad  techniques,  a  how-to 
manual  for  direct  marketing  with  171  "Impact  Ideas." 
152  and  178  pages.  Indexed.  $19.95. 


272— GREAT  AMERICAN  BRANDS  by  David 
Powers  Cleary.  Marketing  profiles  of  34  of  America's 
most  famous  trademarked  brand  names.  Describes 
marketing  and  merchandising  techniques  that  led  to 
success.  307  pages.  Illustrated.  Indexed.  $17.50. 


273— FREE  LANCER  AND  STAFF  WRITER, 
Newspaper  Features  and  Magazine  Articles,  by 

William  L.  Rivers  and  Shellcy  Smolkin  (Third  Edi¬ 
tion).  A  practical  presentation  of  the  realities  of  free 
lancing  with  tips  on  marketing  articles  as  well  as  writing 
them.  Exercises  for  students  after  each  chapter.  346 
pages.  Indexed.  $14.95. 


274— BOOK  PUBLISHERS  DIRECTORY.  Ann/e  M. 
Brewer  and  Elizabeth  A.  Geiser,  editors.  (Sup¬ 
plement  to  Second  Editijn  of  BPD)  Adding  de¬ 
tailed  information  on  more  than  1,100  newiy  estab¬ 
lished  small  and  independent  publishers  bringing  cover¬ 
age  to  4,500  presses  including  .nain  directory.  Cross 
indexed.  Soft  cover.  240  pages.  $58.00. 

(Main  directory  668  pages  $140.) 


275— ESTHER’S  TOWN  by  Deemer  Lee.  The  editor 
and  publisher  of  the  Estherville  (Iowa)  Daily  News 
chronicles  his  44  years  with  the  paper  illuminating  the 
transition  from  a  pioneer  settlement  to  an  active,  small 
city.  268  pages.  Indexed.  $12.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY, 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 


277— THE  HANDBOOK  OF  NONSEXIST  WRIT¬ 
ING,  for  Writers,  Editors  and  Speakers,  by  Casey 
Miller  and  Kate  Swift,  by  Casey  Miller  and  Kate 
Swift.  A  handbook  for  those  who  are  committed  to 
equality  as  well  as  clarity  in  style.  Illustrated  with 
hundreds  of  examples  and  suggestions  for  word  sub¬ 
stitutions.  134  pages.  Indexed.  $8.95. 


278— UNION  PRINTERS  AND  CONTROLLED 
AUTOMATION  by  Prof.  Harry  Kelber  and  Carl 
Schlesinger.  Charting  the  100-year  history  of  typeset¬ 
ting  automation  showing  how  printers  were  affected  in 
iabor  relations,  etc.  300  pages.  Illustrated  and  In¬ 
dexed.  $9.50. 


279— A  “WASHINGTON  MERRY-GO-ROUND" 
OF  LIBEL  ACTIONS  by  Douglas  A.  Anderson.  An 
examination  of  muititudinous  litigation  involving  Drew 
Pearson  and  Jack  Anderson  and  assessing  their  effect 
on  the  evolving  law  of  libel.  351  pages.  In¬ 
dexed.  $19.95. 


280— FREEDOM  IN  THE  WORLD,  PoHtlcal  Rights 
and  Civil  Liberties,  1980,  by  Raymond  D.  Gastil.  A 
Freedom  House  yearbook.  Containing  a  rating  of  free¬ 
dom,  political  and  civil  rights  for  each  country,  reasons 
therefore,  and  changes  in  the  last  year.  A  new  section  of 
World  Press  Freedom  with  a  table  showing  control  of 
media  in  each  country.  331  pages.  Indexed.  $24.95. 


281— MOVABLE  TYPE,  Biography  of  Legh  R. 
Freeman  by  Thomas  H.  Heuterman.  Story  of  one  of 
the  most  prominent  frontier  journalists  whose  career 
paralleled  the  westerward  expansion.  From  1865  in 
Fort  Kearney,  Neb.,  he  moved  to  at  least  16  publishing 
sites  in  the  west.  172  pages.  Indexed.  $11.50. 


282— COMMUNITY  CONFLICT  &  THE  PRESS,  by 

Phillip  J.  Tichenor,  George  A.  Donohue  and 
Clarice  Olien.  A  study  of  links  between  community 
structure  and  roies  of  the  press.  Viewing  mass  com¬ 
munications  as  an  organic  part  of  larger  social  systems. 
Focusing  on  communication  and  the  knowledge  gap. 
240  pages.  Paperback.  $9.95. 


283— FINANCIAL  ADVERTISING  IV  by  Richard  L. 
Fernandes.  The  evolution  and  growth  of  financial  ad- 
vertising.-annual  reporters,  tombstone  ads,  corporate 
Image  ads,  do's  and  don'ts  for  preparing  ad  and  pr  copy 
with  illustrations.  127  pages.  $14.95. 


284— THE  PHOTOJOURNALIST’S  GUIDE,  Keep 
the  Sun  at  your  Back,  by  Arthur  H.  Bleich  and 
Jerry  McCullough.  Well-illustrated  for  the  beginner, 
student  or  reporter-photographer.  Written  by  two  ex¬ 
perienced  photo-journalists.  164  pages.  Paperback.  S'/z 
X  11.  $14.95. 
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By  Lenora  Williamson 


Retired  editor  is  new  comic  strip  hero 


Charter  subscribers 
to  Chicago  Tribune 
Graphics  Service 


Main  characters  in  comic  strips  run  the  Earlier  Lane  was  chief  editorial  car- 
gamut  from  cavemen  to  space  explor-  toonist  for  NEA,  which  he  had  joined  in 

ers — but  next  Monday  a  new  type  1956  as  a  staff  artist,  becoming  creative 

appears.  art  director.  He  has  illustrated  books  for 

He  is  a  retired  newspaper  editor  by  the  several  major  publishers  and  also  had 

name  of  Ben  Swift  and  he  earns  some  paintings  exhibited  in  northern  Ohio  gal- 

extra  cash  as  a  carrier  for  the  newspaper  leries. 

he  used  to  edit.  Customers  get  a  little  Lane  lives  in  Stamford,  Connecticut, 
impatient  when  he  hauls  his  papers  back  with  his  wife  Hana,  who  is  editor  of  The 

to  the  plant  after  spotting  a  misspelling  in  World  Almanac.  They  have  an  11-year- 

a  headline.  old  son,  Matthew.  When  the  strip  was 

Otherwise,  “Ben  Swift,  retired”  accepted  for  syndication.  Lane  cele- 

spends  his  comic  strip  days  fishing  with  brated  by  buying  a  new  drawing  board, 

his  grandson,  getting  ready  to  write  the  giving  up  a  25-year-old  relic.  He  sat  down 

Great  American  Novel,  and  cooling  his  to  work  and  nothing  happened.  After  a 

heels  at  the  Social  Security  office.  time,  he  picked  up  a  pen,  splashed  ink 

The  new  strip  by  John  Lane  and  distri-  over  the  clean,  new  top  and  felt  better, 

buted  by  United  Feature  Syndicate  bows  Then  work  got  under  way. 

in  more  than  85  daily  and  Sunday  News-  Lane  says,  “I  guess  Ben  Swift  is  the 
papers  Monday,  February  16,  and  Sun-  way  I’d  like  to  be— anyone  would  like  to 

day,  February  22.  be — in  retirement.  He’s  healthy,  alive. 

The  comic  strip  focuses  on  an  in-  taking  advantage  of  all  the  information 

creasingly  important  figure— an  older  that  has  been  fed  into  his  brain  over  the 

family  member.  The  concept  and  charac-  years.”  And  besides,  Ben  invariably  wins 

ters  evolved  while  Lane  was  art  director  his  arguments  with  members  of  the  youn- 

of  United  Media  Enterprises.  He  super-  ger  generation. 

vised  art  services  for  UME  affiliates,  in-  The  cartoonist  considers  the  hardest 
eluding  United  Feature  Syndicate,  News-  part  of  launching  a  comic  strip  is  estab- 
paper  Enterprise  Association  and  The  lishing  the  major charcters  quickly.  Read- 
World  Almanac.  ers  should  be  able  within  the  first  couple 

^  ^  charac- 

^  ters  are  about,  he  explains.  “For  inst- 

'  V  ance,  I  spent  one  weekend  designing 


Toledo  Blade 

Portland  Oregonian 

Santa  Ana  Register 

Palo  Alto  Peninsula  Times-Tribune 

Van  Nuys  Daily  News 

San  Jose  Mercury-News 

San  Francisco  Examiner 

Dayton  Daily  News 

Springfield  (Ohio)  News-Sun 

Pittsburgh  Press 

Columbus  Dispatch 

New  York  Daily  News 

Elyria  Chronicle-Telegram 

Tucson  Daily  Star 

Tulsa  World 

Phoenix  Gazette 

San  Diego  Union 

Escondido  Times-Advocate 

Providence  Journal-Bulletin 

Cleveland  Press 

Youngstown  Vindicator 

Warren  Tribune 

Columbus  (Georgia)  Ledger-Enquirer 

Albuquerque  Journal 

Akron  Beacon  Journal 

LaGrange  Daily  News 

Springfield  (Mass.)  Union 

Willoughby  News  Journal 

Denver  Post 

Long  Beach  Independent  Press-Telegram 

Las  Vegas  Review-Journal 

Colorado  Springs  Gazette  Telegram 

Yakima  Herald  Republic 

Moscow  Idahonian 

Lewiston  Tribune 

Austin  American-Statesman 

Philadelphia  Bulletin 

Boston  Globe 

New  Bedford  Standard  Times 
Muncie  Star 
Indianapolis  News 
Manchester  Union  Leader 
Charleston  News  &  Courier 
Seattle  Times 
Ft.  Wayne  News-Sentinel 
Cincinnati  Enquirer 
Lexington  Herald 

Westchester  Rockland  Newspapers 

Kingston  Freeman 

Dallas  Times-Herald 

Buffalo  Evening  News 

Bridgeport  Post-Telegram 

Asheboro  Courier-Tribune 

Greensboro  News 

Burlington  Times 

Elmira  Star-Gazette 

Watertown  Times 

Evansville  Courier 

Newark  Star-Ledger 

San  Angelo  Standard-Times 

Houston  Post 

Stockton  Record 

Sacramento  Union 

Merced  Sun-Star 

Fresno  Bee 

Bellefontaine  Examiner 
Lima  News 
Hartford  Courant 
Asbury  Park  Press 
Jackson  News 
Madison  State  Journal 
Detroit  Free  Press 
San  Antonio  Light 
Trenton  Times 

Twin  Falls  (Idaho)  Times-News 
Ogden  Standard-Examiner 
Salt  Lake  City  Tribune 
Rochester  Bulletin 

Oklahoma  City  Oklahoman  &  Times 

Atlanta  Constitution 

Miami  Herald 

Greenville  (S.  C.)  News 

Nampa  Idaho  Free  Press 

Ft.  Lauderdale  News 

Omaha  World-Herald 

Baltimore  News-American 

Des  Moines  Register 

Orlando  Sentinel 

Casper  Star-Tribune 


>Vin  you  stay 

fordlnnar?  . 


Thank$,but  wo 
cart’i.  We’r«.  going 
tbo.  club  this 
j^^evenfng.^V 

Y  says 

(  r  can  Siay.What’s 
.  V  -fordlnner?  , 


Oh,  T  don’t  Know. 

I  suppose  we  could 
order  pi^za.  _ ^ 


I'm  sure  glad  kids 
and  old  people 
,  -tKinlc  alike. 


"Ben  Swift"  talks  with  his  grandson  in  an  upcoming  daily  of  the  new  comic 
strip. 
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doesn’t  mean  to  be  pathetic.  It’s  a  cry  out 
against  everything  in  our  society  that  says 
that  young  is  the  way  it’s  got  to  be.” 

Lane  at  48  adds,  “I’m  not  old — though 
48  sounds  old  to  a  lot  of  people.  But  I  feel 
as  good  as  I’ve  ever  felt,  and  I  feel  more 
confidence  in  myself  than  I’ve  ever  felt.  I 
sure  wouldn’t  go  back  a  day.” 

9|c  :1c  ♦ 

Ross  Mackenzie,  editor  of  the  editorial 
page  of  the  Richmond  (Va.)  News  Lead¬ 
er,  joins  the  roster  of  syndicated  col¬ 
umnists  March  2,  when  the  Chicago  Tri¬ 
bune-New  York  News  Syndicate  begins 
distribution  of  his  column  twice  weekly. 
For  the  past  two  years  Mackenzie  has 
written  a  bylined  column  of  political  and 
social  commentary  for  his  page.  Interest 
in  the  column  spread  through  the  South 
and  now  goes  nationwide. 

Mackenzie  took  over  as  editor  of  the 
News  Leader  editorial  page  in  1969,  suc¬ 
ceeding  James  J.  Kilpatrick — now  a  long¬ 
time  leader  in  the  arena  of  syndicated 
columning.  The  editor  has  won  dozens  of 
writing  awards  and  one  of  his  editing 
achievements  was  hiring  a  then  unheard- 
of  cartoonist  named  Jeff  MacNelly. 

Mackenzie  came  up  the  traditonal  way, 
beginning  as  a  county  government  repor¬ 
ter.  He  was  born  and  raised  near  Chicago, 
was  graduated  from  Yale  University  with 
a  bachelor’s  in  history  and  from  the  Uni¬ 
versity  of  Chicago  with  a  master’s  degree 
in  political  philosophy.  A  conservative 
Yankee  in  the  capital  of  the  Confederacy, 
Mackenzie  says  being  in  Richmond 
makes  all  the  difference.  It  helps  maintain 
perspective  and  equilibrium — and  be¬ 
sides  he  is  close  enough  to  New  York  and 
Washington  to  be  in  the  know  but  far 
enough  away  to  avoid  infection  from  their 
lunacies. 

The  syndicated  columns  will  be  for 
Wednesday  and  Sunday  release. 

*  * 

Syndicated  needlecraft  columnist  Pat 
Trexler  joined  the  Universal  Press  Syndi¬ 


Murray  Weidenbaum,  who  serves  on 
the  Los  Angeles  Times  Board  of  Econom¬ 
ists  distributed  by  the  Los  Angeles  Times 
Syndicate,  is  newly  named  head  of  the 
President's  Council  of  Economic  Advisers. 
Weidebaum  directs  the  Center  for  the 
Study  of  American  Business  at  Washing¬ 
ton  University  in  St.  Louis  and  is  regarded 
as  an  authority  on  the  cost  to  business  of 
government  regulations. 

In  addition  to  Weidenbaum's  regular 
columns,  the  syndicate's  special  series  de¬ 
partment  is  offering  four  articles  which 
summarize  his  philosophy  on  how  to  cure 
the  country's  economic  woes. 


cate  February  8,  moving  from  Field 
Syndicate. 

The  move  of  “Pat’s  Pointers”  reunites 
her  with  UPS  President  John  McMeel, 
who  handled  the  column  in  its  initial  syn¬ 
dication  while  a  salesman  for  Hall  Syndi¬ 
cate.  The  column  began  with  the  Charlot¬ 
te  Observer  in  1964. 

Pat  and  her  husband  Jack  Trexler  have 
an  office  staff  of  11  providing  24-hour 
turn-around  service  on  all  leaflet  and  kit 
orders  from  readers.  When  Pat  first 
started  the  column  her  son  Tom  (now  24) 
got  in  fights  because  school  friends  kept 
kidding  him,  “All  your  mom  does  is  rocks 
and  knits.”  But  the  column  is  no  kidding 
matter  anymore  after  all  these  successful 
years. 


Pioneer  newspaper 
owner  dies  at  95 

John  Morgan  McClelland,  founder  of 
the  Daily  News  of  Longview,  Wash.,  died 
February  5.  He  was  95. 

During  his  many  active  years,  he  was  a 
leader  in  his  community,  state  and  profes¬ 
sion. 

A  newspaperman  all  his  adult  life, 
McClelland  was  still  coming  down  to  the 
Daily  News’  office  once  or  twice  a  week 
until  a  few  days  before  his  death.  He  had 
retired  from  active  management  in  1955, 
turning  the  operation  of  the  paper  over  to 
his  son,  John  Jr.,  now  chairman  of  the 
board  of  Longview  Publishing  Company. 
In  1977,  McClelland’s  eldest  grandson, 
Ted  M.  Natt,  assumed  responsibility  for 
guiding  the  newspaper. 

He  lived  to  see  the  newspaper  he 
founded  as  a  semi-weekly  in  a  shack  on 
Baltimore  Street  in  1923,  grow  into  a  six- 
day  daily  with  a  circulation  over  27,500. 
At  the  same  time,  he  saw  a  city  of  over 
30,000  persons  emerge  from  muddy 
fields,  sloughs  and  tarpaper  shacks. 

He  was  instrumental  in  the  founding  of 
Allied  Daily  Newspapers,  a  regional 
association  of  daily  papers.  He  was  its 
first  president.  In  1960,  he  was  elected 
president  emeritus  of  Allied,  a  position  he 
held  until  his  death. 

He  was  raised  in  the  Washington,  Pa. 
area  and  had  his  first  newspaper  job  on 
the  Washington  Observer-Reporter  in 
1906. 

His  newspaper  experiences  included 
publishing  of  the  Canonsburg  (Pa.)  Notes 
when  he  was  23  years  old.  This  paper  was 
owned  by  the  same  persons  who  pub¬ 
lished  the  Washington  Observer- 
Reporter. 

Leaving  Pennsylvania,  McClelland 
moved  to  Arkansas,  where  he  worked  in 
Ft.  Smith  and  Little  Rock.  He  became 
publisher  of  a  weekly  newspaper  in  the 
Rogers,  Ark.  area  about  1910.  It  was 
there  he  met  and  married  Adlyn  Morris. 
She  died  in  1921. 

In  the  spring  of  1923,  McClelland  came 
to  what  really  was  a  construction  camp, 
at  what  is  now  Longview.  Starting  off 
with  a  sheet-fed  press  in  a  shack,  he  pro¬ 
duced  the  early  issues  of  the  Longview 
News  in  April,  1923. 

From  its  original  location  on  Baltimore 
Street,  the  newspaper  moved  into  a  new 
building  on  the  corner  of  12th  and  Broad¬ 
way  in  1924.  There  it  remained  for  46 
years  until  a  new  39,000  square  foot  build¬ 
ing  was  completed  at  11th  and  Douglas 
Streets  in  1970. 

McClelland  saw  the  Daily  News  ex¬ 
pand  its  ownership  to  include  an  interest 
in  Cowlitz  Cableview  Company,  half 
ownership  of  the  St  Helens  (Ore.)  Sen¬ 
tinel  Mist  and  Chronicle,  ownership  of 
the  Port  Angeles  (Wash.)  Daily  News  and 
the  Journal- American,  a  six-day  daily  in 
Bellevue  (Wash.),  published  by  his  son. 
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a  dally  strip  of  true-  life  experiences, of  the  unexplained  and  bizarre! 


48 


$1,000  stipends 
awarded  by  NPF 

The  National  Press  Foundation  has 
presented  a  $1,000  stipend  to  William  J. 
Drummond,  an  editor  with  National  Pub¬ 
lic  Radio,  to  help  defray  research  costs  on 
a  book  dealing  with  the  experiences  of 
black  servicemen  during  the  Vietnam  era. 

Foundation  president  Frank  Aukofer 
Milwaukee  Journal  said  the  organization 
hopes  to  make  similar  awards  at  regular 
intervals  for  specific  research  projects  or 
overall  improvement  of  the  skills  of 
Washington  journalists. 

The  Foundation  also  announced  that  it 
has  given  $  1 ,000  to  Steve  Weinberg  of  the 
University  of  Missouri  School  of  Journal¬ 
ism’s  Washington  bureau  to  produce  a 
200-page  handbook  for  Washington  re¬ 
porters.  The  Foundation  will  publish  that 
book  this  year. 

The  awards  were  made  at  a  reception 
honoring  the  Foundation  board  at  the 
Georgetown  home  of  Leo  M.  Bernstein,  a 
board  member. 

Aukover  disclosed  plans  at  the  recep¬ 
tion  for  a  nationwide  fund-raising  drive  to 
help  underwrite  a  National  Center  for 
Journalistic  Achievement  to  recognize 
those  “who  have  fought  and  sometimes 
died  for  a  free  press  in  America.” 

The  Center  will  be  headquarters  for  the 
Foundation’s  awards,  scholarships  and 
publications  program,  a  repository  for 
historic  records  of  the  National  Press 
Club  and  a  research  facility  on  media 
problems. 

A  second  award  of  a  $1,000  stipend  is 
being  provided  by  the  National  Press 
Foundation  to  “a  working  Washington 
journalist”  for  study  related  to  either  a 
specific  research  project  or  overall  im- 
provemet  of  the  applicant’s  professional 
skills.” 

California  reporters 
win  writing  contest 

Californians  captured  three  of  the  four 
awards  in  the  annual  writing  contest  of 
the  Professional  Basketball  Writers’ 
Association  of  America. 

The  announcement  by  George  White, 
PBWAA  president,  noted  that  Joe  Hame- 
lin  of  the  San  Diego  Union  won  in  the 
features  category;  Chris  Cobbs  of  the  Los 
Angeles  Times  was  the  winner  in  inves¬ 
tigative  series;  Barry  Bloom,  editor  of  the 
Freeline,  news  syndicate  in  San  Francis¬ 
co,  was  deemed  best  for  a  spot  news 
story,  while  Sheldon  Ocker  of  the  Akron 
(Ohio)  Beacon  Journal  won  in  the  column 
category. 

The  winners  will  each  receive  $250  and 
a  typewriter  from  Phillips  Petroleum 
Company,  which  underwrites  annually 
the  contest  conducted  under  PBWAA 
auspices.  PBWAA  will  also  present  in¬ 
scribed  plaques  to  the  journalists. 
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In  making  the  award,  the  Foundation 
has  announced  it  will  give  additional 
weight  to  research  projects  that  can  pos¬ 
sibly  be  published  under  Foundation  aus¬ 
pices. 

Applications  in  letter  form,  describing 
the  proposed  project  or  study,  should  be 
addressed  to  the  National  Press  Founda¬ 
tion,  Room  5,  National  Press  Building, 
Washington,  D.C.  20045.  The  application 
deadline  is  November  1  and  the  winner 
will  be  announced  December  1. 

The  competition  is  open  to  any 
Washington-based  journalist  who  is  a 
U.S.  citizen,  including  free  lancers  and 
journalists  who  work  for  newspaper,  wire 
services,  periodicals,  radio  and  televison 
broadcasters,  and  other  news  publica¬ 
tions.  Applicants  should  provide  bio¬ 
graphical  information,  including  employ¬ 
ment  history. 

Gannett  appoints 
new  managers 

Sylvia  Solomon  was  named  Detroit  Re¬ 
gional  Manager  for  Gannett  Newspaper 
Advertising  Sales.  She  was  previously  an 
account  executive  in  the  Detroit  office. 

Rhona  Ehrlich  has  been  appointed 
national  advertising  sales  supervisor  for 
Gannett  Newspaper  Advertising  Sales’ 
New  York  office.  Previously  she  has 
been  an  account  executive. 

Deborah  McKeon,  GNAS/New  York, 
has  been  promoted  to  senior  research 
analyst.  She  has  been  in  the  research  de¬ 
partment  for  the  past  two  years. 

Margaret  Moriarty-Incorvaia  has  been 
promoted  to  account  executive  for 
national  sales  in  the  Gannett  Newspaper 
Advertising  Sales  New  York  office.  She 
was  previously  supervisor  in  the  sales/ 
service  department. 

Brigid  Brooks  has  been  appointed  an 
account  executive  in  the  national  sales 
department  for  GNAS/Chicago. 

Pat  Kenny,  GNAS/New  York  and  Iran 
Dorenbos,  GNAS/Chicago,  have  both 
been  promoted  to  supervisors  for  sales/ 
service.  They  have  each  been  in  the  sales/ 
service  department  and  replace  Incorvaia 
and  Brooks,  who  have  gone  into  the 
national  sales  department. 

Gov.  Babbitt  named 
award  winner 

Arizona  Gov.  Bruce  E.  Babbitt  was 
named  recipient  of  the  1981  Thomas  Jef¬ 
ferson  Award  honoring  public  officials 
who  defend  and  protect  the  freedom  of 
the  news  media  to  inform  the  public.  The 
award  will  be  presented  at  a  Thomas  Jef¬ 
ferson  Award  banquet  February  27,  the 
final  day  of  Mass  Communications  Week 
at  Texas  Tech.  University.  Sponsors  of 
the  award  are  the  Texas  Press  Associa¬ 
tion,  the  Texas  Daily  Newspaper  Asso¬ 
ciation,  the  Texas  Association  of  Broad¬ 
casters  and  Texas  Tech.  University. 


Reporter  receives 
Steinbrenner  apology 

New  York  Yankee  owner  George 
Steinbrenner  has  sent  a  letter  of  apology 
to  a  Trenton  (N  .J.)  Times  sportswriter  for 
excluding  his  paper  from  a  press  confer¬ 
ence  held  to  announce  the  “resignation” 
of  Yankee  manager  Dick  Howser. 

Sportswriter  Bus  Saidt  had  written  to 
Steinbrenner  stating  that  he  was  “dis¬ 
appointed,  frustrated,  hurt,  embarrassed 
and  angered”  by  the  Yankee  owner’s 
“gross  breach  of  public  relations  con¬ 
duct.” 

Saidt  wrote  to  Steinbrenner,  “You 
have  every  right  to  conduct  Yankees’ 
business  as  you  see  fit,  but  is  there  no 
sense  of  responsibility  toward  those  of  us 
who  have  labored  so  long  to  communi¬ 
cate  the  Yankees’  message  to  our  read¬ 
ership?” 

Saidt  said  he  has  covered  the  Yankees 
“almost  every  day  at  home  for  nearly  20 
years”  and  that  the  Trenton  Times  “has 
invested  significant  sums  of  money  to 
assure  its  readers  first-hand  knowledge  of 
the  Yankees.” 

“1  understand  your  rationale  regarding 
the  four  major  New  York  dailies,  wire 
services  and  other  traveling  writers,  but 
to  lock  the  door  on  the  rest  of  us  was 
intolerable,”  Saidt  wrote. 

Steinbrenner  responded  by  stating 
Saidt’s  remarks  were  “not  only  accu¬ 
rate,”  but  (your)  “criticisms  are  pretty 
valid.”  The  Yankee  owner  added,  “On 
looking  back,  there  are  a  couple  of 
reasons  why  certain  things  were  done  the 
way  they  were.  However,  1  can  certainly 
understand  your  being  upset  by  the  mis¬ 
take  made  regarding  the  treatment  of 
many  of  you  who  have  been  faithful  in 
your  coverage  of  the  Yankees.” 

Added  Steinbrenner,  “So  I  guess  that 
you  will  just  have  to  accept  my  apologies, 
since  there  is  very  little  1  can  do  about 
what  happened  in  the  past,  except  to  try 
and  rectify  it  in  the  future.” 

Alitalia  breaks  new 
ad  campaign 

Alitalia  Airlines  is  breaking  a  new  ad 
campaign  this  month  which  focuses  on 
the  rising  cost  of  travel. 

The  black-and-white  campaign,  which 
is  slated  to  run  in  various  newspapers, 
trade  publications  and  consumer  maga¬ 
zines  during  February,  March  and  April, 
encourages  travelers  and  travel  agents  to 
consider  Alitalia  tours  through  Italy  be¬ 
cause  the  airline  has  developed  new  tours 
that  offer  even  more  to  do  for  the  same 
amount  of  money. 

“We  couldn’t  sell  our  tours  for  less.  So 
we  gave  you  more,”  is  the  theme  for  the 
campaign,  which  was  created  by  Calet, 
Hirsch,  Kurnit  &  Spector,  Inc.,  formerly 
DKG  Advertising. 
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Ad  managerial 
appointments  made 

Key  appointments  in  the  advertising 
department  of  the  Union-Tribune  Pub¬ 
lishing  Co.,  San  Diego,  became  effective 
this  month. 

Richard  W.  Tullar,  director  of  advertis¬ 
ing,  said  the  appointments  are  a  further 
move  to  consolidate  the  national  and  re¬ 
tail  divisions  into  an  integrated  display 
advertising  department.  This  consolida¬ 
tion  has  been  developing  under  Robert  I. 
Landis,  display  advertising  manager, 
who  elected  to  take  early  retirement 
March  1. 

Landis,  with  the  Union-Tribune  since 
1947,  will  become  consultant  to  the 
advertising  director  until  his  retirement. 

Bert  Winrow,  who  has  been  manager  of 
general  advertising  and  assistant  display 
manager,  has  succeeded  Landis  as  dis¬ 
play  advertising  manager.  With  the  Un¬ 
ion-Tribune  since  1%2,  he  became  mana¬ 
ger  of  general  advertising  in  1966  and  in 
1975  was  given  additional  responsibility 
of  assistant  display  manager. 

Walter  E.  Moore,  is  the  newly  named 
retail  advertising  manager  and  assistant 
display  manager,  moving  from  sales  man¬ 
ager,  display  advertising.  He  has  been 
with  the  newspaper  since  1970. 

Other  changes  include: 

G.  F.  Wilson,  Jr.,  marketing  services 
manager,  was  given  the  additional  re¬ 
sponsibilities  of  assistant  retail  manager. 

Richard  D.  Applegate,  was  named 
national  advertising  manager.  He  has 
been  on  the  advertising  staff  since  1961. 

A1  Larranaga,  with  the  company  since 
1957,  was  promoted  to  assistant  national 
advertising  manager  and  co-op  manager. 

Ralph  Foley,  in  addition  to  assistant 
display  manager,  has  been  assigned  pre¬ 
print  manager. 

Ron  Thomas,  assistant  automotive 
manager,  was  promoted  to  automotive 
editor  and  manager  of  automotive  adver¬ 
tising. 

Broadcast  sales 
can  bring  tax  break 

Newspaper  companies  forced  to  sell 
broadcast  properties  because  of  cross¬ 
ownership  problems  can  take  heart. 

The  Federal  Communications  Com¬ 
mission  will  award  tax  certificates  when  a 
company  is  “forced  to  divest  to  further 
public  policy,”  a  commission  lawyer 
said. 

Those  certificates,  when  presented  to 
the  Internal  Revenue  Service,  are  good 
for  a  tax  break  on  the  proceeds  of  the  sale . 

“The  IRS  code  requires  them  to  give  a 
tax  break  in  what  amounts  to  a  forced 
sale,”  the  FCC  attorney  explained.  He 
said  tax  certificates  inform  the  IRS  the 
broadcast  properties  were  sold  to  further 
FCC  policy. 
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Sproat  Laraway 

Dallas  appointments 

Paul  D.  Laraway,  classified  advertising 
director  of  the  New  York  Daily  News 
since  1979,  returned  to  the  Dallas  Times 
Herald  as  classified  advertising  director 
the  first  of  the  year.  Laraway  succeeds 
Bob  Sproat,  who  was  appointed  consum¬ 
er  services  director. 

Laraway  was  with  the  Times  Herald 
initially  as  telephone  sales  manager  in 
1976  and  later  as  classified  advertising 
manager.  His  background  includes  sales 
positions  with  the  Los  Angeles  Times. 

Sproat  has  been  with  the  Times  Herald 
as  classified  advertising  director  since 
1975  and  formerly  was  with  the  Los 
Angeles  Times  in  a  variety  of  sales  posi¬ 
tions. 

John  Wolf,  vicepresident,  marketing, 
also  announced  that  Mike  Harvey  would 
report  to  Sproat  as  project  development 
director,  moving  from  his  former  position 
of  consumer  sales  director  in  consumer 
marketing.  In  classifiied,  Joe  Moss, 
formerly  outside  sales  manager,  assumes 
the  role  of  outside  sales  director,  and  Ken 
Workman,  telephone  sales  manager,  be¬ 
came  telephone  sales  director. 

Talley’s  Israel  trip 
run  as  reprints 

James  M.  Talley,  editorial  editor  of  the 
Tampa  Times,  visited  Israel  last  Spring 
for  an  in-depth  look  at  the  Middle  East 
situation. 

His  articles  and  commentary,  which 
appeared  in  the  Times  last  Spring,  were 
reprinted  in  a  bound,  glossy  paper  edi¬ 
tion. 

Entitled  “Israel  -  Land  ofTurmoil  and 
Promise,”  Talley’s  series  attempted  to 
give  meaning  to  the  region’s  stife  by  inter¬ 
preting  events  in  the  light  of  ancient  reli¬ 
gious  traditions  of  Moslems,  Christians, 
and  Jews. 

Two  weeklies  sold 

Two  Roane  County,  Tenn.  weekly 
newspapers — Rockwood  Times  and 
Harriman  Record — were  purchased  by 
the  Oak  Ridger.  Both  papers  were  owned 
by  the  Today’s  News  Co.  Ben  Smith, 
Fort  Payne,  Ala. ,  is  secretary  of  the  com¬ 
pany,  and  has  ownership  interest  in  new  s- 
papers  in  other  states.  The  Oak  Ridger 
also  owns  the  West  Side  Story  in  West 
Knox  County. 


Conn,  dallies  send 
reporter  to  Italy 

When  the  first  reports  of  the  devasta¬ 
tion  and  destruction  caused  by  the 
November  23,  earthquake  in  Southern 
Italy  reached  Connecticut  Newspapers 
Inc.,  president  and  publisher  Jay  A. 
Shaw,  along  with  Starriford  Advocate  edi¬ 
tor  Murray  M.  Weiss  and  Greenwich 
Time  editor  Brendan  FitzSimons,  de¬ 
cided  to  send  correspondent  Stephen  Bell 
to  dispatch  first  hand  reports  on  the  con¬ 
dition  of  relatives  of  local  residents  in  the 
Italian  community,  direct  from  the  scene 
of  the  disaster. 

Bell  discovered  in  Italy  that  since  1898, 
5,000  people  have  migrated  to  Stamford 
from  San  Mango,  one  of  the  hardest  hit 
communities.  This  is  a  sizable  number 
from  a  village  with  a  population  of  1 ,850. 

Bell’s  reports  and  photographs 
appeared  in  both  newspapers  from  De¬ 
cember  1  to  December  8.  Subjects  co¬ 
vered  were  the  earthquake  and  San  Man¬ 
go,  its  survivors  and  its  victims. 

Along  wth  Bell,  Stamford  community 
leader  Vincent  Martino  identified  25  sur¬ 
vivors  with  Connecticut  relatives,  55  vic¬ 
tims,  many  of  whom  had  relatives  in  the 
Stamford  area. 

Prior  to  Bell’s  leaving  for  Italy,  the 
Advocate  and  Greenwich  Time  solicited 
names  of  people  with  relatives  in  the  ear¬ 
thquake  shattered  town  of  San  Mango  sul 
Calore,  Avellino,  Atrifalda,  Salerno, 
Eboli,  etc. 

In  Rome,  Lou  Fleming,  Los  Angeles 
Times  bureau  chief,  was  instrumental  in 
offering  significant  advice  and  counsel  to 
both  Bell  and  Martino. 

Section  focuses 
on  working  women 

Roanoke  Times  &  News-World  de¬ 
voted  an  entire  special  section  to  women 
in  its  Sunday  (December  4)  edition. 

Titled  Women  Today,  the  section  dealt 
with  women’s  rise  in  the  work  world  and 
as  consumers. 

Issues  such  as  child  day  care,  going 
back  to  school,  working  mothers,  single 
parents,  and  the  rigors  of  being  a 
businesswoman  were  among  the  subjects 
covered. 

All  of  the  ads  in  the  section  were  aimed 
at  women  as  well. 

Detroit  News  appoints 
display  ad  manager 

Frank  C.  Ferriolo  has  been  appointed 
display  advertising  sales  manager  for  the 
Detroit  News.  Ferriolo  joined  the  News 
last  January  after  10  years  at  the  Phi¬ 
ladelphia  Bulletin. 
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Commission  to  assess 
press  infiuence  urged 


A  “national  press  assessment”  of  the 
press’s  influence  during  the  Iranian  crisis 
was  urged  by  Bill  Green,  ombudsman, 
Washington  (D.C.)  Post  in  his  February  6 
column. 

“A  precise  measure  of  the  press’s  in¬ 
fluence  may  not  be  possible,  but  it  can  be 
argued  that  the  people  who  held  the 
Americans  might  have  been  open  to  a 
different  solution  had  it  not  been  for  the 
glare  of  U.S.  television  lights  and  simul¬ 
taneous  attention  by  the  writing  press,” 
wrote  Green  in  his  February  6  column. 

International  terrorism  in  a  world 
wired  for  instant  communications  pre¬ 
sents  a  “different  set  of  responsibilities 
for  news  coverage,  and  the  prospects  for 
that  kind  of  behavior  grow  greater,  not 
less.  Acts  of  terror  committed  with  the 
knowledge  that  they  will  receive  world¬ 
wide  attention  draw  the  press  into  sym¬ 
biotic,  if  despised,  alliance  with  terror¬ 
ists,”  according  to  Green. 

“The  dilemma  is  how  much  and  what 
kind  of  coverage  to  deliver,”  Green  said. 

“A  national  press  assessment  can  be 
effective  only  if  the  most  reflective,  ex¬ 
perienced  and  respected  leaders  of  the 
press  itself  examine  the  case  history  of 
the  American  hostages,”  Green  said. 
“No  governmental  commission,  howev¬ 
er  blue  its  ribbons,  can  do  the  job,  and  no 
academic  group  can  take  the  initiative,” 
he  stated. 

*  * 

More  yellow  ribbons 
celebrate  release 

Both  editions  of  the  evening 
Shreveport  (La.)  Journal  on  January  20 
featured  bright  yellow  ribbons  encircling 
the  front  page  and  headlines  proclaiming 
“Free  At  LAST”  on  the  hostages  re¬ 
lease. 

The  city  edition  included  an  AP  photo 
of  President  Reagan  taking  the  oath  of 
office. 

Inside,  the  Journal  carried  a  special  24 
page,  all  news  tabloid  to  commemorate 
the  release. 

The  tabloid  “expressed  the  newspap¬ 
er’s  feelings  on  this  day  of  freedom,” 
stated  editor  Stan  Tiner. 

ttt  *  tit 

Idaho  Statesman  in  Boise  published  its 
first  Extra  since  Pearl  Harbor  to  tell  its 
readers  the  hostages  were  free. 

The  decision  to  come  out  with  a  special 
edition  came  at  9  A.M.  on  January  20. 
The  Extra  started  rolling  off  the  press  by  2 
P.M.  and  sold  8,000  on  January  20  and 
another  4,000  from  subsequent  orders. 

The  Statesman’s  retail  department  sold 
out  of  ad  space  in  the  Extra  within  two 
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20,000  EXTRA  copies  of  the  Detroit 
Free  Press  were  sold  when  the  paper  tied 
a  spot  color  yellow  ribbon  around  its 
January  21  edition  to  tell  readers  the 
hostages  were  free.  The  main  headline 
was  in  210  point  type. 


hours  on  a  pick-up  basis,  and  the  special 
edition  was  increased  to  14  pages  from 
the  12  planned. 

To  give  added  impetus  to  sales,  the 
paper  hired  “Uncle  Sam”  and  distribute 
papers  downtown. 

if  *  * 

Advance  Leader  serving  Pennsylva¬ 
nia’s  Allegheny  River  Valley  came  out 
with  a  special  comemerative  edition  on 
January  28  to  welcome  home  the  hos¬ 
tages. 

A  full  color,  wrap  around  cover  fo¬ 
cused  on  localized  news  of  the  returning 
Americans.  A  six  column,  four  color 
photo  of  444  flags  flying  in  Hermitage, 
Penn,  highlighted  the  edition. 

*  *  * 

For  the  Patriot  and  Evening  News  in 
Harrisburg,  Pennsylvania  the  release/in¬ 
auguration  story  “was  the  biggest  thing 
since  Three  Mile  Island,  and  from  pub¬ 
lisher  to  newsboy,  all  hands  pitched  in,” 
reported  executive  editor,  Saul  Kohler. 

He  continued,  “When  central  Pennsyl¬ 
vania  looked  at  its  evening  newspaper 
that  Tuesday,  they  had  it  all.  We  carried 
both  major  stories  on  page  one  and  the 
inaugurations  of  our  attorney  general,  au¬ 
ditor  general,  and  state  treasurer  on  the 
second  front  page.  We  made  photos  of  all 
four  inaugurals.” 


What  a  Day! 

Hostagt’s  (io  Free;  Reagan  Sworn  In 


Inui  alt  52 
at»  Ichnui  mob  jeers 


iVsadnM 
'aatioad  renewar 


Tear*  ami  cheenc 
He’f  coming  himie 


Bridgeport  (Conn.)  Telegram  printed 
photos  of  37  of  the  freed  hostages  around 
the  border  of  its  front  page  on  January  2 1 . 
The  pictures  encircled  the  four  inch  high 
headline  “Free.” 

*  ♦  ♦ 

Eight  pages  of  stories  on  the  hostages’ 
release  and  their  444  days  of  captivity 
appeared  inside  the  Miami  (Fla.)  Herald 
as  part  of  its  coverage  on  January  21. 

The  Herald  also  ran  four  inside  pages  of 
inauguration  stories. 

The  Herald’s  front  page  proclaimed 
“Free  at  Last”  while  the  back  page  was 
filled  with  four-color  photos  of  Ronald 
Reagan’s  inauguration. 

The  Herald  sold  12,000  plus  extra 
copies  on  January  21. 

♦  *  « 

Chapel  Hill  Newspaper  in  Orange 
County,  North  Carolina  on  January  20 
ran  a  front  page  photo  of  a  Wyoming 
woman  tying  a  yellow  ribbon  around  a 
tree  trunk.  The  paper  colored  yellow  both 
the  ribbon  she  was  tying  and  the  one  she 
had  draped  over  her  arm. 

The  Newspaper’s  headline  for  that  day 
was  also  colored  bright  yellow.  It  read, 
“It’s  A  Day  For  Yellow  Ribbons.” 

Judge  sets  aside  his 
closed  hearing  order 

A  Franklin  County  (Kent.)  Circuit 
Court  judge  has  set  aside  his  earlier  ruling 
that  a  pre-trial  hearing  in  the  case  of  an 
accused  murderer  be  closed. 

Judge  Henry  Meigs,  after  conducting  a 
hearing  on  the  matter,  set  aside  his  De¬ 
cember  19  ruling  that  the  press  and  public 
be  barred  from  the  pre-trial  hearing  of 
Prophet  Josiah  Kiah.  Kiah  is  accused  of 
murdering  Susanne  Schick  in  her  apart¬ 
ment  last  September. 

An  attorney  for  the  Frankfort  (Kent.) 
State  Journal  had  argued  the  Judge  Meigs 
failed  to  comply  with  procedures  pre¬ 
scribed  by  the  State  Court  of  Appeals 
when  he  excluded  a  reporter  for  the  news¬ 
paper  from  a  December  19  hearing. 

Sam  McNamara,  the  State  Journal’s 
attorney,  argued  that  prior  case  rulings  by 
the  Court  of  Appeals  made  it  necessary 
for  Judge  Meigs  to  grant  the  newspaper  a 
full  hearing  before  closing  any  pre-trial 
proceeding. 

Judge  Meigs  ruled  that  he  was  setting 
aside  his  December  19  order  “out  of  de¬ 
ference  to  the  Court  of  Appeals.” 

New  name 

The  Frank  E.  Gannett  Newspaper 
Foundation  has  changed  its  name  to  the 
Gannett  Foundation,  Inc.  Legal  docu¬ 
ments  to  record  the  name  change  are 
being  filed  with  appropriate  New  York 
State  agencies  in  Albany.  The  founda¬ 
tion’s  headquarters  will  remain  in 
Rochester. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


"FOR  THE  DIVORCED" — Weekly.  By  national-  "MORE  FOR  YOUR  MONEY" — Weekly  column 
ly-known  expert  and  author.  Blunt.  Gusty,  of  money-saving  news.  Proven  results.  Camera- 
Helpful.  Free  Sample.  Listening,  8716  Pine,  ready,  ^mples,  Mike  LeFan,  1802  S.  13th, 
Gary  IN  46403.  Temple  TX  76501. 


AUTOMOTIVE 


MOVIE  REVIEWS 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on  MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
newAmerican,foreigncarsplusweeklycoluma  Weekend  section  or  entertainment  pages, 
of  answers  to  readers'  car  problems.  Write  for  Issued  weekly.  Camera-ready.  Our  7th  year, 
samples,  rates.  Automotive  Features,  814  E  Cineman  Syndicate,  7  Charles  Court,  Middle- 
Manor  Cr,  Milwaukee  Wl  53217.  town  NY  10940.  (914)  692-4572. 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED” 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 

MODERN  CARTOONING— The  indispensable 
tool  for  the  working  cartoonists  and  gagwriter. 
$32  yearly,  $15  six  months,  $4  per  single 
copy.  Joyce  A  Covington,  Editor,  48  Belle  Air 
Dr,  North  Kensington  Rl  02852. 


WRITER  OF  CHILDREN'S  book  reviews  seeks 
syndication  for  lO-year  old  column.  Samples 
furnished.  Box  1709,  Editor  &  Publisher. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

NEWS  ITEM — Pennsylvania  tries  to  reclaim  top 
spot  as  supplier  of  Christmas  trees.. .Plant 
more  plastic!!. ..Like  it?  VANTAGE  POINT  by 
Bern  Williams  comments  humorously  on  the 
news:  daily,  semi-weekly  or  weekly.  Dickson- 
Bennett,  1770  Western  69,  Gardena  CA 
90248;  (213)  515-5047. 


INTERNATIONAL 


town  NY  10940.  (914)  692-4572. 


ANNOUNCEMENTS 


"HELLO  HANDSOME,  GET  ME  REWRITE" 
More  magazine  female  journalist  POSTER  now 
available  from  artist.  Send  $6. 50  to  Marty  Nor¬ 
man,  PO  Box  152,  Glenwood  Landing  NY 
11547. 


BUSINESS  OPPORTUNITIES 


FOR  SALE— Full  day  individual  seminar  for 
prospective  broadcasting  station  investors.  Pri¬ 
vate  seminar  tailored  to  your  needs  covering 
property  selection,  negotiations,  financing, 
and  FCC  requirements.  Current  owner-operator 
lends  you  his  experience.  Robin  Martin,  Presi¬ 
dent,  Deer  River  Broadcasting  Group,  Suite 
1001,  141  E  44th  St,  New  York  NY  10017. 
(212)  599-3303. 


SPICE  UP  YOUR  FOOD  PAGES  with  our  new 
"Blue  Plate  Special"  puzzles.  Many  daily 
newspapers  such  as  The  Denver  Post  and 
Citizen  Patriot  think  it  is  great  for  the  After- 
Dinner-Entertainment  of  your  readers.  Write: 
Dickson-Bennett,  PO  Box  265,  St,  Joseph  MO 
645O2  or  (816)  279-9315.  (Free  samples). 

_ REAL  ESTATE _ 

HOUSE  CALLS — National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.'^  6th  year. 
Dailies  in  Miami,  Rochester,  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620;  (716)  271- 
6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles,  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 

SELF  AWARENESS 

"THE  KNOWING  YOU"  available  1-3-5  times 
weekly.  Answers  reader  questions;  provides 
methods  for  successful,  satisfying  life  manage¬ 
ment,  self  awareness  expansion.  Samples, 
rates  write  Rolf,  Box  1547,  Kihei,  Maui  HI 
96753. 


SCIENCE 


FEATURES  FROM  MEXICO— Politics,  religion,  SCIENCE  IN  THE  SERVICE  OF  MAN  hu  WaWn 
travel.  Written  by  1980  Pulliam  J-fellow ^oing  T  Boyd  A  n^ew  interesting  Ki^^^  advance 
*P4rtJ<Jo  invention,  or  concept  is  covered  in  750  words 
246,  Un.ive^ity  de  las  Americas,  Santa  Catar-  weekly.  For  vour  readers.  Feature  Assneiatec 


ina  Martir,  Puebla  Mexico. 


LATIN  AMERICA 

LOOKING  FOR  expanded  coverage  of  MEXICO 
and  SOUTH  AMERICA?  INTER-AM,  the  Inter- 
American  News  Service  with  the  independent 
voice,  is  now  offering  up-to-date  features  on 
business,  culture,  current  events,  and  human 
interest  stories  from  Latin  America,  Our  report¬ 
ing  team  can  provide  you  this  coverage  at  sur¬ 
prisingly  low  prices.  Pertinent  business  fea¬ 
tures  related  to  American  business  and  interna¬ 
tional  commerce,  relevant  articles  on  sports, 
performing  arts,  and  general  human  interest  as 
well  as  close-up  looks  at  news  in  these  develop¬ 
ing  countries  are  all  part  of  our  monthly  cata¬ 
logue.  Write  or  call  Inter-American  News  Ser¬ 
vices,  645  Madison  Av,  New  York  NY  10022. 


■a 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


TRAVEL  MAGAZINE 


weekly.  For  your  readers.  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafael  CA  94901. 


IT'S  HARO  to  fill  yjace  sometimes;  but  not  if 
you  subscribe  to  FNS.  Samples.  Write  Filler 
News  Service,  RD  3,  Gansevoort  NY  12831. 

VOICE  FROM  THE  WOODS;  In  fourth  year  of 
500-word  essays  with  “Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


EAP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  senrice  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office, 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


CAREER  SERVICES 


PR-JOB  SEMINAR  cassettes  (14  speakers,  3 
hours)  tell  how  to  cash  in  on  trends.  Write:  PCA, 
Ste  820,  527  Madison  Av,  NYC  10022. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


HEMPSTEAD  &  CO. 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service,  Box  783,  McfSiinnvilleTN. 
(615)473-2104. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,,  PO 
Drawer  12428,  Panama  City  FL  32401. 

NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  oublications. 
Ridge  Rdi  Hardwick  MA  (11037!  (413)  477- 
6009. 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 

Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 


ALTERNATIVE  news  weekly  in  major  northern 
California  city.  Entering  third  year.  In  the 
black.  Fabulous  prospects.  (408)  624-3763. 

WEEKLY  MAJOR 
GROWTH  AREA  ZONE  9 

Soon  to  be  twice  a  week.  Has  production  plant, 
prints  other  papers.  Clean,  profitable.  1981 

fross  will  be  in  1.4  million  range.  Box  1839, 
ditor  &  Publisher. 


ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  4  Pub¬ 
lisher. 


ZONE  4  weekly  group 
with  sales  of  $5  million. 
Contact  Box  1575,  Editor  4  Publisher. 


XINHUA  NEWS  AGENCY 
China  News  Agency  is  ofTering  a  tour  to 
Beijing,  PRC  for  qualiFied  editors  and  pub¬ 
lishers  of  business,  trade  and  general  news¬ 
papers  for  a  seminar  on  news  gathering 
techniques  and  facilities  also  general  sight¬ 
seeing.  For  April  12,  1981,  12  days,  cost 
$3,200  from  West  Coast.  Contact  John  E. 
Felber,  Editor.  International  Index,  Box 
636,  Newark  NJ  07101  (201)  623-2864  or 
(201)  686-2382. 


EDITOR  &  PUBLISHER  for  February  14, 1981 


t. 


V 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  20  NEW  YORK.  N  Y. 
Postage  will  be  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OTHER  INTERESTS  FORCE 
IMMEDIATE  SALE 

20-year-old  paid  circulation  tabloid  weekly  lo¬ 
cate  near  New  York  City  line  in  incorporated 
city  in  Nassau  County  where  casino  gambling  is 
a  real  possibility.  Retail  ads  increased  over 
100%  in  past  6  months  and  growing.  Small 
cash,  excellent  terms.  $40,000.  Call  evenings 
(201)  836-7298  or  (516)  496-3069  or  write 
Box  1714,  Editor  &  Publisher. 


PROFITABLE  WEEKLY  NEWSPAPER  in  fast 
growing  Sunbelt  area.  7,000  circulation. 
$480, ()00.  Owner  has  other  interests.  Wayne 
Chancey  Consultants/Investors,  PO  Box  86. 
Headland  AL  36345;  (205)  693-2619. 


SEAHLE  AND  PUGET  SOUND  AREA.  2-year- 
old,  twice-monthly  specialty  tabloid  (Boating). 
Grossed  $50,000  2nd  year.  40,000  plus  dis¬ 
tribution.  Large  percentage  of  advertisers 
under  contract.  Will  sell  or  consider  part¬ 
nership/investor.  Steve  (206)  789-0700.  Box 
7440,  Seattle  WA  98107. 


2  TENNESSEE  SHOPPERS— Circulation 
22,000  and  7500  per  market.  $675,000. 
SPECIALTY  NEWSLETTER  AND  GUIDE,  New 
Jersey.  Owner  will  consider  terms. 

SPECIAL  INTEREST  MAGAZINE,  New  York. 
$150,000. 

NEW  HAMPSHIRE  TABLOID  MAGAZINE, 
growth  potential.  $230,000. 

MARYLAND  area,  3  tabloid  paper,  very  suc¬ 
cessful,  $320,0(10.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  county  seat  weekly.  1900 
paid  circulation.  $105,0(10. 

FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return.  $708,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $20,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area.  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  Owner  must  sell. 
MAGAZINE — Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE.  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  7.56-7635 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  ZONE  6  weekly  grossing  $125M, 
netting  26%  after  paying  manager  $30,000 
Growing  town,  healthy  industrial  base.  CPA- 
auditeo  P&L.  3M  paid  circulation.  Write  Box 
1806,  Editor  &  Publisher. 


ESTABLISHED  COUNTY  SEAT  weekly  in  grow 
ing  Zone  6  industrial  and  recreational  area 
$120M  gross,  superbly  equipped.  4M  paid  cir 
culation.  Write  Box  1807  Editor  &  Publisher. 


ESTABLISHED  all-breed  horse  tabloid.  2nd 
class  permit.  St  Louis  area.  Has  been  one-man. 
part-time  paying  hobby.  PO  Box  196,  Eureka 
MO  63025. 


LONG  ESTABLISHED  WEEKLY  in  one  of  Paci¬ 
fic  Northwest’s  most  desirable  locations.  Well- 
equipped.  Legal.  100%  paid  circulation  with 
second  class  permit.  This  kind  of  property  sel¬ 
dom  comes  on  market  but  owner  has  other  in¬ 
terests  he  wishes  to  pursue  full-time. 
$350,000  with  attractive  terms.  Please  fur¬ 
nish  full  qualifications.  JOHN  N  JEPSON, 
Broker.  Box  B,  Townsend  MT  59644;  (406) 
266-4223. 

MOVE  TO  GOD'S  COUNTRY!!  Newspaper  tor 
sale.  Paid  circulation.  Kuna  ID  83624;  (208) 
922-4330. 

UNOPPOSED  weekly  in  town  of  2700,  grossing 
$40M.  Ideal  for  man-wife  team.  Write  Box 
1808,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

SMALL  DAILY  or  weekly  wanted  by  solid  indi¬ 
vidual  who  is  civic-minded  and  will  live  and 
operate  within  newspaper  location.  25-years 
experience  with  excellent  credentials  and  am¬ 
ple  capita  I .  Prefer  Zones  3or4butwillconsider 
other  areas.  Box  1779,  Editor  &  Publisher 


DRAW  YOUR  OWN  CONCLU¬ 
SIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


CLASSIFIED  ADVERTISING 
Order  Blank 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  tor  box  service  andAdd  $2.50  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiable  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  ft  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


COIN  RACK  SERVICE.  Repair  and  painting- 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 


CIRCULATION  CONSULTANT 

Totally  experienced  on  small  dailies,  small 
weeklies,  medium  sized  dailies  and  metro  daily 
and  Sundays.  Write  in  confidence  to  Box  1816, 
Editor  &  Publisher;  or  call  (201)867-5833,  to 
arrange  a  no  obligation  meeting. 


COIN  RACKS — Repair,  repaint  and  rebuild. 
FACE  PLATES— Rescreen  your  old  price 
plates. 

COIN  MECHS— Repair  and  rebuild. 

Automatic  Newsstands  in  business  25  years. 
Call  (201)  473-0022  Joel  Roth. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


FINANCIAL 


FINANCIAL  CONSULTANT 
Former  newspaper  publisher  announces  the 
opening  of  his  financial  consulting  firm.  Write 
or  call:  Mr  AW  (Al)  Bassett.  CPA,  Suite  600, 
Bank  of  the  Southwest,  Amarillo  TX  79109; 
(806)  352-0601. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


COMPUTER  SERVICES 


NEWSPAPER  SPECIALISTS 
computer  upgrading,  onsite  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications,  Inc,  PO  Box  3600,  Trenton  NJ 
08629,  (609)  890-0061. 


MARKETING  SERVICES 


S.  JAMES  MARTIN,  Marketing  Counsel 
Weekly  Newspaper  Industry 
PO  Box  476,  Dublin  OH  43017 
(614)  889-1031 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157,  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


NEWSPAPER  SERVICES 


SPECIAL  EDITIONS — Copy,  layout,  street 
sales.  Complete  service.  Write;  Ralph  Albares, 
10337  E  61st  St,  Raytown  MO  64133. 


W*  move  machinery! 
EftP  CLASSIFIEDS 
(212)  752-7053 


EQUIPMENT 
&  SUPPLIES 

CAMERA  8,  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches".  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write; 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166.  (715)  526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


COMPUTERS 


FOR  SALE 

Now  available  in  good  condition. 

—  2  HP  2100  CPU's  32K  memory  each  or 

with  tape  reader  and  punch. 

—  10  Megabyte  7900  HP  Disc  drives. 

—  10  Beehive  VDT's  plus  spare  parts. 

—  6  Computek  dual  VDT’s  (6  terminals). 

—  1-80  column  Date  products  line  printer, 

600  words  per  minute. 

—  2  Compuscan  170  Scanners  16K  memory 

each. 

—  All  interface  boards  for  on-line  system. 

Ckjmplete  package  or  by  the  unit. 

Call  or  write  Bill  Greding;  (213)  962-8811. 
San  Gabriel  Valley  Tribune,  PO  Box  1259, 
Covina  CA  91722. 


FOR  SALE 

HENDRICKS  5200  SYSTEM 
Available  February  1,  1981.  Includes;  7  VDT's 
with  controllers  and  VDT  stands,  6  Decitex 
readers,  7  Facit  punches.  An  operating  system 
presently  produced  a  daily  newspaper.  Offered 
as  a  complete  package  or  as  stand-alone  units. 
Attractively  priced.  Call  or  write;  Dave  Smith  or 
Karl  Judd,  Daily  Gate  City,  1016  Main  St, 
Keokuk  lA  52632  (319)  524-8300,  or  call  toll 
free  from  any  state  touching  Iowa  (800)  553- 
7082,  from  anywhere  in  Iowa  (800)  472- 
6003. 


SYSTEMS  TECHNICIAN  to  perform  corrective 
and  preventative  maintenance  on  ATEX  front- 
end  system  at  seven-day  daily  newspaper  on 
Florida's  west  coast.  An  associate  degree  in 
electronics  or  equivalent  two-years  newspaper 
experience  working  with  peripherals  is  re¬ 
quired.  Applicants  must  have  completed  train¬ 
ing  on  DEC  PDP-1 1 ,  including  intensive  unibus 
theory.  Attractive  benefits  package  includes 
stock  purchase  option,  credit  union  tuition 
assistance  program,  and  exceptional  medical 
insurance.  Please  send  resume  and  salary  re¬ 
quirements  to;  Mrs.  Donna  Campbell,  Person¬ 
nel  Administrator,  The  Bradenton  Herald,  Box 
921,  Bradenton  FL  33506. 

An  Equal  Opportunity  Employer 
M/F/H 


MAILROOM 


ADDRESSOGRAPH,  feeder,  cabinet,  frames,  2 
graphotypes,  Bunn  tyer,  Cutler-Hammer  coun¬ 
ter  stacker  Mark  III.  (202)  628-5696  Curtis. 


EQUIPMENT  &  SUPPLIES 

MAILROOM 

BALDWIN  COUNTOVEYOR  MODEL  107. 
(6000.  Saxmayer  twine  bundle  tyer.  $400.  Ed 
Hlawati,  VNI,  Inc,  Oil  City  PA;  (814)  645- 
1221. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORA(3E  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 

MISCELLANEOUS 

CHALLENGE  3  knife  trimmer.  Two  available. 
Excellent  condition.  Priced  $6000  each.  Call 
Sid  Simon;  (215)  365-1155. 

GRAPHIC  PRODUCTS  OCR  Teleprinter  model 
210.  Excellent  condition.  (715)  423-7200 
Earl  Worm. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 

NEWSPRINT  ROLLS — Standard  30  lb  steady 
supply,  prompt^hipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp, 
300  E  54  St,  New  York,  NY  10022;  (212) 
688-3020. 

STANDARD  30  lb  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 

COMPUGRAPHIC  7200,  2961, 4961 TL,  wax- 
er,  Kodak  daylight  developer,  perforators. 
Reasonable.  (812)  466-6206. 

CG  VIDEOSETTER  2414.  $9000.  Compuscan 
Alpha  OCR.  $7000.  Ed  Hlawati,  VNI,  Inc,  Oil 
City  PA;  (814)  645-1221. 

$10,000 

Compuscan  Alpha — Scanner,  with  special 
package.  Includes  hi-speed  operation,  1000 
extra  code  memory,  dual  font  reader  (Perry  and 
Courier  12),  margin  mark-up  and  key  optics, 
deletion  symbol  editing,  scan  edit,  output  for¬ 
matting  and  variable  code  control  program, 
built-in  key  board  and  stack  feeder  and  (2) 
hi-speed  BRPE  punches,  plus  complete  spare 
parts  kit.  Machine  in  perfect  condition.  Real 
buy  at  $10,000.  One  digital  PDP81  computer- 
3  TU55  tape  transports,  32K  disk  file,  ASR33 
console,  2  readers  and  2  punches.  All  in  per¬ 
fect  working  condition.  Priced  to  sell.  Call  Dave 
Ross,  Daily  Local  News  Co,  250  N  Bradford  Av, 
West  Chester  PA  19380.  Phone  (215)  696- 
1775. 

1  COMPUSCAN  START  System  includes: 

1  32K  Central  processing  unit. 

1  Alpha  scanner. 

2  Burpee  punches. 

2  Model  33  Teletype  consoles. 

1  Nova  stand  alone  system  floppy  disk. 

6  terminals. 

Presently  interfaced  to  Photon  Mark  II.  Asking 
price  $25,000.  For  more  information  contact 
FM  Homey  or  Eddie  Burgess,  The  Times,  PO 
Box  549,  Thomasville  NC  27360. 

IBM  COMPOSER,  IBM  ESC,  IBM  fonts.  Comp 
IV,  and  7200.  N.  Gregory,  343  Clive  Av, 
Oceanside  NY  11572.  (516)  764-2250. 

IBM  COMPOSER  with  27  fonts. 

In  excellent  condition.  $2100. 

(504)  652-5315. 

MERGENTHALER  LINOTERM  typesetter  com¬ 
plete  with  fonts,  developing  system,  spare 
parts  kit,  in  excellent  condition.  Not  one  Vear 
old  yet.  Can  be  seen  running.  Call  (412)  765- 
0999. 

UNISETTER  with  DEK  highrange,  6-72  point 
under  CG  maintenance.  Call  or  write  Graph-X, 
Inc,  17  Bucknell  Court,  Bethlehem  PA  18015, 
(215)  867-2002. 


equipment  &  SUPPLIES 


PHOTOTYPESETTING 


IT’S  ALMOST  READY  ... 

Our  new  APlOO  intelligent  terminal  system,  to 
be  released  in  March,  has  been  worth  waiting 
for.  Text  may  be  prepared  for  virtually  any  front- 
end  system  or  typesetter  with  our  universal  en¬ 
try  language.  The  APlOO  can  send  data  to  your 
existing  editorial  or  ad  system  or  even  drive 
most  typesetters  directly. 

We  offer  a  terminal  that  can  store  45,000  keys¬ 
trokes  in  memory  and  140,000  kMStrokes  on  a 
single  5.25  inch  floppy  diskette.  (Jur  text  entry 
system  is  easy  to  learn  and  use  and  features  full 
cursor  control,  scrolling,  paging,  copy  block 
manipulation  and  global  character  string 
search  and  replacement. 

The  best  part  is  the  price.  Complete  systems  at 
$3295. 

For  further  information  call  or  write; 

First  Main  Computer  Systems  Inc, 

8700  King  George  Dr.  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


PRESSES 


COLOR  KING 
2  unit  with  folder 
(415)  495-6010. 


21 V7"  CUTOFF  HOECOLORMATIC,  3units,  2 
half  decks,  available  now. 

22V4"  Goss  Headliner  unit,  1  color  hump. 

4  Wood  autopasters. 

3  single  wide  Goss  digital  reel,  tension  pasters, 
2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

5  unit  Harris  V22  RB7  folders. 

3-1  unit  Harris  V22,  and  folders. 

1  unit  Harris  V15A. 

4  unit  Mergenthaler. 

1  Gregg  imprinter. 

6unitV15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 
Suburban  add-on  units. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


CUSTOM-BILT  3  knife  trimmer,  for  Goss  SC  or 
Suburban  folder.  ONE,  Atlanta  GA.  Phone; 
(404)  321-3992.  Telex  700563. 


DOUBLE  BOOM  telescopic  truck  loaders.  Ex¬ 
cellent  condition.  Available  immediately.  Box 
1791,  Editor  &  Publisher. 


FIVE  UNIT  COTTRELL  V-22  press. 
RB-1  Flying  Tucker  folder. 

100  HP  motor,  six  roll  stands. 
Available  for  inspection  under  power. 
Contact: 

Mike  Reddy 
35540  Michigan  Av 
Wayne  Ml  48184 
(313)  729-4000 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  Individuals,  com¬ 

panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

So  be  It  12.  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regu¬ 
lar  deadline  times,  monthly  billing 
and  the  best  exposure  in  the  field. 
Reserve  your  place  now.  In  the 
most  effective  classified  market  In 


Rates  on  Request 
(212)  752-7050 
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PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HARRIS  V-15A,  add-on  units.  1977. 

Cottrell  V-25,  W  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 

Goss  Urbanite  Va  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Va",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 


97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HOE  LITHOMASTER  single  width  web  offset 
press,  2  color  decks.  Va  folder,  in  operation. 
Contact  Fred  Stehle  (516)  421-5266. 


POLYGRAPH  (Royal  Zenith)  4  unit  with  folder 

and  sheeter,  17VSx24Vi  web  width.  (415) 

495-6010. 


PRESSES  FOR  SALE 
Goss  Community,  3  units,  2  grease  units, 

1  oil,  4  web  folder. 

News  King  4  units.  1974. 

Add-on  units  for  Community,  3  grease.  1965, 

2  oil,  1973. 

Can  contact:  Bell-Camp  Inc. 

PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442 
Telex:  130326 
Mr.  Gustavo  Izurieta 


PRESS  EQUIPMENT 

The  following  equipment  will  be  available  dur¬ 
ing  the  first  quarter— 1982. 

(22V'a''  CUTOFF) 

Hoe  Colormatic — 8  units,  3  color  humps 
double  3:2  folders.  Installed  1963. 

Hoe  color  convertible — 14  units,  6  color 
humps.  3  double  2:1  folders. 

For  more  details,  phone  or  write: 

Sentinel  Star  Company 
633  N.  Orange  Av 
Orlando  FL  32802 
Attn:  Gene  Bell,  Production  Manager 
(315)  420-5601 


SUBURBAN  UNITS.  Three  available.  No  side- 
lay.  Excellent  condition.  $10,000  each.  Call 
Sid  Simon;  (215)  365-1155. 


UPPER  FORMER  for  Goss  Suburban  1500 
series  folder.  ONE,  Atlanta  GA.  Phone:  (404) 
321-3992.  Telex  700563. 

WESTERN  GEAR  sheeter,  22V'4x36. 

Can  be  added  to  any  36"  web  offset  press, 
(415)  495-6010. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  4  unit  Goss 
Suburban  press  with  folder,  roll  stands  and  air 
compressor;  104A  counter  stacker.  We  have  or 
can  get  what  you  need  for  your  pressroom  or 
mailroom.  We  do  machinery  moving  and 

'nort&east  storage  and  industries, 
INC 

(213)  257-7557 


FOR  SALE 

GOSS  METRO  FOLDERS 
2  Goss  Metro  Uniflo  2:1  double  folders  with 
subway  delivery,  23  9/16  cutoff.  Equipped 
with  double  balloon  formers,  motorized  com¬ 
pensators,  skip  slitter,  tabloid  slitter  and  small 
product  attachment. 

The  9-year-old  folder  available  immediately 
and  the  12-year-old  folder  available  in  6 
months. 

Call  Wally  Reichert  (305)  833-7411  Ext.  385. 


GOSS  URBANITE  presses  and  add-on  compo¬ 
nents.  Presently  in  our  inventory:  complete 
presses,  units  and  folders.  Remanufactured 
equipment  available,  prepared  to  original 
equipment  specs.  Please  callfor  our  quotation. 
ONE,  Atlanta  GA.  Phone:  (404)  321-3992. 
Telex  700563. 


GOSS  COMMUNITY 

6  units  (4-1976,  2-1978) 

1  S.C.  folder 

1  Count-O-Veyor 

For  sale  by  publisher,  all  or  part 
(312)  543-3131 

4  GOSS  URBANITE  UNITS 

1970  like  new,  6  roll  stand 
(312)  331-6352  Illinois. 

HARRIS  845,  five  units  1975,  22  Vx  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60090.  (312)  459-9700. 

MERIGRAPH  PHOTOPOLYMER  PUTE  SYS¬ 
TEM.  K&F  trimmer.  Foremost  Grinder,  Blen¬ 
der,  Silo  etc.  All  excellent  condition.  Los 
Angeles  Times;  (800)  421-8603  ext.  5186. 

PRESS  PARTS 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalogue.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157.  (305)  245-1351. 

PRESSROOM 

HOE  INK  MIST  Power  boxes  in  good  clean  con¬ 
dition.  Available  immediately  plus  other  parts 
in  stock  and  to  order.  Manassy  Precision  Corp, 
(212)  392-6800. 

PLATEMAKING 

FOR  SALE— Naop  Superstar  plastic  plate  pro¬ 
cessor.  Approximately  5  years  old.  Prices  very 
reasonably.  Will  ship  anywhere.  Please  call 
Nick  Podas  at  Pacific  Press  Ltd,  Vancouver 
Canada  (604)  732-2861,  8:30—5:00 
Monday — Friday. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

IDAB  330  Counter  Stacker  for  dally  newspaper 
operation.  Contact  Box  1788,  Editor  &  Pub¬ 
lisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  227  INSERTER. 

Must  be  seen  in  operation. 

Box  1686,  Editor  &  Publisher. 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 

We  move  machinery! 

(212)  752-7050 

IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


OFFSET  ROTARY  used  for  80  p>^  tabkMd.  4x4 
color.  Minimum  cylinder  speed  50,000  revolu 
tkxis.  Automatic  roll  switch.  Box  1708,  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255.  Editor  &  Publisher 


SIGNOOE  MLN-2  tying  machine. 

Daily  newspaper  operation. 
Box  1765,  Editor  &  Publisher. 


HELP  WANTED.  .  . 


ACADEMIC 


ACADEMIC 


JOURNALISM/MASS  COMMUNICATION 
Full-time  teaching  position  beginning  Fall, 
1981  to  teach  courses  in  newswriting,  report¬ 
ing,  and  mass  communication.  Involves  coordi¬ 
nating  some  aspects  of  active  internship  prog¬ 
ram  and  newsroom.  Candidate  must  have  at 
least  two  years  experience  with  a  daily  news¬ 
paper.  Doctorate  preferred;  master's  required. 
Rank  and  salary  negotiable.  Application  dead¬ 
line:  March  16.  1981.  Submit  resume  and 
writing  samples  to:  Mr.  John  P.  Proietti,  Chair¬ 
man,  Communication/Journalism  Program,  St. 
John  Fisher  College,  Rochester  NY  14618.  An 
equal  opportunity  employer  (M/F). 


JOURNALISM  FACULTY  position  open  August 
16,  1981.  Tenure  track.  Teach  mainly  in 
accredited  news-editorial  sequence.  Other 
courses  as  needed  and  qualified.  Several  years 
recent,  relevant  media  experience.  PhD  or  near 
preferred:  masters  required.  Salary  competi¬ 
tive  and  commensurate  with  experience, 
education.  Equal  opportunity  employer.  Con¬ 
tact  Search  Committee,  Journalism  Depart¬ 
ment,  University  of  North  Dakota,  Grand  Forks 
ND  58202.  Deadline  March  13. 


FACULTY  OPENING  (one  year  appointment) 
1981-82  year,  starting  September  9.  Instruc¬ 
tor  or  assistant  professor  to  teach  introduction 
to  mass  communication,  photojournalism, 
magazine  article  writing,  public  relations  and 
writing  and  speaking  for  broadcast.  Must  have 
master's,  preferrably  in  journalism,  and  profes¬ 
sional  experience  in  above  areas.  Salary  depen¬ 
dent  on  qualifications  and  experience.  Send 
resume,  three  letters  of  reference,  transcripts 
by  March  16,  1981,  to  Robert  0.  Shipman, 
Director.  Mass  Communications  Institute, 
Mankato  State  University.  Mankato  MN 
56001.  An  affirmative  action  employer. 


JOURNALISM  FACULTY— Teaching  position 
to  begin  September  1,  1981,  to  teach  a  wide 
range  of  basic  undergraduate  courses  in  jour¬ 
nalism  and  to  advise  journalism  majors.  Know¬ 
ledge  of  public  relations  useful.  PhD  preferred. 
Send  resume  and  letters  of  recommendation 
to:  Sue  Pech,  Personnel  Department,  Weber 
State  College.  3750  Harrison  Blvd,  Ogden  UT 
84408.  An  equal  opportunity/affirmative  ac¬ 
tion  employer  M/F. 


MAJOR  FACULTY  OPENING 
Application  deadline  March  13.  Rank:  Profes¬ 
sor  of  journalism.  Responsibilities:  The  primary 
concerns  are  teaching  a  range  of  professional 
courses  (possibilities  include  advanced  report¬ 
ing,  precision  journalism,  editing,  and  man¬ 
agement)  and  conducting  significant  com¬ 
munication  research.  Qualifications:  Estab¬ 
lished  excellent  reputation  as  a  journalist.  At 
least  10-years  of  professional  experience  at  the 
higher  levels.  Established  national  reputation 
as  a  published  scholar  and  researcher.  (Jemon- 
strated  teaching  ability,  or  strong  evidence  of 
excellent  potential.  Appropriate  educational 
background.  Salary:  Competitive.  Oimmensu- 
rate  with  qualifications.  Starting  date:  August. 
An  equal  opportunity,  affirmative  action  em¬ 
ployer.  Applicants  should  send  complete  let¬ 
ters,  resumes,  recommendations,  salary  re¬ 
quirements  and  other  supporting  materials  to 
f^ofessor  Jane  Delano  Brown,  Chair,  Search 
Ckjmmittce,  School  of  Journalism,  Howell  Hall 
02  lA,  University  of  North  Carolina,  Chapel  Hill 
NC  27514. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


ONE-YEAR  TEACHING  appointment  for  visit¬ 
ing  professional  BROADCAST/PRINT  JOUR¬ 
NALIST.  Outstanding  professional  credentials 
required.  Endowed  chair  at  Kansas  State  Uni¬ 
versity  Department  of  Journalism  and  Mass 
Communications.  Salary  $35,000  for  10 
months-August  1,  1981  to  May  3l,  1982. 
Submit  applications  by  March  15. 1981.  Apply 
to  Jim  Morris.  104  Kedzie  Hall,  Kansas  State 
University.  Manhattan  KS  66506-equal 
opportunity  employer. 


STUDENT  PUBLICATIONS  DIRECTOR  to  take 
charge  of  daily  campus  newspaper  and  year¬ 
book  production  at  Kansas  State  University  be¬ 
ginning  August  1,  1981.  Professional  news¬ 
paper  ex^ience  a  must,  advanced  degree  pre¬ 
ferred.  Faculty  rank  with  limited  teaching 
assignment.  Salary  up  to  $25,000  for  12- 
month  appointment.  Write  Chairman.  Depart¬ 
ment  of  Journalism.  104  Kedzie  Hall.  Kansas 
State  Universi^,  Manhattan  KS  66506,  an 
equal  opportunity  employer. 


SUFFOLK  UNIVERSITY  re-opens  its  search  tor 
an  associate  professor  in  journalism.  Position  is 
for  September  1981.  Good  news  media  expe¬ 
rience;  some  stress  in  film,  broadcasting  or 
public  relations.  Applicants  should  have  a  RiD 
in  journalism.  Contact  Malcolm  J  Barach, 
Chairperson,  Journalism  Department,  Suffolk 
University.  Beacon  Hill.  Boston  MA02114.  An 
equal  opportunity  employer. 


TWO  POSITIONS  OPEN 
FOR  1981-82  ACADEMIC  YEAR 
NEWS-EDITORIAL  academic  staff  position  to 
teach  classes  in  newswriting,  reporting,  editing 
with  ACEJ  accredited  sequence.  Non-tenure 
track  but  renewable.  MA  in  journalism  re¬ 
quired.  PhD  preferred.  Minimum  three  years  of 
hard  news  experience. 

ADVERTISING-PUBLIC  RELATIONS  assis¬ 
tant-associate  professorship  to  teach  classes  in 
advertising  fundamentals,  copywriting,  layout, 
campaigns  and  promotion.  Tenure-track.  PhD 
preferred,  MA  in  journalism/advertising  consi¬ 
dered.  Minimum  of  five  years  experience  in 
advertising.  Salaries  commensurate  with  ex¬ 
perience.  Application  deadlines  March  1, 
1981.  Send  letter,  resume,  official  transcripts 
and  letters  of  recommendation  to  Professor 
David  Hansen,  Chairman-Search  Committee, 
Dept  of  Journalism,  University  of  Wisconsin, 
Eau  Claire  Wl  54701.  An  equal  opportunity 
employer. 


TWO  POSITIONS  in  expanding  journalism  de¬ 
partment — 500  majors — in  Sruthwest.  Adv¬ 
anced  degrees  in  journalism  or  media-related 
field  required.  First  position — teach  reporting, 
advise  departmental  newspaper;  second  posi¬ 
tion— teach  advertising,  public  relations. 
Rank,  salary  depend  on  qualifications,  profes¬ 
sional,  academic  experience.  Apply  directly  to 
Dr  Charles  Aurand,  Dean.  Creative  Arts,  Box 
5755,  Northern  Arizona  University.  Flagstaff 
AZ  86011. 


TWO  TEMPORARY  faculty  positions  at  Penn¬ 
sylvania  State  for  period  September  1 . 1981  to 
June  30,  1982.  Assistant  professor  or  instruc¬ 
tor.  One  to  teach  photojournalism  and  other 
journalism  courses  depending  on  background 
and  need.  Other  to  teach  editing  and  other 
professional  and  mass  communication  courses 
depending  on  background  and  need.  Salary 
negotiable.  PhD  or  substantial  professional  ex¬ 
perience  required.  Send  resume  by  March  15, 
1981  to  Director,  School  of  Journalism.  215 
Carnegie  Bldg,  Pennsylvania  State  University, 
University  Park  PA  1m02. 

Affirmative  Action/ 

Equal  Opportunity  Employer 
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HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Large  Florida  daily.  Excellent  opportunity  for 
individual  with  strong  newspaper  accounting 
background  in  computer-based  accounting  ap¬ 
plications.  internal  controls,  management  in¬ 
formation  reporting  and  budgeting.  Broad 
financial  and  management  responsibility.  In¬ 
clude  salary  requirements  with  resume  to  Box 
1819,  Editor  &  Publisher. 


EXECUTIVE  OFFICER 

Experienced  journalist  to  direct  activities  and 
programs  of  Society  of  Professional  Journalists, 
Sigma  Delta  Chi.  Will  supervise  and  coordinate 
Chicago  headquarters  and  310  professional 
and  campus  chapters  nationwide.  Expected  to 
act  as  spokesperson  for  the  Society,  to  be  know¬ 
ledgeable  about  journalistic  issues,  to  design 
and  implement  programs,  and  be  able  to  speak 
and  inspire  support  within  and  outside  the 
Society.  Salary  negotiable.  Send  letter  of  ap¬ 
plication,  resume  and  references  to  Search 
Committee  Chairman,  Jean  Otto,  Milwaukee 
Journal,  PO  Box  661,  Milwaukee  Wl  53201. 
Deadline  for  applications  is  March  20. 

GENERAL  MANAGER 
ADVERTISING  MANAGER 
ASSOCIATE  PUBLISHER 
Yes,  we  are  looking  for  an  individual  who  can 
wear  all  three  hats  on  a  single  head. 

First,  you  must  be  a  top  salesperson, 

...must  be  able  to  work  with  and  manage 
people, 

...must  understand  promotion,  editorial  and 
circulation. 

In  short,  whether  the  job  to  be  done  at  the 
moment  is  small  or  large,  get  it  done  by  some¬ 
times  doing  it  yourself. 

This  position  is  one  of  teamwork,  not  merely 
direction.  Dedication  and  hard  work  rsthe  key. 
If  this  challenge  interests  you  and  you  have  the 
qualifications  to  back  it  up. 

And  you  would  like  to  make  your  home  in  the 
Sunbelt  (bedroom  community)  just  across  the 
lake  from  New  Orleans,  write  giving  complete 
resume  to: 

Publisher 

H.L.  Peace  Publications 
PO  Box  217 
Mandeville  LA  70448 

P.S.  We  are  publishers  of  two  national  business 
magazines,  both  leaders  in  their  respective  in¬ 
dustries. 


GENERAL  MANAGER 

Challenging  opportunity  for  growth  with  morn¬ 
ing  and  evening  combination  paper  with 
40,000  plus  circulation.  Growing  area.  Modern 
plant.  Full  benefits.  We  seek  someone  with 
broad  knowledge  of  newspaper  departments 
but  particularly  advertising  and  circulation.  Ex¬ 
perience  as  general  manager,  business  person, 
or  other  related  job  at  smaller  paper  would  be 
most  helpful.  Write  James  M.  Schurz,  Editor 
and  Publisher,  Herald-Mail  Co,  100  Summit 
Av,  Hagerstown  MD  21740. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  to  coordin¬ 
ate  sales  of  4  weekly  newspapers  in  Zone  7. 
Must  have  strong  sales  record  and  be  able  to 
direct  staff.  $24,000  plus  company  benefits. 
Write  Box  1745,  Editor  &  Publisher. 


AD  DIRECTOR  for  eastern 
Pennsylvania  shopper.  Stock  available. 
(215)  538-2670 


ADVERTISING  SALES 

A  solid  career  opportunity  awaits  an  experi¬ 
enced  display  advertising  sales  representative 
working  for  Nevada's  largest  newspaper.  Con¬ 
tact  Advertising  Director,  Las  Vegas  Review- 
Journal,  PO  Box  70,  Las  Vegas  NV  89101.  An 
equal  opportunity  employer. 

ADVERTISING  SALES  MANAGER 
We  are  seeking  an  advertising  sales  manager 
with  experience  in  classified,  retail,  national, 
promotion,  training,  budgeting  and  motivating 
sales  people  to  new  heights.  Our  circulation  is 
34,000  and  located  in  the  heart  of  the  beauti¬ 
ful  Black  Hills.  Apply  with  application  letter 
and  resume  to: 

P.  Scott  McKibben 
The  Rapid  City  Journal 
507  Main  St 
Rapid  City  SD  57701 

ADVERTISING  MANAGER 
For  growing  20,000  daily.  Attractive  and  chal¬ 
lenging  New  England  market  place.  Lively 
staff— 8  sales,  4  art/layout,  5  classified.  Ac¬ 
tive,  independent  ownership  offers  incentives 
and  encourages  your  input  as  part  of  a  young 
aggressive  management  effort.  Must  have 
strong  management  experience  and  organ  iza- 
tionaf  skills.  Send  comprehensive  resume  in 
confidence  to  Box  1818,  Editor  &  Publisher. 

ADVERTISING/MARKETING 

DIRECTOR 

The  Times-News,  southern  Idaho  20,000,  7 
day  morning  newspaper  is  seeking  a  seasoned 
marketing  executive  to  direct  our  30  person 
sales  staff.  We  need  an  aggressive,  well  orga¬ 
nized,  people-oriented  individual,  with  the 
ability  to  sell  budgets  and  campaigns  versus 
single  ads.  If  you  have  a  good  comprehension  of 
retail  finance  and  marketing,  promotion  and 
motivation,  send  resume  to:  W.E.  Howard, 
Publisher  The  Times-News,  PO  Box  548,  Twin 
Falls,  ID  83301,  a  member  of  Howard  Publica¬ 
tions,  Newspapers  and  Broadcast  Group.  Sal¬ 
ary  and  bonus  from  $30— $40M. 

ADVERTISING  DIRECTOR  with  personality 
plus  and  drive  to  help  build  growing  community 
paper  in  New  Hampshire.  Send  resume  to  Box 
1829,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER— Ex- 
cellent  opportunity  for  manager  with  leadership 
skills  and  ability  to  motivate.  If  you  possess 
creativity,  initiative  and  good  human  relation 
skills  and  are  capable  of  demonstrating  and 
critiquing  sales  calls,  we  would  like  to  talk  to 
you.  Send  resume  and  salary  requirements  to 
Gene  Stewart,  Advertising  Director,  Savannah 
News  Press,  PO  Box  1088,  Savannah  GA 
31402. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Afternoon  7-day  newspaper  in  10-20,000  cir¬ 
culation  range  seeks  experienced  and  hungry 
advertising  director.  Willing  sales  staff  in  need 
of  retraining  and  stimulation.  Challenging  but 
slow  growth  market  with  strong  competition. 
Progressive  management  willing  to  listen  to 
new  ideas  on  selling  and  management.  Attrac¬ 
tive  family  oriented  community.  Salary  low 
$20's  with  bonus  possibilities.  Send  detailed 
resume  to  Box  1781,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR,  5-day  daily  in  love¬ 
ly  university  city.  Permanent.  Require  experi¬ 
enced  person  to  handle  key  accounts  and  direct 
staff  of  5.  Growing  market.  Top  pay  for  a  top 
performer.  Ed  Livermore,  Edmund  Evening 
Sun,  (405)  341-2289. 


HELP  WANTED 


ADVERTISING 


MAJOR  NORTHEAST  DAILY,  Sunday  news¬ 
paper  seeks  an  experienced  salesperson  who 
knows  all  aspects  of  the  travel  industry.  This 
position  is  for  a  person  who  wants  to  take  over 
the  top  slot  as  travel  advertising  salesperson. 
Qualified  applicant  must  be  creative,  aggres¬ 
sive  and  promotion  minded  to  handleall  phases 
of  travel  advertising  sales.  The  newspaper  has 
an  exciting  saleable  Sunday  travel  section  and 
offers  an  attractive  salary  and  benefit  package. 
Send  resume  to  Box  1822,  Editor  &  Publisher. 


GENERAL  MANAGER  for  small  Southern  daily 
newspaper— Zone  6.  Under  10,000  circula¬ 
tion.  Extensive  advertising  and  circulation  ex¬ 
perience  required.  Southern  background  help¬ 
ful.  An  excellent  opportunity — act  now.  Send 
resume  and  salary  history  to  Box  1833,  Editor 
&  Publisher. 

CLASSIFIED  MANAGER 

50,000  circulation  Northeast  dai  ly  with  classi¬ 
fied  staff  of  10.  Excellent  opportunity.  Total 
compensation  to  upper  $20's.  Call  Tom  or  Ray 
Greene  for  details. 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 

EXECUTIVE  SEARCH  PROGRAM 

(a  division  of  Classified  International) 

(305)  885-4526 

CO-OP  MANAGER.  Excellent  compensation  for 
experienced  co-op  specialist  capable  of  direct¬ 
ing  development  for  group  of  newspapers.  Ex¬ 
perience  with  newspaper-manufacturers- 
retailers.  Capable  of  setting  up  system- 
.. .training. . .communicating. ..working  with 
middle  and  top  management.  Send  resume  in 
complete  confidence  to  Box  1800,  Editor  & 
Publisher. 

~  FLORIDA 

Professional  salesperson  wanted  for  retail  staff 
of  daily  paper  in  sunny  central  Florida.  Base 
plus  generous  commission  plan.  Send  resume, 
eimerience,  salary  history  and  references  to  Box 
1739.  Editor  &  Publisher. 


E  &  P  CLASSIFIEDS 
Programmed  for  selling! 
(212)  752-7050 


RETAIL  MANAGER 


Position  open  in  about  60  to  90  days  on  family 
owned  Midwest  daily.  Requirements  include 
strong  and  successful  retail  ad  sales  experi¬ 
ence.  In  addition  strong  preference  will  be 
given  to  structured  supervisory  experience. 
Good  "people  skills"  are  required.  We  offer 
competitive  compensation,  a  healthy  family 
environment  and  a  good  opportunity  for  profes¬ 
sional  growth.  Apply  in  confidence  to  Box 
1785,  Editor  &  Publisher.  All  replies  will  be 
acknowledged. 

THE  SKAGIT  VALLEY  Publishing  Company  has 
an  opening  for  an  advertising  representative. 
We  are  a  daily  newspaper.  Our  circulation  is 
16,500,  located  in  the  beautiful  Northwest. 
We  offer  a  solid  future  for  the  right  person. 
Salary  and  commission  contingent  on  back¬ 
ground.  Please  send  resume  and  salary  history 
to  Robert  Aguilar,  Advertising  Director,  The 
Skagit  Valley  Herald,  PO  Box  578,  Mt  Vernon 
WA  98273. 

WISCONSIN  DAILY  with  10,000  circulation 
seeks  an  experienced  advertising  salesperson 
to  head  our  classified  sales.  We  offer  a  good 
salary  plus  commission  and  a  full  benefit  prog¬ 
ram.  We  are  growing,  come  grow  with  us!  Send 
resume  to  Box  1759,  Editor  &  Publisher. 


ADVERTISING  MANAGER— Tired  of  beating 
your  head  against  the  wall?  New  Jersey  sub¬ 
urban  weekly  chain  wants  experienced  adver¬ 
tising  person  to  develop,  structure  and  control 
display  advertising  department.  Send  resume 
with  salary  requirements  to  Asher  Mintz,  Pub¬ 
lisher,  Suburban  Publishing  Corp,  1291 
Stuyvesant  Av,  Union  NJ  07083. 

ADVERTISING  SALESPERSON  for  north  cen- 
tral  Michigan  resort  area,  excellent  growth 
area.  Close  to  all  recreation  areas,  hunting, 
fishing,  skiing.  Salary  plus  benefits.  Send  re¬ 
sume  and  examples.  Box  1770,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALESPERSON:  Weekly  with 
100,000  plus  ABC  circulation:  must  have  met¬ 
ropolitan  track  record  with  agency  accounts 
and  retailers.  Box  1778,  Editor  &  Publisher. 


CIRCULATION _ 

CIRCULATION  t 

DIRECTOR  I 

We  seek  a  highly  experienced  per¬ 
son  in  the  field  of  publishing  circula¬ 
tion— someone  who  has  written 
direct  mail  pieces,  produced  them, 
directed  others  in  this  activity,  de¬ 
veloped  and  bought  lists,  designed 
circulation  renewal  sequences  and 
worked  with  data  processing  de¬ 
partments  In  order  entry  and  data 
capture.  We  seek,  in  short,  a  thor¬ 
oughly  professional  circulation  de¬ 
velopment  person  of  extensive 
creative  and  managerial  experi¬ 
ence.  Our  firm,  engaged  in  de¬ 
veloping  business  periodicals 
throughout  the  nation,  isa  subsidiary 
of  Scripps-Howard  Newspapers 
and  the  person  who  applies  must  be 
interested  In  a  growth  situation.  We 
seek  no  executive  desk  jockies.  The 
position  Is  for  a  do-it-yourself  over- 
achiever,  who  wants  to  help  build 
an  important  new  industry  within 
publishing.  Contact  Bob  Gray,  Cor¬ 
dovan  Publishing,  5314  Bingle  Rd, 
Houston  TX  77092,  or  serxd  resumes 
in  confidence. 


HELP  WANTED 


ARTIGRAPHICS 


MAGAZINE  DESIGNER— We  want  a  creative 
graphic  artist  to  help  redesign  and  direct  pro¬ 
duction  of  our  award-winning  Sunday  newspap¬ 
er  in  the  Northeast.  Must  have  strong  ideas, 
and  experience  in  layout,  design,  photography, 
typography.  Send  resume  and  samples  of  work 
now  to  Box  1817,  Editor  &  Publisher. 

STAFF  ARTIST 

Leading  Southwest  newspaper  desires  person 
with  previous  newspaper  experience  to  work  on 
creative,  exciting  news  graphics  and  some  lay¬ 
out  and  illustration  work.  Send  tearsheets  and 
resume  to  Randy  Bishop,  Editorial  Arts  Direc¬ 
tor,  Times  Herald,  1101  Pacific,  Dallas  TX 
75202. 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
Opportunity  tor  a  growth  oriented  district  man¬ 
ager  to  gain  management  experience  on  a 
12,000  modern  daily.  The  individual  must  be 
strong  in  carrier  recruitment  and  sales.  Send 
resume  including  salary  history  and  require¬ 
ments  in  confidence  to  Nick  Nicks.  Circulation 
Manager,  Times  Press,  Streator  IL  61364. 

CIRCULATION  MANAGER  for  40,000  Harte- 
Hanks  daily  in  Washington  state.  Now  in  growth 
trend  and  want  to  continue  it  with  experienced, 
innovative  manager  to  motivate  and  develop  an 
excellent  distribution  team,  competitive  mar¬ 
ket  and  unique  geographical  territory  will  chal¬ 
lenge  you.  7-day  AM  distribution  with  PM  edi¬ 
tion  weekdays;  TMC  zoned  product  each  Tues¬ 
day.  Competitive  salary/fringe  package.  Call  or 
send  resume  to  Kay  Cause,  Yakima  Herald  Re¬ 
public,  PO  Box  9668,  Yakima  WA  98909; 
(509)  248-1251.  We  are  an  equal  opportunity 
employer. 


CIRCULATION  DIRECTOR 

Experienced  on  small  and  large  daily  and  Sun¬ 
day  papers.  Directed  and  administered  all 
phases  of  newspaper  circulation  sales  and 
marketing,  distribution  and  transportation. 

Full  resume  and  references  sent  in  confidence. 
Please  write  Box  1815,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  required  by  family 
owned  Ohio  daily,  circulation  26,000,  with  6 
free  weekly  newspapers  and  shopper,  circula¬ 
tion  100,000.  Must  be  good  administrator  and 
not  afraid  of  field  work  or  collections.  Armchair 
executives  need  not  apply.  Pay  in  excess  of 
$20,000.  Box  1831.  Editor  &  Publisher. 

PRESTIGIOUS  SPANISH  newspaper  in  Puerto 
Rico  is  seeking  a  Spanish  speaking,  experi¬ 
enced,  goal  oriented  executive  to  direct  its  cir¬ 
culation  department.  Send  resume  to  Vice 
President  &  General  Manager,  GPO  Box  2408, 
San  Juan  PR  00936.  All  replies  confidential. 

COMPUTER  TECHNOLOGY 

COMPUTER  OPERATIONS  MANAGER 
Position  oversees  production/business  systems 
at  Mid-Atlantic  daily.  Supervise  operations, 
maintenance  and  program  development  on 
DEC  11/70  system.  Experience  in  RSXorRSTS 
operating  environment.  Knowledge  of  MACRO- 
1 1 ,  Assembler,  and  COBOL  preferred.  This  is  a 
growth  opportunity  for  the  right  individual. 
Please  forward  resume  to  Box  1753,  Editor  & 
Publisher, 


NEW  MEXICO  daily,  five-afternoon  and  Sunday 
morning,  wants  a  person,  old  enough  to  have 
experience  in  reporting  and  make-up  desk 
work,  but  young  enough  to  have  ambition  to  be 
a  part  of  the  management  team.  Managing  edi¬ 
tor  retiring  in  about  nine  months,  will  open  the 
way  to  that  goal,  if  qualifications  warrant  by 
that  time.  Fine,  wholesome  community  with 
recreational  plusses  nearby.  Must  be  interested 
in  putting  out  a  good,  well-rounded  newspaper, 
and  be  cost-conscious  in  management  of 
seven-person  department.  Fine  plant,  VDT 
equipp^.  Write  fully  and  give  references,  to 
Box  1828,  Editor  &  Publisher. 


NEWSWRITER/REPORTER  for  Chicago  based 
national  weekly  sen/ing  real  estate  field.  Excel- 
I  lent  benefits.  Opportunity  for  advancement. 

Candidate  should  have  solid  daily  newspaper 
I  background.  Innovative.  Able  to  work  with 
minimum  supervision.  Send  resume  and  state 
salary  requirements.  Box  1838,  Editor  &  Pub- 
- ,  .  lisher. 

?  NEVADA'S  LARGEST  NEWSPAPER,  the  Re- 

*  “ingie  l<a,  view-Journal,  needs  a  deskperson  with  a  mini- 

jrxd  resumes  mum  of  two  years  of  copy  desk  ewrerience. 

Send  resumes  to  News  Editor  Wayne  Stewart  at 
PO  Box  70,  Las  Vegas  NV. 
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EDITOR 

Prize-winning  Michigan  metro  suburban  week¬ 
ly  seeks  top  person  tor  staff  of  6.  Must  be 
sensitive  to  communify  and  its  needs  while 
being  a  strong  professional,  objectively  telling 
the  news.  Must  be  able  to  use  good  photos, 
color  and  graphics  in  contemporary'  layouts. 
Needs  to  understand  personnel  and  budget 
administration  as  well.  Good  atmosphere  for 
personal  experience  and  growth.  Good  salary 
for  "can  do"  person.  Apply  Box  1801,  Editor  & 
Publisher. 


EDITOR — Complete  editorial  direction.  Highly 
respected  international  business  monthly.  All 
planning,  write  editorials,  contacts  with  wri¬ 
ters,  copy  editing,  layouts,  makeup  (articles 
and  ads).  New  York  City  area.  Full  benefits, 
profit  pension  plans.  Send  resume  with  mini¬ 
mum  salary  requirements  to  Box  1832,  Editor 
&  Publisher. 


EXPERIENCED  reporter  to  take  over  farm  orga¬ 
nization  monthly  publication.  Photographer 
with  darkroom  knowledge  helpful.  Some  travel. 
Immediate  opening.  Forward  resume  to  Per¬ 
sonnel  Department,  NFO,  CXrrning  lA  50841. 


FEATURE  WRITER 

The  Arizona  Republic  is  looking  for  a  top-notch 
feature  writer  for  it's  family  features  section. 
Prefer  at  least  5  years  daily  newspaper  experi¬ 
ence.  Send  resume  and  5  best  clips  to  Ron 
Butler,  Close-Ups  Editor,  The  Arizona  Repub¬ 
lic,  Box  2950,  Phoenix  A2  85001. 


INDUSTRIAL  CORPORATION  seeks  writers 
with  business,  science,  engineering  under¬ 
standing  for  freelance  case-history  assign¬ 
ments,  1500-2000 words.  Photoabilitya  plus. 
Send  brief  resume  and  samples  to  Box  1804, 
Editor  &  Publisher. 


LAYOUT/DESIGN 


I'm  looking  for  the  new  breed  in  layout/design 
journalists;  a  newspaper  person  who  can  let  the 
creative  juices  flow  when  it  comes  to  turning 
story,  art,  graphics  and  type  into  dynamite 
packaging.  Tf  you  have  the  skills,  experience, 
ingenuity  and  desire.  I'll  turn  you  loose  to  work 
with  some  of  the  best  reporters  and  photo¬ 
graphers  in  the  Pacific  Northwest.  We're  a 
22,000,  7-day  looking  to  soar  even  higher. 
Send  letter,  resume,  page  layout  samples,  sal¬ 
ary  history  and  expectations  to  Neil  C  Hoop, 
Managing  Editor,  The  Times-News,  PO  Box 
548,  Twin  Falls  ID  83301.  No  phone  calls. 


MANAGING  EDITOR— We  want  a  number  2 
person  who  wants  to  be  part  of  creating  the  best 
non-daily  newspapers  in  the  nation.  Good  sal¬ 
ary,  lots  of  freedom  to  the  editor  who  can  work 
well  with  a  diverse,  talented  staff  of  14,  direct 
news  coverage  in  an  innovative  and  profession¬ 
al  way,  and  use  copy  desk  responsibilities  to 
upgrade  look  and  organization  of  the  papers. 
Zone  9,  highly  respected  national  chain.  Send 
complete  resume  to  Box  1700,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR 

The  Jacksonville  Journal,  evening  paper  in  Flor¬ 
ida's  largest  city,  needs  chief  news  executive. 
We  are  going  in  new  directions,  want  person 
with  young  ideas,  strong  managerial  skills  and 
devotion  to  quality.  Robert  PCIark,  Editor,  Flor¬ 
ida  Times-Union  and  Jacksonville  Journal.  PO 
Box  1949-F,  Jacksonville  FL  32231. 


MEDICAL  EDITOR  (experienced  layperson)  to 
edit  and  produce  weekly  tape  recorded  prog¬ 
rams  for  rnternational  physician  and  hospital 
audience.  Office  is  suburban  Los  Angeles.  Re¬ 
sume  to  Box  1803,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY 
Editor  to  cover,  write  and  edit  local  news,  fea¬ 
tures  and  manage  two  reporters  for  medium 
sized  weekly  in  Zone  1 .  Must  be  self-motivated, 
able  to  work  with  people  and  capable  of  putting 
out  a  quality  product.  Send  full  resume,  salary 
requirements  and  clips  from  most  recent  writ¬ 
ings  to  Box  1768,  Editor  &  Publisher. 


NEWS  ILLUSTRATOR 


ASSISTANT  NEWSFEATURES  EDITOR 
News  supervisory  position  in  a  department  of 
18  covering  arts,  television,  food,  lifestyle.  Re¬ 
sponsibilities  include  editing,  directing  repor¬ 
ters,  originating  story  ideas,  some  page  design. 
3-years  experience,  some  in  supenrision,  re¬ 
quired.  Send  resume  and  clips  to  Ripley  Notch, 
Newsfeatures  Editor,  Florida  Times-Union,  Box 
1949-F,  Jacksonville  FL  32231. 


ASSISTANT  MANAGING  EDITOR  FOR  NEWS 
for  energetic,  growing  Midwest  daily.  A  splen¬ 
did  opportunity  to  direct  weekday  news  opera¬ 
tions  of  a  1 35-year-old  newspaper  that  hit  new 
circulation  highs  in  November.  Our  team  is  de¬ 
voted  to  developing  the  best  mid-sized  daily 
anywhere.  Our  community  is  ideal  for  the  young 
family.  Please  send  resume  and  salary  history 
to  Personnel  Manager,  The  Daily  Pantagraph, 
Bloomington  IL  61701. 


Position  requires  ability  to  illustrate  subjects 
from  features  to  hard  news  in  variety  of  styles. 
Includes  maps/charts,  deadline  work  and  large 
illustrations.  Person  must  have  ability  to  work 
under  pressure,  originate  quality  ideas,  be  a 
self-starter.  Working  well  with  others  a  must. 
Send  small,  non-returnable  portfolio  and  re¬ 
sume  tO:  Randy  Prange,  Photography  and 
Graphics  Editor,  The  Journal  Gazette,  600  W 
Main  St,  Ft  Wayne  IN  46802.  No  phone  calls 
please. 


ASSOCIATE  EDITOR 
UNIVERSITY  PUBLICATIONS 
Emory  University  is  seeking  an  associate  editor 
who  will  serve  as  the  principal  writer  for  Emory 
magazine  and  Emory  Alumnus  and  will  report  to 
the  editor  of  the  University  periodicals.  This 
individual  will  have  responsibility  for  editing 
staff  written  copy,  will  assist  in  producton  pro¬ 
cess  and  provide  leadership  in  the  continuing 
growth  and  development  of  these  publications 
through  the  generation  of  original  story  ideas 
and  publication  concepts.  Minimum  qualifica¬ 
tions:  Bachelor's  degree  in  journalism  or  En¬ 
glish  and  at  least  3-years  writing  experience 
perferrably  magazine,  strong  writing  and  edit¬ 
ing  skills,  ability  to  write  about  wide  range  of 
topics,  to  perform  under  deadline  pressure, 
and  working  knowledge  of  production  process 
desirable.  'To  apply,  send  resume,  and  at  least 
3  non-returnable  writing  samples  to  Job  Num¬ 
ber  130-135-C,  Emory  University,  Personnel 
Dept,  Employment  Center,  Atlanta  GA  30322. 
Application  deadline.  March  1,  1981. 

An  Equal  Opportunity 
Affirmative  Action  Employer 


BUSINESS  WRITER  to  help  build  daily  AM 
page  from  ground  up  and  share  in  creation  of 
Sunday  section.  Business  coverage,  bright 
writing  and  copy  editing  skills  are  musts,  ^i- 
business  and  petroleum  insights  are  helpful. 
Will  relocate  the  right  person.  Send  resume  to 
Owen  Kearns  Jr,  Managing  Editor.  Bakersfield 
Californian,  PO  Bin  440,  Bakersfield  CA 
93302. 


BUREAU  POSITION— Self-starter  who  can 
write  hard-news,  features,  some  sports,  and 
handle  camera  for  1  person  bureau  in  town  of 
10,000,  located  50  miles  from  main  office. 
Responsible  for  a  3  county  area.  Challenging 
opportunity  on  staff  of  morning  regional  daily 
Zone  7.  Box  1795,  Editor  &  Publisher. 


COPY  EDITOR 


AM  daily  in  competitive  Zone  1  metro  market  is 
looking  for  experienced-minimum  two  years- 
copy  desk  people  who  can  edit  sharply,  write 
bright  heads,  and  have  desire  and  ability  for 
advancement.  Starting  salary  $300  plus 
bonus,  excellent  company  paid  benefits.  Box 
1773,  Editor  &  Publisher. 


OIL  NEWS  REPORTER 
Wanted  by  leading  petroleum  nevrs/technology 
publication:  an  experienced,  aggressive  repor¬ 
ter  and  accomplished  writer  to  cover  the  US 
West  Coast  from  a  southern  California  location. 
Petroleum  background  desirable  but  not  re¬ 
quired.  Salary  to  match  ability.  Send  resume, 
salary  requirement  and  samples  of  writing  to 
Box  1763,  Editor  &  Publisher. 


COMMUNICATIONS 

PROFESSIONAL 


Major  high-technology  corporation 
seeks  ambitious,  career-oriented  com 
munications  professional  with  out¬ 
standing  writing  skills  that  can  be  ap¬ 
plied  to  press  relations  and  internal 
{audiences.  Three  to  five  years  news 
media  experience  required  with  wire 
service  or  newspaper.  Send  resume 
and  brief  cover  letter  in  confidence  to 
Box  1657,  Editor  &  Publisher. 

An  equal  opportnity  employer  MIF 


WE'RE  LOOKING  FOR  a  writer/editor  to  put  life 
into  our  daily,  two-page  "living"  section.  (Xir 
rapidly-growing  Wyoming  community  is  bust¬ 
ling  with  interesting  people  so  there's  no  shor¬ 
tage  of  potential  news  and  feature  material. 
Applicant  must  be  a  self-starter  and  should 
h^  own  camera.  Please  send  resume,  refer¬ 
ences,  salary  requirements  and  non-returnable 
clips  to  Box  1712,  Editor  &  Publisher. 


THE  ANCHORAGE  TIMES  in  Alaska's  largest 
and  fastest  growing  cities  is  looking  for  experi¬ 
enced  copy  editors  and  reporters  to  add  to  its 
staff. 

Currently  there  are  openings  for  copy  editors, 
investigative  reporters  and  business  reporters. 
Prefer  that  applicants  have  at  least  2-years  ex¬ 
perience  on  a  fast  paced  daily. 

Send  resume,  salary  requirements  and  refer¬ 
ences  to  The  Anchorage  Times  Personnel 
Office,  ^x  40,  Anchorage  AK  99510. 

An  equal  opportunity  employer. 


THE  DAILY  JOURNAL,  the  English-language 
newspaper  in  Caracas,  is  expanding  its  staff. 
Several  years  experience  required. 

—Sports  editor  with  good  international  sports 
news  judgement.  Full  responsibility  for  4-page 
(tabloid)  section,  editing,  page  layout,  some 
local  coverage.  Spanish,  VDT  experience  a  defi¬ 
nite  plus. 

—Copy  editor.  Must  be  strong  in  page  layout, 
headlines,  English  usage.  Spanish,  VDT  experi¬ 
ence  helpful. 

—Reporter  for  economics  beat.  Strong  candi¬ 
dates  for  political  and  general  assignment  re¬ 
porting  also  will  be  considered.  Spanish  a 
must. 

Send  letter,  resume,  clips  and  names  of  refer¬ 
ences  to  Sally  Weeks,  Managing  Editor,  The 
Daily  Journal,  Apartado  1408,  (fracas  Vene¬ 
zuela.  Phone  562-1411. 


THE  QUAD-CITY  TIMES  is  seekingan  assistant 
news  editor,  nights.  Must  have  experience  in 
layout,  wire,  copy  editing.  Contact  Dan  Hayes, 
Managing  Editor,  Quad-City  Times,  PO  Box 
3828,  Davenport  lA  52808.  (319)  383-2334. 
Equal  opportunity  employer  M/F. 


REPORTER  for  Zone  1  small  city  AM  daily.  1  or 
2  years  experience  or  well  qualified  beginner. 
Send  resume  to  Box  1786,  Editor  &  Publisher. 


OPPORTUNITY 

We're  destined  to  be  one  of  the  best  newspap¬ 
ers  in  the  South,  if  not  in  the  nation. 

Our  new  design  already  makes  us  one  of  the 
best  looking. 

We  already  have  a  larger  staff  than  most  news¬ 
papers  of  our  circulation— 40,0(X) — and  we're 
adding  a  dozen  or  more  people  this  year. 
We've  won  two  national  reporting  awards  this 
year,  and  have  our  sights  set  high  for  the  future. 
If  you'd  like  to  become  a  part  of  this  drive  for 
the  top,  vre'd  like  to  hear  from  you.  But  only  if 
you  have  a  journalism  degree,  at  least  two  years 
of  experience  and  have  demonstrated  signs  of 
abilify  and  growth  potential. 

Here  are  some  of  the  new  positions  we're  seek¬ 
ing  to  fill: 

—Four  reporter  slots,  most  of  them  general, 
with  an  emphasis  on  investigative  or  depth 
treatment  or  stories.  One  slot  is  for  a  farm 
writer. 

—Photo  editor:  A  proven  professional  to  coor¬ 
dinate  our  photo  staff,  provide  leadership,  work 
with  desks  on  assignments,  picture  sizing,  us¬ 
age  and  pasteup.  Not  a  spot  for  a  "shooter," 
but  fora  person  with  abilities  who  wants  to  help 
others  along. 

— Writer-^ itors:  We  have  a  special,  open  dai¬ 
ly  page  for  special  treatment  of  a  single  subject. 
It's  a  free-wheeling  page,  but  we  lean  toward 
packages  that  are  informative  as  well  as  enter¬ 
taining,  packages  that  help  the  reader.  We 
need  two  writer-editors  for  this  project. 

—Editorial  writer:  We  need  a  progressive  con¬ 
servative  who  has  knowledge  and  interest  to 
study  issues  and  provide  opinion  with  fact  to 
back  it  up.  Layout  experience  necessary. 

— Entertainment:  We  need  an  entertaining 
writer  to  boost  our  tv.  movie  and  general  enter¬ 
tainment  coverage,  as  well  as  help  with  special 
section  on  Friday. 

—Lifestyles:  We  need  to  add  a  good  writer  to 
our  lifestyle  section.  You'll  do  features,  serving 
part-time  as  food  editor.  Some  layout  experi¬ 
ence  necessary. 

No  phone  calls,  please.  Send  resume,  salary 
requirements,  samples  of  work  to: 

Robert  H,  Gordon 
Managing  Editor 
Jackson  Daily  News 
PO  Box  160 
Jackson  MS  39205 


REPORTER — Aggressive,  award-winning  in  the 
New  York  metropolitan  area  looking  for  hard 
working,  smart  reporter  with  at  least  one  year 
experience  and  interest  in  urban  affairs.  Box 
1702,  Editor  &  Publisher. 
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REPORTER/PHOTOGRAPHER  wanted  for 
larn  25,000  circulation  semi-weekly.  Fast 
prolific  writer  needed  for  general  news  coverage 
and  features.  Sports  writing  experience  help¬ 
ful.  Position  open  now.  Write  John  Haden,  The 
Mid-Valtey  Town  Crier.  927  W  Hwy  83,  Wesla¬ 
co  TX  78596. 


REPORTER — National  Catholic  Reporter,  a 
Kansas  City-based  Catholic  weekly,  is  looking 
for  a  reporter  for  its  Washington  bureau.  Re¬ 
quirements:  at  least  2-years  reporting  experi¬ 
ence.  understanding  of  post-Vatican  Church, 
concern  for  social  issues.  Write  letter  with  re¬ 
sume  to  Thomas  C  Fox,  Editor.  National  Catho¬ 
lic  Reporter,  Po  Box  281,  Kansas  City  MO 
64141. 


REPORTER  with  at  least  one  year  daily  experi¬ 
ence  needed  on  respected  64,(XX)  AM.  Must 
have  shown  wide  range  of  bright  writing,  in- 
depth  reporting,  resourcefulness.  Spanish 
speaking  ability  a  plus.  Resume  and  clips  to 
John  Thomas,  Corpus  (airisti  Caller,  PO  Box 
9136,  Chorpus  Christ!  TX  78408. 


REPORTERS 

We're  looking  for  a  reporter  who's  experienced 
in  bureau  work  and  is  ready  to  move  to  a  simitar 
assignment  on  a  metropolitan  paper.  We're  also 
looking  for  a  reporter  with  several  years  experi¬ 
ence  who  can  fill  a  reporter-rewriter  position, 
with  some  supervisory  work,  in  our  home  office. 
Send  clips,  resume,  cover  letter  and  a  one  page 
discussion  of  your  immediate  and  tong-ranw 
career  goals  to:  Cliff  Hebard,  Regional  De^, 
Syracuse  Newspapers.  Clinton  Square.  Syra¬ 
cuse  NY  13221.  m  phone  calls. 


SOUTHERN  CALIFORNIA 
Morning-evening  combination  needs  gifted  fe¬ 
ature  writer  with  strong  reporting  background 
and  demonstrated  flair  for  writing  for  3  times 
weekly  Sidelight  section — everthing  to  do  with 
people  and  h^  they  live.  Contemporary  profes¬ 
sional  daily  newspaper  experience.  Send  full 
resume,  ample  writing  samples  first  letter.  Nor¬ 
man  A.  Chemiss,  Executive  Editor,  The  Press- 
Enterprise  Co..  Elox  792,  Riverside  CA  92502. 


SPORTS  WRITER 


THE  BEST  sports  writers  in  the  country  know 
there  is  more  to  the  game  than  the  score.  So  tell 
us  how  you  would  write  the  story  for  a  sports- 
minded  mid-sized  daily  in  a  sports-minded 
town.  Excellent  salary  and  benefits  including 
life,  health,  dental,  optical  insurance  and  pen¬ 
sion  program.  Clips  and  resume  to  Personnel 
Administrator,  York  Daily  Record,  1750  In¬ 
dustrial  Hwy,  York  PA  17402. 


WEEKEND  EDITOR— Need  imaginative  person 
to  coordinate  layout  and  design  on  "universal" 
desk.  Some  special  pages,  tabloids,  package 
work  included,  writing  experience  neerM.  Mis¬ 
sissippi  daily  25,000  circulation,  relaxed 
newsroom  atmosphere,  VDT  experience  prefer- 
'ed.  Send  resume,  designs,  writing  clip-  to 
Metro  Editor  .  The  Meridian  Star,  PO  Box 
1591,  Meridian  MS  39301. 


EDITOR 

For  new  forthcoming  newslet¬ 
ter  style  publication  in  export 
field.  Editorial  objective  to 
help  medium,  small  and  minor¬ 
ity  business  enter  or  expand 
export  market.  Applicant 
should  have  complete  editorial 
packaging  capability.  Creative 
ability  and  editorial  skills  and 
judgement  equally  important 
as  export  background.  Editor 
will  work  closely  with  best  in¬ 
formation  sources.  Assign¬ 
ment  might  be  handled  free¬ 
lance  by  proper  person  or 
group.  Please  write  fully  and  in 
confidence.  Our  employees 
know  about  this  ad.  Preferred 
location  Washington  D.C.,  but 
we  will  not  rule  out  other  East¬ 
ern  locations.  Will  contact  qual¬ 
ified  persons  for  meeting. 
Equal  opportunity  Company. 
Reply  to  Box  1821,  Editor  & 
Publisher. 
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HELP  WANTED 


CITY  DESK  REWRITE/EDITOR  needed  for 
leading  Zone  2  daily.  Must  have  minimum  5- 
years  of  rewrite  and  editing  experience  and 
have  the  ability  to  work  well  with  reporters  and 
editors  at  all  levels.  Excellent  salary  and  be¬ 
nefits.  Box  1826,  Editor  &  Publisher. 

CITY  EDITOR — A  highly  competitive  newspap¬ 
er  is  looking  for  experience,  enthusiasm,  im 
agination  and  the  ability  to  train  reporters.  Con¬ 
tact  Dan  Hayes.  Managing  Editor.  Quad-City 
Times,  PO  Box  3828,  Davenport  lA  52808. 
(319)  383-2334.  Equal  opportunity  employer 
M/F. 

COPY  EDITOR  WITH  FLAIR 
A  copy  craftsperson  and  wordsmith  with  soph¬ 
isticated  knowledge  of  national  and  world 
affairs  who  can  take  the  week's  events,  blend 
them  with  latest  developments,  and  using  mod¬ 
ern  graphics,  produce  a  bright,  readable,  1- 
page  Sunday  “newsmagazine".  Other  duties 
include  editing  and  laying  out  of  feature  section 
fronts,  important  stories  and  daily  hard  news 
pages. 

Send  non-returnable  clips  of  your  best  layouts 
and  what  you've  written  with  wit,  style,  insight 
and  brevity  to  Personnel  Manager,  Billings 
Gazette,  PO  Box  2507,  Billings  MT  59103.  An 
equal  opportunity  employer  M/F. 

EDITOR 

50,000  circulation  Zone  2  daily  needs  an 
editorial  leader.  Must  be  able  to  train,  direct, 
motivate  young  staff;  must  know  local  enter¬ 
prise;  knowledge  of  package  redesign  helpful; 
must  be  able  to  work  closely  with  active  pub¬ 
lisher  and  handle  self  in  community.  Perhaps 
you  are  a  cify  editor,  managing  editor  or  assis¬ 
tant  managing  editor  on  a  100,000  daily  and 
ready  for  your  own.  Real  salary  qpmrtunity  for 
right  person.  Resume  to  Box  1721,  Editor  & 
Publisher. 

EDITOR 

Well  established  national  trade  paper,  based  in 
Florida  needs  young  editor  to  take  charge.  Must 
be  experienced  in  marketing  and  merchandis¬ 
ing.  Some  mechanical  knowledge  helpful.  A 
good  eye  for  page  layout.  Correspondents  in 
East,  Midwest,  Los  Angeles,  and  Europe.  Ex¬ 
cellent  opportunity  for  a  self-motivator  who 
wants  to  run  things  and  grow.  Apply  Box  1729, 
Editor  &  Publisher. 

EDITOR— Outstanding  large  suburban  group  in 
Zone  2.  Opportunity  for  advancement  to  man¬ 
aging  editor.  Box  1799,  Editor  &  Publisher. 


EDITOR 

Prize-winning  New  York  City  community  weekly 
seeks  man  or  woman  with  background  in  local 
reporting,  and  ability  to  motivate,  and  direct 
staff  of  5,  Must  be  willing  to  relocate  to  circula¬ 
tion  area.  Resume,  writing  samples,  salary  re¬ 
quirements  to  Box  1802,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


HUMAN  RESOURCES 


HUMAN  RESOURCES 
MANAGER 

$25,000-32,000  plus  bonus 
Southern  California  company 
is  seeking  a  human  resources 
manager  with  a  bachelors  de¬ 
gree,  advanced  degree  a  plus, 
and  4  to  6  years  experience  in  the 
personnel  field.  Successful 
candidate  must  have  knowledge 
of  fringe  benefits  programs, 
labor  negotiations,  personnel 
administration,  group  insurance, 
and  human  resources  in  order  to 
effectively  establish  a  complete 
personnel  department  for  appro¬ 
ximately  350  employees.  Send  re¬ 
sume  In  complete  confidence  to 
Box  1820,  Editor  &  Publisher. 

Equal  opportunity  employer 


HELP  WANTED 


CLASSICAL  MUSIC  WRITER 
Experienced  writer/critic  sought  for  10  member 
entertainment  staff  on  Zone  4  metro  in  ex¬ 
tremely  competitive  market.  Applicants  must 
have  3-5  years  experience  in  criticism/writing. 
Musical  training/bactoround  preferrable.  Indi¬ 
vidual  will  be  responsible  for  profiles,  previews, 
reviews,  trend  pieces  in  booming  metropolitan 
area  covering  opera,  music  and  some  dance. 
Individual  must  be  aggressive  and  energetic  to 
cover  active,  diverse  local  music  scene  as  well 
as  profiles/reviews  of  national-international 
artists.  Competitive  salary.  Send  resume,  clips 
and  salary  history  to  Box  1776,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR— Joliet  Herald  News,  daily, 
51,000  circulation,  salary  negotiable.  Write 
Managing  Editor,  Herald  News,  300  Caterpillar 
Dr,  Joliet  IL  60436  or  call  (8  1  5)  7  29-6(331. 

COPY  EDITOR 

VDT  experience  required.  Immediate  opening 
at  small  west  Florida  newspaper.  Attractive  be¬ 
nefits  package  includes  stock  purchase  option, 
credit  union,  tuition  assistance  program,  and 
exceptional  medical  insurance.  Please  send  re¬ 
sume  and  salary  requirements  tO: 

Mrs  Donna  Campbell 
Personnel  Administrator 

The  Bradenton  Herald 
Box  921 

Bradenton  FL  33506 
An  Equal  Opportunity  Employer 
M/F/H 


ZONE  5  metro  seeks  person  skilled  in  graphics, 
words,  leadership  for  key  role  on  110,000  AM. 
Salary  to  $23,000.  Box  1735,  Editor  &  Pub¬ 
lisher. 


PRESS  ENGINEER-ENGINEER,  BME  with 
minimum  5  years  design  experience  on  modern 
newspaper  presses.  Capable  of  executing  major 
press  modifications  from  inception  to  field  in¬ 
stallations.  Salary  commensurate  with  qual¬ 
ifications  and  experience. 

Send  resume  to  Erwin  Jafte,  Director/Research 
Center,  ANPA  Research  Institute,  PO  Box  598, 
Easton  PA  18042. 


PHOTOJOURNALISM 


WE'RE  LOOKING  FOR  a  photographer  who  is 
truly  a  photojournalist.  In  addition  to  imagina¬ 
tion  and  initiative,  the  applicant  must  also  nave 
polished  black  and  white  printing  skills.  We're 
a  growing  Wyoming  daily  which  isn't  afraid  to 
run  a  lot  of  photos,  giving  them  the  play  they 
deserve.  The  position  also  includes  some  fea¬ 
ture  writing.  Applicant  must  have  own  camer- 
s(s)  and  car.  Please  send  resume,  references, 
tnd  salary  requirements  to  Box  1713,  Editors 
Publisher, 


PRODUCTION 


MARKETING 

DIRECTOR 

Our  publishing  company  needs  a 
take-charge  Individual  who  has 
held  managerial/marketing 
posts,  with  emphasis  on  space 
sales.  This  person  must  have 
served  In  a  leadership  role  in  all 
phases  of  marketing  —  advertis¬ 
ing  sales,  sales  promotion,  cir¬ 
culation  development  and  pub¬ 
lic  relations.  This  marketing  pro¬ 
fessional  should  have  creative 
writing  skills  since  the  Job  occu¬ 
pant  will  help  conceptualize,  de¬ 
sign,  produce  and  implement 
sales  programs  for  the  nation’s 
largest  group  of  local  business 
newspapers.  Our  company,  a 
subsidiary  of  Scripps-Howard 
Newspapers,  publishes  local 
business  periodicals  in  nine  ma¬ 
jor  growth  markets.  Send  re¬ 
sumes  in  confidence  to  Bob 
Cray,  Cordovan  Publishing,  5314 
Bingle  Road,  Houston  TX  77092. 


HELP  WANTED 


PRESSROOM 


EXPANDING  PRINTING  FIRM  requires  press- 
person  with  proven  background  in  4  unit  Goss 
Community.  Color  experience  helpful  but  not 
required.  Wages  negotiable.  Good  benefits. 
Contact  K.  Gilbert,  Herald  Progress  Inc,  Ash¬ 
land  VA  (804)  798-9031. 

PRESSROOM  SUPERINTENDENT  for  medium 
daily  newspaper  with  extensive  commercial 
printing  operation.  Zone  5.  Must  have  strong 
management  capabilities.  Responsible  for 
double  width  offset  press,  scheduling,  camera 
and  stripping  department,  platemaking  depart¬ 
ment,  purchasing  and  quality  control.  Our  orga¬ 
nization  provides  career  growth  potential  with 
excellent  salary  and  employee  benefits.  All  re¬ 
plies  confidential.  Send  resume  to  Box  1835, 
Editor  &  Publisher. 

_ PROMOTION _ 

FULL  SERVICE  building  design  firm  practicing 
internationally  seeks  public  relations  coordina¬ 
tor  to  be  based  in  its  Zone  5  headquarters. 
Reporting  to  vice  president  for  marketing,  re¬ 
sponsibilities  include  initiating  and  maintain¬ 
ing  relationships  with  client,  professional,  and 
general  media,  preparing  print  material  for 
same,  and  preparing  award-winning  newslet¬ 
ter.  We  seek  someone  with  experience  with  de¬ 
sign  firm  or  with  trade  publication.  Submit  re¬ 
sume  and  salary  objective  to  Box  1772,  Editor 
&  Publisher, 

PROMOTION  DIRECTOR 
Medium  size,  7-day  California  newspaper  seek¬ 
ing  experienced  promotion  person  to  serve  all 
departments.  Report  to  top  management.  Sal¬ 
ary  commensurate  with  experience.  Box  1794, 
Editor  &  Publisher, 


E&P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


PUBUC  RELATIONS 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  MANAGER— We  are  look¬ 
ing  for  a  hands-on  manager  for  our  typesetting 
and  composing  department.  Applicants  should 
be  skilled  and  knowledgeable  in  areas  of  equip¬ 
ment.  budget  management,  training  and  orga¬ 
nization  of  work,  personnel  and  changing 
priorities.  We  operate  a  highly  successful  pub¬ 
lishing  and  commercial  printing  plant  in  upper 
Zone  9.  We  offer  excellent  pay,  benefits  and 
growth  opportunities  and  a  good  team  of  people 
geared  to  successfully  meeting  new  chal¬ 
lenges.  Send  resume  to  Box  1737,  Editor  & 
Publisher. 


EXTREMELY  BUSY  New  York  weekly  needs 
organized,  technically  knowledgeable  candi¬ 
date  to  run  all  production  related  Junctions.  All 
typesetting  and  printing  performed  by  contrac¬ 
tors  making  “state  of  the  art”  technological 
know-how  a  must.  Salary  commensurate  with 
ability  and  experience.  Please  send  resume  to 
Box  1639,  Editor  &  Publisher. 


OPERATIONS  (PRODUCTION)  MANAGER 
We  need  a  person  willing  and  able  to  take  com¬ 
plete  responsibility  for  producing  newspapers 
from  raw  copy  through  the  fini^ed  product. 
Must  have  experience  in  modern  production 
methods  (we  are  updating  to  computers),  have 
hands-on  ability,  knowledge  of  budgeting  and 
cost  control,  be  able  to  manage  the  personnel 
within  the  department,  be  capable  of  supervis¬ 
ing  presspeople,  and  be  able  to  work  well  with 
other  departments. 

A  group  of  small  weekly  newspapers  in  Zone  2. 
Excellent  benefits,  working  conditions  and 
area.  Salary  negotiable.  Will  consider  someone 
who  has  the  potential  and  drive  to  grow  with  the 
company  but  who  has  already  proven  him  or 
herself. 

Write  Box  1809,  Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
ASSISTANT 


United  Space  Boosters  Incorporated,  a  subsidiary  of  United  Technologies,  is 
seeking  qualified  applicants  for  an  immediate  opening  in  its  Public  Relations 
Department.  Reporting  directly  to  the  Communications  Manager,  the  incum¬ 
bent  will  be  responsible  for  production  of  a  company  newspaper  to  include 
development  of  news  sources,  arranging  interviews  and  reporting,  prepara¬ 
tion  of  copy,  layout,  writing  of  technical  and  non-technical  features,  photo 
editing,  proof  reading  and  writing  heads.  Other  duties  of  this  exciting  Florido 
based  opportunity  include  the  development  of,  and  response  to,  news  medio 
queries,  interfacing  with  both  NASA  and  contractor  personnel  engaged  in  the 
development  and  operation  of  the  Space  Shuttle  and  other  interesting  aeros¬ 
pace  efforts. 

As  an  employee  of  United  Technologies,  the  successful  candidate  will  be 
eligible  for  many  company  paid  benefits  to  include  PAID  vacations,  PAID 
retirement,  PAID  holidoys,  savings  plans,  company  paid  insurance— life, 
heath,  dentol,  orthodontics  and  much,  much  more! 

The  successful  candidate  will  possess  an  appropriate  degree,  daily  newspaper 
reporting  experience  and  photojournalism  experince  a  big  plus.  Hard  news 
and  feature  experience  required.  Audio/visual  script  writing  helpful.  Salary 
commensurate  with  background  and  experience. 

For  more  information  please  send  resunre  and  clips,  in  confidence,  to  USBI 
Personnel,  P.O.  Box  21212,  Kennedy  Space  Center,  Florida  32815;  or  call 
Dove  Jennings  at  (305)  867-7693. 


UNITED 

TECHNOLOGIES 

UNITED  SPACE 
BOOSTERS 


An  Equal  Opporfuntt)r  Eniplo)ftr  M/F/H 
U.S.  Citizenship  Required 
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EDITOR  &  PUBLISHER  for  February  14,  1981 


HELP  WANTED 


PUBUC  RELATIONS 


A  MAJOR  MAGAZINE  PUBLISHER  is  looking 
for  a  seasoned  newspaper  writer  to  turn  out 
polished  news  releases  in  its  marketing/public¬ 
ity  department.  This  isa  number  two  spot  with  a 
great  deal  of  latitude  that  could  eventually  lead 
to  a  publicity  management  post.  Do  you  know 
the  news  business  inside  and  out,  bas^  on  5  to 
10  years  of  daily  writing?  Can  you  write  easily 
and  quickly?  Do  you  have  an  appetite  for  work? 
Can  you  thrive  in  an  atmosphere  where  TOu're 
asked  to  contribute  ideas  and  opinions?  This 
job  pays  in  the  mid-20's  and  up,  includes  a 
first<lass  benefits  package,  is  located  in  the 
East  (Zone  2  but  not  New  York  City)  and  in¬ 
cludes  a  moving  allowance.  If  you  think  you  are 
ready  for  it,  send  us  a  letter  about  yourself 
which  is  representative  of  your  writing  skill, 
together  with  a  resume.  If  we  like  what  we  see, 
we'll  ask  you  for  samples  of  your  work.  This  is  a 
very  good  job.  Maybe  you  should  look  into  it. 
Box  1825,  Editor  &  Publisher. 


PUBLICIST— Solid  writing  skills.  Newspaper 
or  journalism  background  preferred.  2  years 
plus  experience.  Send  resume  and  writing  sam¬ 
ples  with  salary  requirements  to  Box  1827, 
Editor  &  Publisher, 


HELP  WANTED 


PUBUC  RELATIONS 


Business  Journalist 

Are  you  ready  for  a  career  change?  NCR,  a 
leader  in  the  computer  systems  industry  has  a 
key  opening  in  press  relations  at  its  world  head¬ 
quarters  in  Dayton,  Ohio,  for  an  experienced 
financial/business  writer  who  will  become  the 
company's  primary  contact  with  the  national 
business  press. 

Principal  responsibilities  will  be  the  develop¬ 
ment  and  placement  of  major  business 
announcements,  executive  speechwriting, 
planning  and  conducting  press  seminars,  and 
serving  as  the  company's  liaison  with  leading 
industry  research  groups.  Additional  responsi¬ 
bilities  include  development  of  the  quarterly 
report  to  shareholders  and  writing  for  annual 
report. 

Requirements  include  five  years  journalistic 
experience;  proven  research,  writing  and  edit¬ 
ing  skills,  ^nd  resume  in  confidence  tO:  Kath¬ 
leen  Palmiotti,  Corporate  Executive  and  Profes¬ 
sional  Recruitment,  Dept.  71K,  NCR  Corpora¬ 
tion,  World  Headquarters,  Dayton  OH  45479, 
or  call  collect  (513)  445-2800.  An  equal 
opportunity  employer. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER  of  newspaper  and 
broadcasting  group  seeks  senior  management 
position  in  communications  industry.  Experi¬ 
enced  all  phases  of  financial  management.  Box 
1805,  Eoitor  &  Publisher, 

GENERAL  MANAGER/marketing  or  advertising 
director.  Excellent  track  record/top  references/ 
20  years  experience  including  TMC.  Relocate 
anywhere.  Box  1695,  Editor  &  Publisher. 


OPERATIONS  MANAGER  20  years  experience 
in  suburban  paid  weekly  and  twice-a-week 
mass  saturation  free  newspaper.  Knowledge  in 
all  areas,  strong  in  people  skills.  Seeking  posi¬ 
tion  with  company  offering  sincere  opportunity 
for  grovrth.  Box  1823,  Editor  &  Publisher. 


ARTIGRAPHICS 


ARTIST/ILLUSTRATOR,  realistic  and  cartoon, 
16  years  experience  in  editorial  and  advertising 
illustration,  design  and  layout  for  major  news¬ 
paper  and  ad  agencies  in  Chicago  and  New  York 
seeks  relocation  to  an  artist  position  with  a 
small,  contemporary  newspaper  located  in  a 
pleasant  environment.  Will  respond  to  serious 
inquiries  immediately  with  resume  and  sam¬ 
ples.  J.  Mclnerney,  254  Park  Av  So,  Apt.  9B, 
New  York  NY  10010. 


CIRCULATION 


CIRCULATION  EXECUTIVE,  35,  15  years  ex¬ 
perience,  5  as  circulation  manager  at  medium 
size  AM-PM.  Experience  with  revenue  and  ex¬ 
pense  budgets  and  ABC.  Goal  oriented.  Desire 
upper  circulation  management  position  in 
Zones  8  or  9.  Resume  and  references.  Box 
1830,  Editor  &  Publisher. 


POSITIONS  WANTED 


EXPERIENCED  NEWS  and  feature  reporter, 
photographer  seeking  position  on  daily  paper. 
Three-years  with  community  daily  and  weekly 
papers  plus  college  degree  and  college  paper 
worit.  (^tact  John  Quinley,  2602  Willo  Ln, 
Costa  Mesa  CA  92627;  (714)  646-8291. 


EDITORIAL  CARTOONIST-CARICATURIST— 
Humorous  features  writer.  5-years  experience. 
Work  black/white  and  color.  Politics  are  flexi¬ 
ble.  Available  immediately.  Samples  and  re¬ 
sume.  Stu  Goldman,  1502  Green  St,  Harris¬ 
burg  PA  17102;  (717)  233-0350. 


ESTABLISHED  HIGHER  EDUCATION  WRI¬ 
TER,  big  fish — little  pond,  seeks  fresh  waters; 
drop  me  a  line.  14  Spruce  St,  Springfield  MA 
01105. 


REPORTER  with  3-years  experience  (all  beats 
and  general  assignment)  seeks  position  with 
medium  or  large  daily.  Strong  reporting  skills. 
Good  at  developing  sources,  meeting  dead¬ 
lines.  Will  relocate.  Box  1767,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  for  small  daily  seeks  move  to 
30,000  or  larger  any  Zone.  Looking  for  sports 
writing/desk  position.  Skills  include  layout,  fe¬ 
ature  and  column  writing,  and  copy  editing. 
Over  4-years  experience,  neatly  2-years  as 


SERIOUS,  imaginative  reporter  seeks  Zone  1-2 
job.  Two  years  experience  with  daily,  26,000; 
1980  London  School  of  Economics  master's, 
Berkeley  BA  with  honors.  John  Gaines,  2500  (j 
St  NW,  No.  209,  Washington  DC  20007,  (202) 
337-0921. 


SPORTSWRITER,  2  years  experience  on  New 
York  daily,  seeks  reporting  job.  Covered  pro  and 
coll«*e  beats.  BSJ  degree.  Phone  (212)  569- 
6176,  evenings. 


POSITIONS  WANTED 


LONDON  BASED  writer-photographer  avail¬ 
able  for  features/reasearch/enquiries.  Try  me. 
Steve  Mackm,  219  Archway  Rd,  Higf^ate, 
London  N6,  England. 


LABOR  EDITOR,  37,  with  national  daily  news¬ 
letter  wants  job  on  daily  newspaper;  14-years 
experience  in  Washington  DC  covering  Con¬ 
gress  and  regulatory  agencies;  would  prefer  to 
Mve  in  West;  minimum  salary  $30,000.  Box 
1811,  Editor  &  Publisher. 


MATURE,  highly  motivated  deskman  with 
strong  slot  background  wishes  to  leave  famijy 
business  and  resume  news  career.  Emphasis  is 
on  accuracy  and  sharp  presentation,  coupled 
with  ability  as  on-job  teacher.  Meaningful  refer¬ 
ences  and  degree.  Inquiries  from  all  regions  are 
welcome.  Box  1796,  Editor  &  Publisher. 


MANAGING  EDITOR  of  tw'ce-weekly  tabloid, 
general  manager  of  publishing  company  seeks 
new  challenges,  opportunities  with  newspaper 
or  magazine.  Experienced  in  newspaper  man¬ 
agement  plus  writing,  editing,  headlines,  lay¬ 
out  and  photography.  If  the  inpedients  are 
there  I  can  make  a  bad  publication  better.  Will 
relocate.  Box  1813,  Editor  &  Publisher. 


NATURE-OUTCXXIRS  is  a  wide  world  of  beau¬ 
ty,  solitude,  and  excitement.  Can  write  it  for 
bird  watchers  and  hunters  alike.  Box  1837, 
Editor  &  Publisher. 


PRESS  SECRETARY  to  U.S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine-years  experi¬ 
ence  as  reporter  and  editorial  writer.  MSJ, 
Northwestern  University.  Box  1734,  Editor  & 
Publisher. 


PACKAGE  DEAL— Sharp,  creative,  energetic 
New  York  City  weekly  paper  editor:  Writes 
news,  features,  promotional;  edits;  layout, 
graphics,  production;  photography.  All  quality. 
Looking  for  challenge  on  organ,  consumer  or 
trade.  Big  Apple  (area).  Box  1792,  Editor  & 
Publisher. 


5-YEARS  IN  WASHINGTON  DC  makes  the  dif¬ 
ference.  Politically  savvy,  business-keen  wri¬ 
ter-editor  seeks  Washington  correspondent 
position  for  daily,  vreekly  or  magazine.  Biling¬ 
ual.  Strong  experience  in  wire  service,  inves¬ 
tigative,  Washington  correspondence  and  agri¬ 
cultural  reporting.  Reply  Box  11181,  Alexan¬ 
dria  VA  22310. 


CONGRESSIONAL  COVERAGE  by  newspaper 
and  magazine  writer  and  author  of  books  on 
Congress.  Box  1784.  Editor  &  Publisher. 


WRITER  for  newspaper,  magazine,  trade  jour¬ 
nal.  Recent  J-school  graduate  of  Pennsylvania 
State;  VDT,  laTOut,  ^oto  experience.  Prefer 
Zones  4,  6-9.  Flair  for  finding,  writing  various 
hpes  of  news  and  features.  Reply  Box  1834, 
Editor  &  Publisher. 


YOUNG,  EXPERIENCED  REPORTER  looking 
for  a  challenge  on  a  daily  50,000  or  larger. 
Have  written  news  and  feature  articles,  taken 
pictures,  done  layout  for  small  daily  in  Zone  1 
but  will  relocate  anywhere.  Box  1692,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION/OPERATIONS  MANAGER 
A  mature,  experienced  manager  who  has  been 
in  the  vanguard  of  new  technology.  Good  all- 
around  newspaper  background.  Calm,  capable 
leadership  with  strong  people  skills.  Your  in¬ 
quiry  appreciated  and  held  in  strict  conf  iderKe. 
Box  1766,  Editor  &  Publisher. 


DEAR  PUBLISHER 

Readers  and  advertisers  will  congratulate  this 
hiring  decision,  as  they  have  my  former  em¬ 
ployers.  "People"  oriented  ad  manager  with 
strong  marketing  instincts  and  comprehensive 
publishing  experience  desires  new  challenge. 
Any  market  considered.  Call  (404)  962-0433. 


OVER  20-years  management  advertising, 
general  manager.  BS,  24  hours  on  MA  com¬ 
munications.  (817)  692-3463. 


ADVERTISING 


DYNAMO  sales-oriented  ad  manager.  Copy;  de¬ 
sign;  graphics;  strong  business,  marketing  and 
trade  show  experience.  Seeking  management- 

f;rowth-opportunitv  with  small  group  pub- 
ishing  company  in  New  York  City.  Degree.  Box 
1769,  Editor  &  Publisher. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 
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CONSCIENTIOUS  SPORTSW R ITER- 
PHOTOGRAPHER,  columnist,  seeks  position 
with  larger  daily.  Knows  editing,  layout.  VDT. 
Also  experienced  with  major  college/pro  ball. 
Box  1726,  Editor  &  Publisher. 

20  YEARS  as  front-line  reporter,  city  editor, 
sports  editor,  weekly  editor/  publisher  seeks 
return  to  field  as  news  executive.  Now  adminis¬ 
trator  in  state  agency.  Prefer  Zone  3  or  4.  Reply 
to  Box  1793,  Editor  &  Publisher. 


COPY  EDITOR,  technical  proofreader.  Excel¬ 
lent  personal,  professional  credentials.  Seek 
Cleveland-Oberlin,  Ohio  area.  Box  1824,  Edi¬ 
tor  &  Publisher. 


EXPERIENCED  Arizona  weekly  editor  seeks 
daily  experience  in  Southwest.  3  years  report¬ 
ing,  editing,  layout,  photo  on  weeklies.  Box 
1757,  Editor  &  Publisher. 


EXPERIENCED  feature/general  assignment 
writer  seeks  position  on  2(3-50  circulation  Zone  ‘ 

5  daily.  J-degree  plus  1 1  years.  Many  national  ^ 
and  metro  credits.  Box  1762,  Editor  &  Pub-  / 
lisher.  ““ 


Writing  guide  By  Ethel  Crodzlns  Romm 


N.y.  talks 


Tight  editing; 

Cut  the  babble  &  gain  10%  IMo.  3 

Lush,  leisurely  writing  was  once  prized.  Today  we  pan  any 
wordy  style  as  florid.  Since  Hemingway,  terse  is  terrific. 
Terse  can  also  be  curt,  choppy  and  graceless,  but  on 
newspapers  conciseness  is  preferred  for  reasons  beyond 
style. 

Editing  tightly  is  like  finding  a  forest  in  the  newsroom.  On 
a  wordy  paper,  many  locally-written  stories  can  be  reduced 
by  20  percent,  which  means  the  newsroom  could  gain  a  10 
percent  larger  newshole  (if  half  the  paper  is  fixed  space— wire, 
comics,  columns,  editorials  and  such).  One  extra  page  means 
better  sports  coverage,  better  financial  coverage,  more  features 
that  feature  beautiful  writing.  With  newsprint  nudging  S5(X) 
a  ton,  should  a  tight  editor  be  worth  less  than  a  tight  end? 

Tight  copy  editors  everywhere  are  saving  big  chunks  of 
space  by  combining  similar  stories  under  heads  like  Around 
the  Region.  Graduates.  People  In  the  News.  Basketball 
Scoreboard.  These  gather  the  bulletin  board  stories  into 
lists  of  sentences  or  columns  of  short  paragraphs.  Readers 
still  tuck  them  into  scrapbooks:  a  few  words  here  are  as 
good  as  a  few  paragraphs. 

Tight  editing  ought  to  begin  with  reporters.  “Omit  needless 
words!"  cries  Professor  Strunk  in  Elements  of  Style.  But 
how?  If  we  could,  wouldn't  we?  When  we  don't,  we  couldn't. 
The  hardest  thing  in  writing  has  got  to  be  trying  to  improve 
your  own  stuff  as  you  write  it.  On  rereading  this  column  in 
three  months,  1  will  come  to  it  as  a  stranger  and  find  the 
dozen  places  to  smooth  it  that  you  have  already  tripped 
over.  Writing  against  a  daily  deadline  means  you  cringe 
when  you  see  it  in  print. 

Strunk  offers  a  good  but  small  list  of  common  clutter. 
Sheridan  Baker  has  a  more  helpful  chapter  (“Correcting 
wordy  sentences")  in  his  lucid  Practical  Stylist,  any  edition. 
(Latest  is  Harper  &  Row,  1977,  4th  ed.,  pb  S5.95.)  Here  are 
the  top  five  items  of  my  own  do-as-l-say-not-as-I-do  checklist. 

•  Watch  for  clusters  of  prepositions.  They  often  sprout  clumps 
of  weedy  words.  With  the  exception  of  Except  forgetting  rid 
of  empty  passives,  nothing  trims  your  style -ift-sbort-ordoF • 
■w.itb.4u4lo  «ff4>i:t-4>n-yKHH:-f>aFt  so  fast  as -tW  clipping  ^^f-thw- 
-cjahgraiis  on  the  otherwise  flawless  lawn  of  your  vvrkwg- 

these  phrases. 

•  Check  out  every  passive  voice.  The  passive  has  been 
much  maligned,  but  it  has  many  vital  uses.  You  may  not  know 
the  doer  of  the  deed  iA  man  was  robbed  this  morning...)  or 
you  may  know  who  robbed  him  but  not  want  to  tell.  In 
straight  description  or  narration,  however,  which  is  mostly 
what  we  write,  the  passive  is  often  boring,  sometimes  muddy 
and  always  a  little  wordy.  We  slip  into  it  too  easily,  particularly 
when  rewriting  releases  written  in  legalese.. 

OK:  The  wordy  passive  voice  is  loved  by  beginning  writers. 
BETTER:  Beginning  writers  love  the  wordy  passive  voice 

•  Get  rid  of  nearly  every  It /This/ That  I  There /who /which  -1- 
he.  Writers,  who  are- eager  but  unedited,  will  see  tbat-U-is- 
their  sentences^hat spring  to  life. 

•  Read  your  words  aloud.  What  you  don't  spot  visually  you 
often  catch  aurally. 

•  For  a  tight  ending,  end  cleanly.  How  much- oao' you  chop- 
■4>ft-t-b»-ftrvish-?  •Ek^frt-spu-tter- xHiF.  -repeating-what-  yon  -havo- 

4HtmnwFi«gtw*ftw-4ho-«hefite-4>fk»  nK>r«  t-imei 


(Continued  from  page  9) 


The  Post  and  the  deliverers  union  last 
year  negotiated  a  90  day  extension  on 
their  contract  so  instead  of  expiring  at  the 
end  of  March  it  expires  the  end  of  June. 

Thornton  does  not  feel  that  the  drivers 
will  try  to  exploit  this  situation  in  pressur¬ 
ing  the  other  two  dailies  to  except  certain 
terms. 

“The  drivers  are  realistic,  pragmatic 
people,”  he  said.  “They  are  interested  in 
a  fair  settlement,  not  in  favoring  one  pap¬ 
er  over  another.”  He  also  pointed  out 
that  a  strike  by  drivers  against  the  News 
would  put  some  800  drivers  out  of  work. 

“It  would  be  in  the  best  interest  of  both 
the  unions  and  the  publishers  for  both 
sides  to  get  down  to  business  immediate¬ 
ly,”  Thornton  said.  “Both  sides  have 
people  representing  them  who  have  been 
there  before.  But  everyone  must  recog¬ 
nize  it  is  a  two-way  street.  We  will  meet 
as  often  as  we  have  to  to  reach  a  fair 
contract.” 

Although  arbitration  is  expected  to 
take  several  months,  it  is  possible  that  if 
the  ITU  is  not  happy  with  the  results,  it 
could  suspend  the  contract  at  the  same 
time  as  the  publishers  are  having  to 
negotiate  an  agreement  with  the  other  un¬ 
ions. 

One  potential  pressure  on  the  pub¬ 
lishers  is  that  the  11 -year  contract  be¬ 
tween  management  and  the  International 
Typographical  Union  unit,  not  scheduled 
to  expire  until  1984,  was  recently  thrown 
into  arbitration  and  if  the  arbitration  is  not 
worked  out  to  the  satisfaction  of  the  un¬ 
ion,  it  can  suspend  the  contract. 

Under  the  terms  of  the  contract,  this 
year,  the  ITU  excercised  its  right  to  sug¬ 
gest  improvements  it  would  like  in  its 
contract,  such  as  adjustments  to  the  cost- 
of-living  formula.  Management  failed  to 
conclude  bargaining  on  those  issues  in 
time  under  the  terms  of  the  contract  and 
the  matter  was  sent  into  arbitration.  At 
the  same  time,  management,  through 
arbitration,  sought  “economic  relief  in 
the  contract. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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To  rock  music  insiders,  Lisa's  is  the  "most  influential"  byline. 


Lisa  Robinson:  Now  syndicated  worldwide  by 
NYT  Special  Features. 

Beginning  March  2  -  the  new,  twice-weekly  music  column  by  rock 
journalism's  top  insider,  Lisa  Robinson. 

Rolling  Stone  says  Lisa's  is  "America's  most  influential  rock  byline." 
Patti  Smith  calls  her  "the  rock  grapevine."  And  The  Cleveland  Plain  Dealer  says 
she  is  "the  leading  lady  of  rock  writers"  and  "a  star  herself." 

Lisa  Robinson's  role  as  editor  of  several  leading  rock  magazines 
and  American  correspondent  for  European  music  publications  makes  her  a 
behind-the-scenes  force  in  the  pop  music  world.  Industry  moguls  ask  for  her 
opinions;  superstars  call  her  for  advice  and  an  ear  for  their  confidences. 

Lisa's  new,  500-word  column  for  Special  Features  will  deliver  hard 
news,  "inside  talk,"  late-breaking  items  on  recordings,  concerts  and  personal 
appearances  plus  exclusive  interviews  with  rock's  incandescent  stars,  whose 
fans  are  now  readers  of  all  ages. 

Qet  complete  details;  Eastern/Midwest  Sales  (212)  972-1070; 
Western  Sales  (213)  852-1579. 

NYT  Special  Features 

New  York  Times  Syndication  Sales  Corp. 

200  Park  Avenue,  New  York.  NY  10166 


Ttie 

Scripps-Howard 

Story 


416  PAGES,  HARD  COVER. 
MORE  THAN  140  PHOTOS 


The  Scripps-Howard  Handbook  was  originally  published  in  1948.  Its  purpose 
was  to  explain  the  principles  which  shape  and  guide  Scripps-Howard 
methods  and  policies,  chronicle  its  institutions,  and  profile  its  personalities 
from  founders  to  present.  In  1967  the  book  was  updated. 

The  revised  third  edition,  while  remarkably  unchanged  in  concept  and  basic 
substance  from  earlier  volumes,  has  been  expanded  to  include  the  decade  of 
the  seventies  and  the  beginning  of  the  eighties.  Edited  by  Vance  H.  Trimble, 
Pulitzer  prize-winning  reporter,  author,  and  retired  editor  of  The  Kentucky 
Post,  the  third  edition  deals  with  scores  of  new  faces  in  the  executive  ranks 
and  mirrors  the  changes  in  Scripps-Howard’s  greatly-expanded  corporate  face. 
For  the  first  time  the  Handbook  has  pictures.  There  are  nine  sections,  whose 
titles  are: 


•  Aims,  Methods,  and  Purposes 

•  Pioneers  and  Other  Personalities 

•  The  Scripps  Trustees 

•  General  Management  and  Staff 


'  Some  Scripps-Howard  Institutions 
'  Scripps-Howard  Daily  Newspapers 
’  Other  Publishing  Enterprises 
'  Scripps-Howard  Broadcasting  Company 


'  Historical  Highlights 


While  the  Handbook  was  published 
primarily  for  employes  of 
Scripps-Howard  and  its  retirees, 
other  people  may  be  interested  in 
obtaining  a  copy.  The  accompanying 
coupon  may  be  used  for  that 
purpose. 


1 

SCRIPPS-HOWARD  HANDROOK  | 

Scripps-Uowcirci  Ntnvspiip(!r.s  | 

1  lOOCentral  Tru.st  Tower  ■ 

Cincinnati.  Ohio  45202  j 

Please  send  me _ copies  of  the  revised  Scripp.s-Hovvard  Handbook  ■ 

at  a  price  of  $10.50  for  each  copy  order  ($9.50  plus  $1.00  postage  and  j 
handling).  Enclose  check  or  money  order  payable  to  Scripps-flovvard  j 
Newspitpers.  .Special  discount  to  libraries  and  journalism  schools  at  a  I 
total  cost  of  $8.40.  I 
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